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Hosed  Pittsburgh  Dailies 
ign  With  Office  Workers 

Striking  AFL  Union  Waives  Closed  Shop 
Demand  .  .  .  Resumption  Depends  Upon 
Conferences  on  Pay  Lost  by  Other  Workers 


By  telegraph  to  Editor  ii:  Pi  blisuer) 

ITTSBURGH,  June  23 — Publishers 
of  Pittsburgh’s  two  afternoon 
Ifwspapers  and  striking  business 
^co  employes  signed  a  contract 
o'clock  tonight.  Although 
oncessions  were  made  by  both 
ides,  the  publishers  won  their  ma- 
or  point  in  that  the  agreement  pro- 
ides  for  the  open  shop.  The  strik- 
irs  had  demanded  a  closed  shop. 

With  the  signing  of  the  agree- 
nent,  the  publishers  immediately  be- 
conferences  with  the  craft  unions 
rhich  did  not  report  for  duty  when 
lie  strike  was  called  and  some  of 
'hich  are  claiming  pay  for  time 
piich  they  did  not  work — a  claim 
|dilch  the  newspapers  have  refused. 

The  agreement  signed  with  the 
^ce  workers  will  not  become  ef- 
pctlve  until  all  crafts  have  returned 
lo  the  plants  and  publication  is  re- 
pimed.  What  the  publishers'  con- 
isslons  were  have  not  been  an- 
kunced,  but  it  was  reported  that 
pka  strikers  increased  their  demand 
I  wage  increase. 


in  excess  of  its  usual  demand  and 
will  ask  its  advertisers  during  such 
period  as  the  strike  may  continue  to 
limit  their  copy  to  the  customary 
schedules  in  this  paper.” 

The  editorial  pointed  out  that  the 
proposed  contract  offered  higher 
v.-age  rates  and  many  other  benefits 
despite  the  fact  that  the  newspaper 
it'dustry  has  suffered  greatly  in  the 
present  depression  with  “losses  in 
advertising  revenue  running  into 
thousands  of  dollars  a  day. 

“So  far  as  the  Post-Gazette  is  con¬ 
cerned,  former  profits  have  turned 
into  severe  losses,”  the  editorial  said. 
“Despite  this  we  are  trying  our  best 
to  hold  our  organization  together  and 
not  place  more  peoole  on  the  unem¬ 
ployment  lists.  And  although  we  can¬ 
not  speak  for  other  newspapers  we 
are  certain  that  they  have  a  similar 
situation  confronting  them. 


JTSBURGH,  Pa.,  June  23 — A  busi¬ 
es  office  strike  which  has  tied  up 
ipletcly  operations  of  both  Pitts- 
Jgh  afternoon  newspapers  entered 
seventh  day  here  today. 

R.  Hearst’s  Sun  Telegraph  and 
Scripps-Howard  Pittsburgh  Press, 

Ended  operations  abruptly  last 
y  when  mechanical  workers  re- 
to  go  through  picket  lines 
ibli.'-hed  in  a  strike  called  by  the 
spaper  and  News  Distributors’ 
■ce  Workers  Union,  an  AFL  affili- 


2,000  Employes  Out  of  Jobs 

“The  wage  rates  offered  by  the 
evening  papers  are  materially  higher 
than  those  prevailing  for  similar  types 
of  work  in  existing  contracts  with 
many  other  local  concerns. 

“It  is  a  tragedy  that  a  strike  should 
occur  to  add  further  distress  to  the 
present  business  situation.  More 
than  2,000  regular  employes  have 
been  thrown  out  of  go^  jobs.  At 
least  5,000  news  agents,  dealers  and 
newsboys  who  depend  in  whole  or 
in  part  upon  earnings  from  sale  and 
distribution  of  the  afternoon  and 
Sunday  newspapers  also  will  suffer. 
And  the  community  as  a  whole  will 
be  adversely  affected  by  the  lack  of 


news  and  advertising  services  regu¬ 
larly  performed  by  these  papers.” 

Post -Gazette  business  office  work¬ 
ers  are  guild-organized. 

The  situation  was  complicated  con¬ 
siderably  Tuesday  night  when  the  10 
allied  craft  unions  came  into  the  bat¬ 
tle  actively  on  the  side  of  the  busi¬ 
ness  office  union.  Included  were  all 
mechanical  and  distributing  unions, 
AFL  affiliates,  and  the  Pittsburgh 
chapter  of  the  Newspaper  Guild,  a 
CIO  affiliate. 

On  the  first  day  of  the  strike,  the 
members  of  the  mechanical  unions 
refused  to  go  through  the  picket  lines, 
but  the  members  of  the  newspaper 
guild  did  despite  the  assertion  in  the 
broadcast  statement  that  union  em¬ 
ployes  “found  pickets  barring  the 
plants  .  .  .  and  waited  outside.” 

The  unions  obtained  time  on  Pitts¬ 
burgh  radio  stations  to  broadcast  the 
sensational  assertion  that  “two  great 
newspaper  chains,  Hears!  and  Scripps- 
Howard,  have  chosen  Pittsburgh  as 
a  battle  ground  on  which  they  intend 
to  break  down  trade  unionism  and 
destroy  the  solid  employer-employe 
relationship  which  has  kept  the  peace 
for  so  many  years. 

“We  fear,”  the  statement  said,  “that 
the  publishers  deliberately  precipi¬ 
tated  the  present  strike  and  are  pre¬ 
pared  to  pour  millions  into  a  mighty 
labor  war  in  this  district.  Such  a  war 
would  affect  the  prosperity  of  mil¬ 
lions  throughout  the  country,  sap¬ 
ping  the  very  roots  of  the  trade  union 
movement.” 

In  two  cases,  the  statement  was 


te  office  workers  called  the  strike 
arily  in  a  fight  for  a  “closed 


■jie  publishers  say  less  than  400 
Woyes  are  involved  in  the  strike. 
Jhily  conferences  have  been  held 
the  publishers  and  union  repre- 
totives.  They  continued  today  on 
Jwre  hopeful  key  after  two  sessions 
frday  and  one  last  night. 

Bleeli  Takes  Uaetual  Stand 
Post-Gazette,  a  morning  Paul 
Jdc  newspaper,  was  unaffected  by 
strike  and  continued  regular 
lication,  but  it  announced  its  re- 
B*1  to  capitalize  on  the  situation. 
«  front  page  editorial  June  18  it 
that  it  believed  the  contract 
hy  the  afternoon  newspapers 
■  eminently  fair”  and  announced 


QUAKER  OATS  NAMES  TWO  AGENCIES 

THE  QUAKER  OATS  COMPANY,  Chicago  has  announced  the  appointment 
of  two  advertising  agencies  to  handle  Quaker  Oats  advertising,  following 
the  recent  resignation  of  Lord  &  Thomas  from  the  account.  Under  the  new 
set-up,  Ruthrauff  &  Ryan,  Inc.,  Chicago,  will  handle  the  advertising  of 
Quaker  Oats,  Mother’s  Oats  and  Little  Kurnels  in  the  United  States.  Sher¬ 
man  K.  Ellis  &  Company,  Chicago,  has  been  appointed  to  direct  advertising 
of  Aunt  Jemima  pancake  flour  and  Pettijohn’s  cereal. 


KEN-L-RATION  IN  BIGGEST  NEWSPAPER  DRIVE 

CHICAGO,  June  21 — Chappel  Brothers,  Inc.,  Rockford,  Ill.,  makers  of  Ken- 
L-Ration  dog  food,  launched  their  largest  newspaper  advertising  program 
this  week  in  rotogravure  sections  of  Sunday  newspapers.  The  campaign, 
which  includes  27  major  markets,  will  feature  450-line  ads  in  Sunday  roto 
sections,  marking  the  outcome  of  a  year’s  testing  of  copy  and  media  by 
Chappel  Brothers. 


DROPS  RADIO,  PLANS  YEAR'S  DRIVE  IN  NEWSPAPERS 

FOR  THE  FIRST  TIME  since  dropping  out  of  radio  some  months  ago,  the 
Illinois  Meat  Company  (Broadcast  Brand  Corned  Beef  Hash  and  other 
products)  is  launching  a  substantial  advertising  campaign  in  Eastern  terri¬ 
tory,  J.  Sterling  Getchell,  Inc.,  announced  this  week.  The  campaign,  to  run 
a  year,  will  consist  wholly  of  newspaper  space  and  will  start  July  1.  The 
campaign  will  concentrate  on  Broadcast  Brand  Corned  Beef  Hash. 


read  on  the  radio  by  officers  of  the 
newspaper  guild. 

Publishers  Reply  to  Charge 
The  publishers  were  quick  to  reply 
to  the  statement,  citing  its  exaggera¬ 
tions. 

“So  far  as  the  statement  of  the 
unions  about  pouring  millions  into  a 
mighty  labor  war  in  this  district  is 
concerned,  we  can  only  say  that  they 
are  seeing  things  under  the  bed;  that 
they  have  seemingly  lost  their  sense 
of  proportion,”  the  publishers’  state¬ 
ment  said. 

The  unions  charged  that  “these  im¬ 
mensely  profitable  projjerties  in  the 
past  have  shared  reluctantly  of  their 
income  with  the  labor  responsible  for 
their  success.” 

To  which  the  publishers  replied: 
“Our  wage  rates  are  already  well 
ahead  of  1929 — the  peak  year  of  the 
so-called  boom — while  our  revenues 
are  very  far  below  that  period.  This 
year  the  papers  have  lost  thousands 
of  dollars  of  advertising  per  day  com¬ 
pared  with  last  year.” 

Blanket  Pay  Increases 
The  statement  pointed  out  that 
despite  this  condition  the  business 
office  workers  were  granted  blanket 
pay  increases  and  many  other  bene¬ 
fits.  It  also  said  that  at  the  outset  of 
negotiations  several  months  ago,  John 
R.  Frankel,  attorney  for  the  union, 
“gave  his  assurance  .  .  .  that  the  closed 
shop  would  not  become  an  issue — an 
assurance  since  completely  repudi¬ 
ated.” 

The  unions  charged  that  the  suspen¬ 
sion  of  publication  constituted  a  lock¬ 
out,  to  which  the  publishers  replied 
that  “it  is  inconceivable  that  trained 
unionists,  versed  in  the  language  and 
principles  of  labor  relations,  should 
term  an  involuntary  suspension  of 
work,  forced  by  a  strike,  a  ‘lockout.’ 
We  are  certain  that  any  court  of  law 
would  so  hold  and  will  willingly  sub¬ 
mit  this  question  for  full  determina¬ 
tion  thereby.” 

The  strike  called  out  auditors,  book¬ 
keepers,  want-ad  solicitors,  junior  and 
senior  clerks,  office  boys,  statisticians, 
copyrighters,  advertising  artists  and 
others. 

The  battle  over  pay  is  one  that  is 
likely  to  overshadow  this  strike,  as  it 
seems  certain  that  the  guild  and  other 
unionized  departments  will  attempt 
to  collect  pay  for  the  time  of  the 
strike  on  the  ground  that  they  are 
guaranteed  continuity  of  employment. 

A  guild  statement  made  its  position 
clear:  “The  guild  does  not  feel  that 
its  membership  should  be  penalized 
because  the  managements  involved 
have  failed  to  maintain  amicable  rela¬ 
tions  with  another  union.” 

Closed  Shop  Main  Issuo 
The  main  point  at  issue  between 
the  publishers  and  the  union  is  the 
closed  shop  for  the  business  office 
workers.  'The  contract  offered  by  the 
publishers  provided  higher  minimum 
wage  scales  which  would  have  meant 
substantial  increases  for  many  office 
employes,  with  provision  also  for  in¬ 
creases  to  all  getting  less  than  $45  a 
week  who  were  not  benafited  by  the 
proposed  offer.  The  contract  ‘offered 
provides  a  40-hour  we^,  overtime, 
vacations,  sick  leave  and  discharge 
benefits  up  to  24  weeks. 

The  publishers  contend  that  the 
closed  shop,  feasible  as  it  may  be  in 
the  mechanical  departments,  is  un- 
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workable  among  the  less-standardized  edition  that  morning,  both  newspa- 


office  departments. 

After  three  days  of  fruitless  con 


pers  posted  notices  that  payrolls 
would  be  discontinued  during  the 


ferences,  Stephen  R.  Woods,  president  su^nsion  of  pubUcation 

-r  .1—  _ The  first  few  hours  of  the  strike 


of  the  union,  said  that  it  had  offered  nrsi  lew  nours  or  me  s^iKe 

to  arbitrate  the  entire  dispute,  but  ^ 


-.u  ur  V,  ^’rvin-  and  a  small  detail  of  police,  but  po- 

the  publishers  insisted  ^ying  the  pickets  to  two. 

from  arbitration  the  major  point  at  ..  _ _ v  _ _ .  _ 


irbitration  the  major  point  at  Sun-Telegraph,  the  major-' 

a  union  shop  or  some  com-  ^  members  reported  for 

e  thereof.”  That  action,  he  J,  „  .  - - ,  ^ 


work  Friday,  but  a  number  of  un¬ 


said.  places  respo^ibility  for  con-  situations  developed  shortly 


tinuance  of  the  strike  on  the  publish 


thereafter.  A  photographer,  an  offi¬ 
cer  of  the  guild,  went  out  on  an 


This  statement  drew  from  the  pub-  assignment  to  cover  a  building  col- 
lishers  a  reply  that  the  managernents  and  did  not  return.  An  early- 


had  agreed  to  arbitrate  three  of  the  trick  copyreader  went  out  to  lunch 
four  points  in  the  controversy— wages,  ^^d  failed  to  come  back.  A  copyboy 


hours  and  working  conditions  but  we  ^as  sent  out  for  coffee  and  he,  too, 
refused  to  arbitrate  the  fourth  point —  failed  to  reappear.  Shortly  after- 


the  closed  shop.”  In  newspapers  wards,  it  was  reported  that  the  guild 
throughout  the  country  the  open  shop  members  had  been  told  not  to  re- 


“is  a  recognized  and  fundamental  enter  the  building  through  the  picket 
principle  among  office  workers,”  the  lines. 


publishers  said. 

Puts  Responsibility  on  Union 

“We  felt  that  some  progress  had 


The  doors  have  been  kept  open  at 
the  Sun-Telegraph,  and  printers, 
other  mechanical  workers  and  edi- 
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June  25-26 — California  News¬ 
paper  Publishers  Assn.,  mid¬ 
year  editorial  conference,  Stan¬ 
ford  University,  Palo  Alto. 

June  25-27 — California  News¬ 
paper  Advertising  Managers 
Assn.,  southern  and  northern 
units,  convention,  Biltmore 
Hotel,  Los  Angeles. 

June  25-29  —  International 
Advertising  Convention,  Em¬ 
pire  Exhibition  Conference 
Hall,  Glasgow,  Scotland. 

June  26-28-— Outdoor  Adver¬ 
tising  Assn,  of  Pennsylvania, 
annual  summer  meeting,  Buck- 
wood  Inn,  Buckwood  Falls,  Pa. 

June  26-30 — Pacific  Advertis¬ 
ing  Clubs  Assn.,  convention. 
Ambassador  Hotel,  Los  Angeles. 

June  27-July  1 — National  Re¬ 
tail  Dry  Goods  Assn.,  midyear 
convention,  Cincinnati. 


Coast  Group  G 
6-Point  Plan 
To  Aid  Linage 


Northern  California  Ad 
Managers  Hit  Promotion 
Of  "Weeks"  in  Dailies 


been  made  Monday  and  that  it  would  ‘«rial  men  came  and  went.  At  the 
not  be  conducive  to  an  amicable  set-  P'-^ss  however,  fl^d  doors  were  put 


tlement  of  the  controversy  to  make  HP 

public  at  this  time  the  matters  dis-  ^hat  entrance  was  kept  l;^ked  and 

j  n/r  j  *u  *  * _ *  admission  was  only  by  card  issued  to 

cussed  Monday,  the  statement  said.  .  t  i  *  •  * 

..rrr,  .  r  •  j  f  j  •  TXT  j  the  skeleton  maintenance  crew. 


Championship  Fight 
Drew  1,500  Writers 


"This  we  refrained  from  doing.  Woods 
and  his  advisers  thought  differently 


It  was  reported  at  the  Sun-Tele¬ 
graph  that  the  mechanical  men  had 


Approximately  1.500  newspapermen 


Responsibility  for  the  decline  in 
tional  advertising  was  laid  at  the 
of  newspaper  advertising  manajg 
by  Vernon  E.  Caughell,  San  Fra,-,, 
Chronicle,  in  addressing  the  J- 
meeting  of  the  Northern  Califf.r:j 
Newspaper  Advertising  Manageis  Aj 
sociation.  Mr.  Caughell  outlined  (gy 
six-point  program  for  advent  ,.£g] 
managers  in  their  fight  to  restonfc 
age  levels.  ^  ^ 

The  membership  condemned  use  ( 
newspiapers  as  publicity  vehicles  fi 
various  “national  weeks”  sporjr.rt 
by  non-advertising  agencies.  It?, 
voted  to  seek  a  state-wide  stand  a 
this  subject  at  the  California  Ad.e:  ^ 
Using  Managers  Association  corve 
tion  in  Los  Angeles,  Jime  24-25-2t. 

16  "Weeks”  in  Moy  atm 
The  action  followed  presentatiai ;  i>ed 


and  gave  out  an  untrue  statement 
whmh  may  make  further  matings 


from  almost  every  major  nation  correspondence  with  the  Nati: 


This  action  of  itself  defi- 


pay  for  the  first  two  days  of  the 


nitely  lodges  responsibility  with  the  strike.  This  indicated  a  fight  would 
union  for  failure  of  the  two  afternoon  jjg  made  for  pay  during  suspension. 


newspajiers  to  resume  publication.  Checks  were  due  Tuesday  but  were 


crammed  into  the  Yankee  Stadium  in 
New  York.  June  22,  for  what  turned 
out  to  be  a  tw'o-minute-and-four- 
second  fight  between  Joe  Louis  and 
Max  Schmeling. 

The  sports  staffs  from  the  local  dail- 


All-day  conferences  Monday  were  distributed. 


Knitted  Outerwear  Association,  !*•-  Jack 
sors  of  “National  Swim  for  Heah  dvanc( 
Week,”  by  Ellis  Newsome,  Petcls  t«sidei 
(Cal.)  Argus-Courier.  Mr.  New-  a  [  the 
asked  the  association,  in  a  letter,  U  svis, 
the  newspapers  “should  hold  thesd  rnM, 


arranged  by  Clarence  J.  Moser,  con-  ^  jong  battle  would  be  certain  if  accoramg  to  tne  iwentietn  uentury 
ciliator  for  the  State  Department  of  such  a  development  came,  with  the  Sporting  Club,  sponsors  of  the  fight. 
Labor  and  Industry,  at  a  conference  managements  taking  the  position  that  The  New  England  states  sent  the  larg- 


ies  formed  the  largest  single  group,  for  both  the  manufacturer  and  theA^e- 


according  to  the  Twentieth  Century 


tailer  in  promoting  the  week,  li  Iti’t 
cited  the  success  of  National  Is  kted 
Car  Week  to  show  what  can  be  a  im  in 


Saturday  attended  by  representatives  the  mechanical  unions  did  not  report  report-  complished  if  advertising  rather  *J 


of  the  publishers,  the  bargaining  com-  for  work  and  therefore  did  not  ful- 


mittee  of  the  striking  union  and  rep-  fin  their  contracts  and  were  not  en- 


ers.  The  middlewest  and  the  south  publicity  is  used, 
came  next  m  that  order.  Seven  Ger-  . 


resentatives  of  the  mechanical  unions  titled  to  pay.  The  newspapers  had 


Mr.  Newsome  said  the  correfpcr.a 


and  news  departments. 


been  prepared  to  attempt  publication 


man  sports  writers  crossed  the  Atlan-  _ _ ^  ■ _ A 

-Hi  ence  was  occasioned  by  receipt  01 

tic  especially  to  augment  their  staffs  Vr~l 


President  William  Green  of  the  last  Friday  had  the  mechanical  unions 
AFL,  after  receiving  a  report  from  reported  for  work. 


Carl  Green,  his  personal  representa¬ 
tive  in  Pittsburgh,  and  Philip  White- 


Enlarged  news  reports  were  broad¬ 
cast  over  its  office  KDKA  station  by 


head,  business  agent  of  the  striking  the  Press,  and  over  WCAE,  owned 
union,  announced  June  19  that  he  by  the  Sun-Telegraph. 


would  stand  back  of  the  union. 

A  morning  conference  Tuesday  was 


Pittsburgh  was  entirely  without  lo 


here.  All  large  Canadian  cities  and 
South  American  countries  were  repre¬ 
sented.  Russia  was  the  only  large 
European  country  not  to  have  a  re¬ 
porter  present.  While  it  was  impos¬ 
sible,  according  to  the  sponsors  of  the 
fight,  to  place  all  newspapermen  at 


glowing  presentation  of  the  Kr;“ 
Outerwear  group’s  program.  In ; 
discussion  that  followed  Dan 
O’Brien,  San  Mateo  Times,  preside 
brought  out  that  there  were 


“weeks”  in  May,  according  to  thecal,  , 
endar  of  those  who  would  utilize 


cal  Sunday  newspapers.  Out-of-town  ringside  working  position^  about  500 


cancelled  when  Frankel,  the  union  Sunday  newspapers  sold  heavily,  but  ®  ®  ^^were^^placed^^^in  ^*ulaT^ats  ^elp  each  newspaper  in  the 
attomev.  sent  word  that  he  “was  de-  "^^ny  were  disappointed  in  efforts  to  placed  in  regular  seats  national  advertising  linaa. 


newspapers  as  promotion  agendeil 
Careful  planning  and  study  4 


attorney,  sent  word  that  he  “was  de¬ 
tained  on  a  court  case.”  The  pub¬ 
lishers  met  without  results  again 
Tuesday  afternoon  when  the  union 
leaders  and  counsel  could  not  agree 
on  proceedings. 

Union  Alle9es  Threats 


obtain  them.  Only  two  outside  news-  ‘^lose  to  the  ring,  it  was  said. 


papers  moved  into  Pittsburgh  with  a 
supply  of  daily  newspapers  in  an  at¬ 
tempt  to  take  advantage  of  the  sus- 
piension. 

Although  the  Post-Gazette  is  the 


Western  Union,  which  had  exclu- 


of  its  national  advertising  linage,  a 
Caughell  advised.  He  urged  a  srJ 


sive  rights  at  the  ball  park,  reported  watch  on  trends,  fitting 


that  newspapermen  filed  approxi¬ 
mately  365,000  words.  The  work  was 


dividual  newspaper’s  story  into  s-aj 
parts  of  individual  schedules  and  cas] 


handled  by  120  special  wires,  15  of  selection  of  accounts  and 


only  Pittsburgh  newspaper  unaffected  which  were  directly  connected  with 


Attending  the  conferences  also  were  by  the  strike,  the  only  outbreak  of  the  cable  office  to  facilitate  movement  3t  the  right  time,  sell  the  r^ht 
Patrick  A.  Ramsey,  state  mediator  of  violence  occurred  at  their  new  plant,  of  stories  to  foreign  countries.  It  was  f"®  activities  of  the  naii 

the  Pittsburgh  district,  and  John  A.  opened  three  months  ago.  While  the  fh®  largest  h(wk  up  ever  arranged  by  advertismg  representatives,  Mr.  < 
iioffitt.  Commissioner  of  Conciliation  presses  were  operating  there  Satur-  Western  Union,  although  wordage  ghell  advised, 
of  the  U.  S.  Department  of  Labor.  day,  an  unidentified  intruder  hurled  ran  about  50%  less  than  at  other  big  If  newspapermen,  workM 


of  the  U.  S.  Department  of  Labor. 


Frankel  charged  that  the  publish-  a  stone  into  the  presses  from  the  fights  of  the  past. 


If  all,  as  newspapermen,  worked#*® 
accoimts,  more  progress  would 


ers’  contract  was  offered  with  an  ac-  mailing  room  mezzanine  floor.  Dam- 


companiment  of  “threats”  during  ne-  age  was  estimated  at  $100. 


Postal  Telegraph,  which  had  to  do  ^r.  Caughell  said.  He 

its  business  outside  of  the  park,  re-  salesmen  s  reports  affect  more  i 


gotiations.  The  union  cited  a  mimeo-  Last  June  the  mailers’  imion  struck  jxirted  that  it  carried  more  than  150,-  c^paigns  than  any  other  factor,  j 

graphed  announcement  handed  to  all  o"  all  three  Pittsburgh  newspapers  000  words.  Most  of  this  file  was  placed  fh®se  repo^  ^e  based  on  findings 

employes  the  day  before  the  strike  in  and  the  city  was  without  newspapers  by  sports  writers  in  hotels  before  the  contacts  with  individual  merchants 

which  it  was  stated  that  in  event  of  a  1°^  two  days.  fight.  distributors,  local  condiUons  dt 


strike  that  publication  and  payrrolls 
would  be  suspended. 

“We  regret  this  situation  and  have 
made  sincere  efforts  to  avoid  it,”  the 
statement  said,  “but,  in  the  face  of 
desperate  business  conditions  which 
have  seriously  impaired  our  revenues, 
there  will  be  no  other  alternative  if 
we  find  it  impossible  to  operate.” 

Last  Friday  morning — the  first  day 
of  the  strike — business  office  em¬ 
ployes  picketed  the  entrance  to  the 
two  plants  and  employes  affiliated 
with  the  AFL  mechanical  unions  re¬ 
fused  to  go  through  the  lines.  The 
majority  of  employes  of  the  Ameri¬ 
can  Newspaper  Guild,  affiliated  with 
the  CIO,  reported  for  work,  although 
at  the  Press  one  or  two  members  did 
not  go  through  the  early  picket  lines. 

With  pubUcation  time  for  the  first 
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distributors,  local  conditions  dev»n, 
the  sales  campaign  picture  that  |i#lati 
to  the  home  office,  he  stated.  In 
conditions,  he  pointed  out,  the  adv<^dd 
tising  man  plays  a  prominent  parts#«r.. 
should  continually  sell  his  product  illle  J 
as  to  get  his  message  into  the 
tising  conference  room  via  the 
man’s  reports.  ^ " 

SEVIGNY  HEADS  DAILY  c  i 

Election  of  officers  of  the  Fall 
(Mass.)  Herald  News  Publii*^”'’ 
Company,  made  necessary  by 
death  of  ComeUus  F.  Kelly, 
dent  and  owner,  was  announced 
week.  Charles  E.  Sevigny  is 
dent  and  treasurer;  Mrs.  Cornel*  Th 
F.  Kelly,  vice-president;  Miss  K 
nah  C.  KeUy,  secretary;  Dennis  T 
mey,  assistant  treasurer;  Edward 
Delaney,  editor  and  publisher; 
Clarence  E.  Bury,  associate  editor. ; 
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Higher  Rates  Well-Received  by  Public 
Quebec  Convention  Told  . . .  Jack  Estes  of 
Dallas  News  Is  Elected  President 


By  ARTHUR  ROBB 


opposed  viewpoints  on  this 
that  became  evident  last  summer  when 
several  suggestions  were  made,  but 

the  ICMA  took  no  formal  poll.  With  jh,  long  and  the  short  of  it  in  Canada, 

a  brief  the  directors  of  the  Audit  Bureau  of  Centre  is  Donald  Fleming.  Owen  Sound 

.  _  Circulations  here  for  their  June  meet-  (Ont.)  Sun-Times,  six  feet  nine  inches  tall, 

ion  Managers’  Association  which  ing  the  40  years  of  the  ICMA  by  James  ing  tomorrow  and  Saturday,  ICMA  At  his  left  is  Laurent  Paradis,  La  Nouval- 

sed  at  the  Chateau  Frontenac  today.  Wright  Brown,  president  of  Editor  &  members  were  invited  to  present  their  liste.  Three  Rivers,  and  at  his  right.  P.  A 

ice  increases  were  discussed  from  Publisher,  who  attended  the  first  views  to  the  ABC  committee  having  Robitailla,  L'Evenement,  Quebec  Citv. 
my  viewpoints,  indicating,  first  that  meeting  and  who  was  elected  a  life  this  in  charge.  The  committee,  meet-  «  r^nt  Riceott  p#w>rti»d  that  tha 
st  increases  to  date  had  been  well  member  10  years  ago.  Other  novel  ing  this  afternoon  is  composed  of  ...  '  am 

*ived  by  the  public,  and  second,  features  included  a  semi-serious  Howard  W.  Stodghill,  Hearst  News- 

It  many  newspapers  which  have  de-  speech  by  Glenn  F.  Felger,  field  audi-  papers;  Dudley  D.  Richards,  and  Ross  P  ,  , 

«i  this  setup  are  contemplating  tS^of  the  Audit  Bureau  of  Ciroula-  Gamble  of  the  ABC  board.  Er^oskTaS 

;her  prices  in  the  near  future.  tions;  an  exposition  of  the  local  ad-  Mr.  Richards  in  his  address  coun-  naaXraanar  it«alf  fair  tba  ninab 

Jack  Estes,  Dallas  (Tex.)  News,  was  vertiser’s  viewpoint  by  Dudley  D.  seled  circulation  managers  to  familiar-  ,  .  .. 

vanced  from  first  vice-president  to  Richards,  of  Sears,  Roebuck  &  Co.,  ize  local  advertisers  with  the  details  S! 

esident,  succeeding  David  H.  Smith  an  ABC  director;  and  two  symposia  on  of  their  circulation  shown  in  each  pub-  i„„„  -iranlafinn  wa® 

the  Portland  Journal.  Don  R.  rate  increases  and  newsprint  economy,  lisher’s  statement  and  audit  report.  •  •  .  ♦„  in«!r  •  tbo 

ivis,  Birmingham  News  and  Age-  The  Robert  W.  Bingham  trophy  for  Far  too  litUe  of  this  educational  work  ,  increase  in  circulation  rev- 
rrald,  moves  from  second  to  first  salesmanship  was  won  by  the  team  is  being  done  locally  by  newspapers,  ^  Vu.t+»r-  nif 

ce-president.  Clem  D.  O’Rourke,  representing  the  Ontario-Quebec  As-  he  said.  T  we°  were  in  1932  ”  Cant 

tveland  Press,  was  unanimously  sociation.  It  was  from  the  Peterboro  He  also  decried,  from  the  local  ad-  „.  luded  '  ^ " 

Kted  second  vice-president,  placing  (Ont.)  Examiner,  H.  B.  Cowan,  cir-  vertiser’s  standpoint,  the  advisability  cone 

m  in  line  for  the  presidency  two  culation  manager,  and  included  Ar-  of  far-fiimg  circulations,  outside  the  Copies  Discussed 

ars  hence  in  accordance  with  ICMA  thur  Roode,  11  years  old,  and  Lloyd  territory  from  which  a  store  can  ex-  “What  rights  have  advertisers  to 

istom.  Williamson,  15  years.  This  team  on  pect  profitable  trade  and  beyond  the  free  TOpies  of  newspapers,”  asked  F. 

McFefridge  Secretory-Treasurer  Tuesday  had  won  the  Ontario-Quebec  radius  where  distribution  profits  the  L.  Britton,  Hamilton  (Ont.)  Spectator. 

L  W  McFetridee  Tulsa  fOkla )  trophy.  newspaper  itself.  That  question,  he  said,  is  one  that 

orld,  was  elected’  secretary -trea-  The  Editor  &  Publisher  plaque  was  Amoskeog  Story  Told  should  receive  careful  thought.  Many 

irer,  a  post  held  by  the  late  Clarence  award^  to  the  team  representing  ^e  How  newspaper  leadership  met  a  newspaj^rs  o  not  give  a 

|fster,  Peoria  Star,  for  nearly  20  Ohio  Circulation  Managers  Associa-  {.jvic  emergency  and  saved  a  plant  ®  °  ^ 

ars.  tion.  It  was  from  the  Toledo  News-  ^hich  immunity  prosperity  pruned  their  exchange 

Ralph  B  Cowan  Toronto  Star  was  Gallon,  circulation  manager  largely  depended  was  related  by  Capt.  f.""?  complimentary  lists.  The  poten- 

Pe&ro"bo"vf -anTTn  :rr^1.  S:  the  Amoskeag  Company  faced  -th  free  newspapers,  he 

Jeved  the  ICMA  should  reward  Mr.  bankmptcy  in  19^.  the  ^wspapers  His  ’  conclusion,  heartily  applauded. 

'Hourke  for  his  many  years  service  ^  m  ,  risked  unpopularity  and  boycott  by  ^  “When  vou  cut  out  a  dead- 

)the  association  and  to  all  circulation  ►*«  By-Law  Chong.t  printing  the  news  and  outlimng  its  ^  usually^create  an  immediate 

anagers,  and  that  he  preferred  that  No  major  changes  were  made  in  the  consequences  to  the  city.  Bankruptcy  ,  ’  ” 

is  ambition  for  high  ICMA  office  by-laws.  The  resolutions  committee  was  not  averted  and  its  processes  de-  1..H  W  Mr 

^Id  be  realized  on  United  States  report,  presented  by  Mr.  O’Rourke,  veloped  that  the  company  would  be  Halmbacher  wa^  comnendii^  of 
ither  than  Canadian  soil.  covered  several  changes  in  wording  liquidated  and  its  plant  scrapped— an  .  Halm 

John  H.  Kuntz,  Lancaster  (Pa.)  In-  ^d  powers  of  the  irretrievable  loss  in  emplo^ent  op-  P^ 

Oigencer-Joumal  and  New  Era,  was  f Port^*  Edwin  N.  Jewell  publisher  „,embeiship  on  price  increases 

ked  director-at-large  for  three  ident  certain  new  emergency  ^wers.  of  the  Union-Leader  headed  a  com-  during  the  past  yUr.  Among  other 
.ars  succeeding  Mr.  McFetridge.  pffier  resolutions  coi^end^  the  ex--  mittee  of  seven  local  men  who  at-  ^^^.8  that  the  Lerage 

Cameron,  Winnipeg  Free  Press,  ^he  meeting  and  thejocal  tested  to  save  the  property.  fallowing  a  price  increase  wL 

las  elected  director  at  large  for  one  b  ^  f  1 0°^.“  Iwn  7.3%,  that  approximately  410  news- 

^ar,  filling  the  unexpired  term  of  Mr.  Chronicle-  the  buildings  for  $5,(^,M0, 10%  down,  >  Canada  have 

VRourke  Telegraph;  R.  B.  Cowan,  Toronto  Star,  and  the  rest  within  30  days.  It  was  a  P  .P^ ,  .  ’  .  ,  .  , 

i  Regional  association  directors  were  A.  E.  Whiting,  Montreal  Star.  big  order,  but  the  down  payment  was  ^  year  an 

inegionai  association  directors  were  _ ui  j-  r  n  j  j  j  tu  that  the  resultant  increased  income  to 

Ned  as  follows;  Considerable  discussion  followed  a  made  and  the  safety  of  the  deposit  in-  •  ,  dian  S3  500  000 

iPnoifi  M  *  /--•  w  -hjr  proposal  by  Mr.  McFetridge  of  sured  by  pledges  of  the  remainder.  .  r  t  c*  t  •  V-i  ’k 

Ifecific  Northwest  Circulation  Man-  changes  in  the  method  of  delineating  Water  rights  were  sold  to  the  local  J^^^es  F.  Jae,  St  Louis  Globe- 
feers  Association  Frank  E^Hender-  newspaper  distribution  on  ABC  audits  utility  for  $2,500,000  and  the  committee  Democ^t,  emphasized  that  newspa- 
Prorince;  Ohio  Cir-  publishers’  statements.  The  dis-  took  over  its  new  purchase.  Then  infinitely  superior  to 

E  Cl  ^ociaUon,  Joseph  cuggion  revealed  no  narrowing  in  the  came  the  task  of  filling  the  empty  ^0  years  ago  when  the  2-cwl 

xMigan,  Cleveland  Plain  Dealer;  price  was  generally  established —  bet- 

pddle  Atlantic  Circulation  Managers’  _  _  ...  ter  and  much  more  expensive.”  Ar 

^ociation,  A.  F.  Ballentine,  Green-  I  'rT  efficient  circulation  department  todaj 

file  JVeujs  and  Piedmont;  Midwest  Cir-  sGl  gm^  '  T**  .0°'^b  *  s"  n^ust  contribute  35  to  50%  of  th< 

^tion  Managers’  Association,  M.  W.  1«0  I  n  newspapers’  total  revenue,  he  said 


(By  telegraph  to  Editor  St  Publisher)  members  old  and  new  in  the  associa- 
[L'EBEC,  June  23 — Newspaper  pro-  tion.  One  innovation  was  an  address 
duction  costs  and  the  best  methods  by  Mrs.  Betty  O’Rourke  on  “I 
[r  reducing  or  meeting  them  held  at-  fession  of  Being  a  Circulatic 
Ktion  for  most  of  the  40th  annual  agers’  Wife.”  Another  was 
bvention  of  the  International  Circu-  analysis  of  circulation  progress  dur- 


ilmbacher,  ^^Ofclahoma  City  Okla- 
New  York  State 


omnn  and  Times, 

►irculation  Managers’  Association,  M. 
-.-.i,  Gannett  Newspapers; 
Quebec  Circulation  Managers’ 
Fehrenbach, 

Indianapolis  was  selected  for  the 
*39  meeting. 

’'Streamlinod"  Program 

The  program,  arranged  by  Mr.  Estes 
as  early  designated  as  “streamlined.” 
s  solid-meat  technical  sections  were 
aried  with  numerous,  brief  personal 
uperience  talks  from  the  floor  by 


>■  Sullivan, 

Ontario 

[ssociation,  _ 

\itchener  (Ont.)  News-Record. 


is  pr^ 
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fact  that  the  price  increase  carries 
immediate  pay  increases  to  the  car¬ 
rier  boys,  that  the  advance  is  neces¬ 
sitated  by  higher  wages  and  pro¬ 
duction  costs  throughout  the  plant. 
Notice  to  the  public  should  be  brief 
and  not  detailed,  since  details  give 
subscribers  the  opportunity  to  manu¬ 
facture  objections  to  the  step.  Suc¬ 
cess  depends  mainly,  he  said,  on  train¬ 
ing  of  the  carrier  and  office  forces  in 
short-circuiting  stops  early  and  quick¬ 
ly.  The  Journal’s  loss,  he  said,  was 
less  than  3%  at  the  end  of  10  days  and 
this  was  completely  recovered  within 
10  weeks. 

A  survey  of  other  newspaper  ex¬ 
periences  was  presented  by  John 
Flood.  Wooster  (O.)  Record.  The 
largest  loss  noted  was  11%,  the  small¬ 
est  less  than  1%.  Maximum  losses 
were  noted  within  3  to  4  weeks  after 
the  increase. 

Circulation  Chiefs  Classified 

Circulation  managers  were  divided 
from  the  standpoint  of  one  ABC  audi¬ 
tor  into  four  major  groups,  by  Glenn 
F.  Felger.  First  is  the  crooked  cir¬ 
culation  manager,  who  is  rapidly  be¬ 
coming  extinct;  second  is  the  fellow 
who  delights  in  "putting  one  over”  on 
the  auditor — an  uncommon  type  who 
rarely  succeeds  in  his  attempt;  third, 
the  circulation  manager  who  doesn’t 
know  his  job  and  makes  expense  for 
the  Bureau  and  his  office  by  incom¬ 
petence.  also  a  rare  type.  Fourth,  and 
the  majority,  are  those  with  whom  the 
auditors  have  happy  relations,  lim¬ 
ited  by  the  professional  ethics  against 
intimacy  outside  bounds  of  duty. 

Mr.  Felger  touched  upon  one  point 
which  was  discussed  off  the  record 
in  the  Canadian  group — excess  charges 
for  audits.  Normal  dues,  he  said, 
cover  normal  audit  costs  and  should 
not  be  expected  to  pay  for  the  audi¬ 
tor’s  time  consumed  in  analysis  of 
elaborate  promotion  schemes  or  in¬ 
complete  records. 

Radio  had  its  inning,  a  rarity  on  an 
ICMA  program.  Joe  M.  Bunting, 
Bloomington  (Ill.)  Pantograph,  re¬ 
peated  for  the  circulators  the  advice 
he  gave  at  the  ANPA  meeting  in  New 
York. 

He  advocated  that  newspapers 
throw  out  all  radio  publicity  and  logs. 
"Without  a  shadow  of  doubt,  radio  is 
making  increasingly  large  inroads  on 
newspaper  national  linage,”  he  said, 
explaining  that  $57,000,000  was  spent 
last  year  by  25  national  advertisers  on 
radio  advertising  and  he  supplied  sta¬ 
tistics  to  show  how  radio  appropria¬ 
tions  were  increasing  with  decreases 
in  appropriations  for  newspapers. 

“By  publishing  radio  programs  and 
radio  publicity,  you  have  built  up 
and  are  daily  continmng  to  build  up, 
a  listenership,  a  circulation  list,  for  a 
competitor  who  is  taking  away  mil¬ 
lions  of  dollars  worth  of  national  ad¬ 
vertising,”  he  said. 

George  H.  Mitchell,  London  (Ont.) 
Free  Press,  declared  that  pictures  in 
the  news  and  advertisements  are  the 
best  weapon  for  competing  with  radio, 
facsimile  and  television.  Reviewing 
the  progress  of  the  Finch  and  other 
devices  for  laying  radio  newspapers 
down  in  the  home,  he  concluded  that 
pictures  are  the  most  important  ele¬ 
ment  in  the  life  of  the  newspaper  to¬ 
day. 

Another  viewpoint  was  expressed 
by  Frank  A.  Roberts,  Rochester  Tinies- 
Union,  which  has  found  one  radio 
feature  of  great  value  in  promoting 
subscriber  goodwill.  Help  to  the  sick 
and  needy,  assistance  in  personal  and 
community  emergencies  and  many 
other  relationships  between  the  paper 
and  its  readers  have  been  advanced 
by  the  “Howdy  Neighbors”  program 
conducted  by  A1  Siegal,  Times-Union 
reporter,  over  the  air.  One  activity 
which  has  won  the  newspaper  hosts 
of  friends,  Mr.  Roberts  said,  was  its 


serve  his  paper,  his  community) 
his  own  pocketbook  by  helpn^ 
maintain  the  highest  jourriaBi 
standards,  in  all  newspaper  dtpj 
nients,”  James  W.  Brown  declared.  ( 
insane  competitive  methods  in  c 
culation  and  delivery  are  on  the » 
out,  he  said. 


N 

T( 


Today’s  circulation  manager 
be  concerned  with  more  than  vc, 
at  any  price,  he  must  consider  ir;' 
for  he  is  called  upon  for  a  greater  c 
portion  of  total  revenue  than  ever  j 
fore,  he  said.  He  is  today  the  * 
important  arm  of  management  := 
to  the  able  editor  and  editorial  5;, 
and  he  must  think  primarily  in  t 
torial  terms. 


Left  to  right:  Jack  Estes,  Dallas  News,  new  president  of  ICMA;  Lucien  H.  Borne,  Mayor 
of  Quebec;  David  H.  Smith,  Portland  (Ore.)  Journal;  J.  N.  Chevrier,  Montreal,  past- 
president,  ICMA;  and  Col.  Henri  Gagnon,  president,  Le  Soleil,  Quebec. 


organization  of  donors  for  blood  trans¬ 
fusions  throughout  its  circulation  area. 
The  plan  has  the  endorsement  of  hos¬ 
pitals  and  of  the  local  medical  organi¬ 
zations  and  has,  he  said,  contributed 
to  restoring  hundreds  to  health. 

Newsprint  Conservation 
Conservation  of  print  paper  was  the 
main  topic  of  a  two-hour  session  led 
bj'  Francis  McGehee,  advertising 
manager  of  the  Cleveland  Press.  It 
bristled  with  statistics  and  charts  and 
summarized  all  current  knowledge  on 
how  newspapers  are  meeting  the  $28,- 
000,000  added  cost  imposed  on  them  in 
1938  by  the  increase  in  newsprint 
prices.  Newsprint  conservation  is  a 
job  that  affects  every  man  and  every 
department  in  the  organization,  he 
said. 

Mr.  McGehee  described  newsprint¬ 
saving  circulation  department  experi¬ 
ments  which  combined  editions,  cut  a 
Saturday  magazine,  cut  a  baseball 
edition,  and  another  which  limited 
dealer  returns.  In  a  graph,  titled 
“They  Dared  to  be  Different,”  he 
pointed  out  one  daily  with  an  aver¬ 
age  circulation  of  154,014,  which  com¬ 
bined  its  West  Side  and  Home  editions 
and  showed  30  days  later  an  increase 
in  circulation  of  6,216.  Another  daily 
cut  its  12-page  Saturday  “Screen- 
Radio”  section  and  during  a  3-month 
experimental  period  its  circulation 
fluctuated  only  slightly  from  a  150,000 
daily  average. 

One  daily  with  an  average  circula¬ 
tion  of  215,600  cut  a  baseball  edition 
April  25,  his  chart  showed.  Three 
weeks  later  results  showed  that  paper 
had  a  net  circulation  loss  of  6  copies. 
During  the  30-day  experiment  on  lim¬ 
ited  dealer  returns,  Mr.  McGehee’s 
graph  revealed  a  steady  decline  in 
press  run  with  only  minor  fluctuation 
in  net  paid  sales.  The  paper,  he 
pointed  out,  had  an  average  net  paid 
circulation  of  200,000,  but  previous  to 
the  experiment,  had  been  running  an 
average  of  250,000  copies.  Press  nm 
following  the  experiment  averaged 
225,000,  he  said. 

Mr.  McGehee  also  revealed  to  the 
convention  findings  on  newspaper 
advertising  linage  since  the  rise  in 
price  of  newsprint.  He  produced  a 
chart  showing  newspaper  advertising 
losses  since  Jan.  1,  in  52  major  cities 
measured  by  Media  Records,  Inc., 
which  showed  a  loss  of  82,877,486  lines 
for  the  first  five  months  of  1938  as 
against  the  same  period  last  year. 
Using  a  combined  line  rate  base  of  all 
dailies,  he  said  “it  is  apparent  that 
publishers  in  these  52  cities,  only, 
have  lost  $6,547,321.00  of  the  advertis¬ 
ing  revenue  in  the  first  four  months 
of  this  year  alone.” 

How  Detroit  men,  who  sold  news¬ 
papers  on  the  streets  in  past  years 
have  united  since  1913  in  a  move  to 
ease  the  plight  of  the  city’s  under¬ 
privileged  children  was  described  by 
J  C.  Montgomery,  Detroit  News.  Led 
by  James  J.  Brady,  then  collector  of 
internal  revenue,  who  was  inspired  by 
a  Christmas  cartoon  in  the  News,  the 


old  timers  were  organized  into  the 
Old  Newsboys’  Goodfellow  Fund,  of 
Detroit.  Annually,  a  few  days  before 
Christmas  they  go  to  street  corners 
and  sell  papers  for  several  hours,  de¬ 
voting  the  proceeds  to  their  selected 
charity.  They  have  collected  more 
than  $1,500,000,  Mr.  Montgomery  said, 
in  addition  to  thousands  of  dresses, 
sweaters,  toys,  specially-built  shoes 
for  cripples,  and  tons  of  candy.  Last 
year,  the  collections  totalled  $160,000. 
Full  details  of  the  activity  are  being 
compiled  in  a  book  by  Ernest  P.  La- 
joie,  which  Mr.  Montgomery  said,  will 
soon  be  available  to  members  without 
cost. 

“The  circulation  manager  can  best 


To  charges  that  newspapere  are  1 
ing  public  interest.  Mr.  Brown  c 
the  evident  fact  that  newspaper  c 
culations  are  today  at  the  hisi 
point  in  their  history. 

“The  truth  is  that  newspapers 
functioning  today  more  power:.; 
than  ever  before,”  he  said.  “Ac 
deal  of  the  criticism  one  hean  tj 
is  traceable  to  competitive  media.'’ 

Heartfelt  tributes  were  paid 
many  members  to  the  memory 
Clarence  Eyster,  for  nearly  20  y 
secretary-treasurer  of  the  assoc... 
The  association’s  thanks  to  re;, 
chairmen  who  had  the  best  records 
the  campaign  which  added  50 
members  was  expressed  in  the : 
of  brief  cases  presented  to  W.  H.  W; 
lace,  Washington,  D.  C.;  W.  T.  C 
bin,  Greensboro,  N.  C.,  and  PauILc 
son,  Clarksburg,  W.  'Va. 


Benefits  of  Price  Rises 
Told  to  Circulators 
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(By  tcicgral'h  to  Editor  &  ruBLi.sHER) 

QUEBEC,  QUE.,  June  21 — Recent  in¬ 
creases  in  circulation  price  have 
proven  even  more  beneficial  than  was 
anticipated  to  newspapers  of  Eastern 
CTanada,  it  was  reported  to  the  annual 
meeting  of  the  Ontario-Quebec  Cir¬ 
culation  Managers’  Association  by 
President  A.  Edgar  Whiting,  Montreal 
Star.  The  president’s  conclusion  was 
sustained  by  several  papiers  and  in¬ 
formal  comments.  Co- operation,  so 
long  mooted  in  circulation  meetings, 
was  stated  to  have  been  realized  al¬ 
most  completely  among  major  news¬ 
papers  of  this  area. 

New  officers  elected  are:  President, 
George  H.  Mitchell,  London  (Ont.) 
Free  Press;  first  vice-president,  Ubald 
Beaudry,  Le  Devoir,  Montreal;  sec¬ 
ond  vice-president,  Howard  Mark, 
Toronto  Globe  &  Mail;  third  vice- 
president.  Laurent  Paradis,  Le  Nou- 
velliste.  Three  Rivers;  secretary,  W. 
J.  Stewart,  St.  Thomas  (Ont.)  Times- 
Journal;  treasurer,  F.  L.  Britton,  Ham¬ 
ilton  (Ont.)  Spectator;  directors,  A. 
E.  Whiting,  Montreal  Star;  Arthur 
Furney,  Niagara  Falls  (Ont.)  Review; 
Glyn  Blowden,  Brantford  (Ont.)  Ex¬ 
positor;  ICMA  director,  Ralph  B. 
Cowan,  Toronto  Star. 

The  semi-annual  meeting  of  the  as¬ 
sociation  will  be  held  in  Hamilton. 

Extension  of  the  OQCMA  scope  to 
cover  the  entire  Dominion  was  dis¬ 
cussed  by  Messrs.  Paradis  and  Mark, 


both  agreeing  that  distance  and  :i 
of  travel  made  such  a  step  impra 
ticable  now.  It  was  suggested  'ij 
western  members  either  form  a 
gional  group  or  affiliate  with  the  1| 
cific  Northwest  Association  in 
United  States,  to  which  several 
them  now  belong,  and  that  Marl’.aJ 
Province  Circulation  Managers' 
sociatdon,  which,  with  common  prii 
lems,  usually  meets  with  an  overilj 
trip  from  eastern  Canada. 

It  was  agreed  that  ICMA  snpp^ 
ample  representation  on  matters 
dominion  or  international  concer. 


3c  Rat*  It  Widatprtad 


Only  two  newspapers  in  OnSl  (Ill 


and  one  in  Quebec  still  sell  ^ 
President  Whiting  reported.  SiJvice 
the  last  annual  meeting  3c  rates  w  Sole 
become  effective  in  Toronto,  0tu^fe-« 
Peterboix),  Owen  Sound,  and  « 
but  one  daily  in  Quebec  Pro^  moi 
Subscription  rates  arid  delivery  ri  ion 
in  outside  areas  have  also  h  (Ks 
stepped  up.  Decreases  in  sales  b  Roj 
been  slight  and  are  being  overe’t*  Ind 
and  Mr.  'Whiting  commented,  “I  wui 
every  one  is  enthusiastic  over 
move  which  has  served  to  pbe* 
circulation  department  of  every  1^  the 
papier  on  a  much  higher  plane,  se4  Ne^ 
it  up  as  a  definite  revenue  produ:|  ^  R 
On  the  topic,  “The  Reader  Sh 


Pay  for  What  He  Gets,”  Ralph  Co’f  to  t 
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{Continued  on  page  40) 


NEW  KELLOGG'S  CORN  FLAKES  CAMPAIGN 


CHICAGO,  June  23 — The  Kellogg  Company,  Battle  Creek,  Mich.,  t 
appointed  J.  Walter  Thompson  Company  to  handle  its  advertisinfj 
Kellogg’s  Cornflakes  effective  immediately.  Beginning  next  month. 
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logg’s  will  use  an  extensive  list  of  newspapers  featuring  a  redesigned 


mg 


Krispies  package  on  which  Don  Winslow  and  the  Navy  insignia  will 
displayed.  Newspaper  advertising  will  be  confined  largely  to  comic 
copy,  with  larger  space  in  color  comics  in  those  newspapers  carrying  thef 
Winslow  strip.  The  same  character  is  being  sponsored  by  Kellogg 
r  adio  and  the  program  will  be  extended  to  a  national  NBC  network  this 
The  Wheat  Krispies  account  is  placed  by  Hays  MacFarland  &  Co.,  local  agf- 
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NEA  Weighs  Co-operative  Drive 
To  Sell  Home  Town  Markets 
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Necessity  for  Selling  Them  Back  to  National 
Advertisers  Stressed  by  Rural  Publishers  at 
Annual  Meeting  . . .  Conrad  New  President 

By  ROBERT  U.  BROWN 


THE  primary  importance  of  the  “home 
town  markets”  and  the  need  for 
selling  them  again  to  the  national  ad¬ 
vertisers  formed  the  central  theme 
tor  the  53rd  annual  meeting  of  the 
National  Editorial  Association  at  the 
Greenbrier  Hotel,  White  Sulphur 
Springs,  W.  Va.,  June  19-23. 

Approximately  450  members  with 
their  families  attended.  About  350 
of  them  were  to  make  the  tour  through 
West  Virginia  beginning  Thursday 
and  ending  Tuesday,  June  28. 

At  its  final  session  Wednesday 
ahemoon,  the  membership  adopted 
resolutions  asking  that  a  committee 
be  appointed  to  investigate  the  pos¬ 
sibility  of  a  co-operative  advertising 
campaign  to  sell  the  home  town  mar¬ 
kets  to  the  advertisers  and  advertis¬ 
ing  agencies. 

A  second  resolution  pledged  the 
support  of  the  group  to  all  efforts 
seeking  to  establish  confidence  of  the 
consumer  in  the  functions  of  adver- 
;ising.  The  NEA  went  on  record  as 
opposing  “punitive  taxes”  which 
would  “tend  to  increase  living  costs.” 
It  was  resolved  that  whereas  the 
American  system  has  been  frequently 
challenged  to  demonstrate  its  supe¬ 
riority,  therefore  the  NEA  suggests  the 
use  of  newspaper  advertising  by  in¬ 
dividuals  and  businesses  to  tell  their 
story  to  the  public.  It  was  further 
..resolved  that  the  NEA  urge  its  mem- 
“^®”Jbers  and  all  public  agencies  to  use 
utmost  efforts  in  developing  a 
_  Know  America”  and  “See  America” 

^movement, 
overrjf 

Conrad  Succoods  Loomit 

At  the  final  session  Vice-President 
W.  H.  Conrad,  publisher  of  the  Med¬ 
ford  (Wis.)  Star-News,  was  elevated 
unanimously  to  the  presidency,  suc¬ 
ceeding  Will  W.  Loomis.  LaGrange 


n  OnB  (Ill.)  Citizen.  Howard  W.  Palmer, 
sell  at  Greenwich  (Conn.)  Press,  was  elected 
«d.  Si  vice-president  and  Walter  H.  Crim, 
rates  hi  Salem  (Ind.)  Republican-Leader,  was 
o,  Otta^  ae-elected  treasurei‘. 

Directors  re-elected  were:  Ray¬ 
mond  B.  Howard,  London  (O.)  Madi¬ 
son  Press;  Edwin  F.  Abels,  Lawrence 


of  the  state  press  association  (Presi¬ 
dent  Loomis  told  Editor  &  Publisher 
17  state  groups  are  now  affiliated  with 
the  NEA,  making  the  total  member¬ 
ship  around  4,700).  (3)  To  provide 

a  voting  right  that  is  more  equitable 
and  fair  for  both  publishers  in  state 
groups  and  those  not  in  such  groups. 

(4)  To  enlarge  the  board  of  directors 
to  include  a  representative  from  each 
press  association  with  operating  au¬ 
thority  delegated  to  a  smaller  com¬ 
mittee.  (This  was  seen  by  some  as 
bringing  the  state  groups  into  closer 
co-operation  with  the  national  body). 

(5)  The  holding  of  a  regular  busi¬ 
ness  meeting  every  fall  or  winter 
with  the  summer  meeting  confined  to 
a  more  inspirational  and  entertaining 
character  (this  had  been  previously 
suggested  by  President  Loomis  who 
asked  if  the  NEA  were  to  continue  as 
little  more  than  a  “National  Eating 
Association.”). 

Col.  Knox  Speaks 

Prior  to  the  annual  banquet 
Wednesday  evening.  Col.  Frank  Knox, 
publisher  of  the  Chicago  Daily  News, 
addressed  the  NEA  membership  on 
“Propaganda.”  His  spieech  was  broad¬ 
cast  on  an  NBC  nation-wide  hookup. 

Stating  that  propaganda  is  a  prod¬ 
uct  of  the  World  War,  has  been  de¬ 
veloped  by  Germany,  Italy  and  others 
and  is  now  being  imported  to  the 
U.  S.  and  adapted  to  American  use. 
Col.  Knox  told  the  NEA  that  “as 
newspaper  people  it  is  time  we  were 
beginning  really  to  take  a  closer  look 
at  what  is  going  on  and  to  examine 
each  situation  a  little  more  carefully.” 

He  stated  the  publicity  men  in 
Washington  are  being  employed  con¬ 
trary  to  a  law  of  1913  forbidding  the 
use  of  funds  for  publicity  experts  un¬ 
less  specifically  appropriated  for  that 
work.  He  added  that  no  such  ap¬ 
propriations  have  been  made. 

“Sub-agencies  of  the  propaganda 
machine,”  Col.  Knox  said,  “keep  in 
close  contact  with  all  the  newspaper 
editors,  and  reporters,  in  their  dis¬ 


tricts,  supplying  them  with  all  sorts 
of  press  hand-outs. 

“This  propaganda  machine  is  set 
up  so  it  can  attack  immediately  on 
all  fronts  in  the  48  states,  as  well  as 
in  Alaska,  Puerto  Rico,  Hawaii  and 
the  Virgin  Islands.  In  the  din  raised 
it  is  almost  impossible  for  those  who 
still  believe  in  private  ownership  of 
property  to  make  themselves  heard. 
The  laws  have  been  so  fixed  that 
when  the  propaganda  machine,  and 
the  legislative  committees  fail,  the 
tax  collector  succeeds.  That  is  what 
we  are  up  against  in  this  country. 

"When  I  say  to  you  that  free  sfieech, 
and  free  press,  are  seriously  threat¬ 
ened,  1  am  not  exaggerating.  When 
I  say  to  you  that  the  private  owner¬ 
ship  of  property  is  in  great  danger, 

I  ask  only  that  you  look  at  the  rec¬ 
ord  that  is  there  for  all  to  see.” 

Merle  Thorpe  Speaks 

Guest  speaker  at  the  annual  ban¬ 
quet  which  took  place  after  Col. 
Knox's  talk,  was  Merle  Thorpe,  editor 
of  the  Nation's  Business,  who  spoke 
on  “Free  Press  and  Free  Men.” 

Referring  to  a  “great  world  move¬ 
ment  now  under  way,”  Mr.  Thorpe 
added  this  country  is  undergoing  a 
“bloodless  revolution  which  we  do 
not  recognize.”  He  stated  that  Con¬ 
gress  has  just  resolved  to  investigate 
the  Fascist  and  Communist  activities 
in  the  U.  S.  and  that  “we  fail  to  real¬ 
ize  that  in  seven  years  we  have 
adopted  more  than  half  of  the  Fascist 
and  Communist  programs.” 

He  said  citizens  have  been  lulled 
into  a  false  sense  of  security  in  the 
belief  that  the  Supreme  Court,  or 
some  other  agency,  will  protect  their 
rights  as  free  men. 

“From  the  press  the  people  back 
home  must  get  a  clear-cut,  non-par¬ 
tisan  picture  of  what  is  taking  place. 
They,  through  your  interpretation 
must  be  made  to  understand  its  sig¬ 
nificance.  If,  in  their  understanding, 
they  decide  that  the  road  we  are  tak¬ 
ing  is  the  road  they  want  to  take, 
then  we  are  absolved  of  our  respon¬ 


also  4  (Kan.)  Douglas  County  Republican; 
sales  J  Roy  A.  Brown,  San  Rafael  (Cal.) 
overoj  Independent;  R.  C.  Stitser,  Wtnne- 
d,  “I  mucca  (Nev.)  Humboldt  Star.  New 
directors  are:  W.  W.  Loomis;  Albert 
S.  Hardy,  Gainesville  (Ga.)  News;  and 
the  newly  elected  president  of  the 
Newspaper  Association  Managers. 

Recommendations  of  the  Advisory 
Council  of  the  NEA  were  passed  on 
to  the  board  of  directors  at  the  mom- 
4Q)  I  ing  meeting.  They  were  presented 
*  by  Edwin  A.  Bemis,  publisher,  Little¬ 
ton  (Colo.)  Independent  and  field 
manager  of  the  Colorado  Press  As- 
sociation. 

Five  Rocommondations  Mod* 

nth,^  The  recommendations  were:  (1) 
led  That  the  NEA  be  retained  as  a  clear¬ 
ing  house  service  for  the  state  groups 
and  individual  publishers  with  em¬ 
phasis  on  the  Washington  representa¬ 
tion  and  the  continued  and  enlarged 
activities  of  the  Chicago  office.  (2) 
lal  ag«*f  Continuation  of  the  affiliation  plan 
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Left  fo  right:  E.  H.  Ulrich,  Curtis  Publishing  Co.:  Otis  A.  Brumby,  editor.  Marietta 
(Ga.)  Cobb  County  Times;  William  H,  Conrad,  editor,  Medford  (Wis.)  Star-News, 
new  NEA  president;  and  Ted  Woodyard,  Woodyard  Publications,  New  York. 


Photographed  at  NEA  meeting:  Left,  W. 
Guy  Tetrick,  president.  West  Virginia  Pub¬ 
lishers  Association  and  general  manager, 
Clarksburg  (W.  Va.)  Exponent  and  Tele¬ 
gram;  and  Dave  Vandivier,  co-publisher, 
Chickasha  (Okla.)  Daily  Express. 

sibility.  But,  if  the  press  fails,  and 
we  lose  the  American  tradition  of 
ordered  liberty  under  law.  the  cul¬ 
mination  of  man's  greatest  effort  to 
be  a  free  spirit,  then  the  sin  against 
future  generations  will  be  the  unfor- 
giveable  sin.  For  the  American  tra¬ 
dition  will  then,  in  every  truth,  be 
homeless.  It  will  be  a  tradition  with¬ 
out  a  country.” 

President  Loomis  Reports  Progress 

The  convention  was  called  to  order 
Monday  morning  by  President  Will 
W.  Loomis,  editor,  LaGrange  (Ill.) 
Citizen.  Welcoming  addresses  were 
delivered  by  Homer  A.  Holt,  governor 
of  West  Virginia;  Governor  James  A. 
Price  of  Virginia;  W.  Guy  Tetrick, 
president.  West  Virginia  Publishers 
Association,  and  W.  R.  Keyser,  West 
Virginia  Council  of  Journalism.  A 
resonse  was  made  by  Edwin  F.  Abels, 
NEA  director  and  publisher  of  Law¬ 
rence  (Kan.)  Douglas  County  Repub¬ 
lican. 

In  his  presidential  report,  Mr. 
Loomis  stated  the  past  year  has  seen 
some  definite  accomplishments  “thanks 
to  the  new  policy  of  state  affiliation 
and  the  organization  of  the  News¬ 
paper  Associations  Service  Bureau. 
This  was  a  step  forward  that  points 
the  way  to  greater  service  to  state 
associations  and  to  individual  pub¬ 
lishers.” 

He  said  bills  of  the  NEA,  amounting 
to  near  $14,000  in  1936,  have  been  paid 
off  and  claims  settled  so  the  new  ad¬ 
ministration  will  start  out  with  ap¬ 
proximately  $3,000  in  the  bank. 

Mr.  Loomis  recommended  that  the 
group  determine  the  purpose  and 
function  of  the  NEA.  “Should  we  re¬ 
main  little  more  than  a  National  Eat¬ 
ing  Association?  Or  become  strictly 
a  service  organization?  Or  a  combina¬ 
tion  of  the  two?  The  Advisory  Coun¬ 
cil  might  well  consider  just  what  the 
state  associations  and  the  individual 
publishers  really  want  from  a  na¬ 
tional  organization.” 

Other  recommendations  were:  (2) 
twp 'j^onventions  a  year,  one  in  the 
fall  oY  winter  for  state  delegates,  de¬ 
voted  strictly  to  business,  and  a  sum¬ 
mer  meeting  of  an  inspirational  and 
entertaining  nature,  (3)  employment 
of  a  full-time  secretary,  (4)  continu¬ 
ance  of  the  plan  for  state  affiliations 
with  an  extension  of  NEA  services, 
(5)  work  with  the  NASB  for  a  clear¬ 
ing  house  for  information  among  the 
state  groups,  (6)  amendment  of  the 
constitution  to  provide  for  selection 
of  directors  by  regions,  (7)  and  a  new 
setup  to  give  adequate  voting  repre¬ 
sentation  both  to  affiliated  and  to  non- 
affiliated  states. 

Commenting  on  the  attacks  on  the 
press  during  the  last  year,  Mr.  Loomis 
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stated:  “Some  newspapers  have  been 
false  to  their  trust  in  these  hectic 
times  and  I  blame  three  types  of  edi¬ 
tors  for  the  loss  of  prestige  and  in¬ 
fluence:  the  Republican  who  has  op¬ 
posed  everything  that  has  emanated 
from  Washington  during  the  present 
administration  and  criticized  every 
movement  and  every  program;  the 
second  is  the  Democrat  who  has 
whooped  it  up  for  everything  that  has 
come  out  of  Washington  no  matter 
how  impractical  the  project  might  be. 
Neither  editor  was  honest  with  him¬ 
self  or  with  his  readers.  And  the  third 
type  consists  of  those  who  were  afraid 
of  offending  someone  and  have  tried 
to  be  all  things  unto  all  men.  These 
attitudes  have  undermined  confidence 
in  the  integrity  of  the  press  for  when 
a  few  newspapers  get  the  reputation 
for  being  prejudiced  that  they  are  un¬ 
reliable  and  unfair,  it  reflects  on  all 
of  us. 

“The  need  is  not  for  more  liberalism 
or  more  conservatism  but  for  the 
courage  to  express  honest  opinions  re¬ 
gardless  of  political  effect.” 

A  report  by  Walter  H.  Crim,  trea¬ 
surer  of  the  NBA,  and  publisher  of 
the  Salem  (Ind.)  Republican-Leader, 
revealed  the  bank  balance  as  of  May 
31,  1938,  at  $2,075  with  total  current 
assets  at  that  time  at  $5,155. 

WageS'Heurt  Bill  Reviewed 

W.  L.  Daley,  of  the  NEA  Washing¬ 
ton  office,  reviewed  the  new  wages 
and  hours  bill  just  pcissed  by  Congress 
but  which  had  not  then  been  signed. 
He  read  most  of  the  bill  to  the  pub¬ 
lishers  stating  its  implications  are  far- 
reaching.  “Financial  reports  may 
suffer  under  the  wages  and  hours 
bill,”  he  said.  “Some  have  called  it 
a  “Little  NRA.’” 

Mr.  Daley  stated  much  depends  on 
the  type  of  man  appointed  as  admin¬ 
istrator  for  the  act  and  on  the  com¬ 
mittees  of  “disinterested  persons”  who 
are  to  be  appointed  for  each  industry. 
He  stated  that  he  and  others  were 
successful  in  having  written  into  the 
law  an  exemption  clause  for  weekly 
papers  with  less  than  3,000  circulation. 
According  to  labor  department  figures 
which  he  quoted,  most  publishers  are 
now  paying  wages  higher  than  the 
minimums  under  the  act,  but  the 
hours  limitations  may  impose  hard¬ 
ships  on  weekly  and  small  daily  pub¬ 
lishers  who  run  job  plants  and  who 
have  rush  periods  in  putting  out  spe¬ 
cial  editions,  etc. 

Bruce  McCoy  of  Baton  Rouge,  La., 
NEA  director  and  president  of  the 
Newspaper  Association  Managers,  gave 
a  brief  report  on  the  Service  Bureau 
stating  it  has  been  able  to  develop  two 
revenue -producing  services  which  are 
all  available  to  NEA  members  and  state 
group  members,  a  want  ad  service 
and  the  country  correspondents’  mag¬ 
azine.  He  said  the  organization  has 
made  enough  money  to  pay  back  the 
money  loaned  by  the  state  groups. 

"Grots  Roots"  Plan  Explained 

Monday  afternoon’s  session  with 
W.  H.  Conrad,  vice-president,  pre¬ 
siding,  heard  a  description  of  the 
“Grass  Roots  Co-operative  Advertising 
Campaign”  by  Dave  Vandivier,  co¬ 
publisher  of  the  Chickasha  (Okla.) 
Daily  Express.  He  reported  the  Okla¬ 
homa  plan  would  probably  be  in  op¬ 
eration  in  25  states  by  fall.  Mr.  Van¬ 
divier  stated  he  was  “all  for”  the 
United  Front  program  and  other  large 
movements  of  metropolitan  pa{>ers, 
but  added  they  are  all  at  the  top  of 
the  pyramid  and  “this  is  the  first  wide 
movement  to  solve  the  selling  prob¬ 
lems  of  the  weekly  newspapers.”  The 
Oklahoma  plan  is  concerned  with  en¬ 
tertaining  local  merchants  at  ban¬ 
quets  and  telling  them  of  the  power 
of  advertising,  then  following  up  with 
personal  calls  and  presentations. 
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Left  to  right:  WilTiam  N.  Hardy,  manager, 
Pennsylvania  Newspaper  Publishers  Asso¬ 
ciation;  Ross  M.  Blair,  Pittsburgh  Legal 
Journal;  Harry  L.  Doud,  editor,  Columbus 
(O.)  Reporter. 

“We  can  sell  the  local  advertisers,” 
Mr.  Vandivier  said,  “so  why  can’t 
we  sell  him  on  the  idea  of  asking  for 
co-operative  advertising  at  his  sales 
point  from  the  manufacturers  of  his 
products?” 

Wheeler  McMillan,  editorial  director 
of  Country  Home  magazine,  addressed 
the  NEA  group  on  “What  Interests 
Rural  Readers.”  “He  likes  to  have  the 
straight,  honest  stuff,”  was  the  key¬ 
note  of  his  talk.  After  tracing  the 
development  of  industry  from  the 
products  of  the  soil  where  the  entire 
process  starts,  Mr.  McMillan  stated 
we  must  speed  up  our  entire  indus¬ 
trial  process  and  it  must  begin 
“amongst  the  rural  readers,  in  agri¬ 
culture,  because  there  is  the  tremen¬ 
dous  consuming  power  we  haven’t 
begun  to  supply.” 

Centast  Wlniiart  Announcad 

At  least  a  dozen  cups  and  trophies 
were  awarded  during  the  afternoon  in 
the  Better  Newspaper  Contests  spon¬ 
sored  by  the  NEA.  Presentations  were 
under  the  direction  of  Charles  L. 
Ryder,  publisher  of  the  Cobleskill 
(N.  Y.)  Times. 

The  Cobb  County  Times  of  Marietta, 
Georgia,  of  which  Otis  Brumby  is 
publisher,  became  the  country’s  out¬ 
standing  weekly  newspaper  when  it 
won  four  first  awards  in  the  national 
newspaper  contests  sponsored  by  the 
NEIA.  Four  separate  sets  of  judges 
rated  the  Cobb  County  Times  first  for 
general  excellence  among  weeklies  of 
over  1,000  circulation,  for  newspaper 
production,  for  best  use  of  illustra¬ 
tive  material,  and  for  general  excel¬ 
lence  in  typography.  This  is  the  first 
time  in  the  history  of  NEA  contests 
that  one  newspaper  has  won  four 
first  prizes. 

In  the  daily  division,  the  Norman 
(Okla.)  Transcript  also  won  four 
awards:  second  place  for  newspaper 
production,  job  printing,  and  general 
excellence  among  dailies  of  over  3,500 
circulation,  and  third  place  for  most 
outstanding  edition. 

Three  hundred  and  fifty-nine  week¬ 
ly  and  daily  newspapers  were  entered 
in  the  contests.  Charles  L.  Ryder, 
Cobleskill  (N.  Y.)  Times,  was  chair¬ 
man  of  the  NEA  contest  committee 
and  took  charge  of  awarding  the 
trophies  at  the  convention  session 
called  for  that  purpose. 

The  contest  winners  included: 

Best  Editorial  Page— First :  Washington 
(X.  J.)  Star,  Star  Publishings  Co.;  second: 
Worthington  (Minn.)  Globe,  V.  M.  Vance, 
publisher;  third:  Houlton  (.Me.)  Pioneer. 
Times,  Bernard  Esters,  publisher. 

Ge.neral  Excellence  (Weeklies  over  1.000 
circulation)  — First:  Cohb  County  Times, 
Marietta.  Ga..  Otis  Brumby.  publisher. 
(Weeklies  under  1. 000  circulation )— First : 
La  Junta  (Colo.)  Tribune,  Chas.  E.  Nelson, 
publisher.  (Dailies  over  3.500  circulation)  — 


First :  Old  Colony  Memorial,  Plymouth,  Mass., 
Paul  Bittinger,  publisher;  second:  Norman 
(Okla.)  Transcript.  Fred  E.  Tarman,  pub¬ 
lisher;  third:  Royal  Oak  (Mich.)  Daily  Trib¬ 
une,  Floyd  J.  Miller,  publisher.  (Dailies 
under  3,500  circulation) — First:  Marshall 
(Minn.)  Daily  Messenger,  Wilbur  Peterson, 
editor;  second:  International  Falls  (Minn.) 
Daily  Journal,  Oo.  F.  LaVelle,  publisher; 
third:  Bemidji  (Minn.)  Daily  Pioneer,  Bemidji 
Pioneer  Publi.shing  Co. 

Best  Use  of  Illustrative  Material — First: 
Cobb  County  Times,  Marietta,  Ga. 

Newspaper  Production  (Daily  Division) — 
First:  Royal  Oak  Daily  Tribune.  (Weekly  Di¬ 
vision) — First:  Cobb  County  Times,  Marietta. 
Ga.. 

Job  Printing — First:  Lloyd  Hollister,  Inc., 
Wilmette,  Ill. 

Most  Outstanding  Edition  (Daily  Di¬ 
vision) — First:  Edwardsrille  (Ill.)  Intclli- 
genecr,  Gilbert  S.  Giese,  publisher;  second: 
way,  publi.sher;  third:  Norman  (Okla.)  Tran¬ 
script.  (Weekly  Division) — First:  Gering 
(Neb.)  Courier,  .\.  B.  Wood,  publisher. 

Community  Service  (Daily  and  Weekly 
Division) — First:  (weekly)  Hamburg  (la.) 
Reporter,  Freil  Hill,  publisher;  second:  (week¬ 
ly)  New  York  Advance,  New  York  City; 
Vera  Montgomery,  publisher;  third:  (weekly) 
Sheldon  (la.)  Mail,  Paul  C.  Woods,  publisher; 
first:  (daily)  Franklin  (Ind.)  Evening  Star, 
W.  W.  Aikens,  publisher. 

Classified  Ad  (Daily  and  Weekly  Division) 
— First:  Kansas  Optimist,  Jamestown,  Kans., 
Walter  Carlile,  publisher. 

General  Excellence  in  Typography 
(Daily  and  Weekly  Division) — First:  Cobb 
County  Times.  Marietta,  Ga. 

StraamllRlng  DliCHtsad 

Contrary  to  the  usual  NEA  con¬ 
vention  practices  the  rest  of  the  after¬ 
noon  session  was  divided  into  three 
roundtable  discussions  on  streamlin¬ 
ing,  illustrations  and  claissified  adver¬ 
tising.  The  session  on  streamlining 
was  under  the  direction  of  John  E. 
Allen,  editor  of  Linotype  News,  who 
exhibited  samples  of  research  con¬ 
ducted  in  his  paper.  He  demonstrated 
streamlined  makeup,  adding  that  “up- 
to-date  makeup  not  only  helps  to  at¬ 
tract  more  readers  and  more  advertis¬ 
ing,  but  saves  time  and  money  in  the 
editorial  and  composing  rooms.” 

First  on  Mr.  Allen’s  program  was 
Otis  A.  Brumby,  publisher  of  the 
Marietta  (Ga.)  Cobb  County  Times, 
who  won  four  cups  in  the  NEA  con¬ 
tests.  His  success  spoke  for  the 
makeup  of  his  own  paper,  and  he  re¬ 
ported  a  steady  increase  in  circula¬ 
tion  with  the  streamlined  effect. 

John  L.  Dier,  publisher,  Alamosa 
(Colo.)  Daily  Courier,  gave  a  talk  on 
“Rocket  Heads”  which  he  has  been 
developing.  He  called  his  style  the 
“logical  step  beyond  streamlining.” 
The  style  is  one  where  headlines  carry 
complete  sentences  and  read  from  one 
size  type  into  the  next  with  complete 
thoughts. 

John  H.  Thornton,  Salem  (Va.) 
Times-Register,  read  a  paper  for  A. 
Robbins,  publisher,  Hopewell  (Va.) 
News,  on  “Departments  for  Weekly 
Papers.”  Mr.  Robbins  reported  that 
departmentalization  pleased  his  read- 


left  to  right:  Gordon  S.  Chapman,  Sanders- 
ville  (Ga.)  Progress;  Charles  F.  Renick, 
Woodstock  (III.)  Sentinel;  Miss  Louise 
Chapman. 


ers  and  has  given  the  advertisers 
break  on  the  inside  pages. 

J.  Barrye  Wall,  publisher, 
ville  (Va.)  Herald,  speaking  a 
“Bringing  Inside  Pages  Back  to  liie 
stated  pictures  are  the  best  means  o 
carrying  readers  from  the  front  pj^ 
to  inside  pages.  He  advocated  pri.r 
ing  as  many  local  pictures  as  pos;;: 
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Warns  Against  Publicity 

The  illustrations  session  was  c:r 
ducted  by  William  N.  Hardy,  mj- 
ager,  Pennsylvania  Newspaper  hi 
lishers  Association,  who  gave  a  w/: 
of  caution  on  investing  in  so-calis 
one-man  engraving  plants  be.'jr 
careful  investigation.  He  also  aske; 
the  publishers  to  give  attention  5 
matted  and  cast  plates  sent  to  then 
to  see  if  there  is  any  publicity  in  the- 
He  said  that  was  one  reason  why  aen 
is  not  more  advertising  in  weeklie 
because  advertisers  have  found  ; 
easy  to  get  their  publicity  into  prin: 

On  the  illustrations  program  vet: 
Granville  Barrere,  manager  of  Hilt 
boro  (O.)  News-Herald  who  empha¬ 
sized  the  value  of  local  pictures; 
Joe  Todd,  of  the  NEA  Engraving  De¬ 
partment,  Indianapolis,  who  exhibite; 
the  work  of  his  department;  ar,; 
Menzo  Hainline,  publisher,  Kinpnai 
(Kan.)  Leader-Courier,  who  report* 
he  has  received  good  engraving  re 
suits  with  an  investment  of  $4K  h 
second-hand  equipment  and  an  out 
lay  of  $250  for  a  year’s  suppliei  Hi 
not  only  makes  news  cuts  but  also 
advertisers’  plates. 

Closilfiad  Sattlon 
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The  classified  session  was  led  bi 
Robert  B.  Smith,  manager,  Virginii 
Press  Association.  On  his  progra: 
were;  C.  M.  Bomberger,  publisher 
Jeannette  (Pa.)  News-Dispatch,  e 
“Reader  Interest  in  Classified  Ads' 
and  Walter  Carlisle,  publisher.  Jama 
town  (Kan.)  Optimist,  “Rate  Basis- 
Word  or  Line.”  “Write  them  andse! 
them”  was  Mr.  Carlisle’s  slogan  i 
building  ads  into  a  full  page  in  fivi 
weeks. 

The  single  feature  of  Tuesday  morr. 
ing’s  session  was  an  address  by  Rs] 
Dickinson,  president  of  the  Printen 
Ink  publications,  on  “The  Public  Hi 
and  the  Home  Town  Market.”  Head 
vocated  an  intensive  promotion  cem 
paign  for  the  NEA  in  two  nationa 
publications. 

“People  out  in  the  grass  roots  in  tb 
home  town  market  are  in  essence^ 
in  truth  the  great  public  mind,  be¬ 
cause  in  their  aggregate  numbers  th^ 
are  sufficient  to  swing  the  tide  of  pub 
lie  opinion  one  way  or  the  oihe 
They  are  open  minded  for  the  recep 
tion  of  honest  facts  well  presented, 
he  said. 
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Urges  Advartislng  Fund 

“For  this  reason  I  suggest  to 
National  Editorial  Association  tb 
thought  that  its  members  should  em: 
late  the  example  of  the  members  t 
the  Associated  Business  Papers  a:: 
many  other  groups  who  have  co-ope: 
atively  advertised  the  advantages  0 
their  particular  market,  to  manuiat 
turers  and  advertising  agents  at« 
others  who  will  place  this  new  type : 
advertising.  With  5,000  members  > 
assessment  of  only  $2  a  year  wo- 
enable  the  home  town  market  to 
its  story  to  the  men  who  sign  uf 
checks  and  send  out  the  orders.  K* 
a  suggestion  worth  your  deep  cons::^ 
eration.  Being  your  guest,  I  wc:| 
even  mention  the  names  of  the  t^'J 
publications,  one  of  which  we  do  r-1 
publish,  in  which  the  bulk  of  ^ 
money  should  be  invested.” 

Tells  of  Publisher  Co-operatiei  * 
Wednesday  morning’s  sess^ 
opened  with  an  address  by 
B.  Waller,  publisher,  Algona 

(Continued  on  page  40)  I 
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^  Maine  Potatoes  Sold  at  Premium 
S  Prices  Through  Advertising 

*  Posi:'::e 
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having  spent  approximately  $165,- 

000  in  advertising  and  merchandis¬ 
ing,  about  70%  of  which  went  to 
newspapers,  the  State  of  Maine  has 
moved  52,000  carloads  of  potatoes  dur¬ 
ing  the  1937-’38  season,  an  increase 
of  2,500  carloads  over  last  year’s  total 
for  the  season. 

Maine  has  thus  demonstrated  that 
the  power  of  advertising  is  easily  ap¬ 
plicable  to  agricultural  products. 

The  state  will  spend  nearly  $390,000 
this  year  in  advertising  its  agricultural 
and  recreational  features.  Sweet  com 
and  Maine  lobsters  are  already  the 
subject  of  test  advertising  campaigns. 
Blueberries,  turkeys,  eggs,  sardines, 
Christmas  trees,  deep  sea  scallops  and 
fish  filet  are  other  Maine  products 
which  probably  will  be  promot^ 
through  similar  campaigns  later  in 
the  year. 

The  success  of  Maine  potatoes  is 
more  amazing  in  view  of  the  fact  that 
the  crop  is  one  which  every  farmer 
grows,  which  means  that  the  shipped 
potatoes  compete  with  locally -grown 
potatoes  in  practically  every  market. 
This  has  been  done  successfully  in 
markets  as  far  west  as  Little  Rock, 
Ark.,  suffering  their  only  losses  in 
markets  near  New  York  and  Phila¬ 
delphia  where  the  “glut”  crop  of  Long 
Island  and  New  Jersey  potatoes  flooded 
the  market. 

Sold  at  a  Premium 

Adding  to  the  advertising  success 
story  is  the  remarkable  fact  that  not 
only  have  Maine  potatoes  increased 
their  sales  to  as  much  as  1,114  car¬ 
loads  in  Pittsburgh  and  1,0%  cars  in 
Cleveland  but  they  have  sold  in  these 
markets  at  premiums  ranging  from  1 
cent  to  44  cents  per  100  pounds  over 
other  potatoes.  For  the  first  time  in 
25  years  Maine  potatoes  have  sold  at 
a  premium  over  Idaho  potatoes, 
and  in  a  “glut”  year  with  a  national 
crop  of  more  than  400,000,000  bushels. 

Maine’s  potato  appropriation  con¬ 
sists  of  a  fund  derived  from  a  “volun¬ 
tary  tax”  instigated  by  the  growers  of 
Ic  per  barrel  plus  added  sums  des¬ 
ignated  by  the  legislature.  Advertis¬ 
ing  funds  for  other  products  have 
been  raised  in  the  same  way  and  are 
being  sent  by  the  Maine  Development 
Commission. 
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Sturgis  Dorrance,  president  of 
Brooke,  Smith,  French  &  Dorrance, 
New  York  advertising  agency,  is  cred¬ 
ited  with  starting  the  advertising 
movement.  Mr.  Dorrance  directs  the 
advertising  for  Maine  products.  N.  W. 
Ayer  &  Co.  handles  the  account  for 
the  recreational  attractions. 

Consumption  Had  Dropped 
Mr.  Dorrance  spent  three  years  in 
research  on  the  situation  and  dis¬ 
covered  that  consumption  of  potatoes 
had  dropped  from  4.2  bushels  per 
capita  in  1905  to  2.8  bushels  in  1935; 
that  the  farmers  of  Maine  grow  18% 
of  the  total  U.  S.  crop;  grossed  about 
half  the  price  Idaho  farmers  got  in 
1932;  and  in  1935  had  to  sell  fine 


Other  Agricultural  Products  and  Sea  Foods  to 
Be  Subjects  of  Similar  Campaigns  . . .  Potatoes 
Higher  Than  Idaho  First  Time  in  25  Years 


By  ROBERT  U.  BROWN 


quality  potatoes  for  as  little  as  35  and 
40  cents  a  barrel.  Maine’s  potato  crop 
in  the  1936-37  season  returned  grow¬ 
ers  $42,000,000. 

He  is  responsible  for  organizing  the 
growers  and  shippers  of  Maine,  who 
in  turn  approached  the  legislature  to 
levy  the  tax  for  advertising  purposes. 
He  found  that  there  were  approx¬ 
imately  400  brands  of  Maine  potatoes 
being  distributed  and  most  of  these 
brands  are  now  revised  to  carry  the 
official  name  trade-mark  in  blue,  white 
and  red. 

One  of  the  first  things  accomplished 
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A  Baked  MAINE  Potato 
la  Just  about 
the  beat  friend 
that  an  appetite  ever  had 
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POTATOES 


Specimen  of  potato  advertisinq  which  sold 
52,000  carloads. 

was  the  adoption  of  this  state  trade¬ 
mark  under  license,  the  licensing  of 
package  manufacturers,  growers  and 
shippers  to  prevent  “bootlegging”  of 
potatoes  under  prominent  brand 
names,  voluntary  chains,  commission 
houses  and  retailers. 

A  test  campaign  was  run  in  the  fall 
and  winter  of  1936-’37  in  eight  news¬ 
papers  in  Boston,  New  York  and 
Newark  for  13  weeks  supplemented 
by  radio  spot  programs.  Newspaper 
copy  was  112  lines. 

TTie  general  , campaign  was  begun 
in  September,  1937,  in  86  newspapers 
of  47  terminal  markets  in  the  east. 
This  was  augmented  by  radio,  produce 
and  grocery  papers,  and  direct  mail¬ 
ings  to  officials  of  chain  stores. 

Credit  to  Newspapers 

Mr.  Dorrance  told  Editor  &  Pub¬ 
lisher  this  week  that  he  “gave, 
a  large  share  of  the  credit  to  news¬ 
paper  cooperation”  for  the  success  of 
the  campaign.  Some  400  and  300-line 
copy  was  used  but  concentration  was 
on  112-line  copy.  In  addition  elec¬ 
trotypes  and  mats  were  supplied  to 
local  stores  for  tie-in  ads. 

“I  would  rather  have  the  smaller 
copy  plugging  along  regularly  in  the 
newspapers  than  the  larger  copy  ap¬ 
pearing  every  so  often,”  Mr.  Dorrance 
said. 

Advertising  copy  always  carries  the 
State  of  Maine  trade-mark  and  has 
pushed  the  10  and  15-pound  package 
trade.  All  packages  carry  a  related 
State  of  Maine  trade-mark.  Due  to 
the  advertising  and  merchandising 
effort,  the  increase  in  packaged  pota¬ 


toes  will  probably  be  close  to  10,000 
carloads,  Mr.  Dorrance  said. 

A  survey  of  housewives  and  their 
methods  of  preparing  potatoes  was 
made,  it  was  revealed.  Mr.  Dorrance 
said  they  found  women  had  an  average 
of  eight  ways  to  cook  potatoes.  Fol¬ 
lowing  this  he  enlisted  the  food  and 
women’s  editors  of  newspapers  and 
printed  approximately  100  different 
recipes  for  potatoes  which  were  sup¬ 
plied  by  33  of  these  editors.  This 
booklet  was  distributed  in  stores  sell¬ 
ing  Maine  potatoes. 

Idaho  to  Advortiso 

Acknowledging  the  successful  Maine 
campaign,  Idaho  is  contemplating  a 
similar  advertising  effort  for  her  po¬ 
tato  crop  for  1938-39. 

Mr.  Dorrance  estimated  Idaho  would 
spend  $100,000  in  newsjiajier  advertis¬ 
ing. 

He  stated  he  would  do  all  he  could 
to  help  the  Idaho  campaign  adding 
that  an  increase  in  potato  consumption 
would  be  a  benefit  to  both  states. 
“This  is  going  to  be  a  friendly  com¬ 
petition,”  he  said. 

“Eventually,  we  expect  to  see  a  na¬ 
tional  campaign  on  potatoes  supported 
by  Maine,  Idaho,  Michigan,  Pennsyl¬ 
vania,  New  York,  Minnesota,  Oregon 
and  California,”  Mr.  Dorrance  said, 
listing  these  as  the  most  important 
potato  producing  states. 

The  newspaper  list  for  Maine  pota¬ 
toes  will  probably  be  enlarged  for  the 
campaign  to  start  early  in  October, 
he  added. 

A  test  campaign  on  Maine  lobsters 
will  be  completed  in  July  having  run 
for  three  months  in  New  York,  Phila¬ 
delphia,  Detroit  and  Cleveland.  Copy 
was  placed  every  week  in  8  leading 
papers. 

The  copy  effort  is  to  end  the  boot¬ 
legging  of  sea  crawfish  and  other  sea 
foods  as  lobster.  Every  Maine  lobster 
carries  the  Maine  trade-mark  and 
every  advertisement  advises  house¬ 
wives  what  to  look  for  in  buying  gen¬ 
uine  Maine  lobsters. 

Already  Maine  lobsters  are  getting 
three  and  four  cents  a  pound  premium 


Maine  corn  it  featured  in  this  manner. 


price  in  the  east,  Mr.  Dorrance  said. 
In  Boston,  Canadian  lobster  is  selling 
at  22  cents  and  Maine  lobster  at  25 
cents. 

Plans  are  set  for  regular  advertising 
of  Maine  sweet  corn  this  fall.  Can- 
ners  this  year  face  a  “glut”  crop  in 
the  market  and  advertising  in  18  cit¬ 
ies  was  used  to  move  the  large  Maine 
crop  of  2,500,000  cases. 

■ 

Long  Island  Star 
Purchased  by 
S.  I.  Newhouse 

Paper  to  Discontinue 
After  Employes  Reject  His 
Offer  to  Publish 

Sale  of  the  Long  Island  Daily  Star, 
published  in  Lon^Islbnd/City,  Queens, 
N.  Y.,  to  Samuel  I.  Newhouse,  princi¬ 
pal  owner  of  the  Long  Island  Daily 
Press,  Jamaica,  N.  Y.,  Staten  Island 
(N.  Y.)  Advance  and  Newark  (N.  J.) 
Ledger,  was  annoimced  June  20  by 
Leroy  L.  Smith,  managing  editor  and 
treasurer  of  the  Long  Island  Star 
Publishing  Company.  Mr.  Newhouse 
purchased  the  circulation,  bills  re¬ 
ceivable  and  good-will  of  the  Star, 
Mr.  Smith  announced.  Mechanical 
equipment  remains  at  the  disposal  of 
the  old  Star  management. 

Mr.  Smith  also  announced  that  the 
Star  and  its  subsidiary,  the  Green- 
point  (L.  I.)  Weekly  Star,  would  sus¬ 
pend  publication  as  far  as  the  Star 
publishing  company  was  concerned 
June  25.  Principal  stockholder  in  the 
Star  was  Mrs.  Elizabeth  Hanovan, 
whose  father-in-law,  Thomas  H.  Todd, 
founded  the  paper  60  years  ago. 

Mr.  Newhouse  offered  to  continue 
publication  of  the  paper  if  the  editorial 
and  business  department  employes 
would  defer  pleas  for  collective  bar¬ 
gaining  for  2  years.  He  offered  to  the 
employes  an  11-point  program  which 
called  for  a  3-month  trial  period  with¬ 
out  personnel  changes,  and  a  further 
21-month  period  during  which  there 
might  be  personnel  changes  if  the 
3-month  trial  operations  were  success¬ 
ful. 

The  employes,  however,  refused  the 
proposal,  and  the  Star  will  discontinue 
publication,  he  said. 

“The  action  of  the  employes  in  re¬ 
fusing  to  adhere  to  our  11-point  pro¬ 
gram  for  rehabilitation  of  the  Star, 
has  decided  the  new  management  to 
discontinue  publication  of  that  paper,” 
Mr.  Newhouse  said.  “We  are  not  buy¬ 
ing  labor  trouble  and  we  certainly 
are  not  looking  for  any.  Chief  op¬ 
position  to  the  management’s  proposal 
centers  around  Guild  members,  it 
appears.” 

The  Star  Guild  unit  of  40  members 
at  a  meeting  June  21  instructed  the 
guild’s  executive  committee  to  seek 
negotiations  with  the  new  manage¬ 
ment.  It  further  asked  the  guild  to 
explore  all  the  legal  angles  of  the  sit¬ 
uation  with  view  of  legal  action 
against  the  new  management. 

KY.  PRESS  IVrblTS 

Services  rendered  by  Kentucky 
newspapers  in  acquisition  of  40,000 
acres  to  transform  the  Mammoth  Cave 
area  into  a  national  park  were  ac¬ 
knowledged  at  Mammoth  Cave,  June 
11  by  Gov.  Albert  B.  Chandler  at  the 
Kentucky  Press  Association  meet¬ 
ing.  Barry  Bingham,  publisher, 
Louisville  Courier- Journal  and  Times, 
was  praised  for  his  work  to  reform  of 
the  state’s  mental  hospital  system. 
First  prize  for  the  best  all-around 
weekly  went  to  the  Elizabethtown 
Enterprise,  of  which  Wesley  Carter  is 
editor. 
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Brewers  Enlisting  ADVERTISING  SURVE  Y 

50  Allied  Firms  By  WARREN  L  BASSETT  Big  UsGrS  Of 


For  Advertising 


$500,000  to  Be  Spent  in 
Drive  Stressing  Beer  as 
Bulwark  6i  Moderation 


A  nation-wide  newspaper  cam-  h<\r  t 

paign  that  may  total  half  a  million  y 

dollars  is  being  planned  by  United  ^ 

Brewers  Industrial  Foundation  fol- 

lowing  the  recent  meeting  at  the  \  — 

Hotel  Drake,  Chicago,  at  which  lead-  - ^ - = 

ers  of  industries  alliod  to  brewing,  n  0 

such  as  glass,  can,  hops,  malt,  barrels  (4'  L  / 
and  the  machinery  corporations,  iXui.rU2A£I 
pledged  their  support  to  Foundation. 

Contributions  from  American  Can 

Co..  Armstrong  Cork  Products  Co.,  «««•«»  »unw«n 

Crown  Cork  &  Seal  Co.,  the  Liquid  GIMI3ELS  TOMOKROX^  1 

Carbonic  Corp.,  Rahr  Malting  Co.,  r-  nr\/\  % 

Truscon  Steel  Co.,  Verdi  Bros.  Coop-  /  ,UUU  AlllilN  iD  GOOLj 
erage  Co.,  York  Ice  Machinery  Co.,  OTTAlA/ffD  dTlIT^C! 
and  others  will  supplement  the  funds  *  O  tJ  iVllVlllill.  OvJl  1  O 

available  from  brewers  who  are  mem-  niiwu  uw  tMnuTEca  mi  tc  smhn! 

bers  of  United  Brewers  Industrial  JU  i  “"'TT""  ‘  ‘  ' 

Foundation.  ,  Tl'-’c- - 

In  the  meantime,  the  series  of  S  ehi,  un  _ 

United  Brewers  Industrial  Foundation  ™  ““I**”*".?'  — 

advertisements  in  weekly  papers  in  j — V.IT 

various  sections  of  the  country,  is  rr:.-:.!:' 

being  continued.  1 

To  Stress  Moderation  I  I 

The  brewing  industry’s  contention  \  1 

that  beer  is  the  bulwark  of  modera-  l  ~  j 

tion  will  be  stressed  in  the  campaigns,  i.ig,',;.  i, u. , a. inn 

as  well  as  law  enforcement  and  the  - 

elimination  of  abuses  that  have  grown  sale  of  7,000  men’s  summer  suits  at  $8 


Reliance  on  Publicity 
Denied  .  .  .  R.R.s  Spend 
Less  in  Comparison 
Chicago,  June  21 — Refuting  the  ( 


FOR  SHORTEST  and  snappiest  ad  spent  in  the  U.  S.  this  year  in  adver-  Newspaper  Space 

line  of  the  week  we  nominate  “Why  tising  the  vacation  attractions  of  125 
Fry?”  placed  in  New’  York  newspa-  countries,  states  and  resorts.  Reliance  on  Publicity 

pers  by  Gimbels  store  to  announce  a  The  above  are  some  facts  and  fig-  D*»ni*»d  R  R  s  SnonH 

ures  contained  in  a  brochure,  “The  .  • 

-  ~  Tourist  Dollars,”  an  international  Less  m  Comparison 

W/l  V  r  rv'  ^  Chicago,  June  21-Refuting  the  con- 

\yny  l  ry  .  ,,  ^  AH^rt  Wales,  pi-esident  and  treasurer  “airlines  rely 

^  i  Y  V,  K  r  \  TrY’/er  publidty-not  advertising”  to  pn^ 

/e  f  '"“t®  public  interest  in  comme^ 

booklet  m  a  limited  edition  of  1,000  Harold  Crarv  vice-oresiden* 

llV  - =  copies.  The  booklet  is  divided  into  Unit;d  Air  lLs  this  week  Wd 

n  .  sections;  the  first  showing  the  ^  Publisher  the  airlines  are 

lA/  I  /  expenditure  of  the  tourist  dollar,  and 

the  second,  how  the  tourist  dollar  is  railroads  and  ^other  for^^ 

acquired  and  invested.  ^  ^  Jansp^r^ti^ron  te  ts" 

Of  the  worlds  ten  leading  tourist  •  -.1 

•um-uo  advertisers  the  majority  are  states  of  * uT!  fS 

GIMBELS  TOMOKROX^  1  this  country,  a  compilation  in  the  , 

^  r\r\t\  A*r’'ivT»L''  booklet  shows.  Florida,  considered  pointed  out  there  are  only  150 

/,0()0  ML.N  S)  LOOL  the  most  popular  southern  winter  area  airports  in  the  U^  S^as  comfwred  ^ 

OTTAl\yfT?D  CTTItT'C  in  the  U.  S.  and  where  tourists  bring  approximately  22,000  railroad  statiom. 

‘  OUlVlMEill  oUllO  in  more  revenue  than  farm  crops.  He  also  declared  the  average  airplane 

miMiu  »M  MMMiEti  Ml  ic  iMiMi  manfacturing,  citrus  fruits,  lumber,  ticket  costs  $30,  placing  airplane  travel 
ik  i  "."'TT.""  '  fishing,  or  any  other  industry  in  the  ®  class  market.  He  showed,  for 

-  ^  M  state,  leads  with  an  advertising  ex-  instance,  the  biggest  airline  operates 

J|P  HHr  »i(T  — -  -  —  -  M  ^  penditure  of  $572,000.  In  second  place  airports,  the  second  larg- 

"“'JillT.Z.*'.—..  '-r.‘r..T*”’  is  California  which  last  year  spent  airports  and  the 

r'^.— >r:  I  r.~  - .  ??•-  $352,000.  This  was  divided  into  two  third,  34. 

.  1  parts;  $240,000  for  Southern  Cali-  Comporoi  Expondituroi 

I  ^  i  fornia,  $112,419  for  Northern  Cali-  Mr.  Crary  selected  eight  cities  to 


He  pointed  out  there  are  only  150 
airports  in  the  U.  S.,  as  compared  with 


Comporoi  Expondituroi 

Mr.  Crary  selected  eight  cities  to 


fomia.  Greater  Miami  is  third  high-  show  the  comparatively  large  amount 
est  advertiser  with  a  $257,000  appro-  of  newspaper  advertising  used  by  the 


priation. 

Canada,  where  the  “invisible  ex¬ 


airlines  in  1937.  Cities  chosen  were 
classed  as  major  traffic  points,  out  of 


up  in  retail  premises. 


port”  of  touring  ranks  ahead  of  any  which  airlines,  railroads  and  bus  com- 
of  its  commodity  exports,  not  except-  panics  operate,  keeping  in  mind  that 


The  artist  got  into  the  spirit  of  the  ing  wheat  and  newsprint,  Pennsyl-  airlines  do  not  serve  smaller  cities 


William  Reydel,  vice-fwesident  of  thing  and  produced  an  illustration  vania  and  Puerto  Rico  each  are  listed  The  ’37  linage  figures  in  newspapers 
Newell  Emmett  Co.,  New  York  City,  which  teamed  perfectly  with  the  head-  for  $250,000  advertising  expenditures,  included  the  following: 
account  executive,  outlined  the  ad-  lines.  The  sale  was  held  Thursday 


account  executive,  outlined  me  ad-  lines.  The  sale  was  held  Thursday  Others  among  the  first  ten  are:  City  .Aviation 

vertising  plans  to  the  officers  of  the  ^gg  g  “riotous  success”  according  Maine,  $220,000;  Michigan,  New  York  Uost.m .  38,964 

more  than  mty  allied  firms  in  at-  Kenneth  Collins,  vice-president  in  and  New  England  Council,  $150,000  Chicago  .  109.495 


tendance,  and  the  many  brewers  from  charge  of  merchandising.  The  $56,000  each,  and  Bermuda  with  $133,170.  Italy 
all  over  the  U.  S. 


The  Foundation  has  also  announced  '"'o^th  of  suits  was  cleaned  out  by  late  leads  the  foreign  nations  in  tourist  . 

Ihe  J-oundation  has  also  announced  afternoon.  advertising  in  the  U.  S.  with  a  $109,-  .  . 

at  it  IS  emphasizing  to  individual  ooq  fi  '  Angelo  ..  98.848 

•AurAt*c  f  Va  t*r\i  4^l^A  Aid  Inr  T.oft.Hnndorc  Outlay.  v..^.  v,.rL  rOv-  I7i  Ji.n 


that  it  is  emphasizing  to  individual 

brewers  throughout  the  country  the  Aid  lor  Left-Handers 
importance  of  local  newspaper  ad-  GIMBELS  came  through  with  another 


vertising,  the  total  of  which  already  newspaper  advertisement  this  week 


amounts  to  nearly  $6,000,000  yearly,  which  attracted  a  great  deal  of  atten- 
according  to  the  Foundation’s  esti-  tjo^. 


Among  Advertising  Folk 


City 

Aviation 

Railro.ids 

Hus  Lises 

Bostim . 

38,964 

245.433 

20,141 

Chicago  . 

109.495 

604,602 

37,643 

Cleveland  . 

15.410 

175,178 

28,566 

Detroit  . 

36.819 

198,132 

24,274 

Los  Angeles  . . 

98.848 

349,542 

48.308 

\cw  York  City 

171.460 

710,156 

61,978 

San  Francisco  . 

82,146 

270.225 

31,653 

Seattle  . 

2.1,833 

206,752 

18,600 

Headed  “Gimbels  Believes  in  Rights  ALLAN  A.  WEILLS,  has  been  ap- 


Mr.  Crary  explained  that  United 
American  Airlines,  TWA  and  Elastem 


Carstoirs  Uses  36 
N.  E.  Papers  in  Drive 


N.  E.  Papers  in  Drive  They’ve  had  m  grit  their  teeth 

*  to  keep  from  tears  when  there  was  a 

Using  36  newspapers  in  three  New  job  of  potato-paring  to  be  done.  .  .  . 
England  states,  Carstairs  Brothers  Gimbels  stands  on  a  platform  of  rights 


for  the  Left-Handed,”  the  copy  said:  pointed  manager  of  sales  promotion  accounted  for  82%  of  all  airline  adver- 

“Too  long  have  the  lefties’  been  left  division  of  National  Retail  Dry  Goods  tising  in  United  States  newspapers  last 
It!  They’ve  had  to  grit  their  teeth  Association,  Lew  year,  with  eight  other  lines  furnish- 

keep  from  tears  when  there  was  a  I  I  Hahn,  general  ing  the  balance  of  advertising  linage. 


Distilling  Co.,  New  York,  will  resume  for  the  left-handed.  ...  We  have  col- 
advertising  on  Monday  with  its  copy  lected  almost  every  available  piece  of 

a1 _  %.K _ X1TU-.  r* _ o _  ...  . 


theme.  The  Man  Who  Cares  Says:  merchandise  that  is  now  being  made 
Carstairs.”  Two  200-Ung  teaser  ads  for  the  Simplification  of  Life  for  the 


will  appear  Monday,  Tuesday  and  Southpaws. 


manager  an- 

nounced  June  21.  /’*■  n  i  ^  *1 

Mr.  Wells  who  Consumers  Ad  Council 
W  e":  Soon 

■”'  V  ecutive  of  the  John  Benson,  president,  American 
V  Peck  agency  was  Association  of  Advertising  Agencies, 
,I  previously  sales  June  21  announced  the  Consumers 
manager  of  Advertising  Council,  formed  to  break 
Kresge  Depart-  many  of  the  prejudices  and 

ment  Store,  antagonism  towards  advertising  which 
Newark’  pub-  I'ave  developed  in  recent  years,  will 
Allan  A  Wall*  Hcity  di’rector  of  probably  be  ready  to  start  operations 
Gimbel  Bros  early  fall.  Final  decision  m 

Philadelphia,  and  advertising  man-  sunpfwrt  of  the  plan,  which  originated 
ager  of  R.  H.  Macy  &  Co.,  Inc.  'T**  the  4-A,  will  be  made  by  one  of 


Wednesday,  and  the  announcement  Gay  cartoons  illustrated  merchan- 


wUl  break  with  1,920  lines  on  Thurs-  dise  for  left-handers,  scissors,  electric 
day.  Weekly  insertions  of  1,920  and  irons,  fishing  reels,  golf  clubs,  mus- 


600  lines  have  been  scheduled  for  13  tache  cups,  baseball  gloves,  vegetable 
wwks,  but  it  is  expected  the  campaign  parers,  and  grass  shears. 


will  run  consistently,  at  least  through 
Christmas. 

Other  areas  to  be  used  this  summer 
are  upstate  New  York,  Pennsylvania, 


The  advertisement  was  copyrighted 
by  Gimbels. 


35,000,000,000  Industry 


Allan  A.  Wells 


the  organizations,  whose  backing  has 


Maryland,  District  of  Columbia  and  TOURIST  TRAVEL  is  a  $5,000,000,000  William  O.  Jacobson  has  joined  asked,  in  August,  he  said. 


Delaware.  Metropolitan  New  York  industry  in  the  United  States,  ex 


area  will  begin  after  Labor  Day.  Rais-  ceeded  only  by  that  of  steel  and  auto 


Livermore  &  Knight  Agency,  Inc., 
Boston,  as  art  director.  He  was 


The  council,  which  will  operate  en¬ 
tirely  separately  from  the  agency 


ton  H.  Coffin  is  advertising  and  sales  mobiles,  it  is  estimated.  This  is  8-1/  3%  formerly  with  the  agency’s  Provi-  group,  will  employ  editorial  and  field 


promotion  manager;  Lennen  &  Mitch 
ell.  New  York,  has  the  account. 


of  the  national  income  of  $60,000,000,-  dence  office. 


Commentators  report  also  that  J.  H.  Bergman  has  been  named  ad 


workers  and  will  endeavor  to  cement 
friendly  relations  with  women’s  clubs 


CHANGES  NAME 


more  people  secure  a  livelihood  from  vertising  manager  of  Federbush  Com-  gnd  other  consumer  bodies.  It  will 


this  business  than  from  any  other  na-  pany,  Inc.,  makers  of  loose-leaf  draw  its  chief  support  from  media 


The  advertising  agency  of  Luckey  tional  industry  with  the  exception  of  binders.  Plans  for  a  national  sales  groups,  such  as  magazines,  radio,  out- 


Bowman  &  Co.,  Inc.,  has  changed  its  farming  and  retail  trade. 


campaign  are  being  completed.  Ad-  door,  etc.,  Mr.  Benson  said. 


name  to  Bowman  &  Columbia,  Inc.  Between  30,000,000  and  40,000,000  vertising  and  trade  publications  will  merous  newspapers  throughout  the 


Luckey  Bowman,  president  of  the  Americans  take  some  kind  of  vacation  be  used. 


company,  and  Curtis  F.  Columbia,  vice  throughout  the  four  sea.sons  of  the 
president,  have  been  associated  in  the  year. 


country  have  already  started  to  run 


agency  business  for  some  years. 


Approximately  $6,000,000  will  be 


Irving  J.  Rosenbloom,  formerly  the  agency  group’s  series  of  advertise- 
with  Gundlach  Agency,  Chicago,  for  ments  on  how  advertising  benefits 
(Continued  on  page  41)  both  industry  and  the  consumer. 


ERIF  or  IUNE  25.  1938 


11 


Master  of  the  Art  of  Living 


Just  as  people  speak  of  a  great  master  as 
a  born  painter ;  a  born  musician  ...  so  also 
}’ou  can  say  that  a  Philadelphian  has  a  born 
gift  for  the  art  of  joyful,  contented  living. 

His  is  a  heritage  of  love  of  individual  home. 
His,  the  inspiration  of  Philadelphia’s  founder, 
William  Penn,  master  of  contentment! 


Widely  Philadelphia  is  known  for  its  single¬ 
family  homes.  Thousands  and  hundreds  of 
thousands  of  them,  on  Philadelphia’s  tree-lined 
streets!  Long  its  people  have  been  pioneers  in 
home  planning  and  building. 

And  well  do  Philadelphia’s  families  know 
the  joys  of  making  home  improvements  .  .  . 

Nowhere  does  the  luxury  and  economy  of 
modern  ideas  make  a  greater  appeal  than  to 
this  home-loving  people  .  .  .  nowhere  is  the 
same  interest  in  advertising  of  better  things 
for  homes  as  in  Philadelphia ! 

Naturally  Philadelphians — living  in 
individual,  single-family  homes,  do  their 
spending  in  ways  but  little  known  to  people 


in  cities  of  apartment  houses,  flats,  multi¬ 
family  dwellings. 

They  see  as  thrift,  these  outlays  they  make 
so  freely  for  home  equipment  and  appliances: 
for  each  day  they  get  their  money  back  in 
better  living  ...  in  health,  happiness,  security! 

Kitchen  ranges,  foods  and  cleansers, 
refrigerators,  washing  machines  and  automatic 
heat,  baths  and  basement  recreation  rooms, 
radios,  air  conditioning  and  insulation,  paints, 
porches,  gardens  and  automobiles — 

Such  are  the  home  needs  of  Philadelphia; 
and  such  the  volume  of  demand  as  to  make 
it  a  market  of  first  choice: 

For  in  Philadelphia,  roof-to-cellar  equip¬ 
ment,  table  and  household  supplies,  are  bought 
for  MORE  individual,  single-family  homes 
than  in  any  other  city  in  America!  . 

Nine  out  of  ten  Philadelphia  dwellings  are 
single-family  homes.  More  single-family 
dwellings  than  in  all  of  New  York  City  and 
Buffalo  combined ;  than  in  Chicago  and  St. 
Louis  together;  than  Detroit  and  Cleveland!* 


Also  of  unusual  interest  to  the  manufac¬ 
turer — because  it  is  an  advertising  and  selling 
economy  unusual  in  a  major  market — 

The  manufacturer  s  advertising  for  Phila¬ 
delphia,  inserted  in  one  newspaper  alone,  will 
reach  nearly  every  home! 

Edited  with  care  for  the  home  inte>’ests  of 
the  Philadelphia  family  circle.  The  Evening 
Bulletin’s  percentage  of  coverage  of  families 
within  the  city  is  greater  than  that  of  any 
other  Philadelphia  newspaper  —  morning, 
evening  or  Sunday. 

For  thirty-three  consecutive  years.  The 
Bulletin  has  led  all  Philadelphia  daily  news¬ 
papers  in  circulation.  One  of  the  largest  daily 
newspapers  in  America! 

Reader  interest  built  The  Bulletin’s  circu¬ 
lation  .  .  .  merit  gave  it  leadership  without 
use  of  prize,  premium  or  subscriber  contest! 

See  your  advertising  agency  for  study  of  the 
Philadelphia  market  and  the  economy  of  sell¬ 
ing  in  Philadelphia  homes  through  the  news¬ 
paper  nearly  everybody  reads. 

•United  States  1930  Census 


nearlif  reac/,  Jne 

^  ^  ^  Copyright,  19-^8,  Bulletin  Company,  Philadelphii9 
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Typographical  Union,  are  re- 
^^lUCQyO  PUSinCSS  garded  as  potential  members,  include 
mmw  I  ,  1  press  boys,  monotype  runners  and 

VV  OFKGrS  Q^rCintOCl  machine  tenders’  helpers.  It  is  esti- 

mated  there  are  about  800  of  these  in 
flpT  New  York  newspaper  composing 

Newspaper  Commercial  journeymen  but  are  r^arded  ^ 

,  .  _  ,  ,  ,T  .  commg  withm  the  jurisdiction  of  AFL 

^^ssodates  x  ormed  oy  rleorst  unions 

Groups  to  Combat  Guild  Gaild  Deaiet  Charge 

Granting  of  an  AFL  charter  to  more  com^ttee,  Newspa- 

than  400  members  of  Newspaper  Gmld  of  New  York  m  a  statement 
Commercial  Associates,  a  newly-or-  M,  replying  to  the  stand  taken 

ganized  Chicago  union,  marked  the  ^  typo^aplucal  union,  an- 

closing  stages  last  week  of  the  NLRB  at  no  time  had  the  guUd 

hearing  to  determine  the  appropriate  sought  or  accepted  membership  among 
bargaining  unit  in  commercial  de-  any  newspaper  employes  who  were 
percents  of  the  Chicago  Evening  fi^«*ble  for  membership  m  any  of 

American  and  Chicago  Herald  &  Ex-  r  • 

^  It  said  the  Newspaper  Guild,  m 

amxner.  i-  r 

The  NCA  was  formed  in  opposition  the  CIO  ^licy  of  o^an- 

to  the  Chicago  Newspaper  GuUd’s  unorganiz^,  has  tried  to 

“direct  pressure”  tactics  designed  to  collaborate  at  all  times  with  craft 
cripple  the  Hearst  papers’  circulation  m  the  field,  i^mg  employes 

and  advertising,  while  the  guild  was  are  ehgible  to  join  such^ting 


seeking  reinstatement  of  two  dis- 


Where  they  have  been  re- 


charg^  guild  leaders.  The  guild  had  ^ised  meml^rship  over  a  period  of 
previously  petitioned  the  labor  board  “  the  ^  with  proof  press 

to  deteniu^e  the  proper  bargaining  Joys  and  machi^  l^lpers  they 
,  •  1  1.  „  j  have  been  welcomed  m  the  guild  and 

umt  for  commercial  workers  m  the  .  ..t  ..  ,  , 

Hearst  lant  t*"“  provided  with  the  only  means  of 

^  exercising  their  collective  bargaining 

NLRI  Hearing  Rested  rights.” 

Formation  of  NCA,  whose  member-  The  committee  said  that  “it  has  been 


UlUt  IVil  kite  .t  .  e  e  .1  1  # 

Hearst  lant  provided  with  the  only  means  of 

^  exercising  their  collective  bargaining 

NLRI  Hearing  Rested  rights.” 

Formation  of  NCA,  whose  member-  The  committee  said  that  “it  has  been 
ship  embraces  advertising,  business  made  plain  by  the  guild  that  should 
administration  and  circulation  de-  any  of  these  employes  be  accepted 
partment  employes,  including  branch  as  apprentices  with  full  membership 
managers,  resulted  in  three  inde-  rights  in  the  mechanical  unions,  we 
pendent  groups  withdrawing  their  in-  shall  urge  such  employes  to  transfer 
tervening  petitions  in  the  labor  board  their  membership.” 
hearing  and  joining  forces  with  AFL  a 

craft  unions  in  opjxising  the  guild’s  poopnaANnA  PRORF 
contentions  concermng  the  appropn-  *  rn,\JDLt 

ate  bargaining  unit.  The  case  now  Representative  Martin  Dies,  of 
rests  with  the  NLRB.  Texas,  chairman  of  the  special  House 

committee  which  will  make  an  in- 


The  new  AFL  local  is  said  to  in¬ 


clude  more  than  400  workers  out  of  vestigation  of  the  diffusion  within  the 
approximately  700  commercial  de-  S’  subversive  and  un-American 
partment  employes  eligible  to  vote  in  P^-oP^ganda,  announced  June  18  that 
“plant  election  P.  J  Morrison,  dis-  Washington  to 

play  advertising,  and  Douglas  Cook, 

accounting,  are  temporary  c^irman  ligating  agency  of  the  government. 


Section  Councils 
Of  4-A  Elect 
1938-39  Officers 

Officers  and  governors  of  the  sec¬ 
tional  coimcils  and  chapters  of  the 
American  Association  of  Advertising 
Agencies  have  been  elected  for  the 
year  ending  March  31,  1939,  it  was 
announced  June  21.  The  new  officers 
and  governors  are: 

New  York  Council — Chairman.  V’.  O. 
Schwab,  Schwab  &  Beatty,  Inc.,  New  York; 
vice^hairman,  B.  B.  Geyer,  Geyer,  Cornell  & 
Newell,  Inc.,  New  York;  secretary -treasurer, 
Everett  W.  Hoyt  (re-elected),  Charles  W.  Hoyt 
Company,  Inc.,  New  York;  governors  (in  ad¬ 
dition  to  officers),  Theodore  L.  Bates,  Benton 
&  Bowles,  Inc.,  New  York;  Thomas  D’A. 
Bropby,  Kenyon  &  Eickhardt,  Inc.,  New  York; 
Edward  Lasker,  Lord  &  Thomas,  New  York; 
Ted  Patrick,  Young  &  Rubicam,  Inc. 

New  England  Council — (Chairman,  Ernest  V. 
Alley  (re-elected).  Alley  &  Richards  Co.,  Bos¬ 
ton;  vice-chairman,  Richard  S.  Humphrey, 
H.  B.  Humphrey  Co.,  Boston;  secretary-trea¬ 
surer,  Mason  L.  Ham  (re-elected),  Mason  L. 
Ham,  advertising,  Boston;  governors  (in  ad¬ 
dition  to  officers),  George  R.  Dunham,  The 
Greenleaf  Co.,  Boston;  J.  L.  Lavin,  The  Lavin 
Co.,  Inc.,  Boston. 

Atlantic  Council — Chairman,  M.  E.  Goldman, 
The  Aitkin-Kynett  Co.,  Philadelphia;  vice- 
chairman,  H.  K.  Dugdale,  Van  Sant  Dugdale 
&  Co.,  Inc.,  Baltimore;  secretary-treasurer, 
W.  M.  Ecoff  (re-elected),  Oswald  .\dvertising 
Agency,  Inc..  Philadelphia;  governor  (in  ad¬ 
dition  to  officers)  Rowe  Stewart,  Stewart- 
Jordan  Co.,  Philadelphia. 

Central  Council — Chairman,  Homer  Haver- 
male,  McCann-Erickson,  Inc.,  Chicago;  vice- 
chairman,  Kennett  W.  Hinks,  J.  Walter 
Thompson  Co.,  Chicago;  secretary-treasurer, 
John  M.  McDonald,  The  Buchen  Co.,  Chicago; 
governors  (in  addition  to  officers),  Paul  Blake- 
more,  Coolidge  Advertising  Co.,  Des  Moines; 
Lee  Burnett,  Lee  Burnett  Co.,  Inc.,  Chicago; 
H.  M.  Dancer,  Blackett-Sample-Hummert,  Inc., 
Chicago;  Maurice  H.  Needham,  Needham, 
Louis  and  Brorby,  Inc.,  Chicago;  Guy  C. 
Smith,  Brooke,  Smith  &  French,  Inc.,  Detroit; 
H.  R.  Van  Gunten,  Lord  &  Thomas,  Chicago. 


Pacific  Council — Chairman,  David  M.  Bots 
ford,  Botsford,  Constantine  &  Gardner,  Su 
Francisco;  vice-chairman,  Edmund  M.  Pitti,  J 
Walter  Thompson  Co.,  San  Francisco;  ttert. 
tary-treasurer.  Hunter  H.  Vinton,  Gerber  t 
Crossley,  Inc.,  Portland;  governors  (in  atidi. 
tion  to  officers),  August  J.  Bruhn,  Mc(^ 
Erickson,  Inc.,  Los  Angeles;  Richard  P.  Milnt 
Milne  &  Co.,  Inc.,  Seattle. 

Chapter  Officers 

Cleveland  Chapter — Chairman.  R.  M.  .\l(fcr. 
man,  McCann-Erickson,  Inc.,  Cleveland;  kc. 
retary-treasurer,  W.  A.  Weaver,  Griswold. 
Eshleman  Co.,  Cleveland. 

Detroit  Chapter — Chairman,  C.  W.  Broolt, 
Brooke,  Smith  &  French,  Inc.,  Detroit 

Northern  California  Chapter — Chairimn, 
Edmund  M.  Pitts  (re-elected),  J.  Wilm 
Thompson  Co.,  San  Francisco;  vice-chainui. 
Alvin  Long  (re-elected).  Long  Advertisiiii 
Service,  San  Jose;  secretary-treasurer,  Sui 
Hutton,  Erwin,  Wasey  &  Co.  of  the  Picidc 
Coast,  San  Francisco;  governors  (in  additiooto 
officers),  McCulloch  Campbell,  Lord  &  Thoom, 
San  Francisco;  James  C.  Knollin,  Gtrtb 
Knollin  Agency,  San  Francisco. 

Oregon  Chapter — Chairman,  W.  S.  Kirk. 
Patrick,  W.  S.  Kirkpatrick  Advertising  Serrict, 
Portland;  vice-chairman,  Mac  Wilkins,  Ha 
Wilkins  &  Cole,  Inc,,  Portland;  secrets^, 
treasurer,  M.  W.  Manly,  Botsford,  Constn]- 
tine  &  Gardner,  Portland;  governors  (in  addi¬ 
tion  to  officers),  Vernon  R.  Churchill,  McCaai. 
Erickson,  Inc.,  Portland;  John  D.  Simoc, 
Gerber  &  Crossley,  Inc.,  Portland. 

Pittsburgh  Chapter — Chairman,  Robert  E. 
Grove,  Ketcham,  MacLeod  &  Grove,  Inc. 

Southern  California  Chapter  —  Chaimun, 
August  J.  Bruhn  (re-elected),  McCann-Erick- 
son,  Inc.,  Los  Angeles;  vice<hairman,  Frtd 
M.  Jordan,  Buchanan  &  Co.,  Inc.,  Los  Angela: 
secretary-treasurer,  T.  Russell  Paulson  (te 
elected),  J.  Walter  Thompson  Co.,  Los  Angela; 
governors  (in  addition  to  officers),  Terrell  I. 
McCarty,  Mcf^rty  Co.,  Los  Angeles;  Philip 
J.  Meany,  Philip  J.  Meany  Co.,  Los  Angela. 

fVashington  Chapter — Chairman,  W,  H. 
Horsley,  The  Izzard  Co.,  Seattle;  vice-chair¬ 
man,  Warren  E.  Kraft  (re-elected),  Erwin, 
Wasey  &  Co.  of  the  Pacific  Coast,  Seattle; 
secretary-treasurer,  Norton  W'.  Mogge,  J. 
Walter  Thompson  Co.,  Seattle;  governors  (it 
addition  to  officers),  C.  P.  Constantine,  Bott- 
ford,  Constantine  &  Gardner,  Seattle;;  Rat- 
mond  P.  Kelley,  Syverson-Kelley,  Inc.,  Spo¬ 
kane;  Richard  P.  Milne,  Milne  &  Co.,  Inc.. 
Seattle;  William  T.  Prosser,  Strang  &  Prosser 
Agency,  Seattle. 


and  secretary-treasurer,  respectively. 
Constitution  of  the  new  local  is  now 


including  the  FBI  and  the  Postal  In¬ 
spection  Service,  is  directed  under 


■W/iat?7b- 


being  drafted.  According  to  Morri-  authorizing  resolution  to  aid  the 
son,  it  will  provide  for  a  president;  committee,  he  said. 


three  vice-presidents,  one  from  each 
department;  financial  secretary;  trea¬ 
surer;  recording  secretary;  corre¬ 
sponding  secretary;  and  sergeant-at- 


AP  BUILDING  CEREMONY 

A  “topping-out”  ceremony  —  the 


arms.  These  officers  and  three  other  raising  of  an  American  flag  on  the  top- 
elected  department  representatives,  most  girder  to  mark  completion  of  the 
will  comprise  the  executive  board,  steelwork— was  held  June  16  atop  the 
There  will  be  no  paid  business  agent,  new  15-story  Associated  Press  Build- 
Morrison  stated.  The  NCA  will  pay  hig  in  Rockefeller  Center,  New  York. 
35  cents  a  month  per  member  to  AFL,  More  than  6,000  tons  of  steel  were 
under  terms  of  the  charter,  which  riveted  into  place  in  the  building  in 
grants  the  local  jurisdiction  in  Chicago  29  working  days.  The  AP,  which 


and  vicinity. 

"Big  6"  Versus  Guild 
MORE  than  800  members  of  Typo¬ 
graphical  Union  No.  6,  at  a  meeting 
June  19,  in  New  York,  voted  by  a 
majority  or  more  than  3  to  1  to  take 
action  to  prevent  the  American  News¬ 
paper  Guild  from  seeking  members 
in  the  composing  rooms  of  newspa¬ 
pers  in  that  city.  This  is  in  line  with 
a  recent  action  of  the  Allied  Printing 
Trades  Council  of  Greater  New  York, 
which  also  has  objected  to  the  en¬ 
croachment  of  the  guild  on  the  me¬ 
chanical  departments  of  newspapers. 

The  meeting  voted  to  insert  a  sec¬ 
tion  in  a  new  contract  about  to  be 
negotiated  with  publishers,  setting  up 
wage  specifications  for  all  non-jour¬ 
neymen  employes  in  newspaper  com¬ 
posing  rooms.  A  proposed  scale  of 
wages  and  hours  was  adopted,  to  be 
sent  to  the  executive  council  of  the 
ITU  for  approval  before  its  submis¬ 
sion  to  publishers. 

Classes  of  employes  in  composing 
rooms  that,  although  not  members  of 


will  occupy  the  4th,  5th,  6th  and  7th 
floors,  will  move  to  the  new  building 
about  Dec.  1. 


Week  after  week,  month 
after  month,  year  after 
year.  The  Newt-Sentinel 
goes  steadily  on  its  way 
.  .  .  producing  results  for 
local  and  national  adver¬ 
tisers.  In  peak  timet  as 
well  at  during  "recession" 
months  it's  the  tried  and 
proven  medium  that  will 
help  YOU  te  greater  tales 
in  the  compact,  prosper¬ 
ous  Fort  Wayne  market. 


a  The  Tribune  has  more  circulation, 
daily  and  Sunday,  than  any  other 
Chicago  newspaper, 
e  Advertisers  place  more  linage  in 
the  Tribune  than  in  any  other  Chi¬ 
cago  newspaper. 

(SilicagB  ®cibune 


FORT  WAYNE,  IND. 


National  Representatives:  Allen-Klapp-Frazier  Co. 

New  York  Chicago  Detroit  St.  Louis 


a  Wave -by  "^^ve  report  of 
the  Newport-Bermuda  Race 
by  the  Herald  Tribune’s 
William  H.  Taylor  —  sole 
newspaper  staff  man  on 
board  the  Cutter  Cayuga 


man  aboard— is  giving  his  observations  to  a  wireless 
operator  for  code  transmission  to  shore  where  they  are 
relayed  by  telephone  to  the  Herald  Tribune  city  room. 

Thanks  to  the  Cayuga  and  wireless.  Herald  Tribune 
readers  are  enjoying  an  unprecedented  privilege  — a 
wave-by-wave  view  of  this  great  635-mile  ocean  race  in 
which  yachts  from  England,  Germany,  Canada  and  the 
Great  Lakes  are  competing  with  America’s  best.  A  good 
example  of  reporting  enterprise  by  the 


ill  Since  Tuesday  afternoon  when 
they  left  Newport,  43  yachts  rang- 
ing  from  37H  to  73  feet  have  been 
sailing  down  the  Atlantic,  hell¬ 
bent  for  Bermuda.  Sometime  before  Sunday  they’ll  reach 
St.  David’s  Head  and  a  new  chapter  in  yachting  history 
will  be  complete. 


The  Government  Cutter  Cayuga  is  tagging  the  leaders 
in  the  race,  circulating  in  and  out  among  the  field. 
Aboard  her  are  members  of  the  race  committee . . .  and 
William  H.  Taylor— Herald  Tribune  yachting  authority 
whose  remarkable  description  of  the  America’s  Cup 
Races  in  1934  won  him  the  only  Pulitzer  award  ever 
given  a  sports  writer. 

As  he  watches  the  race,  Taylor— sole  newspaper  staff 
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EDITOR  &  PUBLISHER 


Special  Edition 

Printed  on 

100- Year-Old  Press 

32-Page  Palo  Pinto  Star 
Edition  Set  by  Hand  .  .  . 

40  Hours  of  Presswork 

The  Palo  Pinto  County  Star  cele¬ 
brated  its  62nd  anniversary,  and  the 
100th  anniversary  of  its  historical  old 


Mrs.  Mary  Whatley  Dunbar  scanning  pages 
printed  on  100-year-old  press. 

hand  press  June  24  with  a  32-page 
paper. 

The  paper  was  unique  in  sev¬ 
eral  ways.  It  was  the  largest  edition 
of  the  Star  ever  printed  in  its  history 
and  it  was  all  hand-set,  and  printed 
on  the  100-year-old  press,  the  oldest 
press  in  Texas.  The  type  used  in 
many  of  the  ads  was  the  same  series 
which  was  hauled  to  Palo  Pinto  by 
ox  team  when  the  paper  was  founded 
in  1876. 

40  Hours  of  Press  Work 

Work  was  started  on  the  special 
edition  at  the  first  of  the  year,  or  it 
could  never  have  been  published. 
The  old  press  prints  two  pages  at  a 
time.  It  required  16  runs  to  print  the 
paper,  approximately  40  hours  of 
press  work  alone. 

James  C.  Son,  who  died  June  14, 
founded  the  Star  in  1876.  He  resigned 
his  position  as  journeyman  printer 
on  the  Dallas  Evening  Commercial 
and  rode  a  Spanish  pony  100  miles 
west  to  Palo  Pinto.  His  Winchester 
was  across  the  saddle  as  a  protection 
against  the  Indians  and  bad  men  of 
the  west.  His  type  and  press  lum¬ 
bered  behind  him  over  the  prairie 
road  in  a  jolting  ox-drawn  wagon. 
The  first  issue  came  out  June  22, 
1876. 

Son  went  to  Palo  Pinto  because 
he  thought  the  Texas  and  Pacific 
Railroad  was  going  to  put  its  western 
line  through  the  town.  But  it  was 
located  20  miles  south. 

Son  continuously  printed  the  paper 
57*'2  years.  He  sold  it  in  January, 
1934>  to  Mrs.  Mary  Whatley  Dunbar, 
its  present  owner.  The  paper  was 
responsible  for  bringing  her  grand¬ 
parents  to  Texas  from  Alabama  over 
50  years  ago.  It  recorded  her  parents’ 
wedding  and  her  birth.  Mrs.  Dunbar 
operated  a  newspaper  in  Canada  sev¬ 
eral  years  after  the  death  of  her  hus¬ 
band  and  served  as  advertising  man¬ 
ager  for  five  years  on  the  Mineral 
Wells  (Tex.)  Daily  Index,  prior  to 
buying  the  Star.  She  is  a  native  of 
Palo  Pinto  and  played  about  the  Star 
office  when  a  child. 

Mrs.  Dunbar  is  president  of  the 
West  Texas  Press  Association,  the  first 
woman  to  have  had  this  honor. 

Since  owning  the  paper,  Mrs.  Dun¬ 


bar  has  more  than  doubled  its  cir¬ 
culation  and  she  feels  that  the  weekly 
has  a  valuable  niche  to  fill  in  the 
county. 

“It’s  just  a  small  town  paper,  but 
being  its  editor  is  a  lot  of  fun,”  Mrs. 
Dunbar  says. 

■ 

Papers  Must  Come 
To  Own  Rescue, 
Texans  Are  Told 

Loomis  Urges  Texas  Press 
Assn,  to  Forget  Cut- 
Throat  Competition 

Outstanding  among  the  major  dis¬ 
cussions  at  the  59th  annual  session  of 
the  Texas  Press  Association,  held  in 
Port  Arthur,  June  9-11,  was  the  eco¬ 
nomic  plight  of  the  member  papers. 
•The  conclusion  was  reached  that  since 
the  papers  were  largely  responsible 
for  this  plight  they  must  find  their 
own  method  of  getting  out  of  it. 

Among  conclusions  reached  as  to 
the  most  effective  methods  of  economic 
recovery  was  that  newspapers  must 
cease  taking  themselves  for  granted 
and  go  out  and  re-sell  newspaper  ad¬ 
vertising  on  the  basis  of  its  merits. 
Other  methods  of  relief  approved  in¬ 
cluded  reduction  of  over-head  ex¬ 
penses  by  co-operation  along  numer¬ 
ous  lines  and  fostering  types  of  com¬ 
munity  service  that  will  make  the 
conununities  more  prosperous  and 
thereby  produce  more  business. 

Outlines  Co-operative  Methods 

William  W.  Loomis,  LaGrange,  Ill., 
president  of  the  National  Editorial 
Association,  said  that  cut-throat  com¬ 
petition  must  give  way  to  co-operation 
on  the  part  of  the  weekly  as  well  as 
the  daily  press. 

Among  resolutions  adopted  were 
those  calling  for  laws  compelling  the 
publication  of  the  expenditures  of  all 
tax  moneys  on  the  part  of  all 
branches  of  government,  strict  en¬ 
forcement  of  the  laws  against  lot¬ 
teries,  appointment  of  a  committee  to 
confer  with  a  similar  group  from  the 
Texas  Newspajier  Publishers  Associa¬ 
tion  to  draft  a  code  of  ethics  on  the 
handling  of  publicity  and  reduction 
of  the  2-cent  charge  made  by  the 
Post  Office  department  for  furnishing 
change  of  address  to  publishers  to  1- 
cent. 

An  amendment  to  the  constitution 
adopted  this  year  increases  the  num¬ 
ber  of  members  of  the  executive  com¬ 
mittee  from  9  to  14,  brought  about 
through  the  inclusion  of  the  presi¬ 
dents  of  the  five  regional  associations 
in  the  state  as  ex-officio  members. 

Deskins  Wells,  Wellington  Leader, 


was  advanced  from  the  vice-presi¬ 
dency  to  the  presidency. 

New  president  of  the  young  editors, 
an  unofficial  division  of  the  associa¬ 
tion,  is  Robert  Cooper,  Shamrock 
Texan. 

First  place  in  the  competition  for 
the  Dallas  News  cup  awarded  annual¬ 
ly  to  the  best  all-round  weekly  news¬ 
paper  in  the  state  for  the  year  was 
given  to  the  Kerrville  Mountain-Sun. 
Second  prize  was  won  by  the  Flores- 
ville  Chronicle- Journal.  The  Beard 
cash  award  of  $100  for  the  weekly  pa¬ 
per  carrying  the  best  set  ads  was  dis¬ 
tributed  among  five  papers  in  the  fol¬ 
lowing  order:  first.  Mission  Times; 
second,  Memphis  Democrat;  third, 
Hamilton  Herald-Record;  fourth, 
Hereford  Brand;  and  fifth,  Muenster 
Enterprise. 

m 

McLEAN  HONORED 

Robert  McLean,  president  of  the 
Philadelphia  Bulletin  and  of  the  Asso¬ 
ciated  Press,  June  18,  was  presented 
the  class  of  1913  loving  cup,  awarded 
annually  for  “outstanding  accomplish¬ 
ments,”  at  an  informal  class  reunion 
dinner  during  Princeton  University’s 
191st  commencement  exercises.  Reu¬ 
ben  J.  Ross,  class  president,  presented 
the  cup  to  Mr.  McLean  in  recognition 
of  his  recent  election  to  the  AP  presi¬ 
dency. 

■ 

USED  39  KIDNAP  PHOTOS 

The  Miami  Herald,  which  “broke” 
the  James  Bailey  Cash  Jr.  kidnap 
story  May  31  after  “sitting”  on  it  for 
36  hours  at  the  request  of  J.  Edgar 
Hoover,  pictorially  reviewed  the  case 
with  2  full  pages  in  its  Jime  11  edi¬ 
tions.  Thirty -nine  pictures,  ranging 
from  1  to  3  columns,  were  divided  on 
the  first  and  split  pages. 


PLANNED 

PROMOTION 


. .  shows  merchants 
how  to  keep 
customers  sold 


X(.-I)ra>ka  and  southwestern 
Iowa  is  a  $454,()()().()0()  market, 
blanketed  by  one  newspaper  at 
one  cost,  and  p()])ulated  by  an 
optimistic  people  with  money 
to  spend*.  It  merits  a  place 
on  every  .\  schedule. 

*  NphraKka  paniers  ran  Hpriiil.  Tliry 
live  in  the  White  Spot,  where  they 
areirt  loade<l  with  taxen. 


THE  OMAHA 

World-Herald 


National  Advert iMing;  KepreMentatIveH: 
tt’.Mara  &  Ornishee,  Inr. 

A.it.C.  Cirrulation,  iHt  Quarter,  1038; 
171,210  Daily 


•  Oklahoma  stood  out  as  the 
nation's  bright  sales  spot  on 
January  1,  1938.  The  January 
2  edition  of  the  Sunday  Okla¬ 
homan  told  of  this  condition  with 
a  special  Business  Forecast 
number  Local  merchants  took 
advantage  of  this  carefully 
planned  promotion  by  using  15,- 
554  lines  of  advertising  space. 

The  result:  Today  Oklahoma  still 
ranks  as  the  No.  1  sales  spot  of 
the  nation.  The  Oklahoman 
and  Times  still  hold  the  No  1 
spot  among  Oklahoma  news¬ 
papers. 
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Aytomebilc  Dcolcrs  • 
Ayfo  Sypply  Stores 
Beouty  ood  Borber  Shops 
Builders'  Syppitet 
Clothing  Stores 
Cool  Poolers 
Controetors  .... 

Doiries . 

Deportment  Stores 
Dry  Goods  Stores 
Eicctricol  Shops  .  • 

Finenciol  .  •  #  * 

Florists  . 

Food  Shops  .  •  .  . 


fyrriers  . 
Furniture  end  Rugs 
Gift  Shops 
Hordwore  Stores 
Insuronce 
jewelers 
Loundries 
Milliners  . 
Moving  end  Storage 
Plumbers  •  . 

Printers  . 
Restouronts  . 

Shoe  Stores  • 

Shoe  Repoiring 


Local  Advertisers 
in  Des  Moines  use 
The  Christian  Science 
r  Monitor 


H.\T  do  l)«‘s  .Moines  advertisers  who  liave  used 
riie  (diristiaii  S<*ieiiee  .Monitor  think  of  it  as  an 
advertisin<>[  inediiiin? 

"T  here  is  no  doiiht  that  .Monitor  advertising  is  read 
verv  earefidlv  and  that  the  response  to  it  is  eonsi<lerahly 
above  the  average.**  wrote  a  Des  ^loines  nierehant.  "judg- 
iiig  fr4nn  the  dire<’t  ealls  ainl  speeifie  referenees  to  oiir 
acivertisinji;  w  hieh  we  hav«“  received.” 

.And  this  from  another  Des  Moines  advertiser:  •''We 
think  it  oidy  fair  to  write  to  uTI  you  about  how  pleased  we 
are  with  the  returns  from  our  advertiseimuit  whieh  ap- 
peare«l  in  the  .Magazine  Seetioii  of  The  (Tiristian  Scienee 
■Monitor.  Orders  have  <*«une  to  us  from  2f  states  and  .T 
(lanadian  provinees  —  all  as  a  result  of  our  .Monitor 
advertisements.” 

Sueh  returns  are  not  exceptional.  If  you  are  inter¬ 
ested  in  the  advertising  of  a  meritorious  produet  or  serv¬ 
ice,  the  .Monitor  has  something  iinusiiai  for  von. 


The 

Christian  Science  Monitor 


A  Daily  IS'euaiMper  for  All  the  Family 
Pubifshtd  by  The  Cbrtttioh  Sciofico  Publithing  Society,  OiAi.  Nofwoy  S».,  Bocton.  Mottochweeftt 


NEW  YORK  OFFICE:  500  Fifth  Avenut? 

OTHER  BRANCH  OFFICES:  Chicogo,  Dttroit,  St.  Louis.  Konsos  City, 
Son  Froncaco,  Los  AR9eles.  Soottlc,  Miomi  .  .  •  London,  Fom,  Genoro 
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EDITOR  <S  PUBLISHER 


Newsmen  Attend 
Second  C.I.T. 
Safety  Seminar 

Hear  Their  Work  Has 
Reduced  Traffic  Fatalities  . . . 
Urged  to  Continue  Service 

John  W.  Darr,  trustee  and  director 
of  the  C.  I.  T.  Safety  Foundation,  de¬ 
clared  “there  is  no  doubt  that  news¬ 
papers  have  played  an  important  role 
in  arousing  community  interest  in 
intelligent  and  workable  plans  for  re¬ 
ducing  traffic  fatalities,”  in  welcoming 
newspaper  executives  and  staff  mem¬ 
bers  representing  50  key  cities  of 
50,000  population  or  over,  in  all  parts 
of  the  country,  to  the  second  annual 
C.I.T.  Safety  seminar  held  J\me  20- 
24  at  the  Waldorf-Astoria,  New  York. 

Citing  the  continued  decline  in  the 
number  of  traffic  deaths  in  128  key 
cities  based  on  U.  S.  Census  Bureau 
figures,  Mr.  Darr  expressed  the  hope 
that  1938  would  see  the  first  yearly 
reduction  in  traffic  deaths  since  1932. 

The  toll  of  traffic  deaths  in  the  128 
cities  during  the  first  23  weeks  is 
running  19%  below  the  number  for 
the  same  period  last  year,  and  traffic 
crowded  municipalities  are  setting  the 
pace  for  improvement  in  the  accident 
situation,  Mr.  Darr  told  assembled 
newsmen.  Census  figiu-es  show  a 
total  of  3,314  motor  vehicle  fatalities 
in  the  key  cities  during  the  first  23 
weeks  of  this  year,  as  compared  with 
4,101  for  1937,  he  reported. 

Credit  Due  Newspapers 

“Newspaper  interest  in  the  traffic 
safety  problem  is  evidence  that  the 
press  of  the  country  is  alert  to  its 
responsibility  in  moulding  public 
opinion  favorable  to  constructive 
economic  and  social  advances.  Credit 
is  due  to  the  broad  vision  of  pub¬ 
lishers  and  editors  for  the  gains  al¬ 
ready  made  in  improving  traffic  con¬ 
ditions,”  Mr.  Darr  said. 

Authorities  on  traffic  engineering, 
street  traffic  research,  safety  coun¬ 
cils,  judicial  administration,  newspa¬ 
per  work,  state  vehicular  commis¬ 
sions,  pxjlice  departments,  and  other 
representatives  of  automobile  safety 
work,  appeared  before  the  U.  S.  news¬ 
men.  They  all  advocated  continua¬ 
tion  of  newspaper  camp>aigns  to  save 
lives  and  reduce  property  damage  on 
highway  and  city  streets. 

Arthur  Robb,  editor.  Editor  &  Pub¬ 
lisher,  whose  speech  was  read  at  the 
opening  session,  asserted  that  while 
newspapers  can  in  no  way  be  held 
respensible  for  present  traffic  condi¬ 
tions,  they  owe  it  to  their  communities 
to  do  everything  pessible  to  reduce 


SCOTT 

Printed-Web 

Control 

eliminates  sagging  and 
swaying  of  webs. 

Assures  accurate  reg¬ 
ister  and  uniform  fold-> 
ing.  No  other  press  has 
the  Scott  Printed- Web 
Control. 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


this  destruction  to  a  minimum.  He 
credited  C.I.T.  with  well-planned 
programs  of  co- operation  and  definite 
results. 

Newsman  Study  Traffic  on  Tour 

One  of  the  high  spots  of  the  seminar 
was  a  “traffic  condition”  tour  by  the 
newsmen,  June  23,  of  New  York  City 
and  adjacent  areas  where  the  bridges, 
freeways  and  express  highways  are 
regarded  as  the  country’s  outstanding 
examples  of  progress  in  providing  safe 
arteries  for  vehicular  traffic. 

The  visitors  of  the  Fourth  Estate 
were  selected  by  their  managing  edi¬ 
tors  and  executives.  They  were  given 
rooms,  meals  and  traveling  expenses 
by  the  host  organization.  The  first 
seminar,  attended  by  executives  and 
newspapier  writers  from  50  other 
cities,  was  held  last  November. 

Newspapiermen  attending  the  con¬ 
ference  were: 

William  Keyes  Beech.  Akron  Beacon  Jour¬ 
nal;  Gordon  Fister,  AUcntozm  (Pa.)  Call- 
Chronicle;  Louis  C.  Harris,  Auyusta  (Ga.) 
Chronicle;  B.  L.  Opsal,  editor,  Austin  (Tex.) 
Dispatch;  Donald  Streater,  Beaumont  Enter¬ 
prise  &  Journal;  Cliff  Mosier,  reporter. 
Charleston  (\V.  Va.)  Gazette;  Cameron  Shipp, 
Charlotte  (X.  C)  Notes;  Ellis  Rawnsley, 
Cincinnati  Times-Star ;  McDavid  Horton,  edi¬ 
tor,  Columbia  (S.  C.)  State;  Frederick  Bills, 


Dai’cnport  (la.)  Daily  Times;  Robert  A.  Bar¬ 
racks,  managing  editor.  East  St.  Louis  (111.) 
Journal;  A.  W.  Stamey,  managing  editor, 
Durham  (N'.  C.)  Herald;  Che.ster  L.  Chope, 
managing  editor,  El  Faso  Herald-Post;  Carl 
Ritt.  city  editor,  EvansfiUe  Press;  Cornelius 
E.  Reagan,  Fall  River  Herald  Ncu-s;  W.  T. 
Bost,  Greensboro  (N’.  C.)  Daily  Netes;  Samuel 
Botsford,  Harrisburq  Patriot. 

Jim  Clendenin,  editor,  Huntington  (W.  V’a). 
Herald-Dispatch ;  Wayne  Guthrie,  city  editor, 
Indianapolis  Nows;  Ben  Coll,  city  editor, 
Johnstown  (Pa.)  Tribune;  Chester  M.  Zeff, 
Kenosha  Evening  Nows;  Gene  C.  Derieux, 
Knoxville  Journal ;  Alan  C.  McIntosh,  Lincoln 
(X’eb.)  Nebraska  State  Journal;  Pinkney 
Reeves  Allen,  Louisville  (Ky.)  Courier-Jour¬ 
nal  &  Times;  David  F.  Connors,  Lowell 
(Mass.)  Sun;  Beverly  Wallace,  Macon  (Ga.) 
Telegraph  &  News;  Donald  Cochrane,  Madi¬ 
son  (Wis.)  Capital  Times;  B.  J.  McQuaid, 
Manchester  (N.  H.)  Union-Leader;  Frank 

Gordy,  managing  editor.  Mobile  Press  Regis¬ 
ter;  Lawrence  Youngman,  Omaha  World- 
Herald;  William  L.  Blair,  managing  editor, 
Pasadena  Star-Nows  S'  Post;  E.  C.  Hayhow, 
city  editor,  Pontiac  (Mich.)  Daily  Press;  Dun¬ 
can  Uliphant,  editor,  Portland  (Me.)  Press 
Herald-Express;  Ralph  C.  Taylor,  city  edi¬ 
tor,  Pueblo  (Colo.)  Star  Journal  S  Chieftain. 

John  R.  Herbert,  managing  editor,  Quincy 
(Mass.)  Patriot  Ledger;  Wilbur  C.  Stouffer, 
managing  editor,  Roanoke  World  News;  J. 
Roy  Elliott,  Rochester  Democrat  S  Chronicle; 
Alexander  Fried,  San  Francisco  Examiner; 
E.  C.  Compton,  associate  editor.  Savannah 
Morning  News  S  Evening  Press;  Charles  A. 
Hazen.  managing  editor,  Shreveport  Times; 
John  W.  Carey,  managing  editor,  Sioux  City 


(la.)  Journal;  William  L.  Day,  Sprinaf^ 
(Ill.)  Illinois  State  Journal;  Helen  Lavtny 
Springfield  (Mo.)  Newspapers,  Inc.;  Jju,,' 
R.  Benham,  editor,  Terre  Haute  (Ind.)  Stv 
Milton  Tabor,  Topeka  Daily  Capital;  Edmou- 
Germain,  Troy  (N’.  Y.)  Record  -X aespaptri 
Joe  H.  Torlrett,  managing  editor, 

(N.  Y.)  Daily  Press;  C.  Robert  Abbott, 
Waterbury  (Conn.)  Republican  S  -dmeriem 
Harrison  H.  Smith,  assistant  publisher 
Wilkes-Barre  (Pa.)  Times-Leader,  Dupoc- 
Smith,  Winston-Salem  (X’.  C.)  Journal 
Tivin  City  Sentinel. 

100,000  IN  CONTEST 

More  than  100,000  letters  from  De- 
troit  high  school  students  to  thw 
fathers  were  received  last  week  by 
the  Detroit  News  in  the  spsecia! 
“Father’s  Day”  compyetition  which  the 
newspyaper  ran  in  conjunction  \nth 
the  Detroit  Display  Club  and  the 
Retail  Merchants  Association.  Priies, 
totaling  $500,  in  small  amounts,  wete 
awarded  for  the  best  letters  on  “How 
much  my  dad  means  to  me.”  Ihe 
compyetition,  according  to  W.  Steele 
Gilmore,  editor-in-chief,  needed  very 
little  promotion. 

DROPS  “MR."  IN  SOCIETY 

The  Albion  (Mich.)  Evening  Re¬ 
corder  has  deleted  what  it  terms  “the 
supyerfluous  Mr.”  from  society  items 


THE  JOHNSTOWN.  PA..  NEWS  MESSAGE  NO.  13 


The  June  20th  issue  of  the  magazine  STEEL  states  the  following: 

“Without  definite  evidence  beyond  a  slight  increase  in  operating  rate 
and  strengthening  in  the  price  of  steelmaking  scrap,  belief  is  growing  that  the 
steel  market  has  touched  bottom  and  the  first  indications  of  the  expected  late 
summer  revival  are  being  felt. 

“Consumers  have  worked  off  inventories  sufficiently  to  make  current 
buying  almost  entirely  for  rush  delivery,  indicating  the  steel  is  going  into 
consumption  immediately.  Only  slight  quickening  of  demand  is  needed  to 
cause  larger  commitments, 

“Meanwhile,  heavy  tonnages  continue  to  pile  up  for  later  specification, 
requirements  for  naval  and  merchant  ships,  part  of  which  have  been  placed 
and  part  pending;  considerable  highway  and  bridge  steel  projects  and  some 
steel  for  railroad  car  building.” 

Tha  Johnstown  staal  mills  continually  oparota  obev#  tha  notional  ovarogo. 

Purchasing  power  In  Johnstown  will  bo  high  this  foil  and  winter. 

Notienoi  advertisers  will  be  wise  to  include  the  Johnstown  newspapers 
in  their  advertising  schedules. 

City  Zone  Population  105,265  Tribune-Democrat  ABC 

Trade  Area  Population  299,781  Circulation  53,815. 

THE  JOHNSTOWN  TRIBUNE  THE  JOHNSTOWN  DEMOCRAT 
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N  more  than  fourteen  thousand  New  England 
industrial  establishments  .  .  .  whose  products  range 
in  variety  from  needles  to  submarines  .  .  .  nearly  a 
million  workers  earn  an  annual  aggregate  payroll  of 
approximately  a  billion  dollars.  Of  the  350  classifica¬ 
tions  into  which  the  country's  manufactured  products 
are  divided,  nearly  two-thirds  are  “made  in  New  Eng¬ 
land." 

Farming,  another  important  source  of  New  England 
wealth,  engages  the  activities  of  nearly  two-thirds  of 
a  million  people  and  produces  some  four  hundred  mil¬ 


lion  dollars.  The  products  of  New  England's  great 
potato  prairies,  sugar  maple  groves,  cranberry  bogs, 
tobacco  fields  command  premium  prices. 

Much  of  the  life  insurance  business  of  the  United  States 
is  concentrated  in  New  England,  contributing  to  its 
financial  strength  and  prestige. 

These  and  other  factors  combine  to  make  New  Eng¬ 
land  a  highly  profitable  territory  for  national  adver¬ 
tisers.  New  England  newspapers  render  every 
legitimate  service  and  assistance  to  insure  maximum 
sales  success. 


CONSULT  ANY  OF  THESE  NEW  ENGLAND 
NEWSPAPERS  FOR  MARKET  FACTS  AND  MERCHANDISING  AID 


n 


MAINE 

Bangor  Daily  News  (M) 

Portland  Press-Herald  Express 
Sunday  Telegram  (M&E) 

NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 

Keene  Sentinel  (El 

Manchester  Union-Leader  (M  &  E) 

VERMONT 
Barre  Times  (E) 

Bennington  Banner  (E) 

Brattleboro  Reformer  (E) 

Burlington  Free  Press  (M) 

St.  Johnsbury  Caledonian-Record  (E) 
MASSACHUSETTS 
Beverly  Evening  Times  (E) 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald-Traveler  (ME) 

Boston  Post  (V) 

Boston  Post  (S) 

Boston  Record-American  (ME) 
Brockton  Enterprise-Times  (E) 

Fall  River  Herald  News  (E) 


MASSACHUSETTS— Cont. 
Fitchburg  Sentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eagle-Tribune  (ME) 

Lowell  Courier-Citizen  and  Evening  Leader 
(M&E) 

Lynn  Item  (E) 

New  Bedford  Standard  Times  and 
Mercury  (M&E) 

New  Bedford  Sunday  Standard  Times  (S) 
Newburyport  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Eagle  (E) 

Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening 
Gazette  (M&E) 

Worcester  Sunday  Telegram  (S) 


RHODE  ISLAND 
Pawtucket  Times  (E) 

Providence  Bulletin  (E) 

Providence  Journal  (M) 

Providence  Journal  (S) 

West  Warwick  Pawtuxet  Valley  Daily 
Times  (E) 

Westerly  Sun  (E&S) 

Woonsocket  Call  (E) 

CONNECTICUT 
Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (M&E) 
Stamford  Advocate  (E) 

Waterbury  Republican  &  Am.  (M&E) 
Waterbury  Republican  &  Am.  (E&S) 
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could  \\  in  beyond  any  qu'’ 
he  would  Stan  flrinff  wii 


)H  lUNE  25,  193b 


lurnament 


ic  Eye  Camera  scores 
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UGHT  BY  MAGIC  EYE  CAMERA  Collcgians  On  Tennis  Trail 


California  Squad  Entering 
Title  at  Montclair  A.  C. 


By  J.  P.  ALLEN. 

leels  of  the  intercollegiate  tennis  record  with 
■n  championship,’”  Hugh  P.  Shilstone,  major 
Athletic  Club,  remarked  today.  “With  Julius 
and  others  of  national  ranking  the  entry  list 
f  greater  national  scope  than  we  had  hoped  for. 


SSlSCHMEUNG  DEFEAT 
BLOW  TO  GERMANS 

represent- 1 _ 

Because i 

spired  by  Press  Bitter  Toward  U.  S. 

onal  tour-  •  /i  ■  r**  I  i 

courts  of  in  lomment  on  right. 

the  first  _  ® 

etition  at 

'  of  a  pre-  BERLIN.  June  23  (A.  P.).-Ger^ 
for  the  nr»any  took  the  news  hard  today  that 
/  the  Call-  l<ouis’s  fists  had  blasted  Max 
unusually  Schmcling’s  comeback  hopes  in  a 
f  Callfor-  little  more  than  two  minutes. 

_  *  entered  Thousands  of  heavy-lidded  Ger* 

■  ^^onthfrn  *h8ns  Went  to  bed  after  3  A.  M., 

and  ^^l*^**  sitting  up  to  hear  a  ringside 
j.  -  radio-  broadcast  of  the  heavyweight 
ru  its  full  h^**®*”P'®*^®*^*P  fight  that  left  them, 
Douglas' and  unbelieving, 
and  Billl  Those  who  did  not  sit  up  scarcely 
Tt  U’''''”'  '  believed  what  they  saw  in  the  news- 

rcpi  ■  These  graphic  ring- 

y  is 

vers  side  pictures  appear- 
w-n.’  ed  in  the  New  York 
Sun  and  throughout 
the  country  in  the  two 
hundred  other  news- 
Hei  papers  that  subscribe  viax, 

to  AP  News  Photo. 

TnZ  The  same  service  is  p"; 

ona?  available  to  all  other 
member  newspapers. 

he  1  mel- 

thc  'hln- 

*nty  . .  ....  ,, . bora 

1  in  point  .  .  .  only  a  mirarle  would  enabla 
'  by  Wil-  Schmeling  to  win.” 

Pi  inceton,  I  ‘'Thrcp  opponents  who  stepped  In- 
,  •  •  _  ■  -  Y.  Ben-  to  the  ring  agai^|0^'rn  this  time” 

Associated  "Press  Photos,  h,  seven-  were  too  Ameling,  con- 

.  ~ru  meti  LiOuis  lii  .y  hi  ,  nirhin.  ur  course",  iner."  are  others  queior  \  in  twelve 

e  "Rsnt.  jSeplember.  thinks  about  It.  {well-known  and  of  high  class  pos-  rounds  Jljr  \  the  paper 

ui.,  must  have  been  given  a.  Louis  is  back,  a  better  Louia  than  seseed  of  Ipcal  rankings.  jexoti^^y 

irg  for  fair  by  his  handlers  gve^at^t  is  too"  bad  that  even  his  Gerard  Pode.sta  of  Princeton  is  a!  the 

'<  he  came  out,  for  there  wasl™^^  exhibitw^*  of  last  night  regular  competitor  in  toui narnca|ps^iSB^^ 

1  .s-dallj'  stuff  when  he  liminate^^  of  the  metropolitan  area. 

IbLjnw^inK  beil.  He  Itain  otW  Dotr^eavena^L  the 


NEWS  PHOTO  SERVICE 


20— A  DVERTISING 


EDITOR 


PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 


each  year  for  advertUin?,  salesmen, 
or  sales  promotional  material. 


One  Conclusion 

THE  local  advertising  manager  and 


Each  week  an  advertising  classification  will  be  analyzed  In 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


the  national  advertising  manager  on 
cation  will  be  analyzed  in  daily  newspaper  must  sconer  or 

II  ««^vertisinq  finally  centers 

« they/- '» 

success  of  advertisers  who  use  their 
=THLMAN  paper.  Research  work  in  the  newspa¬ 

per  field  is  still  in  the  milk  bottle 
’  stage.  Case  histories  of  how  different 
'’nical  About  Advertising**  types  of  copy  move  merchandise,  the 
.  ,  ^  ■  .  •  .  .  actual  cost  per  unit  or  garment,  the 

Advertising  that  is  going  to  interest  ^ 

.  j  ^  “  t  Ko  iyP®  o*  copy  that  wins  the  interest  ol 


No.  71.  "Women  Growing  Cynical  About  Advertising**  types  of  copy  move  merchandise,  the 

^TTT,,»T^  ,  .  J  •  .,1.  •  •  .  •  .  .  actual  cost  per  unit  or  garment,  the 

DURING  the  past  nine  years  young  Advertising  that  is  going  to  interest  copy  that  wins  the  interest  of 

college  pro  essors,  particularly  those  unmarried  women  today  must  be  three  women’s  grouos,  the  things 

who  teach  ^  itical  economy,  sociology  factual  and  it  must  point  out  ways 

and  psychology  have  encouraged  and  means  of  helping  the  unmarried  of  these  things  are  vet 

thousands  of  students  in  their  ex-  woman  to  win  and  hold  a  life  partner.  .  ■  <•  j  ... 


tension  classes — married  women  in 

particular — to  form  little  consumer  Married  Women 


to  be  found  out.  Here  and  there,  ad- 
vertifing  managers  may  be  found  who 
are  alive  to  this  problem  and  one  may 


clul«  and  discussion  groups.  Many  xhOSE  WOMEN  who  have  been  mar-  also  find  advertising  agencies— both 


of  the^  clubs  are  nothing  m<^e  than  jhe  past  10  years  and  who  small  and  large— who  are  trying  to 

a  srn^l  group  of  consumers  who  meet  have  watched  the  rise  and  fall  of  their  find  out  how  to  use  a  newspaper  prof- 
in  different  homes  and  discuss  quite  savings  accounts,  cancellation  of  in-  itably. 

frankly  the  cost  of  foods,  clothing,  curance  policies,  and  the  desperate  ef-  Everybody  reads  newspapers  and. 
automobiles,  ii^urance  education,  and  f^^ts  made  by  their  husbands  to  main-  regardless  of  the  income  of  any  of  the 
the  good  or  bad  effects  of  and  ^in  a  home  and  provide  the  wife  women  in  the  three  groups,  we  now 

rational  advertising  as  applied  to  a^ij  children  with  necessities,  know  know  that  all  of  them  are  alive  to  the 

them  own  immediate  families.  ^hat  anytime  they  make  an  invest-  importance  of  advertising. 

.  .  ment  in  a  pair  of  shoes,  a  suit  of  Regardless  of  the  size  of  a  market 

Statistics  clothes,  a  dress,  a  hat,  or  a  car,  they  or  a  newspaper,  one  or  more  women 

FROM  SOURCES  believed  to  be  re-  must  get  100  cents  on  the  dollar  in  in  the  advertising  department  might 
liable,  including  many  Government  value.  An  examination  of  any  daily  mark  the  beginning  of  better  copy, 

documents,  we  are  told  that  in  the  newspaper  and  some  of  the  bargains  better  selling  plans  and  eventually 

pcist  ten  years  women  have  reduced  and  offerings  that  are  printed  to  in-  greater  net  results  for  every  local  and 
meat  consumption  12'"r  per  capita,  terest  these  women,  proves  conclu-  national  advertiser  who  is  using  or 
They  have  reduced  the  production  of  sively  that  many  advertisers  do  not  wants  to  use  a  daily  newspaper, 
cigars  44'7f  in  10  years.  Per  capita  understand  the  actual  situation  in  ■ 

consumption  of  wheat  is  off  23%  in  15  many  homes  of  married  prople.  Too  Spliced  Cable  Aided 
years.  Wool  is  off  40%  in  13  years,  much  is  taken  for  granted;  information  ^  *  IVf  U  * 

Cigarette  consumption  is  up  51%  in  regarding  merchandise  is  meager — it  is  tTeSS  Ql  NQIiailt 
10  years.  Citrus  fruits  are  up  200%  net  specific.  One  of  the  most  impor-  The  transatlantic  cable  was  spliced 
in  15  years  and  rayon  production  is  tant  things  is  completely  missing —  at  Lynn,  Mass.,  to  provide  the  Ameri- 
up  900%  in  13  years.  justification  for  the  purchase  so  that  can  press  with  facilities  for  covering 

We  are  also  told  that  women  ac-  the  wife  will  not  have  to  argue  with  the  Anne  Clark-John  Roosevelt  wed- 
count  for  80%  of  all  expenditures  in  her  husband  when  a  purchase  is  ding  at  Nahant,  Mass.,  June  18.  This 
the  U.  S.  Women  today  receive  more  made.  cable  runs  from  New  York  to  Boston, 


Everybody  reads  newspapers  and. 
regardless  of  the  income  of  any  of  the 


their  own  immediate  families. 


Statistics 


importance  of  advertising. 

Regardless  of  the  size  of  a  market 
or  a  newspaper,  one  or  more  women 


cigars  44%  in  10  years. 


consumption  of  wheat  is  off  23%  in  15  many  homes  of  married  people.  Too 
years.  Wool  is  off  40%  in  13  years,  much  is  taken  for  granted;  information 


Cigarette  consumption  is  up  51%  in 


lahan,  Charles  Whipple,  He  iry  j 
Collins,  Carlyle  Holt,  M.  E.  Henaessey, 
Joseph  Blake,  James  Hammond  James 
Flake,  teletype  operator,  and  James 
L.  Callahan,  photogiapher,  Boston 
Globe:  Marjorie  McBride,  James  F. 
McElaney,  Betty  Alden,  Alice  Wil¬ 
liams,  George  Durno,  James  .1.  De¬ 
laney,  William  Michaelfelder,  i’aul  F. 
Whelton,  Win  Brooks,  Boston  Smiday 
Advertiser  and  Boston  Ereninj 
American:  Herbert  Schon,  Laura  Tr- 
rill.  Hazel  Anderson,  Daniel  L.  Mo- 
riarity,  Joseph  M.  Coburn,  Frank  R 
Barnard,  reporters,  and  Richard  A 
Smith,  John  E.  Beckwith,  C.  Guy 
Frost,  William  Jaeger,  Abner  H  Hast¬ 
ings,  photographers,  Lynn  Item:  Wil¬ 
liam  Meikle,  Herbert  Stier,  Ernest 
Hill,  George  Dixon,  Anthony  Cabral, 
photographers,  and  Morris  Tracy, 
Sara  White,  Harold  Bennison,  Max 
Hamlin,  Eleanor  Freeman,  James 
Kelley,  Carl  de  Leuw,  Harry  Frieden- 
berg,  Thomas  Edmands  and  Max 
Hamlin,  Boston  Traveler:  Alan  Fia- 
.■■er,  Ali''on  Arnold.  Catherine  Covne 
John  O’Connor,  reporters,  and  Julian 
Carpenter,  Maynard  White,  photog¬ 
raphers.  Boston  Herald:  Margaret 
Follin  Eicks,  Robert  Wentworth, 
Boston  Evening  Transcript:  Mary 
King,  reporter  and  Newton  Courtney, 
photographer,  Lj/nn  Telegram  Newt 
Grace  Davidson,  Boston  Post:  C.  L 
Gaynor,  Springfield  (Mass.)  Republi¬ 
can;  Emma  Bugbee,  New  York  Herald 
Tribune:  Genevieve  Marston,  New 
Bedford  (Mass.)  Standard  Timet; 
Dorothy  Kilgallen,  New  York  Jour¬ 
nal- American:  Nancy  Randolph,  Neu 
York  Daily  News:  Charles  W.  Hurd, 
New  York  Times:  William  Warburton 
and  Priscilla  Campbell,  Worcester 
Telegram-Gazette;  Richard  Harkness, 
Philadelphia  Inquirer;  Walter  Trohan, 
Chicago  Tribune;  Hope  Ridings  Mil¬ 
ler,  Washington  Post;  George  E 
Durno,  I.N.S.;  Fred  Storm,  U.P.,  and 
Harold  Oliver,  A.P. 


cable  runs  from  New  York  to  Boston, 


than  two-thirds  of  the  value  of  all  Recently  the  Ladies'  Home  Journal  thence  through  Lynn  to  Halifax  and 


legacies  from  estates  set  up  by  hus-  released  a  set  of  figures  covering  a  then  to  Europe.  So  great  were  de¬ 


bands,  fathers,  brothers  and  others,  nation-wide  survey  it  made.  The  mands  for  telegraphic  facilities  for  the 
More  than  80%  of  all  death  claims  answers  to  this  question:  “What  ex-  press  from  Nahant,  an  isthmus,  that 
paid  by  insurance  companies  are  paid  penditures  do  husbands  and  wives  only  means  of  wire  service  was 

to  women.  We  are  also  told  that  today  quarrel  about  most  frequently?’’,  are  through  a  part  of  this  cable.  During 
women  comprise  the  actual  majority  as  follows:  36%  of  the  quarrels  start  European  comniunication  by 

of  stockholders  in  the  largest  cor-  with  women’s  clothes,  17%  with  route  was  cut  off.  Eighteen  trunk 

porations.  household  and  food  expenditures,  were  prepared  for  transmission 


of  stockholders  in  the  largest  cor¬ 
porations. 

Within  the  last  90  days  a  study  was 


this  route  was  cut  off.  Eighteen  trunk 
lines  were  prepared  for  transmission 


released  showing  that  22%  of  all  liquor,  6%  with  auto  expenses,  5% 
women  in  the  U.  S.  are  now  gainfully  gambling,  5%  cigars  and  cigarettes. 


employed.  Since  1910,  there  has  been  4%  household,  3%  children’s  expenses, 
an  increase  of  986%  of  women  en-  2%  beauty  aids. 


gaged  in  the  real  estate  business;  It  is  interesting  to  note  the  small  pnvaie  nomes  in  me  viciniiy.  me 
there  has  been  an  increase  of  408%  percentage  of  quarrels  that  originate  Associated  Press  and  the  United  Press 

in  beauty  shop  business;  there  has  with  the  last  six  subjects.  Automo-  headquarters  in  a  garap 

been  an  increase  of  500%  in  taw,  etc.  biles  are  expensive  to  own.  The  from  the  church  where  the 

Of  all  these  women  now  employed,  original  cost  is  great,  the  upkeep  is  ceremony  too  p  ace. 

307.  are  engaged  In  domestic  and  per-  great,  and  the  depreeiation  b  rapid.  Among  the  prpt  representatives 

»n,lserviee  19%elericl,17%m,nn-  Yet.  only  67.  ol  Ihe  families  inter-  'T""*  7.  w.„. 


sonal  service,  19%  clerical,  17%  manu¬ 
facturing,  14%  professional,  9%  in 
trade,  8%  in  agriculture  and  3%  in 
transfxortation  and  communications. 


Marjorie  Watts,  Dorothy  G.  Way- 


viewed  said  that  they  quarrelled  j^hn  J.  Bar’ry,  William  A.  Cal- 

about  their  automobile.  Here,  cer¬ 


tainly,  is  a  tribute  to  what  advertising 
writers  have  done  to  enable  men  and 
women  to  justify  the  ownership  of 
an  automobile. 


What  Kind  of  Ads  women  to  justify  tl 

Influence  Women?  an  automobile. 

BASED  on  more  than  200  tests  that 
have  been  studied  during  the  past  Married — Over  45 


ill  fME  SPOniGHl 


year  and  a  half,  it  now  appears  that 
the  retailer  who  seeks  to  increase  his 


WOMEN  OVER  45,  whose  families 
are  intact,  have  seen  a  great  deal 


**st  and  reduce  the  cost  of  of  life.  Assuming  that  they  have  been 
the  distribution  of  the  items  he  has  married  from  15  to  20  years,  that  their 


for  sale  can,  in  most  cases,  divide  his  children  are  grown,  in  college  or 
women  prospects  into  three  separate  have  finished  college,  it  follows  that 


mayl 

VIM.'/ 


group.s.  The.se  groups  are  as  follows: 

1.  All  unmarried  women. 

2.  Tho.se  married,  say  from  20  to  45 

3.  All  women  from  45  up. 


these  women  have  learned  much  about 
buying,  about  qualities,  services,  etc., 
end  it  is  from  this  group  that  most  of 
the  antagonism  has  grown  toward  ad- 


ini'?*. 


The  advertiser  who  seeks  to  win  vertising.  These  are  the  women  who 
group  No.  1 — those  unmarried — must  form  consumer  groups  and  who  do 


sooner  or  later  provide  with  his  mer-  not  hesitate  to  literally  “stick  their 


chandi.se  information  and  ideas  that  finger  in  the  eye  of  the  local  and  na- 


•somehow  enable  the  unmarried  worn-  tional  advertiser.’’  Advertisers  should 


Itri'UiiM-  liiehliKlits  urt-  whiter, 
hliM'liH  art*  blurker.  aiul  niiilillr- 
ton«^  an*  mart*  «*\aH. 


an  to  win  more  friends  of  the  oppo-  remember,  however. 


site  sex  and  these  males  must  be  on  women  are  the  wives  of  busines  men 
a  par  with  her  mentally  and  eco-  and  it  is  very  likely  that  their  own 


nomically. 


husbands  spend  considerable  money 


WOOD  FLONG  CORP. 

HOOSICK  FALLS  •  NEW  YORK 


I’D  LIKE  TO  STAY 


AT  THE  WALDORF 


BUT  .  .  . 


16%  with  entertainment,  14%  with  aporoximately  100,000  words  on  the 
liquor,  6%  with  auto  expenses,  5%  '*'edding  by  telegraph  alone, 
gambling,  5%  cigars  and  cigarettes.  Additional  Focilitiot 

4%  household,  3%  children’s  expenses.  In  addition  teleohone  facilities  were 


But  what?  We  think  we  can 


provided  through  private  wires  in 
private  homes  in  the  vicinity.  The 
Associated  Press  and  the  United  Press 
had  joint  headquarters  in  a  garage 
59  feet  from  the  church  where  the 


guess:  You  are  probably 
deceived  by  The  Waldorf '  s 
fame  into  thinking  that 
staying  at  this  hotel 
will  considerably  in¬ 
crease  the  cost  of  your 
Hew  York  trip.  It  won't. 
To  prove  this  fact,  wo 
havo  prepared  a  little 
book  of  budgets  called: 
"How  to  Budget  a  Trip  to 
New  York. " 


Send  for  Booklet  128 

"HOW  TO  BUDGET  A  TRI? 

TO  NEW  YORK" 

and  Calender  of  Special  Events 


The 

WALDORF-ASTORIA 


Park  Ave  •  49th  to  50th  •  N.  Y . 


Customer  research  is  investigation  into  what  the 
most  people  like  best ...  in  the  way  of  car  fenders, 
food  flavors,  dress  colors,  shoe  styles  ...  or  what 
have  you!  The  object  of  finding  out  is  to  “go  along” 
with  public  preference  instead  of  trying  to  “buck” 
against  it. 

In  newspaper  publishing,  Hearst  Newspapers 
are  what  the  most  people  like  best— 

Hearst  daily  newspapers  reach  2  out  of  5  fam¬ 
ilies  in  the  population  of  15  of  the  richest  trading 
areas  in  the  United  States— A  (rood  40%. 

Hearst  daily  newspapers  reach  3  out  of  5  fam¬ 


ilies  in  the  population  of  the  city  zones  in  these 
trading  areas— A  (rood  60%.  Hearst  daily  news¬ 
papers  reach  787,726  families  just  outside  these 
trading  areas.  Hearst  Sunday  newspapers  reach 
one-fifth  of  all  the  families  in  the  United  States. 

And,  these  families,  by  every  test  that  has  ever 
been  made,  represent  all  income  groups  propor¬ 
tionately,  with  a  definite  percentage  above  com¬ 
munity  averages. 

Our  expert  merchandise  men  have  the  answers 
for  most  of  your  questions.  Telephone  our  nearest 
office— today. 
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MurnitiK 


reach 

tes. 

ever 

opor- 

coni- 

jwers 

rarest 


San  Francisco  Call  Bulletin 

Eveninsf 

San  Francisco  Examiner 

Morning  and  Sunday 

Oakland  Post-Enquirer 

Evening 

Seattle  Post  Intelligencer 

Mornintf  and  Sunriay 


MORE  THANj|  I  / 

MILLION  FAMILIES 


New  York  Journal  and  American 

KveninK  and  Sunday 

New  York  Mirror 

Morninir  and  Sunday 

Boston  American  and  Advertiser 

Kveninif  and  Sunday 

Boston  Record 


Chicago  American 

Kv**niriK 

Chicago  Herald  &  Examiner 

MorniiiK  and  Sunday 

Pittsburgh  Sun  telegraph 

Kvenintr  and  Sunday 

Albany  Times-Union 

MorniuK  and  Stintlay 


Detroit  Times 

Kveniitkc  and  Sunday 

Baltimore  News-Post  and  American 

Kvenintf  and  Suntiay 

Atlanta  Georgian  and  American 

Kvenintrand  Sunday 

Syracuse  Journal  American 

KveninK  and  Sunday 


Los  Angeles  Fxaminer 

Mornink?  and  Suntlay 

Los  Angeles  herald-Express 

Ev-F-ninv 

San  Antoniu  Light 

KveiiiTikf  and  Sunday 

Milwaukee  News-Sentinel 

Ninrninv.  Kvenini;  urid  Sunday 


li 


24 


EDITOR  <S  PUBLISHER 


E  D  I 


GOVERNMENT-OWNED  PAPERS 

SPEAKING  IN  TORONTO  last  week  at  a  public 

gathering  in  Masonic  Temple,  Heywood  Broun, 
president  of  the  American  Newspaper  Guild  advo¬ 
cated  establishment  of  government- owned  news¬ 
papers  in  large  cities  where  control  of  “existing 
newspapers  is  in  the  hands  of  single  interests.” 

“Integrity  of  the  news  is  more  important  than 
any  ‘freedom  of  the  press’  catchword,”  he  said. 
“We  need  a  large  number  of  newspapers  if  we 
are  to  have  real  freedom  of  the  press.” 

We  believe  he  delivered  himself  of  his  finest 
and  most  considered  thought  on  this  subject,  and 
for  that  reason  consider  his  statement  interesting. 

The  truth  seems  to  be  that  Mr.  Broun  is  chafing 
sorely  under  the  present  system  of  government  in 
the  United  States.  With  the  record  of  the  Com- 
mimist  and  Fascist  dictatorships  and  their  govern¬ 
ment-controlled  press  in  front  of  him,  he  calls 
for  government-owned  newspapers.  With  all  of 
his  newspaper  experience  he  thinks  that  official 
newspapers  would  preserve  the  integrity  of  the 
news,  that  politicians  are  more  worthy  judges  of 
the  “truth”  in  any  situation  than  a  free  editor 
under  the  present  system. 

Mr.  Broun,  personally,  has  been  well-used  by 
the  press  system  he  so  glibly  detracts.  He  has 
made  a  large  part  of  his  reputation  as  a  free  writ¬ 
ing  dissenter,  and  his  ideas  have  been  freely 
printed.  And  yet  he  advocates  government-owned 
newspapers!  Free  as  he  is,  a  politically -dictated 
press  would  crush  him  as  quickly  as  it  would  any 
critic. 

Millions  of  newspaper  readers  are  ready  to  re¬ 
fute  Mr.  Broun’s  suggestion.  Newspaper  circula¬ 
tions  at  the  present  time  are  the  highest  in  news¬ 
paper  history.  And  no  ward-heeler  or  politician 
wields  a  big  stick  to  make  people  buy. 

Perhaps  that  is  Mr.  Broun’s  ideal.  A  govern¬ 
ment-owned  paper,  printing  government  approved 
news,  and  purchased  by  government  coercion. 


BENEFITS  REFUSED 

HIGHLY  SIGNIFICANT  and  commendable  was 

the  prompt  action  taken  by  Paul  Block,  pub¬ 
lisher  of  the  morning  Pittsburgh  Post-Gazette, 
when  the  two  evening  dailies,  the  Scripps-Howard 
Press  and  W.  R.  Hearst’s  Sun-Telegraph,  were 
closed  by  a  strike  of  office  workers  June  17. 

Refusing  to  make  capital  of  his  competitors’ 
situation,  he  printed  an  editorial  which  said,  in 
part: 

“The  Post-Gazette  expects  to  operate  on  a  nor¬ 
mal  basis  if  it  can.  It  will  not,  however,  print 
any  papers  in  excess  of  its  usual  demand  and  will 
ask  its  advertisers  during  such  period  as  the  strike 
may  continue  to  limit  their  copy  to  their  cus¬ 
tomary  schedules  in  this  paper. 

“While  the  Post-Gazette  has  not  been  a  party 
to  the  negotiations  which  terminated  in  this 
strike,  it  has  been  kept  advised  of  their  progress 
and  believes  that  the  contract  offered  by  the 
afternoon  papers  was  eminently  fair. 

“Not  only  was  it  a  bonafide  labor  agreement, 
recognizing  the  union  as  sole  collective  bargain¬ 
ing  agency,  but  it  included  higher  wage  rates 
and  many  other  benefits  de^ite  the  fact  that  the 
newspaper  industry  has  suffered  greatly  in  the 
present  depression.  Losses  in  advertising  rev¬ 
enue  are  ninning  into  thousands  of  dollars  a  day. 

“So  far  as  the  Post-Gazette  is  concerned,  for¬ 
mer  profits  have  turned  into  severe  losses.  De¬ 
spite  this  we  are  trying  our  best  to  hold  otir  or¬ 
ganization  together  and  not  place  more  people 
on  the  unemployment  lists.  And  although  we 
cannot  speak  for  the  other  newspapers  we  are 
certain  that  they  have  a  similar  situation  con¬ 
fronting  them. 

“The  wage  rates  offered  by  the  evening  papers 
are  materially  higher  than  those  prevailing  for 
similar  types  of  work  in  existing  contracts  with 
many  local  concerns.” 

The  attitude  of  Mr.  Block  in  refusing  to  make 
capital  of  the  strike  is  a  far  cry  from  the  old 
days  fierce  newspaper  competition,  and  serves 
as  an  outstanding  example  at  the  present  time 
when  newspapers  are  being  urged  to  co-operate 
to  advance  their  economic  welfare. 


I  A  L 


Bow  down  thine  ear,  and  hear  the  words  of  the 
wise,  and  apply  thine  heart  unto  my  knowledge— 
Proverbs,  XXII;  17. 


COMMONWEAL  POUCY  CHANGE 

THE  EDITORS  of  The  Commonweal,  widely  cir¬ 
culated  Catholic  weekly  published  in  New 
York,  are  to  be  congratulated  on  their  decision 
to  change  from  a  strong  pro-Franco  editorial  pol¬ 
icy  to  one  of  neutrality  regarding  the  civil  war 
in  Spain. 

Opposing  violent  partisanship  in  the  U.  S.  based 
on  European  problems,  the  editorial  statement 
annoimcing  the  change  in  policy  is  a  notable 
contribution  to  sane  thinking. 

It  said  in  part: 

“We  feel  that  violent  partisanship  on  either 
side  with  regard  to  the  Spanish  question  is  bad, 
not  only  because  the  facts  are  obscure  but  chiefly 
because  both  sides  include  elements  which  no 
American  wants  imported  into  this  country. 
Neither  has  beg\m  to  enforce  or  even  propound 
anything  comparable  to  the  Bill  of  Rights,  which 
protects  an  individual  from  unbearable  use  of 
authority. 

“To  be  strongly  partisan  in  the  Spanish  civil 
war  is  indeed  to  aggravate  a  current  intellectual 
disease — the  conviction  that  we  are  going  to  be 
forced  to  choose  between  Fasicsm  and  Com¬ 
munism.  .  .  ,  The  choice  today  is  between  secular¬ 
ism,  the  Hegelian  state  in  any  of  its  current  forms 
and  the  ‘personalist’  Christian  state,  conceived  as 
existing  for  the  protection  and  assistance  of  its 
citizens.  ...  We  are  quite  frankly  wholehearted 
partisans  of  the  personalist,  Christian  state. 

“.  .  .  Above  all,  we  must  avoid  fostering  the 
growth  of  totalitarianism  and  hatred  of  Christian¬ 
ity  by  avoiding  all  activities  that  even  faintly  en¬ 
courage  that  spirit  of  hysterical  opposition  and 
human  distimst  which  is  the  very  lifeblood  of 
both  those  systems.” 

The  editors  of  Commonweal  have  taken  a  stand 
which  can  be  recommended  to  all  editors. 


newspapermen  both  here  and  in  Canada.  Their 
rumblings  of  protest,  culminated  in  informal  dis¬ 
cussions  among  committees  representing  the 
American  Newspaper  Publishers  Association  and 
the  American  Society  of  Newspaper  Editors,  and 
Will  Hays,  the  movie  czar,  during  the  ANPA 
convention  in  New  York  recently.  During  the 
conferences  Col.  Frank  Knox,  Chicago  Daily  Newt 
publisher,  and  Roy  Roberts,  managing  editor  of 
Kansas  City  Star,  chairmen,  respectively,  of  the 
ANPA  and  ASNE  committees,  presented  to  Mr. 
Hays  their  craft’s  grievances.  Mr.  Hays  assured 
them  that  he  had  taken  up  the  subject  with  the 
movie  producers  and  that  they  would  guard 
against  fimther  misrepresentation  in  the  future. 

No  newspaper  pictures  have  been  produced 
since  the  meeting,  however,  and  it  is  with  much 
interest  and  some  optimism  that  we  view  the 
latest  development  of  this  problem.  A  letter  we 
received  recently  from  Jack  Warner  states  that 
his  organization  “is  preparing  a  story  for  early 
production,  the  purpose  of  which  will  be  an  hon¬ 
est  presentation  of  the  operation  and  principles  of 
our  modem  newspapers.  Our  newspapermen  will 
not  be  the  type  Hollywood  has  on  occasion  pic¬ 
tured  in  the  past,  but  real  newspapermen  as  you 
and  I  know  them.  Tliis  picture  will,  among 
other  things,  make  a  plea  for  absolute  freedom 
of  our  press.” 

We  believe  it  high  time  that  we  have  seen  the 
last  of  the  pictures  which  recklessly  distort  the 
profession. 


FAIR  FILMS? 

FOR  YEARS  NOW,  dating  back  to  the  time  when 

Hollywood  started  the  distorted  newspaper  pic¬ 
ture  cycle  and  gave  us,  among  others,  such  inaccu¬ 
rate  portrayals  of  newspapermen  and  newspaper 
practices  as  “Five  Star  Final,”  “Front  Page,” 
“Scandal  Sheet”  and  “Gentlemen  of  the  Press,” 
the  moving  picture  industry  has  continued  to  mis¬ 
represent  the  Fourth  Estate.  Box  office  minded 
movie  moguls  have  insisted  on  producing  pictures 
that  portray  reporters  and  editors  as  drink-swig- 
gling,  eccentric,  profane  and  rowdy  characters 
ready  to  stoop  to  any  imethical  behavior  to  “get” 
a  story.  Newsmen  have  protested  against  this 
tommyrot  but  have  received  only  a  modicum  of 
satisfaction.  Now  and  then  some  improvements 
have  been  made. 

However,  though  the  screen  moguls  have  eased 
up  a  bit  on  picturing  the  working  press  as  libel- 
lously  as  in  the  past,  they  have  continued  to  edu¬ 
cate  the  movie  going  public  to  think  of  the  news 
fraternity  as  a  group  that  welters  in  booze,  whose 
members  always  are  ready  to  pimch  the  managing 
editor  in  the  nose  or  show  Uieir  displeasure  by 
slamming  the  door  of  his  office  so  that  it  invariably 
shatters  the  pane  of  glass  (always  present  on  the 
movie  m.e.’s  door),  or  pull  some  other  fool  stunt 
which  no  newsman  in  his  right  mind  ever  would 
do.  In  short,  their  productions  continue  the 
grotesque  buffooning  of  the  journalism  craft. 

Following  such  ridiculous  characterizations  as 
those  in  “Exclusive”  and  “Back  in  Circulation,” 
two  gems  produced  this  year  which  were  just 
as  haywire  as  their  predecessors,  deep  resentment 
is  growing  again  among  legitimate  and  responsible 


"...  DIVIDED  WE  FALL" 

CONSIDERABLE  TALK  has  gone  over  the  dam 

in  recent  years  regarding  the  necessity  for  co¬ 
operation  between  capital  and  labor.  But  instead 
of  co-operation  there  was  vituperation — no  end 
of  it 

Now  comes  an  interesting  experiment,  with 
labor  joining  hands  with  the  “bosses”  to  resusci¬ 
tate  the  dying  cap  industry.  A  $50,000  promo¬ 
tion  fund  is  being  raised,  to  be  expended  in 
trade  papers,  newspapers,  magazines,  retail  store 
events,  a  nation-wide  cap  event,  and  college  tie- 
ups.  Of  this  total,  $5,000  has  been  paid  by  300 
cap  manufacturers  and  makers  of  allied  products, 
while  the  United  Hatters,  Cap  and  Millinery 
Workers  International  Union  has  appropriated 
$3,500  from  its  treasury. 

Cap  sales  in  the  last  few  years  have  averaged 
only  $12,0(X),000  annually,  compared  with  $41,300,- 
000  in  1927,  the  high  point  Contributing  to  the 
sales  decline  were  three  major  factors,  the  pub¬ 
lic’s  association  of  caps  with  gangsters  after  the 
plethora  of  Hollywood  films  showing  cap-wearing 
mobsters,  the  general  tendency  toward  hatless- 
ness,  and  the  attitude  of  women  toward  caps. 

Particularly  striking  is  the  fact  that  the  union’s 
contribution  comes  from  the  treasury  of  40,000 
workers  in  hat,  cap  and  millinery  establishments, 
rather  than  from  the  4,000  cap  makers  alone. 
Charles  Green,  secretary  to  Max  Zaritsky,  presi¬ 
dent  of  United  Hatters,  believes  the  workers  have 
a  greater  stake  in  the  survival  of  the  cap  indus¬ 
try  than  the  manufacturers. 

The  promotion  idea,  proposed  early  this  year 
by  a  group  of  New  York  cap  manufactiuers,  was 
taken  up  quickly  by  the  union  because  the  in¬ 
dustry’s  decline  has  meant  fewer  jobs  and  smaller 
wages  for  its  members.  The  Cap  Textile  Credit 
Association,  which  sells  supplies  to  the  manu- 
factiuers,  pushed  the  plan.  Cap  Promotion,  Inc., 
799  Broadway,  New  York,  was  formed  with  the 
textile  credit  group’s  secretary-treasurer,  Ber¬ 
nard  P.  Sweet,  as  its  financial  secretary. 

When  caps  were  a  part  of  every  well-dressed 
man’s  wardrobe,  newspapers  once  had  a  sizable 
revenue  from  the  retailers  of  caps.  Should  the 
heroic  effort  of  capital  and  labor  to  bring  the  cap 
back  into  public  favor,  newspapers  are  bound  to 
profit. 

The  plight  of  the  cap  industry  brings  home  the 
urgent  need  for  continuous  advertising,  particu¬ 
larly  in  newspapers,  to  keep  sales  at  a  constant 
level  or  send  them  higher.  Had  the  cap  makers 
cmmteracted  the  adverse  factors  nearly  a  decade 
ago  with  an  effective  advertising  campaign,  the 
present  effort  might  have  been  made  unnecessary. 
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PERSONAL 

mention 


STEPHEN  BOLLES,  editor,  Janesville 

(W».)  Gazette,  has  announced  his 
candidacy  for  the  Republican  nomi¬ 
nation  for  Con¬ 
gress  from  the 
First  Wisconsin 
Congressional 
district. 

Chester  Row¬ 
ell,  editor.  Son 
Francisco 
Chronicle,  has 
been  forced  to 
postpone  d  e  - 
partime  on  an 
extensive  South 
American  trip  by 
his  convales- 
Stephen  Bolles  cence  f  r  om  a 

painful  carbuncle  operation  while 

on  a  recent  eastern  trip.  Mr.  Rowell 

hopes  to  make  a  similar  tour  later, 
though  possibly  the  itinerary  will  be 
reduced.  Meanwhile  he  has  resumed 
his  daily  column  in  the  Chronicle, 
which  is  being  written  from  his  home 
during  a  period  of  rest  ordered  by 
his  physician. 

Frederick  I.  Thompson,  publisher, 
Montgomery  Alabama  Journal,  has 
resigned  as  a  member  of  the  Alabama 
Docks  Commission  to  become  direc¬ 
tor  of  foreign  trade  zone  of  Port  of 
Mobile. 

Henry  L.  Mencken,  who  resigned 
as  editor  of  Baltimore  Evening  Sun 
May  14  but  continued  as  editor  of  its 
editorial  page,  is  spending  a  six-week 
vacation  in  Germany,  his  first  visit 
to  that  country  in  10  years.  He  will 
return  early  in  August. 

Walter  Chilsen,  editor  and  pub¬ 
lisher,  Merrill  (Wis.)  Daily  Herald 
spoke  recently  before  the  monthly 
meeting  of  town  and  village  offi¬ 
cials  of  Sheboygan  county  in  Waldo, 
Wis. 

Walter  L.  Hart,  editor,  Morgantown 
(W.  Va.)  Dominion-News,  has  been 
recommended  to  President  Roosevelt 
by  Senator  Neely,  of  West  Virginia, 
for  appointment  to  the  aviation  con¬ 
trol  board,  to  be  created  by  a  bill  now 
on  the  President’s  desk  for  his  signa¬ 
ture. 

Frank  E.  Noyes,  publisher,  Mari¬ 
nette  (Wis.)  Eagle-Star,  was  the  lone 
representative  of  the  class  of  1878 
at  its  scheduled  60th  reunion  at  the 
University  of  Wisconsin  recent  com¬ 
mencement  day  exercises.  Mr.  Noyes 
is  one  of  five  survivors  of  a  class  of 
22  graduated  60  years  ago. 

Harry  P.  Wolfe,  publisher,  Colum¬ 
bus  (O.)  Dispatch,  was  dinner  host 
to  former  President  Herbert  Hoover, 
June  15  at  his  country  home  when 
the  latter  was  enroute  to  Palo  Alto 
from  New  York. 

Frank  D.  Throop,  publisher,  Lin¬ 
coln  (Neb.)  Star,  was  recently 
awarded  an  honorary  degree  of  doc¬ 
tor  of  letters  by  Iowa  Wesleyan  Col¬ 
lege,  Mt.  Pleasant,  la.  Mr.  Throop 
was  graduated  in  1899  and  since  1926 
has  been  a  member  of  the  college’s 
board  of  trustees. 

Henri  Gagnan,  president  and  man¬ 
aging  director  of  Le  Soleil  Quebec, 
was  tendered  a  banquet  by  the  paper 
June  18  on  the  25th  anniversary  of  his 
assuming  its  administration.  Mes¬ 
sages  of  congratulation  were  received 
from  Prime  Minister  King,  Justice 
Minister  La  Pointe,  State  Secretary 
Rinfret,  Pensions  Minister  Power, 
H.  P.  Duchemin,  managing  director 
of  Sydney  Post-Record  and  president 
of  Canadian  Press,  and  J.  F.  B.  Live- 
say,  general  manager  of  Canadian 
Press. 

William  F.  Knowland,  publisher, 
Oakland  (Cal.)  Tribune,  was  recently 


keynote  speaker  of  the  Young  Repub¬ 
licans’  Washington  State  convention 
in  Seattle.  He  is  a  member  of  the 
Republican  National  Committee. 

B.  W.  Fleisher,  editor  and  pub¬ 
lisher,  Tokyo  Japan  Advertiser  and 
Mrs.  Fleisher  have  returned  after 
several  months  in  San  Marino,  Cal., 
where  Mr.  Fleisher  went  because  of 
his  health.  Upon  his  return  to 
Japan,  James  R.  Young,  general  man¬ 
ager  of  the  Advertiser  and  corres¬ 
pondent  for  International  News  Ser¬ 
vice,  Mrs.  Young  and  their  son  sailed 
for  a  several  month’s  visit  in  the 
United  States.  Young  has  been  in 
Tokyo  the  past  11  years. 

Robert  Williams,  publisher,  Pater¬ 
son  (N.  J.)  Call,  and  Edward  B. 
Haines,  business  manager,  Paterson 
(N.  J.)  News,  were  speakers  at  a 
“Sales  Mean  Jobs”  meeting  in  Pater¬ 
son  June  21,  part  of  a  nation-wide 
campaign  to  stimulate  business. 

Mrs.  Clark  Howell,  Sr.,  widow  of 
the  editor  and  publisher  of  Atlanta 
Constitution  suffered  a  broken  collar 
bone,  contusions  and  bruises,  June  17 
when  the  automobile  in  which  she 
was  going  to  Atlanta  from  High¬ 
land,  N.  (i;.,  plunged  through  a  guard 
rail  near  Clayton,  Ga.,  and  fell  10 
feet  down  an  embankment.  Her  con¬ 
dition  was  reported  improved  this 
week.  Major  and  Mrs.  Clark  Howell 
president  of  the  Constitution,  returned 
from  a  vacation  at  Sea  Island  Beach 
to  be  with  their  mother. 

Hugh  Powell,  editor,  Coffeyville 
(Kan.)  Journal  was  elected  president 
of  Kansas  State  Editorial  Association 
at  its  recent  convention  in  Toi>eka. 
A.  Q.  Miller,  publisher,  Belleville 
(Kan.)  Telescope,  was  named  vice- 
president;  and  H.  C.  Sticher,  Topeka, 
was  re-elected  secretary-treasurer. 
The  1939  convention  will  be  held  in 
Coffeyville. 


In  The  Business  Office 


FOLKS  WORTH 
KNOWING _ 

JONATHAN  DANIELS,  editor  of  the ' 
Raleigh  (N.  C.)  News  and  Ob¬ 
server,  is  regarded  as  a  brilliant 
young  Southern 
liberal.  Born 
and  educated  be¬ 
low  the  Mason-  ; 
Dixon  line  he  1 
often  has  said  I 
“the  South  has 
been  wanting 
discovery  for  a 
long  time.”  And 
so  last  spring  he 
drove  on  high¬ 
roads  and  back-  . 
roads  from 
Jonathan  Daniels  Maryland  to  the  , 
Gulf  studying  i 
the  industrial  and  labor  situation,  in-  | 
terviewing  manufacturers  and  tenant  j 
farmers.  On  July  12  Macmillan  will 
publish  his  book,  “A  Southerner  Dis-  | 
covers  the  South,”  a  penetrating  eval-  , 
nation  of  the  past  and  present  of  the  i 
South,  and  an  effort  at  finding  the 
future. 

Mr.  Daniels,  36,  is  one  of  four  sons 
of  Josephus  Daniels,  U.  S.  Ambassa¬ 
dor  to  Mexico,  and  publisher  of  the 
News  and  Observer.  He  took  his , 
A.B.  and  M.A.  at  the  University  of ; 
North  Carolina,  Chapel  Hill,  and  i 
studied  law  at  Columbia  University, ' 
N.  Y.,  in  1922-23.  In  1923  he  began 
as  reporter  on  the  paper  of  which  he  j 
is  now  editor,  and  from  1925-28  he  was  : 
its  Washington  correspondent.  In ' 
1932-33  he  was  associate  editor,  and 
since  1933  he  has  been  editor. 

He  is  the  author  of  “Clash  of  An¬ 
gels,”  a  novel  published  in  1930,  and 
is  a  frequent  contributor  to  maga¬ 
zines.  He  recently  was  appointed  to  j 
assist  in  administering  the  tenant  i 
land  purchase  program  in  North 
Carolina  as  authorized  by  the  new 
Bankhead- Jones  Farm  Tenant  Act.  , 


HENRY  J.  AUTH,  general  manager, 

Newark  (N.  J.)  Star-Eagle,  on  June 
20  observed  the  40th  anniversary  of 
his  service  with 
that  newspaper. 
When  Auth 
joined  the  news- 
p  a  p  er  ,  it  was 
called  the  Daily 
Advertiser  and 
later  the  Star. 
An  editorial  run 
over  the  signa¬ 
ture  of  Paul 
Block,  publish¬ 
er,  voiced  the 
paper’s  praise 

Henry  J.  Auth  for  Auth’s  ser¬ 
vices  and  de¬ 
clared:  “There  are  many  fine  men 
working  on  all  newspapers  but  there 
are  only  a  few  like  ‘Harry’  Auth — 
and  so  it  is  not  strange  that  we  all 
are  anxious  to  be  permitted  to  work 
alongside  of  ‘Harry’  Auth  for  many 
years  to  come — serving  Newark  with 
devotion  and  whatever  ability  lies 
within  us.” 

Robert  O’Brien,  business  manager. 
Council  Bluffs,  (la.)  Nonpareil,  was 
one  of  the  speakers  at  the  opening 
session  of  the  Iowa  State  Federation 
of  Labor’s  44th  convention  June  14 
at  Council  Bluffs.  He  spoke  on  labor 
and  the  press. 

C.  E.  Gilroy,  circulation  manager, 
San  Francisco  Chronicle,  spoke  on 
“The  Newspaper  of  Tomorrow”  at  a 
meeting  of  the  San  Francisco  Club 
of  Printing  House  Craftsmen  recently. 

R.  W.  Haddon,  London,  England, 
manging  director  of  Farmer  and 
Stock  Breeder,  recently  passed 
through  Vancouver  en  route  home 
from  Australia.  Mr.  Haddon,  who  is 
also  head  of  the  Poultry  World,  was 


one  of  the  five  delegates  from  the 
United  Kingdom  who  attended  the 
Empire  Primary  Producers’  confer¬ 
ence  in  Sydney.  Returning  home  Mr. 
Haddon  is  making  a  leisurely  trip 
across  Canada  and  the  United  States 
studying  agricultural  problems. 

Frank  H.  Bartholomew,  vice-pres¬ 
ident  of  United  Press,  San  Francisco, 
was  a  speaker  at  the  Oregon  News¬ 
paper  Publishers’  Association  conven¬ 
tion  in  Medford,  Ore.,  recently. 

Paul  C.  Smith,  general  manager, 
San  Francisco  Chronicle,  was  chair-  j 
man  of  the  central  committee  direct¬ 
ing  the  San  Francisco  Rice  Bowl 
party  held  June  18  for  Chinese  war 
sufferers.  j 

Roger  Newcomer  and  Neil  Purdy, 
advertising  managers  of  Battle  Creek 
(Mich.)  Enquirer-News  and  Battle 
Creek  Moon  -  Journal,  respectively, 
are  serving  on  a  committee  of  Battle 
Creek  business  men  seeking  to  im¬ 
prove  business  by  combatting  the 
negative  attitude  of  people  who  are 
able  to  buy. 

Braden  Ball,  business  manager, 
Panama  City  (Fla.)  News-Herald  has 
been  named  to  the  national  advisory 
committee  of  Florida  for  the  World 
Fair  in  New  York  next  year. 

Richard  Masters,  of  University  of 
Kansas  department  of  journalism  has 
•joined  the  Tokyo  Japan  Advertiser 
business  staff. 

E.  B.  Stahlman,  Jr.,  assistant  gen¬ 
eral  manager  of  Newspaper  Printing 
Corporation,  agent  for  Nashville  Ban¬ 
ner  and  the  Tennessean  and  Mrs. 
Stahlman,  left  June  19,  for  San  Fran¬ 
cisco,  where  they  will  attend  the  an¬ 
nual  convention  of  Kiwanis  Interna¬ 
tional. 

(Continued  on  next  page) 
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Basil  L.  Vi'  alters,  editor  of  The 
Minneapolis  Star,  wrote  to  Ray- 
nioiid  Clapper  the  other  day; 

“Your  column,  in  iny  opinion, 
continues  to  rank  top  notch.” 

It  continues  also  to  attract  top 
notch  subscrihers.  Newspapers 
that  are  newcomers  to  Clapper's 
list  include  The  Akron  Times* 
Press,  The  Boston  Globe,  Tho 
Honolulu  Advertiser,  The  Kan* 
sas  City  Star,  The  Milwaukee 
Leader,  and  The  Utica  Observer. 

Both  through  statement  and 
choice  prominent  editors  reveal 
agreement  with  the  opinion  of 
the  Washington  correspondents 
themselves  —  who  have  voted 
Clapper’s  column  “the  most 
significant,  fair  and  reliable  in 
Washington.” 

For  samples,  please  write  to 
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FEATURE 
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220  EAST  42nd  street 
NEW  YORK  CITY 
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Chronicle,  has  been  named  circula¬ 
tion  manager  of  Jackson  (Miss.) 
Clarion-Ledger.  Marion  Hale  and 
Robert  Cox  succeed  him. 


E.  H.  Collins,  circulation  manager, 
Richmond  (Va.)  Times-Dispatch  and 
members  of  his  staff  recently  chap¬ 
eroned  45  carriers  on  a  sight-seeing 
trip  to  Baltimore. 

W.  J.  Brown  has  been  named  ad¬ 
vertising  manager  of  Grand  Forks 
(N.  D.)  Herald  succeeding  J.  H. 
Pearson,  who  has  been  ill  since  last 
November.  Mr.  Brown  has  been  with 
the  daily’s  advertising  staff  for  20 
years. 

Merwin  C.  Morrison  of  Buffalo 
(N.  Y.)  Evening  News  promotion  de¬ 
partment,  and  president.  Greater  Buf¬ 
falo  Advertising  Club,  is  honorary 
chairman  of  the  13th  annual  summer 
dinner-dance  of  the  club.  July  12,  in 
the  Buffalo  Trap  and  Field  Club. 
Ernest  D.  Anderson,  advertising  man¬ 
ager  of  the  News,  is  a  member  of  the 
reception  committee. 

C.  J.  Copeland,  Jr.,  circulation 
manager,  Johnson  City  (Tenn.)  Press- 
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In  The  Editorial  Rooms 

JACK  CARLEY,  managing  editor, 

Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  recently  addressed  the  new  mis- 
sissippi  State  Highway  Safety  Patrol 
on  “courtesy.”  Mr.  Carley  flew  down 
to  the  training  camp  near  Hatties¬ 
burg.  Miss.,  to  address  the  patrolmen 
who  were  in  training  preparatory  to 
taking  up  their  duties  under  a  new 
act  of  the  recent  state  legislature 
creating  the  safety  department.  Ac¬ 
companying  Mr.  Carley  were  George 
Stokes,  Commercial  Appeal  pilot  and 
photographer,  and  W.  D.  Coppen- 
barger  of  Jackson,  (Miss.)  Daily 
News. 

Winder  R.  Harris,  managing  editor, 
Norfolk  (Va.)  Virginian-Pilot,  has 
been  named  resident  of  Norfolk 
Forum,  succeeding  J.  E.  Cappis,  re¬ 
signed.  He  is  to  serve  for  the  1938- 
39  season  during  which  four  out¬ 
standing  national  speakers  will  be 
brought  to  Norfolk. 

Charles  N.  Kapnic,  city  editor, 
Philadelphia  Evening  Ledger,  is  on 
vacation  in  Canada.  During  his  ab¬ 
sence,  Morris  Litman,  assistant  city 
editor,  is  sitting  in  as  city  editor. 

Eklward  P.  Hartnett,  city  editor, 
Buffalo  Evening  News,  is  again  on  the 
job  after  recovering  from  an  attack 
of  pneumonia. 

John  O’Keefe,  secretary  to  Col. 
Frank  Knox,  Chicago  Daily  News 
publisher,  and  Mrs.  O’Keefe  are  the 
parents  of  a  son,  born  June  19  at 
St.  Francis  Hospital,  Evanston,  Ill. 

Walter  Swanson,  copy  editor,  Madi¬ 
son  Wisconsin  State  Journal,  is  re¬ 
signing  July  1  to  join  the  Chicago 
Times. 

Buck  Hood,  city  editor,  Austin 
(Tex.)  Statesman,  is  on  a  leave  of 
absence  handling  publicity  for  Wil¬ 
liam  McCraw,  candidate  for  gover¬ 
nor.  Stuart  Long  of  Austin  Times 
and  Ed  Kilman,  political  writer, 
Houston  Post,  are  members  of  Mc- 
Craw’s  publicity  staff.  Gordon 
Fulcher,  city  editor,  Austin  (Tex.) 
American  is  on  a  leave  of  absence 
managing  the  publicity  campaign  of 
Ernest  O.  Thompson,  McCraw’s  chief 
opponent  for  governor.  Weldon  Hart, 
sports  editor,  Austin  Statesman,  and 
Sam  Kinch  of  Fort  Worth  Star-Tele¬ 
gram  are  on  the  Thompson  staff. 

Dick  Dashiell,  formerly  of  Charlotte 
(N.  C.)  Observer  news  department, 
has  joined  Asheville  (N.  C.)  Times 
as  sports  editor,  succeeding  A.  L. 
Banister,  who  resigned  to  become  sec¬ 
retary  of  the  Columbu.s,  O.,  American 
Association  team. 

James  G.  McDonald,  director, 
Brooklyn  Institute  of  Arts  and  Sci¬ 
ences,  former  League  of  Nations  High 
Commissioner  for  Political  Refugees 
and  for  the  last  two  years  an  edi¬ 
torial  writer  for  the  New  York  Times, 
v/ill  sail  June  27  from  Quebec  to  at¬ 
tend  the  International  Conference  for 
German  and  Austrian  Refugees  July 
6  at  Evian,  France.  Mr.  McDonald, 
who  resigned  from  the  Times  May  1 
to  assume  directorship  of  the  Brook¬ 
lyn  Institute,  will  act  as  advisor  to 
Myron  C.  Taylor,  U.  S.  delegate. 

Henry  C.  Callaway,  news  editor, 
Bluefield  (W.  Va.)  Daily  Telegraph, 
who  has  earned  the  sobriquet  of  wild 
animal  editor,  has  a  collection  of 
freak  eggs  sent  him  by  readers  of  his 
column,  all  representing  some  imple¬ 
ment  of  war.  The  latest,  from  a 
reader  at  Boissevain,  represents  a 
submarine  boat,  even  to  a  dial  show¬ 
ing  the  air  pressure.  Henry  thinks 
these  manifestations  are  portentious 


and  says  “War  clouds  are  gathering.” 

Luman  G.  Miller,  youngest  son  of 
A.  Q.  Miller,  publisher  of  Belleville 
(Kan.)  Telescope,  has  completed  his 
journalism  course  at  Kansas  State 
College  and  will  join  his  father  and 
brother.  Merle  M.,  in  managing  the 
paper,  beginning  July  1.  Luman  will 
become  editor  succeeding  L.  L.  Cole¬ 
man,  who  has  purchased  the  Mobridge 
(S.  D.)  Tribune,  and  his  brother  will 
continue  as  advertising  manager.  Two 
other  brothers,  Carl  and  A.  Q.,  Jr., 
are  with  the  Los  Angeles  edition  of 
Wall  Street  Journal  and  the  Ontario 
(Cal.)  Daily  Report,  respectively,  in 
executive  positions. 

M.  J.  Cox,  Reuter  Tokyo  corres¬ 
pondent  and  a  veteran  in  the  agency’s 
service  in  India,  China  and  Japan, 
sails  shortly  for  England  on  a  holiday, 
accompanied  by  Mrs.  Cox. 

Larry  Hauck  has  resigned  from  the 
copy  desk  of  the  Detroit  Free  Press 
to  join  the  Associated  Press  at  Cleve¬ 
land  as  a  reporter. 

Harriet  Hughes  of  Detroit  Times 
has  taken  over  the  Recorder’s  Court 
beat  succeeding  Waldo  McNaught, 
who  has  been  appointed  assistant  pic¬ 
ture  editor. 

Bill  Hartough,  lately  of  the  Detroit 
News  has  joined  the  Detroit  Free 
Press  copy  desk. 

Patrick  McDouglas,  police  reporter, 
Detroit  Free  Press  and  Mrs.  Mc¬ 
Douglas,  are  the  parents  of  a  daugh¬ 
ter,  Mary  Patricia,  born  June  16. 

Frank  H.  Hedges,  Tokyo  corres¬ 
pondent  of  NANA  is  substituting  for 
Hugh  Byas,  New  York  Times  and 
London  Times  correspondent,  who 
left  recently  for  a  six-month  vacation 
to  England.  H.  V.  Redman  is 
handling  Byas’s  London  Times  cor¬ 
respondence. 

Robert  R.  Quinn,  formerly  assistant 
managing  editor  of  Miami  Tribune 
and  more  recently  with  San  Francisco 
Examiner,  and  Gordon  R.  Elwell  for¬ 
merly  with  San  Francisco  Call-Bul¬ 
letin  recently  opened  El  Quinn  En¬ 
terprises,  Inc.,  Miami. 

Richard  Tennelly,  formerly  of 
Washington  (D.  C.)  Daily  News  edi¬ 
torial  staff  has  joined  the  Tokyo 
Japan  Advertiser  news  staff. 

Fred  T.  Turner,  vicinity  editor, 
Buffalo  Courier-Express,  has  returned 
to  duty  after  two  months  confinement 
as  the  result  of  an  attack  of  scarlet 
fever. 

James  R.  George,  of  Pittsburgh 
Post-Gazette  and  Mrs.  George,  are 
the  parents  of  a  daughter  Katherine 
Ellen,  born  June  6,  weighing  7*2 
pounds. 

H.  C.  Walsh  of  Quebec  Chronicle- 
Telegraph  has  resigned  to  join  the 
Canadian  Press. 

Stanley  Eld,  former  marine  editor, 
Montreal  Daily  Star,  and  latterly  with 
Reuters  in  New  York  and  Toronto, 
has  joined  the  Montreal  Standard. 

Franklin  K.  Arthur,  Jr.,  formerly 
assistant  city  editor,  San  Bernardino 
(Cal.)  Sun  has  joined  the  Los  Angeles 
AP  bureau. 

Read  Wynn  former  staff  writer, 
Augusta  (Ga.)  Herald  and  the  At¬ 
lanta  Constitution,  has  joined  the 
St.  Augustine  (Fla.)  Record  staff. 

William  White,  blind  staff  corres¬ 
pondent  of  Westfield  (N.  J.)  Leader, 
a  weekly,  has  returned  to  his  post, 
following  the  completion  of  the  “See¬ 
ing  Eye”  course  at  Morristown,  N.  J. 
Bill  accempanied  by  his  dog  "Blitz” 
covered  the  recent  Flag  Day  cere¬ 
monies. 

Miss  Marjorie  Zimmerman,  society 
editor,  Alameda  (Cal.)  Times-Star, 
sailed  late  last  week  for  Hongkong, 
China,  to  marry  Lieut.  (J.  G.)  E.  K. 
Solenberger,  U.S.M.  The  couple  plan 
to  continue  on  around  the  world  to 
Annapolis,  Md.,  where  Lieut.  Solen¬ 


berger  has  been  assigned.  Agnete 
Klitgaard  succeeds  her. 

J.  Percy  Priest,  traveling  column¬ 
ist,  Nashville  Tennessean,  is  recu- 
perating  at  his  home  in  Nashville 
from  a  long  illness. 


Wedding  Bells 


ROBERT  C.  DIX,  publisher,  Kem 

(O.)  Courier -Tribune  for  the  pas; 
five  years,  to  Miss  Helen  Westcoti 
Delancey,  N.  Y.,  editor  of  Kent 
Stater,  Kent  State  University,  0, 
semi-weekly  publication,  June  15  jj 
Kent.  Mrs.  Dix  was  graduated  from 
Kent  State  June  10. 

Thomas  F.  Costell,  editor,  Lowell 
(Mass.)  Sun,  to  Miss  Marguerite  M 
Sullivan,  June  16,  at  Immaculate  Con¬ 
ception  Church,  Lowell.  The  couj^e 
sailed  for  a  two-month  trip  to  Eu¬ 
rope. 

Arthur  W.  Levy,  news  editor,  In. 
ternational  News  Photos,  to  Miss  Ju¬ 
liette  Half^rt,  June  16  at  the  Wal¬ 
dorf-Astoria  Hotel,  New  York. 

William  M.  Pinney,  sports  editet, 
Panama  City  (Fla.)  News-Herald,  to 
Mrs.  Beulah  Struck  White,  auditor  of 
the  same  publication,  June  19  in  Ma¬ 
rianna,  Fla. 

Maurice  Cowl  Rider,  Jr.,  of  Rid- 
mond  Times  Dispatch  staff,  to  Mk 
Barba  Peters  Bolt,  of  Brooklyn,  re¬ 
cently. 

Henry  Messaros,  federal  court  re¬ 
porter,  Philadelphia  Evening  Ledger 
to  Miss  Katherine  Henry,  June  8,  a: 
Blessed  Sacrament  Church,  Philadel¬ 
phia. 

Miss  Shirley  Burrows,  formerly  of 
Sheboygan  (Wis.)  Daily  Press  so¬ 
ciety  department,  to  Richard  J.  Jarvis, 
sports  editor  of  the  same  daily,  June 
18. 

Miss  Jeane  Fitch,  of  Bellaire  (0.) 
Daily-Leader  news  staff,  to  Richard 
Davey  in  South  Bellaire  M.  E.  Church  j 
June  12.  ' 

E.  A.  “Doc.”  Rogers,  Oakland  (Cal) 
Tribune  cameraman,  to  Nancy  Ban  ( 

Mavity,  novelist  and  former  Tribune 
feature  writer,  June  18  in  Oak¬ 
land. 

A.  G.  Weems,  of  Memphis  (Tenn.) 
Commercial- Appeal  editorial  staff,  to 
Miss  Betsy  Barringer  Cox  of  Colum-  ^ 

bus.  Miss.,  May  31. 

William  Pierce  Kennedy,  political  ] 

writer,  Washington  Evening  Star,  to 
Miss  Nancy  Elizabeth  Hanks,  in  ' 

Washington,  D.  C.,  June  15. 


Special  Editions 


DETROIT  FREE  PRESS,  June  19. 

Annual  Travel  and  Resort  section. 
21  tabloid  pages. 

Raleigh  (N.  C.)  Times,  June  15.  Hu: 
Weather  Section,  12  tabloid  pages. 

Providence  (R.  I.)  Sunday  Journal 
June  19,  Annual  Vacation  and  Travel 
Number,  10  pages. 

Hotighton  (Mich.)  Mining  Gazette. 
June  19,  Second  Annual  Tourist  and 
Vacationist  Edition,  48  pages. 

Hoboken  (N.  J.)  Jersey  Observer. 
June  15,  16-page  real  estate  edi¬ 
tion. 

Middletotvn  (N.  Y.)  Times  Herald. 
June  8,  Marking  Golden  Jubilee  of 
city,  64  pages,  4  sections. 


READER  RATE  INCREASE 

Both  Vancouver  evening  newspa¬ 
pers.  the  Province  and  the  Sun,  in¬ 
creased  their  subscription  rates  from 
60c  to  75c  a  month  June  1.  Street 
sales  continue  at  3c  weekdays,  10c 
Saturday. 
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SELL  IN  OHIO’S 


BIGGEST  MARKET 


LARGE  city  is  often  the  result  of  annexations 
of  small  cities  and  towns  which  happened  to  be  close 
neighbors.  The  aggregate  buying  power  is  important 
— but  the  formality  of  annexation  is  unimportant. 

Ohio's  largest  market  consists  of  some  81  non-metro¬ 
politan  markets,  the  combined  population  of  which  is 
greater  than  that  of  all  Ohio  cities  of  100,000  or  more. 
If  these  81  markets  were  united  as  a  single  political 
entity,  they  would  be  considered  one  of  the  world's 
greatest  cities,  comparable  with  Chicago.  Not  a 
political  entity,  these  markets,  nevertheless  are  an 
ECONOMIC  entity . . .  active,  prosperous,  contributing 
47  cents  to  every  dollar  of  Ohio's  total  retail  volume. 


To  ignore  Ohio's  Hometown  Market  is  to  pass  up  more 
than  58%  of  Ohio  families  . . .  thus  cutting  down  Ohio's 
population  to  approximately  that  of  Alabama  or 
Louisiana.  Don't  be  satisfied  with  a  42%  selling  job 
in  so  rich  and  important  a  state  as  Ohio. 

The  Ohio  newspapers  listed  below  are  among  those 
which  offer  cordial  contact  with  families  in  the  Ohio 
non-metropolitan  market.  Such  newspapers  play  a 
most  important  part  in  small  city  life.  They  are  big  in 
influence  with  both  dealers  and  consumers.  For  the 
national  advertiser,  advertising  in  these  newspapers 
has  high-horse-power  per  unit  of  circulation. 


USE  OHIO'S  NON-METROPOUTAN  NEWSPAPERS 
TO  REACH  OHIO'S  BIGGEST  MARKET 


Alliance  Review  (e) 

Ashland  Times-Gazette  (e) 
Athens  Messenger  (e  &  S) 
Cambridge  Jeffersonian  (e) 
Chillicothe  Scioto  Gazette  (e) 
Defiance  Crescent-News  (e) 
Dover  Reporter  (e) 

Findlay  Republican-Courier  (m) 
Fremont  Messenger  (e) 


Lancaster  Eagle-Gazette  (e) 
Lorain  Journal  &  Times-Herald  (e) 
Mansfield  News-Journal  (e) 
Middletown  News-Journal  (e  &  s) 
New  Philadelphia  Times  (e) 
Raveima-Kent  Record  (e) 

Sidney  News  (e) 

Warren  Tribime  Chronicle  (e) 
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EDITOR 


PUBLISHER 


NEWSPAPER  PROMOTION 
REVIEW 


By  HARRY  A.  CASEY 


VERNON  C.  MYERS,  promotion  man¬ 
ager  of  the  Des  Moines  (la.)  Reg¬ 
ister  and  Tribune,  has  been  appoint^ 
to  the  promotion  staff  of  Look  maga- 


Vernon  C.  Myers 


John  Marston 


zine.  it  was  announced  this  week  j 
by  Gardner  Cowles.  Jr.,  publisher.  ^ 
At  the  same  time,  Johm  Marston,  * 
of  the  promotion  staff,  was  named  , 
promotion  manager  to  succeed  , 
Myers.  j 

For  the  last  three  y^ears  Myers  has  , 
headed  the  Register  and  Tribune  pro-  j 
motion  department  and  under  his  di¬ 
rection  the  department  won  second  « 
awards  in  1936  and  1937  in  Editor  & 
PcBLiSHER  promotion  contests.  Short¬ 
ly  after  Tnyers  took  over  the  depart¬ 
ment  in  November,  1935,  the  depart-  > 
ment  won  the  first  all-around  prize  ^ 
in  the  E.  &  P.  contest.  ' 

Before  heading  the  department,  ' 
Myers  had  been  a  member  of  the  pro-  ' 
motion  staff,  doing  copy  and  layout 
for  several  years.  He  is  a  graduate  * 
of  the  University  of  Missouri  cuid  for  1 
a  time  was  circiilation  manager  of  the  | 
Effingham  (Ill.)  Daily  Record. 

Marston,  the  new  promotion  de¬ 
partment  head  at  the  age  of  26,  is  also 
a  U.  of  Missouri  graduate.  He  joined 
the  Register  and  Tribune  in  January, 
1934,  after  free  lancing  for  Kansas 
City  Star  and  working  with  United 
Press  in  Kansas  City. 

For  the  last  year,  he  has  been  as¬ 
sistant  to  Myers  and  has  been  writing 
copy  and  planning  national  advertis¬ 
ing  campaigns. 

Marston  is  married  and  the  father 
of  a  daughter,  Janice,  2. 

New  Sioux  City  Booklet 
“THE  MAKING  OF  A  NEWSPAPER,” 
is  the  title  of  a  well-written  booklet 
issued  by  the  Sioux  City  (la.)  Jour¬ 
nal.  The  Journal  was  founded  in 
1864.  In  addition  to  historical  mate¬ 
rial,  the  text  takes  the  reader  through 
each  deprartment  of  the  newspaper 
plant,  describing,  its  operation  in  de¬ 
tail. 

A  mailing  piece  issued  by  the  New 
Orleans  Times-Picayune  folds  into 
the  shape  of  the  rigging  of  an  oil  well. 
A  can  of  Louisiana  oil  is  inclosed, 
tying  up  with  the  headline;  “Louisi¬ 
ana’s  Pump  Is  Primed.” 

Another  voice  is  raised  in  praise 
of  Cape  Cod.  The  Falmouth  Enter¬ 
prise  has  mailed  to  national  adver¬ 
tisers  a  twelve-page  booklet,  “The 
Summer  Cape  Codder.”  Many  read¬ 
ers  of  the  Enterprise  are  shown  to  be 
listed  in  “Who’s  Who  in  America.” 

Six  Years  of  Achievement 

THE  San  Francisco  Examiner  is  aid¬ 
ing  in  the  distribution  of  a  64-page 
book  “San  Francisco’s  Six  Years  of 
Achievement”  beautifully  printed  by 
the  Recorder  Printing  and  Publish¬ 
ing  Company. 

Something  new  in  surveys  is  being 


sponsored  by  the  Chicago  Herald  and 
Examiner-Evening  American.  It  is 
called  “Women’s  Appeal  Survey”  and 
is  a  reader-preference  investigation 
conducted  by  Arthur  E.  Holt  Adver¬ 
tising  Service  Company. 

“Post  Feature  Parade”  is  an  im- 
pretentious  booklet  originally  pre¬ 
pared  for  the  carrier  boy  organization 
of  the  Washington  Post.  So  well  does 
it  describe  the  editorial  content  of  the 
Post  that  it  is  being  distributed  in  the 
national  advertising  field. 

Sometime  ago.  Editor  &  Publisher 
published  a  map  of  the  world  showing 
those  countries  in  which  freedom  of 
the  press  has  been  suppressed.  The 
Omaha  World-Herald  saw  in  this  the 
opportunity  to  prepare  an  effective 
promotion  page.  The  text  points  out 
that  eight  standard  news  agencies  in 
America  serve  the  World-Herald. 
“The  facts,  as  they  send  them  to  us, 
are  published — uncolored.  These  news 
agencies  serve  papers  of  every  po¬ 
litical  complexion,  and  their  news 
services  must  be  factual  and  un¬ 
biased.” 

L  A.  Times  Market  Book 
“FACTS  ABOUT  LOS  ANGELES 
COUNTY”  is  a  comprehensive  book 
issued  by  the  Los  Angeles  Times  Sur¬ 
vey  Department.  Its  pages  are  for 
the  most  part  mimeographed.  A  not¬ 
able  feature  of  the  book  is  its  ar¬ 
rangement  which  makes  it  easy  and 
inviting  to  read.  Incidentally,  the 
original  name  of  the  city  of  Los  An¬ 
geles  was  “nie  City  of  Our  Lady  the 
Queen  of  the  Angeles  of  Porciuncula.” 
In  area,  Los  Angeles  is  the  world’s 
largest  city,  covering  more  than  450 
square  miles. 

The  recession  is  over  in  Fall  River, 
according  to  a  mailing  piece  just  issued 
by  the  Fall  River  Herald  News,  quot¬ 
ing  a  newspaper  release  by  B.  C. 
Forbes  who  includes  Fall  River  in  a 
list  of  ten  cities  in  which  business  im¬ 
provement  has  recently  been  notice¬ 
able. 

The  Chicago  Evening  American  has 
issued  a  striking  promotion  piece 
featuring  the  fact  that  Hydrox  Cola 
(a  soft  drink)  received  76,736  cou¬ 
pons  from  a  color  page  published  in 
the  Saturday  Home  Magazine. 

The  Power  of  Newspapers 

“A  LOT  OF  PEOPLE  will  not  listen 
to  swing  music  and  a  lot  more  will 
not  listen  to  a  symphony.  Some  folks 


will  not  cross  the  street  to  see  a  ball 
game  and  others  cannot  be  dragged 
to  a  movie.  There  are  millions  who 
never  heard  of  a  two-bid  and  millions 
more  who  never  heard  of  a  chukker. 
Yet,  however  widely  their  environ¬ 
ments  and  tastes  may  differ,  Ameri¬ 
cans  have  one  thing  in  common — 
reading  the  newspaper.  The  newspa¬ 
per  is  the  sole  medium  whose  primary 
purpose  is  to  satisfy  the  basic  human 
urge  to  know  what  happens  as  it  hap¬ 
pens.  .  .  .  More  than  any  other  me¬ 
dium,  it  instills  ideas  about  countries 
and  cooking,  diplomats  and  fashion, 
all  the  developments  of  modem  life. 
And  buying  ideas  are  no  exception.” 
This  excerpt  from  Chicago  Tribune 
promotion  illustrates  its  policy  of  sell¬ 
ing  the  newspaper  as  a  medium.  In 
the  Tribune’s  promotion  pages,  it 
often  happens  that  more  than  half 
of  the  space  is  non-competitive,  i.e., 
devoted  to  the  interests  of  newspapers 
generally. 

■ 

WORLD'S  FAIR  ISSUE 

The  New  York  Times  announced 
this  week  it  will  publish  as  part  of  its 
edition  Sunday,  March  5,  1939,  a  New 
York  World’s  Fair  full  color  supple¬ 
ment  circulation  of  which  will  ex¬ 
ceed  1,000,000  copies.  The  supple¬ 
ment  will  have  the  theme  of  the 
Fair — “Building  the  World  of  To¬ 
morrow,”  and  will  present  a  pre¬ 
view  of  the  Fair.  H.  G.  Wells  will 
write  the  lead  article  and  other 
equally  famous  authorities  will  be 
contributors. 


CLINE  ELEC.  MFC.  CO. 

Chicago  211  West  Wocicer  Drive 
New  York  220  Eost  42nd  Street 
Son  Francisco  1st  Not  I  Bonk  Bldg 


PERRY  NOW  PUBUSHER 

Dean  H.  Perry,  editor  of  Barr* 
(Vt.)  Times  since  it  was  founded  41 
years  ago,  has  become  its  publisher, 
under  the  will  of  the  late  owner- 
publisher,  Frank  £.  Langley.  James 
J.  Langley,  editor  and  publisher  of 
the  Concord  (N.  H.)  Monitor  and 
Patriot,  administrator  of  the  estate, 
carried  out  Mr.  Langley’s  wishes  by 
selling  at  a  stipulatea  price  the  late 
publisher’s  interest  to  tour  long-timf 
employes,  who  were  member;;  uf  the 
corporation.  They  are  Perry,  Philip 
I.  Ellis,  foreman,  Douglas  A.  Clark, 
pressman,  and  Alexander  C.  Walker, 
clerk,  who  becomes  business  man¬ 
ager.  A  fifth  interest  was  sold  1^ 
these  four  to  Sanford  F.  Harrington, 
typesetter  and  mechanic.  These  with 
Mrs.  Mary  B.  Langley,  the  widow, 
who  will  retain  her  nominal  interest 
in  the  paper  will  constitute  the  di¬ 
rectorate. 

G-MAN'S  SPY  SERIES 

Leon  G.  Turrou,  Federal  Bureau  of 
Investigation  special  agent,  who  is 
credited  with  smashing  an  alleged 
widespread  German  espionage  ring 
recently  and  who  helped  bring  about 
the  indictment  of  18  persons  accused 
of  spying  operations  against  the  U.  S, 
is  writing  a  series  of  articles  on  the 
spy  hunt  for  the  New  York  Post.  The 
series,  first  of  which  appeared  June 
23,  will  run  for  several  weeks,  Hanj 
T.  Saylor,  editor,  said.  Announce¬ 
ment  of  Turrou’s  resignation  from  the 
bureau  was  made  June  21. 


How  Are  You 
Advertising  Your 
Advertising  1 

How  far  would  you  get  with  the  space-buyer  for  a 
NATIONAL  ADVERTISER  if  you  told  him  frankly  that 
you  did  not  believe  in  advertising  your  own  commodity? 

What  sort  of  an  appeal  could  you  make  to  him  if  you 
urged  him  to  use  your  advertising  space  and  at  the  same 
time  let  him  understand  that  you  did  not  have  any  very 
strong  faith  in  advertising  SO  FAR  AS  YOUR  OWN 
BUSINESS  WAS  CONCERNED? 

Are  you  not  doing  this,  in  effect,  when  you  try  to  sell  him 
newspaper  advertising  space  through  the  medium  of  cir¬ 
culars  and  form  letters  and  personal  solicitation — through 
any  and  all  methods,  in  fact,  except  the  method  you  are 
urging  upon  him  for  use  in  developing  his  own  business? 

If  you  will  face  this  question  squarely  it  may  result  in 
bringing  more  of  your  advertising  to  EDITOR  AND 
PUBLISHER — but  that  is  of  less  importance  to  you  than 
the  fact  that  it  will  bring  more  of  the  business  of  the 
NATIONAL  ADVERTISER  to  YOUR  PAPER! 

EDITOR  &  PUBLISHER 

— The  Newspaper  Advocate — 

1700  Times  Building  New  York  City 


The  cost  of  this  ad  one  time  is  $100 — 6  times,  $84.01 — 
13  times,  $79.34  —  26  times,  $74.67  —  52  times,  $66.52 
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WHAT  ARE  THE  FACTS? 

*^Our  concern  with  any  man  it  not  with  what  eloquence  he  teaches,  hut  with  what  evidence.^*  AUGUSTINE 


“MORE  HOUSE  FOR  YOUR  MONEY  IN  1938”  is  not  an  ment  of  new  materials,  new  methods  of  construction,  stand* 

idle  sale?  campaign  slogan— —it  is  a  fact.  ardization  and  factory  production  of  parts,  and  the  single 

The  budding  industry,  and  general  business  is  suffering  amortizing  insured  mortgage, 
because  the  story  of  value  is  not  being  told  to  the  public.  The  building  industry  has  made  much  of  the  progress  that 

The  1938  home  is  the  greatest  bargain  in  history.  It  not  only  automobile  and  other  industries  have  made  in  reducing 

costs  less  than  the  1926  home  but  is  letter  designed,  better  improving  value  in  homes.  The  facts  challenge 

inspected  and  therefore  better  built,  is  more  comfortable,  those  who  dwell  upon  what  is  wrong  instead  of  what  has  been 

less  expensive  to  keep  up,  more  efficient  and  far  cheaper  to  accomplished. 

These  things  are  made  possible  by  progress  in  the  develop-  SOURCE  The  Producers  Council,  Inc. 


Life  Lines  of  Rural 
America 

The  so-called  “back  roads”  of  the 
48  states  are  the  life  lines  of  rural 
America.  They  carry  the  farmer’s 
produce  to  market  and  make  pos¬ 
sible  the  rural  free  delivery  of  mail. 
They  cut  down  the  rural  death  rate 
by  facilitating  and  expanding  the 
practice  of  the  country  doctor.  They 
decrease  fire  loss  by  providing  access 
to  modern  fire  apparatus  “in  town.” 
That’s  why  farm-to-market  roads 
must  be  good  roads. 

The  American  Road  Builders’  As¬ 
sociation  seeks  to  help  the  newspa¬ 
per  editor  interpret  the  highway 
needs  of  the  nation’s  30,000,000 
farm  people.  This  is  accomplished 
through  the  association’s  “Highway 
Press  Service”  which  includes  the 
syndication  of  “Down  the  Road,”  a 
column  by  Charles  M.  Upham,  in¬ 
ternationally  recognized  road  author¬ 
ity.  Mats  and  photographs  to  sup¬ 
plement  this  copy  are  furnished  by 
the  A.R.B.A.  Editors  can  obtain  this 
service  and  other  educational  and 
factual  material  free  of  cost  by  writ¬ 
ing.  SOURCE  —  American  Road 
Builders’  Association. 

World-Wide  Beer  Output 
Rising,  Figures  Reveal 

Official  figures  of  the  League  of 
Nations,  to  be  published  in  July, 
are  expected  to  show  that  world¬ 
wide  increase  in  beer  and  ale  con¬ 
sumption  has  kept  pace  with  tem¬ 
perance  education  advocating  use  of 
the  beverage  of  moderation  and  so¬ 
briety,  according  to  the  latest  pro¬ 
duction  data. 

Countries  showing  a  consistent  in¬ 
crease  since  1933  include  Bulgaria, 
Denmark,  Estonia,  Finland,  Germany, 
Great  Britain.  Greece,  Hungary,  Ire¬ 
land,  Italy,  Latvia.  Lithuania,  Lux¬ 
emburg,  Norway,  Poland,  Portugal, 
Rouraania,  Soviet  Russia,  Sweden, 
Czechoslovakia,  Yugoslavia  in  Eur¬ 
ope;  Australia  and  New  Zealand  in 
the  Antipodes;  Union  of  South  Af¬ 
rica  and  Egypt  in  Africa;  and  the 
United  States,  Canada,  Guatemala, 
Mexico,  Argentine,  Chile,  Peru,  Uru¬ 
guay  in  the  Americas. 

SOURCE — United  Brewers  Indus¬ 
trial  Foundation. 


Protecting  Homes  With 
Copper,  Brass  and  Bronze 

Copper  is  the  oldest  of  the  metals 
of  commerce,  dating  back  to  about 
4.500  B.  C.  Without  copper  modern 
civilization  would  falter. 

Because  Copper  and  its  alloys. 
Brass  and  Bronze,  are  RUST 
PROOF,  they  give  long  service  and 


are  generally  specified  in  all  better 
built  homes;  for  roofs,  for  flashings, 
gutters  and  downspouts — copper;  for 
water  lines — brass  pipe  and  cop¬ 
per  tubing;  for  hardware,  lighting 
fixtures — solid  brass  or  bronze.  Cop¬ 
per  tanks  and  heaters;  copper  or 
alloy  shields  to  keep  out  termites; 
sheet  copper  insulation;  bronze  win¬ 
dows  are  highly  recommended  by  all 
architects  and  approved  by  the  Fed¬ 
eral  Housing  Administration.  Build¬ 
ing  with  copper  cuts  down  costly 
repairs  and  expensive  upkeep. 

SOURCE — Copper  and  Brass  Re¬ 
search  Association. 

Railroad  Fixed  Charges 

Troubles  of  the  railroads  are  not 
due  to  their  debt  or  fixed  charges, 
which  are  less  proportionately  to¬ 
day  than  in  the  years  of  greatest 
relative  railroad  prosperity.  Total 
capitalization,  stocks  and  bonds  of 
the  railroads  of  this  country,  is  now 
only  $721  for  each  thousand  dollars 
of  investment.  In  the  more  pros¬ 
perous  years,  such  as  1910,  it  was 
$987,  The  railroad  debt  is  $442  per 
thousand  dollars  of  investment.  In 
1910  it  was  $606  per  thousand.  To 
meet  fixed  charges,  including  both 
those  which  were  paid  and  those 
which  were  not  paid,  took  fewer 
cents  out  of  each  dollar  of  railroad 
revenue  in  1937  than  in  any  year 
prior  to  1917.  From  the  standpoint 
of  either  physical  or  financial  struc¬ 
ture,  railroads  today  are  sounder 
than  they  were  in  the  days  of  great¬ 
est  railroad  prosperity. 

.SOURCE — Association  of  Ameri¬ 
can  Railroads. 


IS  ever  Too  Late  to  Learn 

As  a  result  of  its  first  year’s  ex¬ 
perience  in  conducting  the  Anthra¬ 
cite  Merchandising  School  at  its 
Laboratory  in  Primos,  Pa.,  Anthra¬ 
cite  Industries,  Inc.,  has  decided  to 
continue  this  activity,  and  extend 
the  idea. 

The  school  was  originally  planned 
to  give  retail  coal  merchants  and 
their  employees  a  two-week  course  in 
fuel  and  equipment  merchandising. 
Lectures  were  given  by  anthracite 
executives,  and  sales  representatives 
of  equipment  manufacturers  whose 
products  had  been  awarded  the 
Laboratory’s  Seal  of  Approval.  While 
the  course  remains  basically  the 
same,  it  has  been  expanded  to  in¬ 
clude  discussions  of  air-conditioning, 
basement  modernization,  and  other 
subjects  prominent  in  the  eyes  of 
the  home-owning  public. 

In  order  to  make  this  knowledge 
available  to  those  coal  merchants 
who  found  it  inconvenient  to  spend 
two  weeks  away  from  their  offices,  a 
series  of  “Night  Schools”  were  de¬ 
veloped  in  New  York,  Philadelphia, 
and  other  centers.  These  proved  to 
be  very  popular  and  it  is  planned 
to  extend  the  night  sessions  to  other 
cities  as  fast  as  groups  can  be  or¬ 
ganized  and  personnel  made  avail¬ 
able. 

As  a  further  extension,  for  the 
benefit  of  the  Canadian  trade,  a  day 
school  is  now  being  formed  in  To¬ 
ronto,  Ontario,  Canada.  These 
classes  will  probably  be  conducted 
at  the  University  of  Toronto,  early 
in  August.  SOURCE  —  Anthracite 
Industries,  Inc. 


Directory  of  Authoritative 
Sources  of  Factuai  Information 


American  Road  Builders’  Assn. 

National  rresti  BIdK.,  WashlnRton,  I).  C. 
A  Hiirhwii}'  Press  SiTvice,  publicizintr 
need  of  “more,  better  and  safer  roa<ls.” 
An  educational  column.  “Down  the 
Roa<l.”  A  series  of  articles.  “Histor.v 
of  Hisrhways.”  with  mats  and  photo- 
trraphs.  Also  highway  fiicts  and  fiirures 
and  a  monthly  publication.  "Road  Build¬ 
ers’  News.”  Free  to  editors. 

Antlinieite  Industries,  Inc. 

3267  Chrysler  BaUdlns,  Now  York  City, 
A  noB-proSt  organization  of  PennsylTanla 
bard  coal  producers,  deaimed  to  promote 
the  use  of  anthracite,  thronrh  research, 
education  and  the  development  of  efficient 
anthracite  buminr  equipment.  Fact-llnd- 
inr  and  statistical  facilities  at  the  service 
of  editors  everywhere. 

Association  of  American  Railroads 
Traasportstlon  Bldg.,  Washington,  D.  C. 
Publications,  reports  and  releases  on  oper¬ 
ations  and  maintenance,  car  service,  tiUl- 
fle.  finance,  taxation,  valuation.  Library 
and  reference  material  available  t#  all. 

Associated  Business  Papers,  Inc. 

36B  Lezingten  Ave.,  New  York,  N.  Y. 
This  group  of  166  of  the  nsUon’s  domin¬ 
ant  business  publications  constitutes  a 
reservoir  of  factual  InfonnaUon  with  re¬ 
gard  to  production,  distribution,  construc¬ 
tion,  transportaUon. 

Copper  ft  Brass  Research  Assoc. 

420  Lezlngtsa  Avsans,  New  York  City 
Editors  Interested  in  building,  home  mod- 


imlzaUon  and  home  furnishing  are  Invited 
to  caU  upon  us  for  data  on  the  uses  of 
Copper,  Brass  and  Bronze.  Our  library 
is  most  complete:  the  history  of  copper 
most  interesting;  its  future  usefulness 
is  unlimited. 

Distilled  Spirits  Institute,  Inc. 
National  Press  Bldg.,  Washlngtoa,  D.  G. 

Factuai  information,  data  and  statistic?- 
relating  to  the  Distilling  Industry,  reports 
from  official  sources  on  iiroduction.  con¬ 
sumption,  enforcement,  taxation,  revenue. 

National  Association  of  Food  Chains 
726  Jackson  Place,  Washington,  l>.  t. 
John  A.  Logan,  Executive  Vlce-Pr^ldeiil. 
Continuing  studies  in  social  and  economic 
aspects  of  chain  store  distribution.  Fact¬ 
ual  data  and  Informative  material. 

Producers’  Council,  Inc.,  The 
I’i'i  East  t'Jnd  St.,  New  Y’ork  City. 

A  national  organization  of  manufactur¬ 
ers  of  building  materials  and  etiuipment. 
and  associations,  affiliateil  with  the 
American  Institute  of  Architects.  "More 
House  for  Your  Money”  portfolio  now- 
available  to  etlitors  and  publishers. 

United  Brewera  Industrial  Founda¬ 
tion  21  Bast  40th  Street,  New  York 
A  non-profit  incorporated  membership  as¬ 
sociation,  organized  by  the  brewing  indus¬ 
try  of  the  United  SUtes  to  interpret  the 
public  interest  to  the  brewers  and  to  in¬ 
terpret  the  industry  to  the  public. 


Authoritative  Source  of 
Feature  Article  Material 

The  editorial  resources  of  over  150 
of  the  nation’s  leading  business  pa¬ 
pers  are  available  for  factual,  wanted 
information  on  trends  and  develop¬ 
ments  in  business. 

The  problems  relative  to  industry 
and  labor  relations  are  daily  assum¬ 
ing  greater  proportions.  Business 
paper  editors  recognize  the  impor¬ 
tance  of  such  trends  and  keep 
abreast  of  their  developments.  These 
editors  are  leading  the  thinking  of 
their  readers  to  a  thorough  consid¬ 
eration  of  public  interests. 

Business  Papers  are  in  a  position 
to  offer  newspapers  factual  informa¬ 
tion  that  is  second  to  none  in  author¬ 
ity  and  completeness,  SOURCE — 
The  Associated  Business  Papers,  Inc. 

The  Rights  of  Consumers 

Consumers  have  a  right  to  spend 
their  money  in  any  type  of  retail 
store  that  suits  their  needs.  Gener¬ 
ally  there  is  a  store  to  fit  every 
consumer  requirement. 

Some  people  want  to  order  by 
telephone,  have  merchandise  deliv¬ 
ered,  run  charge  accounts;  others 
do  not  want  or  cannot  afford  these 
extra  services.  Convenience  may  be 
the  most  important  shopping  con¬ 
sideration. 

Whatever  the  reason,  consumers 
have  a  right  to  select  the  places 
where  they  will  trade.  Punitive  legis¬ 
lation  to  restrict  or  eliminate  chain 
stores  would  restrict  the  rights  of 
consumers  to  patronize  stores  of 
their  own  choosing. 

SOURCE — National  Association  of 
Food  Chains. 

Public  Revenues  From 
Alcoholic  Beverages 

Public  revenues  —  Federal,  State 
and  local — from  alcoholic  beverages 
amounted  to  $1,022,275,727.01  for 
the  calendar  year  1937. 

The  money  contributed  to  the 
support  of  the  government  accounted 
for  about  l/12th  of  all  the  revenue 
collected  by  Federal,  State  and  local 
authorities.  This  form  of  revenue  is 
now  the  third  most  important  source 
of  all  governmental  income,  exceeded 
only  by  property  and  income  taxa¬ 
tion;  it  is  second  to  income  taxation 
as  a  form  of  Federal  income  and  one 
of  the  primary  sources  of  State  in¬ 
come.  .\lcoholic  beverage  revenues 
represented  more  than  10%  of  all 
Federal  receipts  and  more  than  12% 
of  all  State  receipts.  In  many  states, 
alcoholic  beverages  have  become  first 
or  second  most  important  source  of 
revenue.  SOURCE — Distilled  Spirits 
Institute,  Inc. 


AdverUaeineDt 


O 


30— S  YNDICATES 


EDITOR 


PUBLISHER 


Willard  Renews 
Contract  With 
Tribune-News 


patches”  dated  June  28  to  July  4,  strips  “Mandrake”  and  “The  Phan-  Yale,  said,  “He  has  proved  that  popu. 


I 


1863,  as  if  he  were  a  war  correspond-  tcm.”  There  will  be  a  new  hill-billy  lar  proverbs  can  be  paradoxes— for 


Tells  How  He  Started 
Cortooning  Career  .  .  . 
McNaught  Signs  Fidler 
By  MARLEN  E.  PEW.  JR. 


ent  at  Confederate  headquarters.  Re-  musical  continuity  in  the  “Barney  he  labored  like  a  mountain  and 
leased  on  the  corresponding  dates  Google”  daily  comic  strip.  Beginning  brought  forth  a  mouse.  With  thk 
this  year,  they  relate  the  progress  of  June  27,  Snuffy  Smith  originates  a  mouse  he  conquered  the  whole 
the  conflict  and  how  the  Confederates  new  form  of  “swing”  mountain  music  world.” 

built  up  their  hopes  daily— hopes  that  with  his  “magical  snoring  jug.”  Al-  Martin  Sheridan,  Providence  newi- 
were  dashed  at  last  by  the  failure  of  ready.  Snuffy  Smith  hill-billy  swing  paperman  and  magazine  writer,  wiD 
Pickett’s  charge.  “Bulletins”  from  songs  are  being  written  and  will  be  have  his  collection  of  original  comk 
Federal  headquarters  round  out  the  played  by  popular  dance  bands  strips  and  editorial  cartoons  on  exhi- 
story  of  the  battle.  The  series,  slugged  throughout  the  country.  bition  in  the  Fine  Arts  Exhibition 

“75  years  ago  today,”  and  illustrated  Rudolph  Dirks  is  in  Ogunquit,  Room  in  Boston  Public  Librarv  fm* 


“75  years  ago  today,”  and  illustrated 


bition  in  the  Fine  Arts  Exhibition 
Room  in  Boston  Public  Library  from 


Frank  Willard,  who  draws  “Moon  sketches,  was  mailed  June 

Mullins”  for  the  Chicago  Tribune-New  ^0  to  afternoon  paper  subscribers. 


with  maps  and  contemporary  photo-  Maine,  for  the  summer.  Dirks  draws  June  27  to  Julv  24  Sheridan  collecW 


The  Captain  and  the  Kids”  for  the  material  when  he  was  employed 


United  Features.  Charlie  Plumb,  ar-  two  years  ago  by  Russ  Westovei, 


York  News  Syndicate,  this  week  re-  Cinders,  has  returned  creator  of  “Tillie  the  Toiler.”  He  hat 

newed  his  contract  with  that  service.  Hexinessy  Appointed  to  California  after  working  several  been  on  the  editorial  staffs  of  the 

While  neither  the  amount  of  money  JAMES  HENNEISSY,  in  charge  of  "^o*^ths  in  New  York.  His  home  and  Boston  American,  Providence  Trihwu 


involved  nor  the  duration  of  the  production  of  Polychrome  Corpora-  favorite  place  to  work  is  in  Holly-  ^^d  Financial  Observer.  He  recenfly 


agreement  was  disclosed,  it  is  imder-  tion,  has  been  appointed  plant  man-  ^ript  for  the  strip  is  supplied  completed  a  book,  “Being  Funny  k 


stood  that  it  is 
tract. 


long-term  con-  ager  of  United  Feature  Syndicate,  another  Californian,  Bill  Consel-  Serious  Business,”  the  story  of  many 


contemporary  comic  strips  and  hmr 
they  were  created.  Photos  and  spe- 


tract.  George  A.  Carlin,  general  manager,  ^  ,  ,  .  ,  ,  contemporary  comic  strip 

Willard  .submitted  his  first  drawing  announced  this  week.  Mr.  Hennessy  Christy  Walsh,  head  of  the  newspa-  they  were  created.  Photi 
t.)  a  newspaper  for  publication  in  1914.  got  his  first  job  with  Conde  Nast  syndicate  bearing  his  name,  and  {.jai  drawings  illustrate  it, 
When  the  World  War  broke  out  he  Publications  through  caddying  for  ^  York  , 

noticed  that  the  Chicago  Tribune  car-  Frank  Crowninshield,  former  editor  ®  in  1939,  addre^ed  the  /-"P 

ried  no  cartoon.  McCutcheon  was  on  of  Vanity  Fair.  After  several  years  R^ry  Club  June  22. 

vacation.  “So  I  went  heme  and  drew  with  Conde  Nast,  Mr.  Hennessy  went  ■  i  Win-  The  English  Audit  Burei 

one,”  he  explained.  “Mr.  Beck,  the  with  American  Colortypie  Corpora-  Winkle  for  CincACO  Tribune-  lations  is  in  a  more  flouris 

managing  editor,  bought  it  for  $15  and  tion.  Four  years  ago  he  joined  Poly-  York  News  Syndicatc,  will  tion  than  ever  before,  P .  ] 

ran  it  on  the  front  page.”  Not  long  chrome.  summer  at  his  home  in  president  of  the  U.  S.  A\ 


Martin  Branner,  creator  of  “Win¬ 
nie  Winkle”  for  Chicago  Tribune- 


ENGUSH  ABC  GROWING 

The  English  Audit  Bureau  of  Circa* 
lations  is  in  a  more  flourishing  condi- 


New  York  News  Syndicate,  will  tion  than  ever  before,  P.  L.  Thomson, 
sp>end  the  summer  at  his  home  in  president  of  the  U.  S.  Audit  Bureau 


after  that  he  called  at  the  office  of  the 

Chicago  Herald  with  high  hojies  of  Spy  Series 

becoming  an  editorial  cartoonist.  TIEING-IN  CLOSELY  with  the  cur- 

“James  Keeley  talked  to  me  for  five  rent  Nazi  spy-ring  news-break, 
minutes  and  said,  ‘Boy,  you  haven’t  NEA  Service,  Inc.,  this  week  began 


Waterford,  Conn. 


said  this  week.  It  has  the  largest 


Charles  B.  Driscoll,  editor  of  Me-  membership  in  its  history  with  ISI 
Naught  Syndicate,  New  York,  was  advertisers,  52  advertising  agendei, 


rent  Nazi  spy-ring  news-break  commencement  day  speaker  at  Whit 
“I  rll  TkI  K.!..  ’  tier  (Cal.)  College,  June  14. 


mmencement  day  spieaker  at  Whit-  34  magazines,  63  newspapiers  and  U 
;r  (Cal.)  College,  June  14.  technical,  trade  and  professional  jour* 

Don  Dixon,  who  draws  “Sgt.  Stony  nals.  Mr.  Thomson,  unable  to  ac- 


enough  brains  to  be  a  political  car-  publUhing  four  exclusive  articles  on  n"- T V  ♦k 7  ZTl 

toonist.’  I  said  how  about  a  comic  foreign  spying  activities  in  the  U.  S.  ^  °  r  an  invitation  ^  attend  the 


artist.  Mr.  Keeley  said,  ‘Well,  maybe  The  <11  tivlica  wcic  ui irpcir^u  uy  x  xi  a  i*  a  a  •  aU  a  hm  i  i~' 

you’re  dumb  enough  for  that.’  He  Thomas  M.  Johnson,  author  of  the  heutenant  in  the  Fl^t  Marine  group  which  held  its  annual  meeting 

gave  me  the  job.”  Willard  then  origi-  book,  “Our  Secret  War,”  journalist  *ir 


prepared 


was  promoted  from  second  lieutenant  Uh  meeting,  wrote  his  greetings  to  the 


Kdve  iiic  uic  jw.  vTiiiaivi  v/i  ara-  i^uuiv,  xyui  fT<ti,  luuiiicliiai  .  •  •  u  ji  j  i.  c«^x  -ca  i 

nated  “Tom,  Dick  and  Harry.”  Fol-  and  outstanding  authority  on  the  t>  ^  a?  an  e  y  g  .  ran 


lowing  the  war,  in  which  he  served  subject  of  spying. 


building  roads,  he  did  a  ^ri^or  King  ^st  week,  NEA  ^nt  its  artist,  ^  ^  ^  ^  full-sized  manufacturing  unit 

Features  Syndicate  called  The  Outta  Sylvia  Sneidman,  to  Boston  to  make  .u  *  .  u  “  t  ..„i,„ 

T  A«L,>  T  r-i— uv  ofher  famous  cartoon  characters,  re-  showing  how  Lucky  Strike  cigarettei 


Rentfrow. 

Walter  Elias  Disney,  creator  of 


LUCKY  STRIKE  AT  FAIR 


T  1  r»i  j  a«a^»»  1  A  r  A  T*  j  1  ♦  uiner  lamuus  cartuuii  cnarauiers,  re-  ituw 

Luck  Club  and  a  Penny  Ante  ser-  sketches  of  Anne  Lindsay  Clarks  honorary  degree  of  Master  are  made  and  packaged  will  be  th« 

..'a  1  r  A  ij  fk  ♦  r*  ♦  *  AA'  *  T  u  o  ®  rpu^  of  Arts  June  22  from  Yale  University,  principal  exhibit  in  the  American  To- 

A  pal  of  mine,  told  me  that  Captain  wedding  to  John  Roosevelt.  The  _ _ »  .u**  ~i***.*.„**  v*.  L _ _ _ 


Patterson  was  looking  for  a  new  comic  sketches,  carried  in  a  ; 
for  the  Chicago  'Tribune-New  York  layout,  included  copies- 


,  Before  presentation  of  the  degree  by  bacco  Company’s  building  at  the  New 
column  _ JJ _ .  _ o _ _ _  n _ £ _  lOQQ  'TWi/i  av. 


News  Syndicate  and  to  see  Arthur  Clark’s  going-away  suit  and  the  spe- 

Crawford,  who  told  me  to  see  Patter-  cial  gowns  designed  for  the  brides- 

son,”  Willard  reflects.  “After  talking  maids. 

to  me  a  few  minutes,  Capt.  Patterson 

said  I  should  do  a  roughneck  strip.  Personals 

There  never  had  Wn  a  roughneck,  J  V.  CONNOLLY,  president  of  King 


President  Charles  Seymour,  Profes-  York  World’s  Fair  of  1939. 

Ot  IVllSS  _  _  t rrt--.!-.-  _ _  i_ii_:x  _i _ _ a  at 


sor  William  Lyon  Phelps,  sage  of  hibit  alone  will  cost  $350,000. 


low  life  sort  of  strip  and  he  thought 
it  might  be  a  good  idea.  And,  inci- 


Features,  was  host  to  the  staffs  of 
the  syndicate.  International  News 


dentelly,  he’s  given  me  plenty  of  Service  and  International  News  Pic 


ideas  since. 


tures  at  an  annual  outing  to  Bear 


Collyer’s 
All-Sports 


■‘However,  when  you  ask  me  what  Mountain,  June  23. 


events  influenced  me  most  in  making 
‘Moon  Mullins  ’  I  have  to  put  the  Cap- 


Waiter  Winchell  readers  will  have 
a  chance  to  be  “Winchell  for  a  day” 


tain  in  the  No.  1  position  and  I  hope  he  when  the  columnist  goes  on  vacation 
never  learns  to  draw,  or  I  know  about  in  July.  Although  guest  columns  will 


five  or  six  comic  artists  who’ll  be  look-  be  supplied  the  newspapers  for  one 


ing  for  jobs.” 


Buck  Rogers  in  Movies 


month.  King  Features  has  suggested 
to  client  editors  that  they  hold  a  “Be 
Winchell  for  a  Day”  contest  and  use 


“BUCK  ROGERS  in  the  25th  Cen-  f®"™®  ^^® 

tury,”  adventure  strip  drawn  by 


Dick  Calkins,  will  soon  appear  in  mo-  n  • 

tion  pictures,  it  was  announced  this  ®  *s  the  author  of  comic 

week  by  John  F.  Dille,  president,  Na-  ^ — 


are  making  a  six  months’  tour  of 


News 

Features 


(Exclunve  to  One  Newepaper  in 
Any  City) 


TioNAL  Newspaper  Service,  Chicago. 
Mr.  Dille  has  signed  a  contract  with 
Universal  Pictures,  Inc.,  for  a  series 
of  “Buck  Rogers”  pictures,  featuring 
the  adventures  of  this  youthful  hero 
of  500  years  hence. 


Fidler  Contract 

JIMMY  FIDLER,  who  has  been  writ¬ 
ing  his  Hollywood  column  for  Mc¬ 
Naught  Syndicate  since  1935,  signed  a 
10-year  contract  this  week.  Robert  B. 
McNitt,  secretary  of  McNaught  an¬ 
nounced.  Fidler’s  work  now  appears 
in  148  papers. 


THE 


Gettysburg  "Bulletins" 

FOR  THE  SEVENTY-FIFTH  anni¬ 
versary  of  the  Battle  of  Gettysburg, 
the  AP  Feature  Service  enlisted 
Douglas  S.  Freeman  as  “war  corre¬ 
spondent.”  Dr.  Freeman,  editor  of 
the  Richmond  News  Leader  and  au¬ 
thor  of  the  Pulitzer-prize  biography, 
“R.  E.  Lee,”  wrote  seven  daily  “dis- 


If 


Collyer’a  *^k«ttcr 
sad  SaUctioBa” 
Featured  Daily  ia 


COVERING  outstanding  news  and  fore¬ 
casts  in  all  seasonal  sports  —  from 
sports-news  headquarters  —  to  newspaper 
subscribers  to  Bert  B.  Colljrer’s  syndicated 
Turf  Feature. 


occelerotas 
production 
ond  improves 
presswork 


•  Nrw  York  News 

•  Phllmdelphls 
qnirer 

•  ProvideDee  JosrmsI 

•  BalTslo  Coarlero 
Kz  press 

•  Hamilton  (Oal.) 
Hpertator 

•  lletrolt  Free  Press 

•  (’leveland  News 

•  Akroa  Beaeon- 
Journal 

•  Ht.  I..oois  Post 
nispatrh 

•  Cincinnati  Enquirer 

•  Times  Picayune 
New  Orleans 

•  San  Francisco  Ex* 
nmlner 

•  I..AS  Anireles  Ex¬ 
aminer 

•  Miami  Herald 


This  supplemental  service  —  which  was 
started  several  years  ago  in  answer  to  re¬ 
quests  of  Sports  Editors  for  special  stories 
on  seasonal  sports — has  taken  the  form  of 
a  complete  array  of  authoritative  news 
features  of  nation-wide  interest. 


FREE— To  All  Sabiieribers  to 
Bert  E.  Collyer’s  Rally  Turf 
Feature.  ^^COMMENTS  ANR 
SEI.EfrriONS” 


SPORTS  EDITORS — If  you  have  not  icen  this 
copyrishted  Weekly  Releate  pertaininc  to  Turf, 
Major  Leasue  Baieball,  Boains,  Baiketball,  Hockey, 
Football,  and  other  sporti,  write  for  Samole  Re- 
leaiea  and  Full  Particulars,  FREE  on  Rkquett. 
Simply  addreii: 


COLLYER'S 
NEWS  BUREAU 


300  W.  Adam*  .Street. 
CHICAGO,  IIJ.IA'OIS 


POR  JUNE  25.  1938 
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Let’s  celebrate  the  5“'  of  July,  too! 


JULY  4  this  year  falls  on  Monday,  making  a  long  week-end  that  will  bring 
out  unusually  heavy  traffic  on  our  streets  and  highways.  Let  us,  the  motor¬ 
ists  of  America,  travel  with  extra  care — so  that  on  July  5  we  may  continue  to 
enjoy  life,  liberty,  and  the  pursuit  of  happiness. 

Published  in  the  interest  of  safety  by 

THE  TRAVELERS  INSURANCE  COMPANY.  THE  TRAVELERS  INDEMNITY  COMPANY 
THE  TRAVELERS  FIRE  INSURANCE  COMPANY,  HARTFORD,  CONNECTICUT 
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Part  of  Hearst  Lands 
To  Be  Developed,  Sold 

Selection  of  an  official  in  charge 
of  real  estate  development  and  sales 
on  the  west  coast  for  the  management 
committee  handling  consolidated  en< 
terprises  of  William  Randolph  Heant 
has  been  annoxinced. 

L.  J.  Burrud,  Los  Angeles  com- 
mimity  developer  has  been  selected 
by  Martin  F.  Huberth,  chairman  of 
the  real  estate  divisicm  of  the  man¬ 
agement  committee. 

Survey  of  the  potential  possibilititi 
of  Mr.  Hearst’s  California  lands  al¬ 
ready  has  begim.  First  property  to 
be  placed  on  the  market  will  be  a 
30,000-acre  holding  at  Truinfo  in 
Southern  California. 

Mr.  Huberth  advised  that  Mr.  Bur¬ 
rud  had  been  given  charge  of  the 
Hearst  Sunical  Land  and  Packini 
Corporation  holdings  “with  instruc¬ 
tions  to  develop  the  natural  resourcei 
and  classify  the  vast  acreage,  income, 
business  and  residential  properties 
which  we  own  in  the  West.” 


T  — 1  brand  new  paper,  combining  the  best 

JOUrriUi#  L/lSpCllCll  features  of  ^th  ffie  Journal  and  Dis- 

_  1  1  ■  tn  11  patch.  It  will  have  the  full  leased 

SolCl  1X1  l^ClllCIS#  service  of  the  UP,  and  will  print 

a  financial  edition  containing  com- 
stock,  bond  and  curb  lists.  The 
VV  111  l”ldyt?Vl  Qgjj  (Suburban)  edition  will  be 

_  ,  Til  continued.  A  sixteen-page,  four-color 

Deal  Enecuve  July  1  .  •  •  comic  section  will  be  printed  each 

Andersson  Heads  New  Saturday.  The  daily  comics  will  be 

rum  .  .  .  B<ia.y  b  Editor  „(  a.  tt 

(By  telegraph  to  Eoiio*  &  Po»ushe«)  Belo  Corporation,  and  publisher  of 
Dallas,  Tex.,  June  21— A  happy  so-  the  News  and  the  Journal  said: 
lution  of  the  newspaper  situation  in  “Several  times  during  the  last  ten 
nnlla«  was  believed  to  have  been  years  overtures  for  the  purchase  of 
readied  this  week  by  the  sale  and  the  Journal  were  made  to  us  but  they 

were  rejected.  When,  recently,  we 
^  were  approached  by  those  who  repre- 

sented  Messrs.  Hoblitzelle  and  An- 
dersson  we  felt  that  a  new  consoli- 
*  1  dated  newspaper  in  the  hands  of  two 

such  estimable  and  capable  gentle- 
would  be  a  happy  solution  of 


men  _ 

the  newspaper  situation  in  Dallas. 

Need  for  Jeenial  Hat  Patted 

“Publishers  of  the  News  were  im¬ 
pelled  to  establish  the  Journal  in 
1914  by  the  newspaper  situation  as  it 
then  existed  in  the  Dallas  trade  ter¬ 
ritory.  The  advent  of  the  fast  auto¬ 
mobile,  however,  and  the  building  of 
good  roads  made  it  possible  for  the  Crtig#,  of  Wintfon-StUm,  thown  loaving 
News  to  deliver  its  city  edition  to  St.  Paul't  Epitcopal  Church  aftor  thoir  mar- 

riaga  Juno  II.  Thay  sailad  for  England  on 
tho  Manhattan  Juna  15. 


PUBLISHER  AND  BRIDE 


SUNDAY  DROPPED 

The  Cheyenne  Wyoming  State  Tri¬ 
bune  and  Wyoming  Eagle  has  discon¬ 
tinued  its  Sunday  edition  and  is  now 
issuing  a  Saturday-Sunday  combina¬ 
tion  paper  on  Saturday  afternoons. 
The  change  was  made  after  subscrib¬ 
ers  had  voted  5  to  1  in  favor  of  a 
Saturday  paper. 


Alfrad  Andaruon  W.  E.  Mitcholl 
merger  of  the  Dallas  Journal  and  the 

Dallas  Dispatch,  two  of  the  three  af-  points  200  miles  from  Dallas  before 
temoon  dailies  in  a  city  of  300,000,  to  daylight  It  is  doing  this  now.  The 
a  new  publishing  company,  the  Dis-  need  for  publication  of  an  afternoon 
patch- Journal.  paper  by  the  News  no  longer  exists.” 

The  new  concern  is  headed  by  Al-  Lewis  W.  Bailey,  president  of  the  CORRECTION 
fred  O.  Andersson,  former  owner  of  Dallas  Dispatch  Co.,  who  will  be 

the  Dispatch,  who  left  the  paper  a  editor  of  the  Dispatch -Journal,  said:  Last  week  in  a  story  reporting  Wash  . 

year  ago  although  retaining  consid-  “The  Dallas  Dispatch  has  been  pub-  ington  Post’s  fifth  anniversary  imder  NOW  SEMI-WEEKLY 

erable  stock;  Karl  Hoblitzelle,  thea-  lished  as  a  member  of  the  Scripps  the  ownership  of  Eugene  Meyer,  The  Powell  River  (B.  C.)  Town 

atre  magnate;  W.  E.  Mitchell,  busi-  League  of  Newspapers.  Other  papers  Editor  &  Pubisher  stated  that  the  Crier,  hitherto  published  weekly,  has 

ness  manager  of  the  Dispatch,  R.  J.  jn  this  group  are  all  west  of  the  Post’s  circulation  had  grovm  in  that  entered  the  semi-weekly  field.  The 
O  Donnell  and  John  Moroney,  the  Rocky  Mountains  and  Dallas  has  been  period  from  53,785  to  “more  than  paper,  which  has  its  own  engraving 

latter  two  being  associates  of  Mr.  far  afield  from  the  central  adminis-  90,000.”  This  figure  is  far  below  the  plant,  was  started  in  1933  by  Al  Als- 

Hoblitzelle  in  the  Interstate  Circuit,  trative  office  in  Seattle.  With  the  sale  Post’s  ABC  circulation  reported  March  gard  and  Peter  Meilleur,  advertising 

Inc.  Andersson  will  be  president  and  of  the  Dallas  Dispatch  to  the  new  31  of  this  year  which  shows  104,992  manager  and  the  managing  editor, 

publishing  head,  Hoblitzelle  will  be  owners  the  Scripps  League  will  con-  daily  and  106,931  Sunday.  respectively, 

chairman  of  the  board  of  directors,  centrate  on  the  building  of  its  papers 

Lewis  W.  Bailey,  who  has  been  editor  in  the  Northwest.”  BURGESS  CHROME  MATS  — — 


Burgess 
Chrome  Mats 


assist  you  with 
your  shrinkage 
problem.  Ask 
for  demonstra¬ 
tion. 


CLASSIFIED  MEETING 

Classified  managers  from  11  west¬ 
ern  states,  and  western  Canada  will 
meet  at  Los  Angeles’  Biltmore  Hotel 
June  30  to  July  2,  for  the  annual  con¬ 
vention  of  the  Pacific  Coast  Classi¬ 
fied  Managers’  Association. 


CHROME  MATS 

A  Laboratory  Product  Made  in  U.S.A. 


BURGESS  CELLULOSE  COMPANY 

FREEPORT,  ILLINOIS 


Pacific  Coast  RcprcscBtatiTc,  RALPH  LEBER, 
42fi  Poison  Bide.,  Seattle,  Washineton 
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Chicago  Hearst 
Employes  Begin 
Sub'  Drive 

Offering  Cash  Commissions 

And  Vacation  Trips  in 

Two-Week  Contest 

By  GEORGE  A.  BRANDENBURG 
Employes  of  the  Chicago  Herald  & 
Izaminer  and  Chicago  Evening  Amer¬ 
ican  began  a  two-week  subscription 
:  contest  June  20  for  home  delivery  sub¬ 
scriptions  to  the  two  Hearst  papers. 
At  a  meeting  of  130  department  heads 
last  week,  contest  details  were  an¬ 
nounced.  In  addition  to  paying  a 
commission  of  $1  for  each  13-week 
order,  the  management  is  offering  10 
j  prizes,  including  all-expense  vacation 
[trips  and  merchandise, 
il'  The  home  delivery  department  will 
.[pay  $1  for  each  new  13-week  sub¬ 
scription  to  either  paper  and  give  the 
i  employe  turning  in  the  order  two 
^  .•affle  chances.  After  all  orders  have 
been  turned  in  for  the  period  June 
1 20  to  July  5,  an  employes’  raffle  will 
'  be  held  and  a  drawing  wil  be  made  to 
< award  the  following  prizes: 
j  Three  Trips  Offered 

j  (1)  Two  weeks’  all -expense  trip  to 
[Yellowstone  National  Park,  (2)  Ten- 
day  all-expense  trip  to  Bermuda;  (3) 
Six-day  all-expense  trip  to  New  York 
City;  (5)  $75  set  of  golf  clubs;  (6) 
S50  movie  camera;  (7)  $35  watch;  (8) 
S25  dressing  case;  (9)  electric  razor; 
(10)  lunch  kit  service. 

Each  verified  order  will  add  one 
ticket  to  the  raffle,  so  that  a  person 
with  20  new  orders  has  20  chances  of 
winning  a  prize.  However,  awards 
will  not  be  made  on  the  basis  of  the 
greatest  number  of  orders  by  any  one 
person. 

Emanuel  Levi,  publisher  of  the  Chi¬ 
cago  Hearst  papers;  Carl  Guelzo, 
circulation  manager;  and  Clay  Smith, 
home  delivery  marvager;  spoke  at  the 
'buffet  luncheon  attended  by  depart- 
jment  heads. 

Recognized  Graduates 
TYPICAL  of  many  newspapers  that 
:  paid  tribute  to  graduating  carrier 
,  salesmen  this  month  is  the  manner  in 
which  the  Rockford  (Ill.)  Morning 
Star  and  Register-Republic  featured 
pictures  and  careers  of  29  carriers  who 
received  high  school  diplomas.  In  a 
series  of  ads,  one  appearing  each  day 
from  June  3  to  June  13,  the  papers 
told  about  the  boys,  emphasizing  in 
each  ad  that  “A  Rockford  newspaper 
route  is  good  training  for  any  boy.” 

An  interesting  sidelight  concerning 
Rockford  graduating  carriers  was  the 
total  amount  of  money  earned  by 
them  during  the  years  they  carried 
routes.  It  was  in  excess  of  $22,000. 
The  least  any  one  carrier  earned  was 
$225  over  a  period  of  18  months,  the 
j  I  most  was  $3,200  in  five  years.  The 
shortest  time  any  one  boy  carried  a 
route  was  one  year,  the  longest,  seven 
years. 

Birthday  Pictures  Used 
GARY  (Ind.)  POST-TRIBUNE  has 
hit  upon  a  reader  interest  feature 
that  appeals  to  young  and  old.  With 
four  photographers  available  to  take 
pictures,  parents  call  the  Post-Tribune 
whenever  their  children  are  having 
a  birthday  party  and  all  pictures  are 
used.  In  one  issue  of  the  Post-Trib¬ 
une  last  week,  five  children’s  birthday 
I  party  pictures  appeared. 

Stops  vs.  Vacation  Serves 
WE  NOTE  the  San  Francisco  News  is 
making  a  special  drive  among  car¬ 
rier  boys  to  convert  vacationists  into 


regular  readers  of  the  News.  Under 
a  special  plan  known  as  “vacation 
serves,”  subscribers  can  have  the 
News  delivered  anywhere  in  Cali¬ 
fornia,  Oregon  or  Nevada  for  the 
same  price  they  pay  at  home.  Car¬ 
riers  are  given  credit  for  the  vacation 
serves  and  also  are  credited  with  an 
order  for  the  return  subscription.  We 
would  like  to  hear  from  other  circu¬ 
lators  on  this  question  of  stopping 
summer  stops. 

■ 

John  C.  Oswald  Dies; 
Publisher  and  Editor 

John  Clyde  Oswald,  65,  printer, 
publisher,  trade  paper  editor  and 
outstanding  authority  on  Benjamin 
Franklin,  died  June  22  after  a  linger¬ 
ing  illness  at  his  home  in  Pelham 
Manor,  N.  Y.  He  was  president  of  the 
National  Arts  Club,  N.  Y.,  production 
manager  of  the  Gregg  Publishing  Co., 
N.  Y.,  and  managing  editor  of  The 
Gregg  Writer  when  he  died. 

He  was  president  of  seven  printers’ 
and  publishers’  organizations  at  vari¬ 
ous  times  during  his  career.  He 
founded  in  1923  the  International 
Benjamin  Franklin  Society,  served  as 
its  president  for  seven  years,  and  in 
1935  was  elected  chairman  of  the 
board  of  trustees.  From  1901  to  1918 
he  owned  and  operated  the  Oswald 
Publishing  Company,  publishing  The 
American  Printer,  Business  World 
and  Newspaperdom.  He  was  born  in 
Fort  Recovery,  Ohio,  July  11,  1872, 
and  entered  the  printing  business  at 
13  with  a  part-time  job  on  the  weekly 
paper  there. 

Organizations  of  which  Mr.  Oswald 
was  president  include  the  Art  Alli¬ 
ance  of  America,  the  American  In¬ 
stitute  of  Graphic  Arts,  the  Typothe- 
tae  of  the  City  of  New  York,  the 
National  Editorial  Association,  the 
Federation  of  Trade  Press  Associa¬ 
tions  and  the  New  York  Trade  Press 
Association.  He  was  formerly  man¬ 
aging  director  of  the  New  York  Em¬ 
ploying  Printers  Association.  In  1923 
he  served  as  chairman  of  the  Ameri¬ 
can  Committee  of  the  International 
Press  Exhibition  at  Cologne,  France. 
He  was  the  author  of  several  books 
on  printing  and  Benjamin  Franklin. 

■ 

Coast  Bar  Assn.  Kills 
Proposed  Camera  Ban 

(By  telegraph  to  Editor  &  Publisher) 

San  Francisco,  June  22  —  Decision 
against  adoption  of  a  proposal  forbid¬ 
ding  newspaper  cameramen  to  take 
pictures  in  California  courtrooms  was 
reached  late  today  by  California 
State  Bar’s  judiciary  council.  A  rul¬ 
ing  barring  cameramen  and  the  re¬ 
production  of  pictures  in  newspapers 
during  the  course  of  a  trial,  on  pen¬ 
alty  of  contempt  charges,  was  asked 
of  the  council  by  the  Los  Angeles 
Bar  Association  at  a  hearing  yester¬ 
day.  The  council  declared  such  a 
ruling  unnecessary  because  the  cam¬ 
era  question  is  covered  in  the  canons 
of  judicial  ethics  of  the  America  Bar 
Association. 

Associate  Justice  J.  W.  Shenk  of 
the  State  Supreme  Court,  chairman 
of  the  council,  suggested  the  matter 
could  be  adjusted  by  conferences  be¬ 
tween  bar,  judiciary  and  press  repre¬ 
sentatives.  Some  abuses  by  the  press 
were  discovered  in  the  inquiry  but 
the  council  membership  split  on  the 
advisability  of  any  actions. 

John  U.  Calkins,  counsel,  San  Fran¬ 
cisco  News,  was  chief  speaker  in  de¬ 
fense  of  the  cameramen  at  the  hear¬ 
ing.  Allen  W.  Ashburn  presented  the 
Los  Angeles  Bar  appeal. 

PATRICK  I.  o’ BRIEN 

Patrick  J.  O'Brien,  45,  Philadelphia 
Record  reporter  and  for  20  years  a 
Philadelphia  newspaperman,  died 
there  after  a  heart  attack  June  9. 


Says  Newspapers' 
Pessimism 
Detracts  from  Ads 

Norge  Distributor  Asks 
Dealers  to  "Insist"  on 
Optimism  on  Page  1 

Chicago,  June  21 — A  warning  to 
newspapers  that  they  are  detracting 
the  value  of  advertising  in  their  col¬ 
umns  through  continuous  printing  of 
front  page  headlines  and  news  stories 
of  “a  depressing  and  pessimistic  na¬ 
ture,”  was  sounded  this  week  in  a 
letter  to  Norge  refrigerator  dealers  by 
Peter  Sampson,  president  of  Sampson 
Electric  Company,  mid-west  Norge 
distributor. 

“Every  Norge  dealer,  before  plac¬ 
ing  another  ad  with  his  paper,  should 
discuss  this  point  thoroughly  and  in¬ 
sist  that  one  or  two  items  with  an 
optimistic  slant  be  placed  on  the 
front  page  and  that  similar  items  be 
sprinkled  throughout  the  rest  of  the 
issue,”  asserted  Mr.  Sampson.  “If  this 
cannot  be  done  you  are  better  off  to 
use  handbills  which,  if  read,  will  at 
least  reach  the  customer’s  mind  with¬ 
out  giving  him  the  jitters  imme¬ 
diately  before  he  gets  your  message.’’ 

Says  Customers  Are  Depressed 

Mr.  Sampson  pointed  out  the  ad¬ 
vertiser  cannot  expect  his  ad  to  do  a 
good  selling  job  when  customers  are 
first  depressed  and  adversely  influ¬ 
enced  by  news  before  he  reads  the 
sales  message.  “It  may  be  that  a  part 
of  the  consumer  chiseling  today  is 
caused  by  the  fact  that  when  they 
open  the  pages  of  the  newspaper  they 
are  convinced  that  they  should  be 
saving  money  instead  of  spending  it,” 
he  stated.  Continuing  his  plea  for 
more  optimism  in  the  news  columns, 
Mr.  Sampson  suggested: 

“It  is  true  that  the  circulation  of 
the  public  press  is  the  reason  for 
merchants  using  this  media  to  get 
their  message  across,  but  it  is  not  true 
that  the  newspapers’  interests  are  best 
served  by  disseminating  only  what  is 
startling  by  virtue  of  its  being  a 
calamity.  Layoffs  in  the  same  fac¬ 
tories  reported  time  after  time  gives 
the  public  an  entirely  mistaken  idea 
of  the  situation. 

“Your  newspaper  may  be  interested 
in  the  thought  that  their  readers 
would  like  to  read  something  optimis¬ 
tic  once  in  a  while  and  perhaps  be 
more  anxious  to  buy  the  paper.  It 
is  true  that  if  you  fail  in  business  you 
will  get  free  advertising  in  the  news¬ 
paper  after  it  is  too  late,  but  you  must 
pay  for  the  announcement  of  your 
grand  opening  as  well  as  for  any  sub¬ 
sequent  publicity  on  your  success. 

“If  the  pulling  power  of  your  ad¬ 
vertising  is  reduced  one-half  by  rea¬ 
son  of  at  least  a  partially  unneces¬ 
sary  reverse  build-up,  then  the  at¬ 
tention  of  your  newspaper  should  be 
called  to  this  situation,  not  only  by 
you,  but  every  one  of  the  merchants 
in  your  community  with  a  view  to 
either  improving  the  sales  presenta¬ 
tion  or  reducing  your  advertising  rate 
proportionately.” 

Referring  to  the  alternative  of  using 
handbills,  if  newspapers  continue  their 
pessimistic  outlook,  he  continued: 

“This  is  one  thing  that  Little  Busi¬ 
ness  and  Big  Business  can  do  to  as¬ 
sure  a  sales  volume  which  is  at  least 
in  keeping  with  the  economic  situa¬ 
tion  of  the  community,  whereas  at  the 
moment  even  this  level  has  been 
lowered  through  hesitancy  superin¬ 
duced  by  this  altogether  too  top 
heavy  opposition  to  the  dollars  you 
spend  in  advertising. 

“The  attention  of  our  manufacturer 
has  been  called  to  this  highly  un¬ 
favorable  dissemination  of  news  by 


the  local  newspapers,  to  whom  our 
dealers  and  ourselves  pay  advertising 
money  .  .  .  and  we  shall  give  our 
fullest  support  to  our  factory  and 
their  advertising  agency  in  their  en¬ 
deavor  to  bring  into  the  newspapers, 
and  particularly  upon  the  front  page, 
every  possible  news  item  which  has 
to  do  with  employment,  reemploy¬ 
ment,  construction,  improvement,  bet¬ 
terment,  increase  in  commodity  and 
stock  prices,  optimistic  reports  on 
crops  and  anything  else  which  may 
be  of  assistance  in  making  the  adver¬ 
tiser’s  dollar  return  itself,  with  some¬ 
thing  to  spare. 

“The  writer  would  be  very  glad  to 
have  your  comments  and  especially 
the  comments  of  your  newspaper 
which  can  be  passed  on  to  other  mer¬ 
chants  in  an  effort  to  show  them  what 
can  be  done  and  by  virtue  of  cumula¬ 
tive  effort  improve  the  situation  as 
far  as  it  is  within  our  combined  power 
to  do  so.” 


ITU  Repudiates 
Howard,  Elects 
Baker  President 


807  Locals  Give  13,885 
Majority  to  AFL  Advocate 
.  .  .  3  Howard  Men  Win 


Claude  M.  Baker,  San  Francisco, 
was  elected  president  of  the  Interna¬ 
tional  Typographical  Union  at  the 


Claude  M.  Baker 


biennial  election 
May  25,  accord¬ 
ing  to  official 
tabulations  of 
returns  released 
June  17  by  the 
Board  of  Elec¬ 
tors,  ITU,  de¬ 
feating  Charles 
P.  Howard,  Chi¬ 
cago,  incumbent 
since  1926,  by  al- 
most  14,000 
votes. 

Final  count 
from  807  locals 


gave  Baker  37,229;  Howard  23,344. 

Mr.  Baker’s  Independent  ticket  won 
all  but  three  offices.  The  AFL-CIO 
controversy — ‘the  question  of  leaving 
the  AFL  and  joining  the  CIO,  which 
has  agitated  opposing  factions  in  the 
ITU  for  more  than  2  years — was  re¬ 
flected  in  the  balloting. 


Howard  AFL  Feo 

Mr.  Howard,  secretary  of  the  CIO, 
at  times  has  declared  that  the  ITU 
would  not  remain  a  part  of  the  fed¬ 
eration  if  the  executive  council  per¬ 
sisted  in  “interfering”  in  the  affairs 
of  affiliated  unions.  Co -founder  in 
1935  with  John  L.  Lewis  and  others, 
of  the  CIO,  he  had  urged  that  the  CIO 
should  not  be  an  issue  of  the  cam¬ 
paign.  However,  he  had  criticized  the 
AFL,  asserting  that  international 
unions  should  not  be  subordinate  to 
the  AFL. 

Mr.  Baker,  who  had  been  ITU  first 
vice-president,  has  consistently  ad¬ 
hered  to  the  same  close  affiliation  with 
the  AFL  that  has  lasted  all  through 
the  years.  The  vote  was  interpreted 
generally  as  a  strong  repudiation  of 
Mr.  Howard’s  policies  and  leadership. 

One  of  the  most  decisive  votes  along 
this  line  was  that  of  Union  No.  1, 
Indianapolis,  the  oldest  unit  in  the 
organization,  which  repudiated  Mr. 
Howard  204  to  9. 

The  three  members  of  Mr.  How¬ 
ard’s  ticket  who  won  are  Woodruff 
Randolph,  re-elected  secretary-treas¬ 
urer;  Francis  G.  Barrett,  New  York, 
first  vice-president,  and  Roy  T.  Baker, 
trustee.  Union  Printers’  Home. 


A 


/ 
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The  Petroleum  Industry  is  an  example  of 
what  can  be  accomplished  by  individual 
enterprise,  under  the  American  system,  in 
the  satisfaction  of  human  needs. 


It  takes  fifty  billion  gallons  of  petroleum 
per  year  to  make  life  in  America  what  it  is 
— AYz  gallons  per  day  per  family.  Kerosene 
is  still  the  only  source  of  light  on  millions 
of  farms ;  kerosene,  gasoline  and  Diesel  oil 
run  300,000  farm  lighting  plants.  Nearly  a 
million  and  a  half  homes  are  now  heated 
by  fuel  oil-burners.  The  heavy  tasks  of  farm 
life  have  been  greatly  reduced  by  kerosene 
and  gasoline  operated  water  pumps,  washing 
machines,  churns  and  refrigerators;  trucks, 
one  million  tractors,  power  saws.  Five  mil¬ 
lion  automobiles  take  farm  children  to  the 
world’s  best  schools;  make  farm  markets 
profitably  accessible ;  take  the  isolation  out 
of  American  farm  life.  An  automobile  for 
almost  every  family,  or  handy  bus,  takes 
the  worker  to  his  job  from  a  home  in 
healthful  surroundings,  or  his  family  shop¬ 
ping,  visiting,  picnicking  or  to  the  movies. 
In  1937  it  took  20,000,000,000  gallons  of 
motor  fuel  to  run  30,000,000  cars  and  trucks. 


Without  oil  of  course,  no  wheel  of  Indus¬ 
try  could  turn — a  billion  and  a  quarter 
gallons  of  lubricants  per  year.  And  be¬ 
sides  the  4,000,000,000  gallons  of  fuel  oil 
used  for  heating  purposes;  3,500,000,000 
gallons  (of  American  oil)  used  by  9,000 
ships;  2,500,000,000  by  U.  S.  railroads;  500,- 
000,000  by  the  Navy;  manufacturers  used 
another  3,000,000,000  gallons  in  1937. 


The  problem  of  the  Petroleum  Industry 
has  been  to  be  big  enough,  (1)  to  supply 
demand,  (2)  improve  product,  (3)  cut  costs, 
and  (4)  create  new  beneficent  uses.  Only 
typical  American  business  courage  and  in¬ 
ventiveness,  plus  the  adoption  of  mass-pro- 
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Crude  oil  sells  for  approximately  $1.20  a 
barrel,  but,  by  the  time  it  reaches  the  con¬ 
sumer,  it  has  paid  $1.05  in  taxes.  For  the 
Petroleum  Industry  is  the  nation’s  largest 
tax-payer.  Direct  taxes  on  gasoline  alone 
were  $964,000,000  in  1937. 

But  what  of  the  future? 

The  story  of  Petroleum  lies  in  the  future. 
Twelve  million  dollars  per  year  are  being 
spent  on  research.  Recently  developed  gaso¬ 
line  cracking  methods  helped  to  save  motor¬ 
ists  three  billion  dollars  last  year  alone.  The 
new  oil-burner  industry  already  gives  em¬ 
ployment  to  250,000  workers.  The  new  small 
Diesel  engine  will  soon  employ  as  many 
more.  The  possibilities  of  petroleum  deriva¬ 
tives  are  as  yet  almost  unexplored.  The  de¬ 
mand  for  fuels  tor  all  forms  of  transportation 
will  double  in  a  few  years. 

Every  citizen  of  the  United  States  should 
be  acquainted  with  all  of  the  facts  of  tnis 
great  industry  upon  which  his  maximum 
earning  power,  the  health  and  education  of 
his  family,  present  and  future  creature  com¬ 
forts  and  pleasures,  as  well  as  safety  in  time 
of  war  are  so  dependent. 

Why  not  approach  him  simply  and  di¬ 
rectly  in  the  pages  of  his  daily  newspaper? 
The  facts  are  convincing.  He  can  but  be¬ 
lieve  that  Oil  is  his  “Black  Gold,”  a  boon  to 
every  American  citizen,  and  the  Petroleum 
Industry  one  to  foster  and  protect  for  the 
good  of  all  America. 

The  Publishers  of  the  Newspapers  pre¬ 
senting  this  picture  of  a  great  industry,  in¬ 
vite  all  American  Industries  to  give  careful 
consideration  to  the  suggestion  that  misun¬ 
derstanding  is  born  of  ignorance.  Lay  the 
facts  of  your  Service  to  the  Public  before 
all  the  people,  the  readers  of  daily  news¬ 
papers  everywhere,  and  you  will  find  them 
quick  to  appreciate  and  just  in  appraisal. 


ducticn  technique  has  made  this  possible. 
For  there  were  only  3,297,996  automobiles 
to  be  supplied  with  fuel  in  1916 — but  19,237,- 
171,  ten  years  later;  gasoline  consumption 
of  aircraft  grew  from  nothing  to  80,000,000 
gallons  in  a  dozen  years;  oil-burner  fuel 
consiunption  nearly  doubled  in  three  years. 
And  in  the  near  future  we  face  wide  use  of 
the  new  small  Diesel  engine  and  the  dou¬ 
bling  of  our  Navy. 

Just  how  big  is  petroleum? 

925,000  wells  have  been  drilled  in  the 
United  States;  200,000  were  dry;  665,000 
were  listed  as  commercial  oil  wells;  half  of 
these  are  producing,  in  22  states.  Six  billion 
dollars  is  invested  in  oil  land  and  equip¬ 
ment,  4,000  rigs  drill  over  20,000  new  wells 
each  year;  these  average  over  half  a  mile 
in  depth  and  the  oil  does  not  (ordinarily) 
flow  naturally  but  has  to  be  pumped. 

422  refineries  in  33  States,  with  capacity 
for  refining  and  cracking  5,500,000  bbl.  of 
crude  oil  daily,  have  an  annual  output 
valued  at  two  billion  dollars.  It  takes  750 
tank  vessels,  154,000  tank  cars,  50,000  motor 
tank  trucks  and  100,000  utility  trucks, 
115,000  miles  of  pipe  line  costing  a  billion 
dollars,  to  transport  crude  oil  to  refineries 
and  refined  products  to  26,000  bulk  plants 
and  200,000  service  stations.  Petroleum 
pays  $250,000,000  annually  to  the  railroads ; 
supplies  one  third  of  the  cargo  of  the  ships 
in  American  world  trade.  Petroleum  pays 
$900,000,000  a  year  to  other  industries  for 
supplies;  farmers  get  $200,000,000  for  drill¬ 
ing  rights  and  royalties. 

Over  two  million  American  citizens  have 
nearly  fourteen  billion  dollars  invested  in 
Oil.  They  pay  $1,500,000,000  a  year  to 
1,000,000  employes;  furnish  a  living,  directly 
and  indirectly,  to  11,000,000. 
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18-Mile  Mountain  Trek 
Won  Air  Crash  Photos 


Won  Air  urasn  rnotos  Returning  to  his  place  with  the 

other  photographers,  Andy  proceed- 
By  JACK  PRICE  ed  to  pack  up  his  equipment.  “After 

all,”  said  Andy,  “you  can’t  expect  a 

NEWS  PICTURE  BEATS  of  national  vey  and  investigation.  When  the  bars  guy  with  a  diploma  to  work  on  his 
importance  are  not  always  obtained  were  let  down  to  the  cameramen  it  day  off.” 
by  metropolitan  lens-lads  or  major  was  the  signal  for  dash  and  speed.  Right  you  are,  Andy.  If  only  a  few 
newspapers.  This  was  demonstrated  Climb  concerns  engaged  in  manufacturing 

recently  by  the  Turlock  (Cal.)  Daily  Af.  ,0  •,  ,  photographic  equipment  would  also 

Journal,  which  obtained  and  printed  18-mile  climb  over  dan-  ^  . . . 


fields.”  Then  holding  the  scroll  with  U 

the  university  seal.  Dr.  Leutner  pre-  CuillGra  Klll^ntS 

sented  it  to  Andy,  saying,  “And  I  - - 

pray  that  the  next  34  years  may  be  aLF  LAZENBY,  Salisbury  (N.  C.) 


the  first  pictures  of  the  huge  TWA  ferous  terrain  at  an  altitude  of  10,000 

teet,  the  photographers  were  weary 
~  and  worn.  Since  all  the  members  of 

the  party  travelled  by  horse  they  were 


was  the  signal  for  dash  and  speed.  Right  you  are,  Andy.  If  only  a  few 
18-Mil*  Climb  concerns  engaged  in  manufacturing 

After  an  18-mile  climb  over  dan-  Photographic  ^uipment  would  al^ 
gerous  terrain  at  an  altitude  of  10,000  understand  and  realize  that  a  schol- 
feet,  the  photographers  were  weary  two  awarded  to  deserving 

and  worn.  Since  all  the  members  of  leu^-lad^s  would  1^  a  most  coveted 


prize,  they  would  be  doing  something 


necessarily  forced  to  return  by  the  •’®®hy  worth  while. 

same  method.  McDowell,  incidentally  Opens  Tokyo  Office 

novice  rider,  hence  his  p  ^  SCHREINER,  of  Hass  and 

Schreiner,  San  Fra. 

S  I  *  first  foreign  photogra 

he  dashe_d  back  to  Merced,  indepen- 


Post  staff  photographer,  was  bom 
.January  13,  1902,  in  the  same  house 

_  in  which  he  lives 

1  today.  He  fin¬ 

ished  high  school 
at  Salisbury  and 
then  attended 
I  Duke  University 

for  one  year.  He 
j  got  into  news 

photography 
through  a  first 
interest  in  mo- 
i  tion  pictures,  and 

his  motion  pic¬ 
ture  interests 
Alf  Lazenby  date  to  his  con¬ 

nection  with  a 


Schreiner,  San  Francisco,  is  the  ,^^3,  33  g^si^tant  manager. 


first  foreign  photographer  to  open 
offices  in  Tokyo  to  handle  news  photos 


He  became  interested  in  motion 


dently  of  the  others.  With  the  help  ^ picture  photography,  took  it  up  as  a 
of  Gladys  Gordon,  an  18-year-old  “"d  European  picture  3^ 

girl  who  acted  as  one  of  the  guides,  ■  started  free-lancing  for  news  reels 

McDowell  was  taken  through  short  'LTTTCI  'MFWCiMP'M  FTTSIFD  Ripley’s  “Believe  It  Or  Not”  films. 

...u-.u  -A  - A,.  nil&  JNtWajyitlN,  shooting  subjects  all  over  North  Ca- 

Lancaster,  Pa..  June  20 — Samuel  ^oU^a 


McDowell  was  taken  through  short  fJUS  NEWSMEN,  FINED 
cuts  which  at  times  almost  cured  him  .  n  t  on 

of  ambitions  to  obtain  any  beat.  ^  Lf ''’faster.  Pa  June  2(l-^amuel 
However,  they  emerged  from  the  Keiter,  foreman  of  a  road  construction 


However,  they  emerged  from  the  loreman  oi  a  roac^  nsi  c  joined  the  Post  two  years  ago 

mountains  at  the  town  of  Wawona,  company,  was  5100  and  costs  camera  work.  He  says  it 

five  hours  ahead  of  his  rivals.  From  fol^lling  $39  in  the  Lancaster  County  yi^s  been  a  case  of  riding  a  hobby 
there  he  drove  to  Turlock,  maintain-  Court  recently  after  he  pleaded  ^ 

ing  his  lead.  guilty  to  charges  of  assaulting  Her-  ■ 

,  The  Turlock  Journal,  which  re-  b^rt  B.  Krone.  Lancaster  New  Era  COURT  ORDERS  SALE 

^  cently  installed  a  one-man  photo-en-  reporter,  and  Edgar  M.  Sachs,  photog-  Execution  of  the  sale  of  important 

graving  plant,  had  been  notified  when  rapher,  while  they  were  covering  an  Dapgjg  estate  holdings  in  the  Oakland 

to  expect  McDowell,  hence  all  hands  assignment  on  road  construction  )  Tribune  to  the  J.  R.  Knowland 

were  ready  to  assist  in  publishing  the  work.  In  pleading  for  Keiter,  his  at-  interests  was  ordered  in  a  report  of 
first  pictures  of  the  wreck.  While  the  torney  said;  “Concrete  mixing  ma-  fi^.dings  signed  by  Judge  John  J.  Alien 
cuts  were  being  made  ready,  other  chines  are  dangerous  and  those  work-  Superior  Court  June  18  (E.  &  P. 

-  cameramen  appeared  in  the  newspa-  ing  on  them  are  faced  with  possible  ^8,  p.  34).  The  court  ignored 

Jack  S.  McDowell  P®*"  offices  for  assistance  in  develop-  danger  if  they  take  their  eyes  off  their  objections  to  the  sale  of  Mrs.  Herminia 

mg  and  printing  their  exposures.  The  work.  This  foreman  wanted  nothing  peralta  Dargie  estate  stock  as  pre¬ 
airliner  wrecked  on  a  mountain  peak  Paper  was  turned  over  to  the  visiting  to  distract  their  attention  from  their  ggntej  by  W.  H.  Metson  and  P.  H. 


near  Yosemite  Valley  on  March  1,  newspapermen  who  were  pleased  to  work.” 

but  not  located  until  the  middle  of  have  such  help  offered.  News  picture  mYT-zsTo  t-vttttit'i’ 

this  month.  The  cameraman  in  this  syndicates  had  sent  portable  wire  NOVEL  NEWS  EXHIBIT 
instance  was  Jack  S.  McDowell,  who  transmitters  to  the  paper  which  the  Methods  and  speed  of  news  ti 
is  also  co-owner  and  managing  edi-  office  used  as  a  base  of  operations.  mission  in  1812  and  1938  were 
tor  of  this  enterprising  newspaper.  Preparedncit  Best  Asset  trasted  in  the  New  Haven  (C( 

The  circumstances  surrounding  the 


Methods  and  speed  of  news  trans¬ 
mission  in  1812  and  1938  were  con¬ 
trasted  in  the  New  Haven  (Conn.) 


McCarthy,  Jr.,  attorneys  for  Captain 
Ant.mio  Rodriguez  Martin.  The  ob¬ 
jections  were  filed  June  17. 

BOHEN  PROMOTED 

Fred  Bohen,  president  of  Meredith 


The  circumstances  surrounding  the  Naturally,  the  Turlock  Daily  Jour-  Register's  exhibit  at  the  Progress  Ex-  Publishing  Co.,  publishers  of  Better 

coverage  of  the  story  makes  this  as-  nal  is  proud  of  its  achievement.  All  position  held  at  the  Yale  Bowl  during  Homes  &  Gardens  and  Successful 

signment  a  little  different  from  the  of  which  again  proves  the  adage  that  New  Haven’s  Tercentenary  Celebra-  parminn  hac  annointed  Fdwin  T 

routine.  McDowell  did  not  first  dis-  “preparedness  is  the  best  asset  for  tion,  June  1-11.  The  exhibit,  created  Meredith  vice-president  as  general 

cover  the  location  of  the  wreckage  any  newspaper  and  photographer,  re-  by  Walter  Mills,  circulation  manager;  manaeer  of  the  firm 

nor  was  he  the  first  cameraman  to  gardless  of  geographic  location.  Ma-  R.  S.  Jackson,  assistant  to  the  pub-  ' _ 

visit  the  scene.  His  excellent  work  jor  stories  are  neither  heralded  in  Usher  and  Roger  Connelly,  managing 

was  the  result  of  resour^fulneM  and  advance  nor  are  they  the  exclusive  editor,  featured  colored  world  map.  _  lx 

stamina.  His  beat  was  the  work  of  a  property  of  any  individual.”  Key  cities  of  both  maps  could  be  I  nC  TOUQHGSt 

cam^ip  mapped  out  long  in  ^vance  illuminated  by  pressing  buttons  in  a 

of  the  breaking  of  the  story.  The  net  Kraffert  Honored  cabinet  in  front.  At  the  same  time  III  ASSIQIlll1©nT  •  •  •  I 


result  was  a  five-hour  lead  over  his  THE  WESTERN  RESERVE  Univer-  panels  in  the  cabinet  were  illuminated 
competitors  in  returning  from  the  sity  of  Cleveland  recently  set  a  in  ^uch  a  way  that  messages  could  be 

scene  of  the  disaster.  unique  precedent  in  regard  to  a  read,  contrasting  the  methods  and 

Anticipated  the  Story  newspaper  cameraman.  We  have  often  speed  of  news  transmission  then  and 

It  appeared  that  when  the  first  news  heard  of  a  newspaper  or  some  local  now. 


of  the  crash  Hashed  over  the  wires, 
McDowell  and  his  brother  W.  Clif- 


society  wining  or  dining  a  camera¬ 
man  in  recognition  of  his  services. 


ford,  believed  that  the  accident  hap-  fi*’®*  time  a  university 

pened  within  the  area  where  it  was  honors  a  lens-lad  with  a  certificate 
discovered.  Anticipating  what  the  work. 


NRDGA  MEETS  JUNE  27 

National  Dry  Goods  Association 
convention  will  be  held  June  2? 


assignment  would  entail,  they  pre-  When  Andrew  Levand  “Andy”  Netherland 

pared  for  the  emergency.  They  made  Kraffert,  staff  photographer  of  Cleve-  t^laza.  Cincinnati. _ 

many  trips  into  the  region  where  the  Plain  Dealer,  was  sent  to  the  e  j  At  a 

plane  fell,  hoping  they  would  dis-  Western  Reserve  University  to  cover  Broadeii  the  scop*  of  your 

cover  the  wreckage.  Although  they  commencement  exercises,  little  SPEED  O  UN! 

did  not  locate  the  scene  of  the  disas-  I'®  realize  what  was  in  store  for  , 


ter  they  did  learn  how  to  travel  in  the  I'™ 


territory  if  called  upon  to  make  a 
swift  passage. 


“Just  another  dull  day  waiting  for 
the  diplomas  to  be  handed  out,”  said 


When  the  news  of  the  discovery  of  Andy  to  his  colleagues.  After  shoot- 
the  wreckage  reached  the  Turlock  ^8  ®  films,  he  was  startled  to 
Journal,  McDowell  dashed  to  Merced  hear  his  name  called  by  Dr.  Win- 
the  town  nearest  the  scene  of  the  Leutner,  president  of  the 

crash.  Teaming  up  with  John  university.  Before  he  knew  what  it 
Schmidt,  city  editor,  of  the  Merced  was  all  about,  those  in  the  “plot”  had 
Sun-Star,  they  pooled  their  photo-  ganged-up  on  Andy,  escorting  him 
graphic  equipments  and  agreed  to  dais  where  with  eyes  popping, 

divide  the  results  if  successful.  The  h®  was  awarded  a  scroll,  new  to  the 
caravan  cons.sting  of  guides,  rangers,  profession. 

TWA  officials,  reporters  and  camera-  Dr.  Leutner  with  all  the  dignity  of 
men  was  formed  and  then  trekked  to  a  college  president  turned  to  “Andy,” 
the  site  of  the  crash.  All  cameramen  grasped  his  hand  and  said,  “Andrew 
were  on  an  equal  footing.  They  were  Levand  Kraffert,  from  time  imme- 
not  permitted  to  attempt  any  beats  to  morial  you  have  been  picturing  the 
the  scene.  In  fact  McDowell  reports,  activities  of  the  university  to  the 
close-up  shots  could  not  be  made  world.  As  a  photographer-extraor- 
until  the  officials  had  made  their  sur-  dinary,  your  work  has  covered  many 


Plaza,  Cincinnati. 

Broaden  the  scop*  of  your 

SPEEDGUN! 

* 

.Mi‘iiilcUohn  .XdJiiHtHhlp  Keflrrtor 

Kor  cc-ntennK  bulb  with  the  oiilical 
•fnlfr  of  your  rfflcclor.  This  adjust¬ 
able’  rpflts’tor  fits  into  the  same  slot 
which  ordinarily  carries  fixoil-forus 
reflector.  Slides  up  and  down:  may  be 
loektsl  in  imsition.  Takes  all  standard 
size  bulbs. 

Coinplelp  with  >  In.  .\|>lantlr  reflertor  $r>.00 

.\rijiistahle  flxtiirr  with  .voiir  reflertor  e.OO 

* 

riiixer-Tip  Control  S|teedKiin  Release 

lndis|>ensable  for  Model  C  (runs  on 
S|>eeil  Graphic.  Cable  release  screws 
into  a  small  socket  in  body  of  irun: 
pitiinrcr  end  attached  to  the  Ixsl  of 
camera  or  may  be  held  in  the  hand. 
Touch  the  button  and  shutter  and 
flash  are  set  off  simultaneously.  This 
new  release  is  imiiortant  to  photoB- 
raphers  who  use  a  couphsi  ranae 
finder. 

.Vttarhed  at  the  Kiteedtrun  fac¬ 
tory,  eomplete  with  eahle 
Mo<lel  C.  SpeedBun  for  Spetsl  Graphic 

with  flat  reflector . $14.3.'> 

T’niversal  Model  SpeedBun .  .  .  .  26.0<» 
.Se  stamp  brinBs  exposure  slide  scale  E-.‘l. 

Made  ia  the  V.  S.  A.  by 
S.  MENDELSOHN  Xew  York  City 


The  Toughest 
Assignment . . . 

for  any  omployor  on 

.  .  .  nowspapors 
.  .  .  press  associations 
.  .  .  magazines 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as¬ 
sistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago — 35  East  Wocker  Drive 
Los  Augeles— 2387  Teviot  Street 


for  JUNE  2  5. 
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Chicago  Times 
Resumes  in 
Its  Own  Plant 

Press  Units  Damaged 
By  Fire  Last  Week 
Are  Restored  Quickly 

Chicago,  June  21  —  The  Chicago 
Times,  temporarily  crippled  last  week 
because  of  fire  in  its  pressroom,  re¬ 
sumed  complete  publication  in  its  own 
plant  June  18,  printing  Sunday’s  pa¬ 
per  on  its  own  presses,  after  having 

2(;  DAILV  1^  TIMES 

HOf ST 

THE  PRESS! 

fTh0  Tribumm’s) 


Capitalixinq  on  !h  mitfortuno,  the  Chicago 
Timet  issued  special  "fire"  editions  June 
15,  using  Chicago  Tribune  presses  at  the 
above  headline  cleverly  notes.  Front 
pages  of  other  editions  were  the  same 
except  for  the  ears  "Fire  Sports"  and  "Fire 
Final"  with  their  respective  headlines  "Are 
We  Burned  Upl"  and  "Fire  Is  Out,  So  It 
Times." 


used  the  Chicago  Tribune’s  presses 
for  three  days. 

Although  five  units  and  one  pair  of 
folders,  badly  damaged  by  fire  and 
water,  are  still  to  be  rewired  and  re¬ 
conditioned,  the  Times  is  using  its 
remaining  15  press  units  and  three 
pairs  of  folders  to  print  its  entire 
press  run.  It  is  estimated  it  will  take 
three  weeks  in  which  to  recondition 
completely  the  press  units  in  which 
the  fire  was  concentrated. 

Cause  of  the  fire  is  still  a  matter  of 
speculation,  although  Times  officials 
advanced  the  belief  this  week  that  an 
electric  light  bulb,  operating  on  di¬ 
rect  current,  exploded  over  the  fold¬ 
ers,  igniting  paper  dust.  Flames 
spread  to  ink  rollers  on  the  presses. 
Fire  was  confined  to  the  press  units. 

Seek  to  Cot  Fire  Hoiordt 

Times  officials,  after  an  investiga¬ 
tion  into  possible  causes  of  the  fire, 
have  recommended  that  roller  manu¬ 
facturers  develop  a  non-inflammable 
roller.  Press  blanket  manufacturers 
were  also  informed  that  coatings  on 
blankets  burn  freely. 

The  Times  has  installed  vapor  proof 
lamp  guards  over  electric  lights  to 
prevent  possible  ignition  from  burst¬ 
ing  bulbs.  Paper  dust  will  be  blown 
from  the  presses  twice  daily,  once  at 
the  end  of  the  day’s  press  run  and 
again  in  the  middle.  In  the  past,  pa¬ 
per  dust  has  been  blown  from  the 
presses  at  the  start  of  the  day’s  run 
and  again  the  middle.  The  fire 
started  at  6:20  a.m.,  June  15,  before 
the  press  crews  had  blown  dust  from 
the  presses.  Rigid  “no  smoking’’ 
rules  will  be  enforced  in  the  locker 
and  mail  rooms,  as  well  as  reel  and 
pressrooms,  Mr.  Thomason  stated. 

Damage  to  press  machinery  by  fire 
and  water  was  such  that  production 
of  the  paper  in  the  Times  plant 


was  impossible,  although  composing 
stereotyping  and  etching  departments 
were  undamaged.  The  Times  was 
promptly  tendered  assistance  by  all 
Chicago’s  newspapers.  The  Goss 
presses  of  the  Tribune  being  of  the 
same  manufacture  as  the  Times,  the 
Tribune’s  offer  was  accepted.  Neces¬ 
sary  changes  in  12  press  units  to  per¬ 
mit  printing  of  the  Times’  five-column 
paper  were  completed  at  noon  and 
from  stereotyp>e  plates  cast  in  the 
Times  plant,  the  Tribune  presses  pro¬ 
duced  the  June  “fire”  editions. 

Quick  Pressroom  Cleanup 
Assisting  Ray  Hahne,  Times  me¬ 
chanical  superintendent;  Bert  Rouse, 
pressroom  foreman;  Clem  Pregler, 
maintenance  chief;  and  George  Emms, 
stereotyping  foreman  in  directing  op¬ 
erations  at  the  Times  pressroom,  were 
Martin  Brueshaber,  president  of  Goss 
Printing  Press  Co.;  I.  J.  VanNatta, 
Goss  engineer;  A.  J.  Cline,  president 
of  Cline  Electric  Co.,  and  H.  R.  Behr, 
Cline  engineer. 

In  less  than  12  hours,  the  Times 
pressroom  was  restored  to  something 
approaching  normal  efficiency.  By 
Thursday,  two  presses  were  in  op¬ 
eration,  printing  three-fourths  of  the 
paper’s  circulation.  On  Friday  a 
third  press  was  added  to  the  battery 
and  95%  of  the  Time’s  circulation  was 
printed  in  its  own  plant,  with  com¬ 
plete  operation  resumed  on  Satur¬ 
day.  The  400,000  copies  of  the  16- 
page  Sunday  color  comic  supplement, 
printed  elsewhere,  were  on  the  floor 
above  the  fire,  but  were  undamaged. 

Radical  changes  were  made  by 
Tribune  machinists  in  10  press  units 
to  accommodate  the  66- inch  Times 
newsprint  rolls  and  its  5-column 
stereotype  casts.  The  Tribune  uses 
71-inch  rolls  and  has  8-column  print¬ 
ing  plates.  From  each  end  of  the 
20  printing  cylinders,  plate  clips  which 
lock  the  stereotypes  in  place,  had  to 
be  moved  inward  2^  inches.  To  ad¬ 
just  the  complex  folder  mechanisms 
t  i  cut,  fold  and  deliver  tabloid-sized 
newspapers,  machinists  had  to  shear 
inches  of  metal  off  the  adjacent 
comers  of  the  triangle- shaped  form 
ers  so  as  to  allow  them  to  come 
closer  together. 

Slitters  were  installed  at  the  top 
center  of  each  former  to  slit  the  half 
webs  into  tabloid  size  sheets.  To 
allow  the  slitter  to  cut  through  the 
paper  without  coming  into  contact 
with  the  former  rollers,  it  was  neces¬ 
sary  to  cut  2  rings  out  of  the  roller 
top  former.  Nipping  rollers,  a  part 
of  the  folder  mechanism,  had  to  be 
built  up  with  taps.  Dispatch  con¬ 
veyor  wires  which  carry  the  printed 
papers  upward  from  the  presses  to 
the  mailing  room  had  to  be  brought 
closer  together  and  the  reel  arms 
were  moved  in  to  accommodate  the 
narrower  width  paper. 
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(For  Newspaper  Executives  Only) 

One  way  to  get 

Oil  and  Gasoline 
Linage 

Media  Records — gas  and  oil  percentages  for  post  nine 
years  follow: — 


1929 

was 

92.7% 

1930 

High 

100% 

1931 

was 

69%  1 

1932 

was 

67.7%  1 

1933 

was 

78.4% 

1934 

was 

72.3% 

1935 

was 

61.9% 

1936 

was 

60.8% 

1937 

was 

50.2% 

1938 — ^what's  your  guess? 

In  1929,  we  produced  in  the  United  States  17,538,788,709  gah 
Ions  of  gasoline  (Bureau  of  Census).  In  1936,  taxed  motor 
fuel  consumption  totaled  19,011,522,000  gallons.  In  1938 — 
right  now,  there  are  over  2,000,000  more  motor  vehicles  and 
trucks  running  than  were  running  in  1929. 

Stated  another  way — newspaper  oil  and  gasoline  linage  is  off 
49.8%  since  1930.  Cars  operating  are  up  about  6% — gasoline 
and  oil  sales  up  about  10%. 

What  would  you  do  if — 

Suppose  one,  two,  or  a  half-dozen  of  your  department  stores 
cut  their  linage  in  half  in  an  8'year  period?  What  would  you 
do?  Raise  your  rates  to  cancel  the  lost  revenue?  Replace  the 
loss  with  other  classifications?  Up  your  subscription  price?  Or 
just  sit  still  and  take  it  on  the  chin? 

The  chances  are  that  your  business  office  and  advertising  depart¬ 
ments  and  research  people  would  be  on  this  problem  within  24 
hours,  and  within  a  week  there  would  be  plenty  of  old-fashioned 
rough  and  tumble  selling  going  on  in  the  offices  of  department 
store  executives. 

Want  some  of  this  linage  back? 

Here  is  a  suggestion.  We  have  on  our  subscription  lists  hundreds 
of  oil  advertising  men  in  agencies  and  in  oil  offices  who  haven’t 
the  remotest  idea  of  what  your  own  individual  market  is  worth 
to  them.  You  can  run  a  story  every  week  for  a  year,  the  size 
of  this  ad,  at  a  cost  of  $5,720.00  and  skim  the  first  cream  of  new 
oil  and  gas  linage  that  is  coming  back  to  all  newspapers,  just 
as  soon  as  a  few  two-fisted  newspaper  men  buy  some  white 
space  in  this  paper  and  let  go  with  both  barrels.  And  you 
don't  need  a  string  of  papers — we  will  do  the  job  alone  in  less 
than  a  year. 

_  Yes.  it’s  really  free.  .4  copy  service  to  help  you  get 

^  start«*<l.  Phone,  write,  wire,  or  walk  in.  We  are 

ready  to  do  our  part. 

Editor  and  Publisher 

The  Newspaper  Advocate 
1700  Times  Bldg.  New  York  City 


EDITOR 


PUBLISHER 


Skott  "Take! 


CHARI.es  H.  sessions,  managing 
editor  of  the  Topeka  Daily  Capital,  • 
wrote  William  Allen  White  recently  ' 
telling  him  what  a  delightful  time  he 
had  at  the  luncheon  White  gave  June  , 
8  for  Carl  W.  Ackerman,  and  received  ^ 
the  following  characteristic  reply:  ] 

“I  am  glad  you  liked  the  party.  ^ 
Most  of  the  success  of  it  was  due  to 
Sallie  (Mrs.  White).  As  far  as  I  can 
figure  it  out,  I  have  done  just  one  | 
really  intelligent  thing  in  all  my  life,  ^ 
and  that  Weis  to  surrender  when  I  j 
saw  Sallie  coming  my  way.  She  has  ^ 
been  a  competent,  intelligent,  cour-  ^ 
ageous  woman.  In  spite  of  the  fact  j 
that  in  public  I  walk  on  my  heels  and  ^ 
talk  bass.  I  am.  nevertheless,  instinc-  ^ 
tively.  just  a  clinging  vine.”  ^ 

■ 

QUAINT  AMERICAN  custom  re¬ 
ported  in  John  Roosevelt- Anne  , 
Clark  wedding  story  in  New  York  , 
Herald  Tribune  June  19:  ; 

"Bishop  Sherrill  conducted  the  first  ; 
part  of  the  simple  Episcopal  cere¬ 
mony.  and  Dr.  Peabody  took  it  up  at 
the  pwint  where  the  couple  exchcinged 
their  cows.” 

■ 

THE  CONGRESSIONAL  adjournment 
story  in  the  Woburn  (Mass.)  Daily 
Times  found  the  headline  writer  try¬ 
ing  tB  cover  too  much  ground  in  a 
lower  deck  of  a  double  column  head 
which  read: 

President  Roosevelt  Achieved  Most 
OF  What  He  Attempted  to  Accom¬ 
plish — Congressman  Dies 
Suddenly 

B 

AN  EDITORIAL  WRITER  on  the 
Columbus  Disntach  whose  hand¬ 
writing  is  something  less  than  cop¬ 
per-plate  rubbed  his  eyes  the  other 
day  at  the  title  of  one  of  his  pieces 
as  shown  on  the  galley  proof.  It 
bore  no  relation  to  anything  he  re¬ 
membered  writing. 

Glancing  through  the  body  of  the 
editorial  he  recognized  it  as  one 
which  dealt  with  food  habits  in  warm 
weather.  The  original  head  had  been 
—  ‘‘Hot  Days  and  Heavy  Foods.” 

Possibly  influenced  by  the  visit  the 
day  before  of  the  Detroit  motor  mag¬ 
nate  to  nearby  Granville  to  witness 
a  relative’s  graduation  from  college, 
an  event  which  was  widely  publicized 
in  the  Columbus  press,  a  conscientious 
compositor  had  rendered  the  caption, 
together  with  the  secondary  head 
which  the  Dispiatch  uses,  thus: 

‘‘HOT  DOGS  AND  HENRY  FORD— 
Make  a  Poor  Combination  .  .  .” 

B 

CONVERSATIONAL  feat  reported  in 
Jackson  (Tenn.)  Sun  recently: 

U.  S.  AMBASSADOR 

TALKS  TO  STALIN, 

BUT  IS  SILENT 

B 

POSSIBLY  a  nudism  item  from 
Bloomington  (Ill.)  Pantograph: 
‘‘NAVEL  GROUPS  TO 

ORGANIZE  NA'nONALLY.” 

B 

URGENT  communication  appearing 
in  June  15  issue  of  Daily  Calumet, 
Chicago  community  paper: 

‘‘Correction 
"Daily  Calumet. 

"Dear  Sirs:  In  a  recent  issue  you 
had  an  article  in  your  papier  stating 
that  my  wife  and  myself  are  the 
proud  parents  of  a  baby  boy.  If  you’d 
kindly  reprint  this  and  state  that  it 
was  a  premature  birth  and  that  the 
baby  is  in  an  incubator  at  the  Pres¬ 
byterian  hospital,  it  would  be  greatly 
appreciated  as  the  article  is  causing 
me  a  great  deal  of  embarrassment  and 
a  lot  of  unnecessary  hard  feelings. 


The  point  is  I  am  only  married  sev¬ 
eral  months.  Thanking  you  in  ad¬ 
vance,  I  am, 

‘‘Yours  truly, 
“Walter  Slowikowski.” 

B 

Editor  &  I’i  blisher  will  pay  $2  for  each 
“Short  Take"  accepted  and  published.  Those 
not  used  will  not  be  returned. 


(l^faituarp 


Atlanta  Constitution 
Promotes  McGill,  Jones 

ATLANTA,  June  20 — Sports  Editor 
Ralph  McGill  last  week  was  ap¬ 
pointed  executiv’e  editor  of  the  Atlanta 
Constitution  to 


fill  the  vacancy 
left  by  the  death 
of  Francis  W. 

Clarke,  and 
Ralph  T.  Jones, 

Constitution  col¬ 
umnist,  was  ap¬ 
pointed  associate 
editor. 

The  appoint¬ 
ments,  effective 
June  16,  were 
announced  by 
Major  Clark  ^^1 
Howell,  pres- 

ident  and  publisher  of  the  Constitu¬ 
tion  since  the  death  of  his  father  in 
1936,  and  who  now  becomes  editor 
and  publisher. 

McGill,  who  recently  returned  from 
a  six  months’  tour  of  Europe  under 
a  Rosenwald  fellowship,  will  have 
complete  charge  of  the  news,  sports 
and  society  departments.  He  also  will 
write  a  daily  editorial  page  column, 
as  well  as  special  articles  for  the  news 
columns. 

Jones,  who  has  been  chief  editorial 
writer,  and  in  charge  of  the  editorial 
page  since  Executive  Editor  Clarke’s 
death  Feb.  20,  will  have  complete 
control  of  the  editorial  page. 

McGill  appointed  Jack  Troy  as 
sports  editor.  Troy  has  been  with  the 
Constitution  sports  department  sev¬ 
eral  years,  and  has  been  acting  sports 
editor  during  McGill’s  absence. 

McGill,  educated  at  Vanderbilt  Uni¬ 
versity,  joined  the  Nashville  Banner, 
shortly  after  the  war,  during  which 
he  served  with  the  U.  S.  Marines.  He 
spent  three  years  as  a  reporter  and 
political  writer  before  becoming 
sports  editor.  He  joined  the  Consti¬ 
tution  as  assistant  sports  editor  in 
1929,  becoming  sports  editor  in  1931. 

Jones,  a  native  of  Liverpool,  En¬ 
gland,  joined  the  Constitution  more 
than  25  years  ago  after  newspaper 
work  in  Canada,  New  York  state. 
North  Carolina,  and  South  Carolina. 
He  was  formerly  city  editor,  and 
managing  editor. 

B 

FEHLMAN  FISH  STORY 

Frank  E.  Fehlman,  advertising 
counseler  who  conducts  the  ‘‘How 
Newspaper  Advertising  Works”  col¬ 
umn  in  Editor  &  Publisher,  had  the 
fish  story  of  his  lifetime  to  relate  this 
week  when  he  returned  from  the 
Thousand  Islands — with  photographic 
proof  of  his  yarn.  Fishing  for  bass 
last  week,  he  hooked  and  landed  a 
22-pound  muskellunge  and  had  to  put 
h  back.  The  law  says  ‘‘no  muskies 
until  July  1,”  so  Fehlman  weighed  the 
fish,  photographed  it  and  put  it  back 
in  the  water. 


NEW  N.  I.  WEEKLY 

Atlantic  City  Leader  has  made  its 
debut  in  the  New  Jersey  weekly  field. 
Miss  Frances  D.  Daily,  formerly  re¬ 
porter  for  Woodbury  (N.  J.)  Times, 
Atlantic  City  Daily  World,  Atlantic 
City  News  and  Camden  (N.  J.)  Cour¬ 
ier-Post,  is  publisher.  Vincent  E. 
Clark,  formerly  editor  Atlantic  City 
Daily  World  and  Atlantic  City  News, 
is  assistant  to  the  oublisher. 


HERBERT  E.  G0(X:H,  59,  former 

owner  and  publisher  of  Lincoln 
(Neb.)  Star,  committed  suicide  there 
last  week  and  was  found  in  the  bath¬ 
room  of  his  home  with  a  bullet  in  his 
head.  He  sold  the  Star  to  its  present 
owner,  the  Lee  Syndicate. 

Lyman  B.  Bingay,  55,  brother  of 
Malcolm  W.  Bingay,  editorial  director 
of  Detroit  Free  Press,  and  a  division 
superintendent  of  Detroit  City  Gas 
Co.,  died  June  18  at  Henry  Ford  Hos¬ 
pital,  Detroit. 

C.  Clinton  Bennett,  74,  veteran 
newspaperman  who  had  been  with 
the  New  York  Times,  Brooklyn  Eagle, 
Bronx  Home  News  and  other  news¬ 
papers,  died  June  15  at  his  home  in 
Baldwin,  L.  I. 

Ernest  J.  McLaren,  57,  district 
agent  of  Buffalo  Courier-Express  cir¬ 
culation  department,  died  June  19  in 
his  home  there,  following  a  heart  at¬ 
tack.  He  had  been  with  the  cir¬ 
culation  department  of  the  Courier- 
Express  since  boyhood. 

E.  Langley  Jones.  74,  for  30  years 
with  the  San  Francisco  Examiner  staff 
and  a  former  war  correspondent,  who 
retired  two  years  ago,  died  recently 
in  San  Francisco.  On  April  18,  1906, 
the  day  of  the  San  Francisco  fire,  he 
was  one  of  the  first  newspapermen  to 
report  for  work  and  assisted  in  pre¬ 
paring  the  historic  Call-Chronicle- 
Examiner  combined  paper  which  told 
the  first  story  of  the  disaster. 

Mrs.  Ethelyn  Friend  Middleton,  71, 
writer  and  lecturer  and  a  former 
Paris  correspondent  of  Chicago  Daily 
News  and  later  with  the  New  York 
World  staff  died  in  Los  Angeles,  June 
16.  During  her  career  she  had  been 
advertising  copy  writer  for  Armour  & 
Co.,  Chicago,  and  in  later  years  be¬ 
came  a  feature  writer  and  lecturer 
on  topics  of  interest  to  women. 

Samuel  Max  Melamed,  52,  author 
and  editorial  writer  of  New  York 
Staats  Zeitung,  1914-33,  and  editor  of 
American  Jewish  Chronicle,  1914-18 
and  editor  of  The  Reflex,  a  Jewish 
magazine,  until  its  suspension  in  1936, 
died  June  19  in  the  Sydenham  Hos¬ 
pital,  New  York,  following  an  opera¬ 
tion  performed  June  16. 

Bruce  Chesterman,  65,  former 
newspaperman,  playwright  and  the¬ 
atrical  producer,  died  June  18  in  a 
Richmond,  Va.,  hospital  after  a  long 
illness.  Bruce  Chesterman,  in  his 
early  manhood,  was  a  reporter  with 
the  old  Richmond  Dispatch,  and  later 
drama  editor. 

Peter  Rutherford,  79,  first  adver¬ 
tising  manager,  Toronto  Daily  Star, 
died  June  15  in  his  Toronto  home. 
An  advertising  executive  for  many 
years,  Mr.  Rutherford  went  to  To¬ 
ronto  in  1887.  One  month  ago  he  re- 


1/  you  need 


signed  as  advertising  manager  of  SeU 
lers-Gough  Fur  Co.  His  first  job  had 
been  on  the  Owen  Sound  (Ont) 
Times.  When  first  in  Toronto,  he  was 
associated  with  the  staff  of  the  Empire 
newspaper,  later  joining  the  staff  of 
the  newly- formed  Star.  He  also  was 
associated  with  the  Toronto  World 
before  going  into  the  free-lance  ad¬ 
vertising  work. 

Fred  B.  Martin,  80,  for  50  years  an 
employe  of  Detroit  Free  Press  com¬ 
posing  room,  died  June  18  at  his  home 
in  that  city.  Mr.  Martin  had  worked 
on  newspapers  in  Portsmouth,  0, 
Columbus,  Cincinnati,  and  Louisville 
before  going  to  Detroit. 

Maurice  J.  McDonnell,  69,  for  45 
years  a  San  Francisco  Examiner  com- 
piosing  room  employe,  died  June  15 
at  his  San  Francisco  home.  He  was 
past  president  of  the  Union  Printers‘ 
Mutual  Aid  Association  for  many 
years. 

B 

Planes  Aided  Press 
Coverage  of  Wreck 

Press  coverage  of  the  wreck  of  the 
Milwaukee  Road’s  crack  train  Olym¬ 
pian  early  last  Sunday  was  thorough 
and  fast  despite  the  isolated  locale  of 
the  tragedy,  which  occurred  in  the 
country  north  of  the  Yellowstone 
River  about  26  miles  from  Miles  City. 
Mont.  More  than  40  persons  di^ 
when  the  train  plunged  through  a 
bridge  into  Custer’s  Creek. 

Brunt  of  the  early  news  work  fell 
on  the  staff  of  the  Miles  City  Star,  an 
Associated  Press  member.  The  daily’s 
force  was  limited  to  three  men,  in¬ 
cluding  Lou  Grill,  associate  editor; 
Leonard  Vannell,  telegraph  editor, 
and  E.  G.  Covington,  reporter.  Al¬ 
though  the  news  reached  Miles  City 
an  hour  after  the  wreck  occurred, 
first  indications  were  that  the  loss  of 
life  would  not  be  great.  It  then  de¬ 
veloped  that  many  were  dead  and  a 
deluge  of  inquiries  from  all  over  the 
nation  followed.  News  and  picture 
agencies  swamped  the  Star’s  offices, 
according  to  Grill. 

A  Department  of  Agriculture  plane, 
pilot  and  photographer  were  obtained 
in  Miles  City  and  many  amateur  and 
commercial  photographers  were 
pressed  into  service.  It  was  virtually 
impossible  to  reach  the  wreck  site  by 
automobile.  An  improvised  ferry  was 
used  to  cross  the  swollen  Yellowstone 
river.  In  large  part  newsmen  de¬ 
pended  upon  reports  taken  back  to 
Miles  City  by  wrecking  crew  mem¬ 
bers.  Sunday  afternoon  a  Northwest 
Airlines  plane  made  an  unscheduled 
stop  at  Miles  City  to  expedite  ship¬ 
ments  of  news  pictures.  All  services 
flew  picture  transmitting  equipment  to 
Montana  or  piart  way  for  fast  clearing 
of  photos  to  client  papers. 
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Guild  Eliminates  Units 
As  Contract  Parties 

Local  Guilds  Held  Chargeable  with  Enforcement 
Of  Pact  Provisions  .  .  .  Boycott  on  Jap  Goods 
Voted  .  .  .  Broun,  Eddy,  Pasche  Re-elected 
By  ARTHUR  ROBB 


TORONTO,  June  19  —  Heywood 
Broun,  columnist  of  the  Scripps- 
Howard  Newspapers,  was  re-elected 
president  of  the  American  Newspaper 
Guild  at  its  convention  which  closed 
here  Friday.  Victor  Pasche,  of  New 
York,  was  re-elected  secretary-trea¬ 
surer.  Neither  was  opposed.  Jona¬ 
than  Eddy,  New  York,  won  a  three- 
way  contest  for  re-election  as  execu¬ 
tive  vice-president,  defeating  Don 
Stevens,  of  Chicago,  and  Julius  Kly- 
man  of  St.  Louis. 

Ten  vice-presidents  were  elected 
under  the  guild’s  amended  constitu¬ 
tion,  five  at  large  and  five  represent¬ 
ing  geographical  regions.  The  regional 
vice-presidents  are: 

Region  No.  1  (East),  Donal  Sulli¬ 
van,  president  Boston 'guild,  who  de¬ 
feated  Earl  Homan  of  Reading,  Pa. 
The  vote  was  116  2/3  to  36  1/3. 

Region  No.  2  (South),  Harry  Mar¬ 
tin  of  Memphis,  Tenn.,  who  defeated 
Quentin  Gore,  Chattanooga,  76  to  75. 

Klyman  Defeats  Wohi 
Region  No.  3  (Middle  West),  Julius 
Klyman  of  St.  Louis,  defeated  Harry 
Wohl,  Chicago.  No  tally  was  taken 
when  Klyman’s  election  was  conceded. 

Region  No.  4  (Far  West),  Robert 
Camozzi,  Seattle,  elected  by  acclama¬ 
tion. 

Region  No.  5  (Canada),  Roger  Ir¬ 
win  of  Toronto,  elected  by  acclama¬ 
tion. 

Vice-presidents  at  large  were  elected 
as  follows: 

Morris  Watson  of  New  York,  by 
acclamation;  William  Farson  of  Phil¬ 
adelphia,  defeated  Harry  E.  Morrison 
of  Columbus;  I.  L.  Kenen  of  Cleve¬ 
land,  defeated  William  J.  Shine  of 
Columbus;  Quentin  Gore  of  Chatta¬ 
nooga,  defeated  Harry  Wohl,  Chicago. 

San  Francisco  was  selected  as  the 
1939  convention  city. 

To  Boycetf  Japanese  Goods 
Resolutions  presented  at  the  closing 
session  carried  an  element  of  contro¬ 
versial  dynamite  lacking  in  those 
passed  earlier.  One  report  which 
provoked  differing  opinions  both  in 
the  committee  and  on  the  floor  fa¬ 
vored  a  boycott  on  Japanese  manu¬ 
factured  goods.  A  minority  report, 
in  opposition  to  a  boycott  stand  by 
the  guild  was  voted  down. 

Other  resolutions  passed  after  three 
hours  of  discussion  and  amendment. 
Marked  in  a  majority  of  the  delegates 
was  a  determination  that  convention 
acts  should  not  involve  the  guild  in 
another  referendum  like  that  of  1937. 
Opinions  differed  as  to  the  good  or  ill 
effects  of  that  vote,  but  it  was  gener¬ 
ally  agreed  that  it  had  delayed  for 
several  months  organization  upon  the 
broad  lines  laid  down  by  the  St. 
Louis  convention. 

Resolutions  adopted  committed  the 
guild: 

1.  To  denunciation  of  Fascism  and  other 
undemocratic  ideas — mentioning  specifically, 
tiermany,  Italy.  Japan,  the  Brazilian  uprisings, 
the  Quebec  “Padlock”  law,  “Hagueism”  in 
Jersey  City,  “Uaveyism”  in  Ohio,  anti-demo¬ 
cratic  moves  in  Me.vico,  persecutions  of  Catho¬ 
lics  and  Jews  in  Germany  and  Austria,  bomb¬ 
ing  of  civilians  in  Spain,  Ethiopia  and  China, 
and  the  supression  of  the  free  trade  union 


movement.  Neither  Russia  nor  Communism 
was  mentioned. 

2.  Denouncing  the  $1,000  per  man  cost 
limit  on  \VP.\  Arts  Projects. 

3.  Standing  for  freedom  of  the  press,  but 
declaring  that  “freedom”  has  lost  its  savor  if 
it  means  no  more  than  the  right  of  a  newspa¬ 
per  owner  to  print  that  news  which  pleases 
him  and  to  spike  important  occurrences  which 
irk  him. 

4.  Affirming  its  endorsement  of  CIO  poli¬ 
cies  on  industrial  unionism,  urging  new  peace 
negotiations  with  the  .VFL.  endorsing  a  CIO 
national  convention  and  pledging  collaboration 
with  all  unions  for  the  protection  of  the  un¬ 
employed  and  the  preservation  of  labor's  gains. 

5.  Regarding  U.  S.  unemployment  as  a 
jiermanent  problem,  it  enilorsed  the  program 
of  the  National  Conference  on  Work  and 
Security  and  instructed  the  IF.B  to  work  for 
a  similar  conference  in  Canada. 

6.  Regarding  unemployment  in  Canada  as 
a  permanent  prohlem,  complicated  hy  the 
“re,actionary  attitude  of  the  authorities,”  it 
instructed  the  lEB  to  bring  pressure  to  hear 
on  Dominion  and  p-ovincial  governments  for 
.action,  especially  the  need  of  an  imnudiate 
and  permanent  unemployment  program. 

Text  of  Free  Press  Resolution 

Text  of  the  freedom  of  the  press 
resolution  follows: 

“Working  newspajicr  men  and  women  have 
always  had  a  vital  interest  in  the  freedom 
of  the  press.  Without  freedom  of  honest  ex¬ 
pression  our  jobs  may  be  shameful.  We  want 
to  have  the  privilege  of  telling  the  truth  as 
we  see  it.  And  so  the  guild  continues  to  war 
against  any  kind  of  censorship.  But  if  the 
freedom  of  the  press  comes  to  mean  no  more 
than  the  right  of  a  newspaper  owner  to  print 
that  news  which  pleases  him  and  to  spike  im¬ 
portant  occurrences  which  irk  him.  then  ‘free¬ 
dom*  may  be  a  fine  word  which  has  lost  its 
savor.  And  we  are  discussing  a  fact  and  not 
a  theory.  The  guihl  stands  for  freedom  of 
the  press  and  it  also  stands  for  the  principle 
which  gives  vitality  to  freedom.  We  urge  a 
recognition  and  a  support  of  all  organized  ef¬ 
forts  to  preserve  the  integrity  of  the  news. 
The  wells  of  information  must  not  be  poi¬ 
soned.’* 

Amendment  of  the  constitution  con¬ 
sumed  much  of  Thursday  afternoon 
and  evening,  the  major  contest  being 
over  a  proposed  amendment  to  make 
referenda  more  difficult. 

The  former  provision  required  sec¬ 
onds  of  a  proposed  referendum  from 
nine  guilds  in  at  least  five  states. 

The  committee  proposal,  submitted 
by  I.  L.  Kenen  of  Cleveland,  would 
have  required  seconds  from  10  guilds 
representing  at  least  10%  of  the  mem¬ 
bership  in  good  standing. 

Compremit*  Approved 

The  convention  approved,  after  two 
hours  of  parliamentary  maneuvering, 
a  compromise  that  the  seconding 
guilds  must  comprise  not  less  than 
5%  of  membership  in  good  standing. 


Another  amendment  came  from  the 
Finance  Conunittee  headed  by  Wilbur 
Bade,  Twin  Cities.  It  aimed  to  cor¬ 
rect  irregular  payment  of  dues  and 
assessments  to  the  ANG  by  basing  the 
voting  strength  of  locals  in  interna¬ 
tional  conventions  upon  the  average 
monthly  membership  in  good  stand¬ 
ing  over  the  preceding  twelve - 
month  period.  It  carried  after  a 
long  debate. 

Another  amendment  changed  the 
method  of  electing  international  vice- 
presidents,  as  indicated  above.  The 
new  geographical  regions  were  crit¬ 
icized  as  too  large,  and  will  probably 
be  changed  next  year. 

Another  provided  that  only  the 
ANG  or  a  local  guild  (not  a  unit) 
may  be  a  contracting  party  for  the 
guild,  and  declaring  that  a  unit  is  not 
chargeable  with  enforcement  of  con¬ 
tractual  provisions.  The  local  guild 
itself  is  the  responsible  party. 

Stiffens  Bargaining  Palicy 

The  collective  bargaining  policy  laid 
down  at  St.  Louis  was  stiffened  in 
several  resp>ects,  but  the  lEB  retains 
its  power  to  permit  contracts  which 
do  not  provide  the  guild  shop  de¬ 
manded  by  the  program. 

Another  amendment  affirms  the 
power  of  a  unit  to  initiate  and  conduct 
a  strike  vote  without  previous  sanc¬ 
tion  of  other  authority. 

Seeds  of  future  trouble  were  seen 
by  some  guildsmen  in  a  ruling  by  the 
constitutional  committee  which  makes 
all  guild  officers  and  committees  “sub¬ 
ject  to  the  control  of  the  membership 
which  elected  them.”  The  fear  was 
expressed  that  a  unit  dissatisfied  with 
an  executive  committee  decision  ar¬ 
rived  at  in  the  larger  interests  of  the 
organization  might  be  able  to  disrupt 
guild  action  by  reversing  the  commit¬ 
tee. 

Herbert  Little,  Washington,  in  com¬ 
menting  upon  this  condition  re¬ 
marked: 

“The  strike  vote  is  a  powerful 
weapon  and  should  be  used  with  the 
greatest  discretion  and  not  without 
full  preparation.  The  executive  com¬ 
mittee  of  a  local  guild  should  be  in 
sole  control  of  collective  bargaining 
throughout  its  development.” 

300  Midwest  Weeklies 
In  Selling  Group 

Kansas  City,  Mo.,  June  20 — De¬ 
scribed  as  the  nation’s  largest  asso¬ 
ciation  of  weekly  newspapers  for  or¬ 
ganized  selling  of  advertising.  Midwest 
Rural  Newspaper.s,  Inc.,  was  launched 
at  a  meeting  of  nearly  100  publishers 
from  six  states  here  recently.  The 
organization  has  more  than  300  mem¬ 
ber  newspapers  and  expects  to  obtain 
more  than  500,  Tom  B.  Purcell  of  the 
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Iowa  Falls  (la.)  Citizen,  who  was 
elected  president,  said. 

States  represented  are  North  Da¬ 
kota,  South  Dakota,  Nebraska,  Kansas, 
Missouri  and  Iowa.  Invitations  will 
be  extended  to  newspapers  of  Wiscon- 
.sin,  Illinois  and  Minnesota  to  join  the 
organization.  Offices  will  be  at  Des 
Moines  in  cooperation  with  Iowa 
Newspapers,  Inc.,  of  which  Charles 
H.  Clarke  is  managing  director.  The 
Des  Moines  office  will  establish  a  sys¬ 
tem  under  which  an  advertiser  can 
use  any  or  all  member  newspapers 
with  one  order,  one  billing,  one  tear 
sheet  service  and  one  check  for  pay¬ 
ment. 

Result  of  8  Months'  Work 

Midwest  Rural  Newspapiers,  Inc.,  is 
the  result  of  some  eight  months  of 
organization  work  which  culminated 
in  the  meeting  here.  In  the  future, 
annual  meetings  will  be  held  in  the 
fall  and  other  meetings  at  the  call  of 
the  new  board  of  directors,  which  in¬ 
cludes  one  man  from  each  state. 
Woodyard  Associates  of  New  York 
and  Chicago  was  employed  as  special 
representatives  of  the  new  group. 

Vice-president  of  the  Midwest  group 
will  be  E.  C.  Leggett  of  the  Ord  (Neb.) 
Quiz.  Fred  Hill  of  the  Hamburg  (la.) 
Reporter  was  elected  secretary-treas¬ 
urer. 

Board  members  are:  North  Dakota 
— E.  J.  Conrad,  Bismark  Capital; 
South  Dakota — C.  H.  J.  Mitchell, 
Brooking.'!  Register;  Nebraska — Guy 
Ludi,  Wahoo  Democrat;  Kansas — John 
Gilmore,  Fredonia  Citizen;  Missouri — 
W.  C.  Hewitt,  Shelbyville  Herald;  and 
Iowa— M.  L.  Curtis,  Knoxville  Jour¬ 
nal. 

ENTERS  WEe'kLY  FIELD 

The  Burns  (Ore.)  Times-Herald 
suspended  as  a  daily  June  3  and  en¬ 
tered  the  weekly  field. 
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The  Publisher  Came 
Home,  Unhappy 

His  own  paper  had  always 
looked  well  enough,  he  thought. 
But  at  the  conference  he  attend¬ 
ed  a  clinic  on  production  and 
when  he  heard  the  candid  com¬ 
ments  on  certain  papers,  he  was 
glad  his  own  was  not  under  scru¬ 
tiny. 

His  own  staff  clinic  was  called 
the  next  morning.  The  first  in¬ 
novation,  Certified  Mats,  worked 
such  improvement  that  more  ex¬ 
pensive  measures  have  been  hap¬ 
pily  postponed. 

For  deptndshi*  stereotyping,  rely  on 

Certified  Mets,  nude  in  the  U.  S.  A. 

CERTIFIfD  Dm  MAI  CODPORAIIOII 

9  Rockefeller  Plaza,  Dept  P 
New  York,  N.  Y. 


EDITOR 


PUBLISHER 


—  stated  in  a  paper  prepared  by  Charles 

Production  Costs.  Price  general  manager  of  the  Lon- 

_ .  n  »r  •  (Ont.)  Free  Press,  and  presented 

Rises,  Topics  to  the  meeting  by  George  Carpenter, 

continued  from  page  6  circulation  manager,  of  *e  Montreal 

_  Gazette.  Waste  must  be  eliminated 

through  excessive  returns,  delivery  to 
Toronto^  Star,  forcefully  remmded  the  subscribers  after  expiration  dates, 
association  that  the  reader  should  get  employment  of  poor  carriers,  exces- 
what  he  pays  for.  The  reader  s  inter-  ^gg  q£  premiums,  long-term  mail 

est  should  come  first  with  every  arrears  and  in  improper  use  of  em- 
newspaper,  he  said,  and  newspapers  pioyes  time. 

should  obtain  enough  revenue  from  Premiums  are  permanently  out  un- 
their  circulation  to  pay  all  expenses  iggg  ^hgu.  ^se  is  forced  by  competi- 
and  a  profit  and  make  themselves  tion.  Joint  delivery,  even  by  strong 
completely  independent  of  advertiser  competitors,  cannot  be  treated  too  se- 
dictation.  riously,  he  counseled. 

The  reader  pays  for  a  fair  and  com-  Large  subscription  commissions  and 
plete  report  of  what  goes  on  in  his  ^ut  rates  he  hc^,  were  things  of 
city  and  in  the  world,  and  newspapers,  t^g  p^gt^  and  lU^e  many  premium 
he  contended,  had  no  right  to  filter  gffgrs,  but  premiums  on  the  folly  of 
that  news  throu^  editorial  preju-  competing  publishers. 


_  <iices  or  the  wishes  of  any  advertiser,  .j,,  annual  salesmanshio  contest 

NEW  OFTICERS  OF  CLASSIFIED  MEN  however  large  his  appropriations.  held  TuesSy.^twS^n 

N*w  officer*  olected  at  the  Association  of  Newspaper  Classified  Advertising  Managers  Gllllf,  Cameron  Speak  representing  the  Montreal  Star  and 

Convention.  June  13-17,  at  Minneapolis.  Seated  (I.  to  r.):  Walter  Lehmann,  San  Antonio  Circulation  conditions  in  the  Mari-  the  Peterboro  Examiner. 

Express,  secretary;  Wayne  W.  Moores,  Charlotte  (N.  C.)  Observer,  first  vice-president;  time  Provinces  were  reviewed  by  G.  ^ 

James  McGovern,  Pittsburgh  Press,  president;  Roy  Ballou,  Peoria  Star,  re-elected  treas-  H.  Gillis,  Halifax  Herald,  and  in  the  _ 

urer.  Standing  (I.  to  r.):  Earl  W.  Beach,  Kalamazoo  Gazette,  director;  Anthony  I.  Pow-  west  by  J.  D.  Cameron,  Winnipeg  FT  P  PfTf*f 

derly,  Rochester  Chronicle  and  Democrat,  director;  Henry  W.  Manz,  Cincinnati  Post,  Free  Press.  Eastern  circulation  af- 

director  ex-officio.  George  Seas,  Indianapolis  News,  second  vice-president  is  not  in  fairs  resemble  those  of  Ontario  and 

.jV****  ««»*•  Quebec  and  cost  problems  have  been  Wllil  IIS 

MaDonald  New  Pres.dent  of  Clau.fied  Managers  instead  of  McGovern,  as  stated  „gt  much  the  same  manner,  Mr.  ^  -I  i  i 

_ _  Giiik  »ud  Guild  Employes 

Western  circulation  managers  face 

.  TN  .  Press  Association,  presented  a  chart  totally  different  conditions,  mainly  Closed  Shop  Not  Provided  . . . 

Agree.  Not  to  Werie,, 

CirK0lS  population  and  business  is  back  face  no  comfietition  from  outside.  With  Servicing  of  News 

c.n.....d  (rom  page  8  1  w.^ 

lation  in  small  towns  and  rural  Amer-  services  editorial  employes  m 


NEA  Weighs  Drive 
To  Sell  Markets 


The  annual  salesmanship  contest 
was  held  Tuesday,  between  teams 
representing  the  Montreal  Star  and 


With  Its 

Guild  Employes 

Closed  Shop  Not  Provided  . . . 
ANG  Agrees  Not  to  Interlere 
With  Servicing  of  News 

The  first  contract  covering  a  major 


Upper  Des  Moines,  on  “Competition  •  650  miles  wide  and  700  miles  north  of  continental  U.  S.  was  signed  June 

that  Pays  Dividends.”  Mr.  Waller  de-  ,930  „  the  U.  S.  boundary.  Co-operation  23  between  the  United  Press  Asso- 

scribed  a  novel  arrangement  in  his  .  .u _  -r'  ^._:i  -...Ws  in  '^tween  the  Winnipeg  newspapers  is  ciations  and  the  American  News¬ 
weekly  field  in  which  he  and  his  com-  rural  districts  In  1936  h  story  and  agreements  that  par-  paper  Guild.  No  provision  for  a  closed 

split  the  field  in-  were  52.5  retail  ItorZ  ticulariM  new^per  conduct  are  kept  shop  or  the  guild  preferential  shop  was 

stead  of  fightmg  over  it  unprofitably.  community  as  compared  to  27  7  letter,  he  said.  All  Wmnipeg  made  in  the  contract,  which  establishes 

One  observed  a  Tuesday  publication  g^g^gg  1910  an  increase  of  907  papers  have  a  25c  rate  for  city  carier  minimum  wages  and  maximum  hours, 
and  the  other  a  Thursday  publication  taw’p  Hignn^inns  delivery  and  20c  for  the  country  car-  provides  for  dismissial  indemnity,  sick 

date  to  alternate  after  a  year,  making  session  Wednesday  J  service,  with  a  provincial  mail  leave  and  vacations. 

t  semi-weekly  paper.  He  McDermond,  AtHca  (Ind.)  ^h^^e  rates  have  been  in  Qne  clause  provides  that  the  guUd 

report^  havmg  combmation  circu-  Ledger  Tribune,  led  one  on  “Circu-  force  for  9  years.  Both  org^izations  interfere  directly  or  in- 

mn‘l^ainin0  ^  lation.”  On  his  program  were:  Emer-  co-operate  to  eHnunate  duplicate  edi-  directly  in  any  way  with  the  produc- 

*0"  Purcell,  Broken  Bow  (Neb.)  and  upon  their  implicated  and  ^on,  distribution  or  delivery  of  any 

volume  'Sith  lei  comnositrVavSa  Baldridge,  expensive  transportation  problems.  ^g^g  g^  gg^g  gg^vice  of  the  company 

in  cost  of  correspondence  ’cleaned  "manager,  Albia  (Iowa)  Union  Repub-  Alberta  newspapers,  despite  agri-  which  the  company  may  at  any  time 

subscription  list,  hotter  commercial  Palmer,  editor,  Green-  cultural  and  politi^  problems  face  be  obligated  by  contract  to  deliver  to 

printing  service  as  both  shops  are  (Conn.)  Prc»s,-^and  Howe  Mor-  an  encouraging  future,  he  said,  any  client.” 

not  tied  up  at  the  same  edition  time,  News-Platndealer  through  new  mming  operations  m  Cov.r*  IB-Month  Pariod 

and  a  saving  in  paper,  ink.  etc.,  be-  president  the  northern  s^tion  ^versifi^  farm-  agreement,  effective  June  27,  is 

cause  the  size  of  paper  is  governed  prerented  with  an  engraved  mg.  and  a  building  boom.  The  cur-  ^  ^  months  It  was 

by  advertising  volume  not  by  the  jJS  thT banquet’ w"'-  TS'w  b  drawn  -June  4  after  14  monL  of 

size  of  the  competitor’s  paper.  f  be  the  best  m  years, _  and  ^katche-  gg„gtiations.  Atmroved  bv  the  inter- 


ize  of  the  competitors  paper. 

Two  round  table  discussions  fol- 


- -  oesi  years,  ana  oasKaicne-  u.,  i-V..*  inior 

award  for  outstanding  service  to  vvan  newspapers,  which  have  held  "egof^^tions.  Apprwed  by  the  in 
NEA  was  established  bv  E.  C.  Amos.  _ -JTJ  ’  .u _ u  national  executive  board  of.  the  guild. 


xww  XVI-  ]^A  pcfahlUHAri  Kv  F  P  Atnnc  xi.  •  j  •  j  xu  u  national  executivc  boara  oi.tne  guiia, 

lowed  the  Wednesday  morning  pro-  (3hS  in  memory  of  hS  T  ®  through  sev-  I,  g  to  1  vote  of 

gram.  Discussion  on  “more  adver-  memory  ot  his  gral  bad  seasons,  are  contemplating  y  p  members.  About  450  em- 


tising”  was  led  by  J.  S.  Hubbard, 
manager  of  the  Hoosier  State  Press 
Association.  R.  E.  Butler,  publisher. 
Whitman  (Mass.)  Times,  spoke  on 


"•“vr.  rgtg  increases. 

Pir-MTC  TMnTMr-TT/’MU  higher  rates  that  the  Manitoba 

rivjrllliD  newspapers  have  enforced  for  many 

Decision  was  reserved  June  23  by  years  have  almost  eliminated  dupli- 


U.P.  guild  members.  About  450  em¬ 
ployes  benefit. 

A  five-day  40-hour  week  will  be 
established  for  employes  of  11  of  the 


“Organizing  Merchants  for  Sales.”  Federal  Judge  Murray  Hulbert,  in  cated  circulation,  Mr.  Cameron  said,  larger  U.P.  bureaus:  ^ston,  Chicago, 

“Co-operative  Pages”  was  the  subject  New  York,  on  a  precedent-breaking  THbut.  to  T  U  Armstrona  ^ 'll  t 

of  a  ^ort  talk  by  L.  L.  Robinren,  application  by  the  U.  S.  Attorney’s  -  ---  New  York,  Pittsburgh,  St.  Louis,  De- 


LaCrosse  (Kan.)  Republican.  Ber-  office  for  an  injunction  to  prevent  the 


Tribute  to  T.  U.  Armstrong  New  York,  Pittsburgh,  St.  Louis,  De- 

On  a  motion  of  Mr.  Cowan,  the  as-  troit,  San  Francisco  and  Washington, 
sociation  jKissed  a  resolution  of  trib-  Excepted  under  this  clause  are: 


nard  Esters,  Houlton  (Me.)  Pioneer  New  York  Post  from  publishing  a  ser-  r-o~  Excepted  under  this  clause  are: 

Times,  reviewed  two  years  of  experi-  ies  of  articles  by  Leon  G.  Turrou,  for-  ®  o  °m  s  rms  o  g,  w  o  .u.  ,,  i — . ;_i,. 


.»  f*  /I  ft  1  rf  *  *  Tabulators  in  the  11  bureaus,  night  bureau 

ence  with  the  “Motion  Picture  Cook-  mer  FBI  special  agent  and  chief  in-  retire  a  ^  ong  service  as  managers  in  New  York,  Chicago,  Washington, 

ing  School.”  He  said  he  approved  of  vestigator  on  the  recent  German  spy  manager  of  the  Ottawa  Newspapers  san  Francisco,  I^s  Angeles,  Kansas  City; 
the  plan  but  added  there  is  a  need  care.  Pending  the  ruling  of  the  court.  Subscription  Bureau.  TTus  organi-  os;ernight  bureau  managers  in  New  \ork, 
for  more  advertising  copy  and  a  the  articles  by  Turrou,  scheduled  to  nation  h^  for  20  years  had  entire  Yofk  da^  right' a^nd  overnight 

larger  share  of  the  advertising  dollar  start  June  23  in  the  Post,  have  been  control  of  the  circulation  of  the  com-  ,j,g  financial  editor,  the  sports 


to  go  to  the  publisher.  Charles  F.  withheld,  Turrou  resigned  early  this  Journal  and  Citizen  in  Ottaw^  editor,  the  radio 

Helfenstein,  Live  Oak  (Fla.)  Su-  week  to  write  the  Post  series.  handling  distribution,  promotion,  and 

wanee  Democrat,  on  “Contracts,”  ■  collections  to  complete  satisfaction, 

stated  that  local  contracts  are  not  TATMTT  related.  Mr.  Armstrong 

worth  the  paper  they  are  printed  on,  ,  i  ,  j  t  v,  r-i  succeeded  by  E.  B.  Brackenbury, 

that  verbal  agreements  with  local  ad-  wr  ^  assistant  manager,  who  formerly  was 

vertisers  are  much  more  satisfactory.  assistant  circulation  manager  of  the 


news  manager,  manager 


vertisers  are  much  more  satisfactory. 

116,000  Country  Correspondents 


handling  distribution,  promotion,  and  the  Special  Service  Bureau,  race  editor,  and 
collections  to  complete  satisfaction,  the  manager  of  the  Washington  City  News; 
Mr.  Cowan  related.  Mr.  Armstrong  “"'I  a"  emphryes  who  regularly  furnish  more 
is  succeeded  by  E.  B.  Brackenbury,  ^  columns  a  week, 

assistant  manager,  who  formerly  was  48-HoHr,  6-Day  Week  for  Newsmen 
assistant  circulation  manager  of  the  “All  other  editorial  employes  repre- 


restrainir^  the  board  of  directors  of  Ottawa  Journal.  The  bureau’s  pioli-  sented  herein  by  the  Guild  shall  work 


Western  Newspaper  Union,  as  organ 


C.  F.  R.  Smith,  editor  of  Folks,  a  ized  recently  following  the  purchase 


cies  will  be  continued.  a  normal  work  week  of  not  more  than 

Mr.  Cowan  also  moved  a  resolution  ^  hours  within  any  6  days  of  the 


magazine  for  country  correspondents,  of  WNU  by  John  H  Perry  president  moved  a  resolution  »  ♦  u  i  *  v,oii 

led  a  discussion  on  those  wrLrs  and  of  American  Press  Asreefation!  from  syn^pathy  to  Mrs.  Clarence  Eyster,  week,  except  tabulators  who  shall 

revealed  there  are  116,000  country  turning  over  control  and  assets  to  the  Clarence  Eyster,  long  ICMA  work  a  work  week  of  not  more  than 

correspondents  in  the  U.  S.  He  latter  group.  Judge  Clancy’s  action  secretary  and  circulation  manager  of  ^  five-and-one- 

stressed  the  need  for  improving  their  came  after  Industrial  Associates,  Inc.,  Peoria  (Ill.)  Star,  who  died  last  half  days  of  the  week,  ■whether  con- 

■  ...  . t:!-! -  secutive  or  not,  the  work  week  pro¬ 


quality  because  of  their  power  and  New  York,  the  plaintiff,  had  failed  to  February. 


influence  in  reaching  so  many  people,  post  a  required  $10,0()0  Bond.  The  Price  increases  are  not  alone  suf-  vision  pomts  out,  ana  conimues:  me 
Gene  Alleman,  manager,  Michigan  restraining  order  was  issued  June  15.  ficient  to  offset  newsprint  costs,  it  was  (Continued  on  page  43) 
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Ads  Stress  Advantages 
Of  Papers  As  Medium 

Advertising  stressing  the  advan¬ 
tages  of  newspapers  as  a  medium  is 
being  carried  by  49  Pacific  Coast 
newspapers  in  a  25-week  campaign. 
The  releases  have  been  made  avail¬ 
able  at  cost — 80  cents  a  mat — by  West- 
Holliday  Co.,  Ltd.,  newspaper  repre¬ 
sentatives. 

The  campaign  is  directed  at  the  re¬ 
tailer,  whether  handling  an  exclusive 
advertised  line  or  selling  many  na¬ 
tionally  advertised  items,  Floyd  L. 
Sparks,  sales  manager  of  the  repre¬ 
sentatives’  organization,  advises. 

“We  are  trying  to  bridge  the  link 
between  our  work  with  the  advertis¬ 
ers  and  their  agencies  and  the  key 
distributors  and  sales  representatives 
and  the  retailers  which  in  every  com¬ 
munity  are  too  numerous  to  be  called 
upon.”  Mr.  Sparks  said.  “The  joint 
opinion  of  these  retailers  and  sales¬ 
men  is  helping  to  formulate  the  com¬ 
panies’  advertising  plans.” 

Mats  are  still  available  to  other 
publishers  desiring  their  use,  it  was 
explained. 

NEW  PHILA.  AGENCY 

Neal  D.  Ivey  has  resigned  as  vice- 
president  of  McKee,  Albright  &  Ivey, 
Inc.,  Philadelphia,  to  join  Jesse  T. 
Ellington,  formerly  a  vice-president 
of  J.  M.  Mathes,  Inc.,  New  York,  and 
a  member  of  the  agency’s  board  of 
directors,  in  the  formation  of  Ivey  & 
Ellington,  Inc.,  a  new  agency,  with 
offices  at  1400  South  Penn  Square, 
Philadelphia.  Prior  to  joining  McKee, 
Albright  &  Ivey,  Mr.  Ellington  was 
with  N.  W.  Ayer  &  Son,  specializing  in 
merchandising  and  servicing  of  ac¬ 
counts.  Mr.  Ellington  had  also  served 
as  a  copy  executive  with  Ayer,  and 
for  the  past  five  years  had  been  vice- 
president  in  charge  of  creative  pro¬ 
duction  for  the  New  York  agency. 
One  of  his  campaigns  won  a  Harvard 
award. 

FATHER'S  DAY  SALES 

Hickok  Manufacturing  Company, 
manufacturers  of  men’s  wearing  ac¬ 
cessories,  reported  this  week  that  its 
promotion  of  Father’s  Day  had  been 
reflected  “very  satisfactorily”  in  sales. 
Joseph  Nesbaum,  New  York  sales 
manager,  said  that  if  retailers 
throughout  the  country  feature 
Father’s  Day  in  their  advertising  for 
several  weeks  before  the  day  arrives, 
they  will  build  the  event  up  to  a 
“second  Christmas.”  The  company 
used  on  an  average  of  three  columns 
two  times  in  each  of  five  metropoli¬ 
tan  papers. 

STAFF  WRITES  ADS 

Publicized  by  a  plugger  campaign 
earlier  in  the  week  to  arouse  interest. 
Father’s  Day  ads  in  the  Seattle  Post- 
Intelligencer  were  written  and  signed 
by  editorial  staff  members:  column¬ 
ists,  homemaker  directors,  by-line  fea¬ 
ture  writers,  sports  editor,  etc.,  com¬ 
peting  for  a  $25  prize.  Among  con¬ 
testants:  Homemaker’s  Page  Edi¬ 
tor  Anna  Roosevelt  Boettiger.  Sev¬ 
eral  accounts  were  good  for  large  ads, 
including  one  department  store  which 
took  a  full  page  in  color. 

REORGANIZE  AGENCY 

The  Consolidated  Advertising 
Agency,  Toronto,  has  been  reorgan¬ 
ized  and  is  now  known  as  Richardson- 
Macdonald  Advertising  Service  Ltd. 
C.  S.  Richardson  is  president  of  the 
new  company.  George  H.  Macdonald 
is  named  as  a  co-director  and  Dave 
McMillan  has  been  appointed  to  an 
executive  position. 


Campaigns  and  Accounts 

BREWERY  CORPORATION  of 
America,  Cleveland,  brewers  of 
Carling’s  Black  Label  Lager  Beer, 
Carling’s  Red  Cap  Ale  and  Carling’s 
Amber  Creme  Ale,  has  appointed  the 
Chicago  office  of  Erwin,  Wasey  &  Co. 
as  advertising  and  merchandising 
counsel,  effective  immediately. 

Beech-Nut  Packing  Co.,  has  placed 
the  advertising  of  its  candy  and  gum 
with  Newell-Emmett  Company,  ef¬ 
fective  Oct.  1.  This  agency  continues 
to  handle  Beech-Nut  food  advertising. 

A  newspaper,  magazine  and  outdoor 
poster  campaign  will  start  in  the  fall. 
What  is  said  to  be  the  biggest  na¬ 
tional  magazine  advertisement  ever 
run  in  the  history  of  the  oil  industry 
will  papear  next  month  when  the 
Texas  Company,  through  Newell- 
Emmett,  places  a  four-page  color  in¬ 
sert  in  the  Saturday  Evening  Post, 
Collier’s  and  Time. 

Arfitz  Products  Company,  New 
York,  manufacturers  of  cosmetic 
products  sold  under  the  trade  name 
“Alvana,”  have  appointed  the  Mac- 
kay-Spaulding  Company,  New  York, 
to  direct  advertising  and  merchandis¬ 
ing  plans.  A  test  campaign  in  the 
Dayton  Herald  will  start  immediately 
on  two  products — Alvana  Taneez,  a 
sunburn  preventive  and  Alvana  Dain- 
teez,  an  under-arm  deodorant. 

Advertising  for  Tru-Blu-Berries 
has  been  released  for  the  Blueberry 
Cooperative  Association.  The  cam¬ 
paign  will  run  during  June  and  July 
in  approximately  120  daily  and  week¬ 
ly  newspapers  and  two  New  York 
area  magazines.  Territory  mainly  in¬ 
cludes  cities  in  New  England  and  the 
middle  Atlantic  states,  with  more  in¬ 
tensive  coverage  in  the  New  York 
Metropolitan  area.  Gotham  Adver¬ 
tising  Company  is  the  agency  and 
Arthur  A.  Kron  is  account  executive. 

Hirshon-Garfield,  Inc.,  New  York, 
have  been  appointed  advertising  and 
merchandising  counsel  for  Young's 
Hat  Stores. 

An  extensive  co-operative  advertis¬ 
ing  campaign  in  newspapers  and  in 
eight  national  magazines  will  be  used 
this  fall  by  the  Emerson  Radio  and 
Television  Corporation,  to  promote 
its  1939  radios  and  radio-phonographs, 
it  was  announced  this  week  at  a 
dealer’s  convention  in  the  Hotel  New 
Yorker.  Grady  &  Wagner  has  the 
account. 

National  Fur  Company  will  launch 
a  national  advertising  campaign  for 
Wellesley  Furs,  giving  a  two-year 
guarantee  of  service.  The  guarantee 
is  made  possible  through  a  special 
manufacturing  process  known  as 
“Weldback”  which  increases  the  ten¬ 
sile  strength  of  the  skins.  Three  na¬ 
tional  magazines  will  be  used.  Ster¬ 
ling  Advertising  Agency  has  the  ac¬ 
count. 

United  Service  Advertising,  New¬ 
ark,  N.  J.,  has  been  named  to  handle 
the  account  of  Hasco,  Inc.,  of  Newark, 
whose  services  to  industrial  and  com¬ 
mercial  concerns  include  property  tax 
reduction,  electric  rate  reduction,  ma¬ 
chinery,  liquidation  and  appraisal 
work. 

W.  K.  Cochrane  Advertising 
Agency,  Chicago,  is  placing  the  ac¬ 
count  of  Pop’O  Products,  Inc.,  Chi¬ 
cago.  Newspapers,  trade  journals 
and  some  radio  will  be  used  on 
Pop-O,  french  fried  popcorn. 

Abbott  Kimball  Co.,  Inc.,  have  been 
appointed  advertising  agents  for  the 
Daniel  Hays  Cobifany,  Inc.,  Glovers- 
ville,  N.  Y.,  manufacturers  of  men’s 
and  women’s  gloves.  National  maga- 


Ads  Sell  Houses 

John  D.  Edwards  of  Milwaukee  in¬ 
stituted  a  $1,000  newspaper  adver¬ 
tising  campaign  in  February  to  sell 
concrete  houses. 

In  consistent  advertising  Feb.  12  to 
April  24  he  sold  20  homes  averag¬ 
ing  $5,000  a  sale.  Mr.  Edwards' 
cost  for  advertising  in  the  Milwau¬ 
kee  Sunday  News-Sentinel  was  1% 
of  the  total  sales. 

zincs  and  newspapers  through  depart¬ 
ment  stores  will  be  used.  The  agency 
is  also  advertising  agents  for  Plexo 
Preparations,  Inc.,  manufacturers  of 
drug  products.  New  York.  Spot 
broadcasting  will  be  used  on  Myra- 
phen  (headache  remedy)  tablets. 

An  extensive  national  and  local 
campaign  will  be  launched  about 
Aug.  1  to  introduce  domestic  gas 
ranges  carrying  a  “CP”  seal  of  ap¬ 
proval,  according  to  Merrill  N.  Davis, 
president.  Association  of  Gas  Appli¬ 
ances  and  Equipment  Manufacturers. 
The  association  will  conduct  the  na¬ 
tional  campaign  while  individual 
manufacturers  producing  the  “CP” 
ranges  will  run  their  own  copy. 

American  Airlines,  Inc.,  during 
June,  July  and  August  will  use  50 
metropolitan  newspapers.  Space  will 
also  be  used  in  five  national  maga¬ 
zines  from  June  through  December. 
Copy  to  be  used  will  differ  in  various 
cities.  Ruthrauff  &  Ryan  has  the  ac¬ 
count. 

Associated  Coffee  Industries  and 
the  Pan-American  Coffee  Bureau 
will  launch  their  advertising  cam¬ 
paign  this  fall  through  Arthur  Kud- 
ner,  Inc.  Plans  have  not  been  com¬ 
pleted. 

Dale  Luggage  Inc.,  has  returned 
after  a  six  months  interim  to  Central 
Advertising  Service,  Inc.,  New  York. 
A  campaign  is  being  planned  for 
Dale  Luggage  featuring  the  new 
Sesamee  Keyless  Combination  Lock. 
Louis  Britwitz  is  account  executive. 

Girard-Perregaux  &  Co.,  New  York 
watchmakers,  has  named  A.  W.  Lewin 
Co.,  Inc.,  Newark,  N.  J.,  agency,  to 
handle  a  fall  campaign  featuring  the 
Chronograph  watch. 

Lange  Aviation  Company  of  Mil¬ 
waukee  has  appointed  Rickerd,  Mul- 
berger  &  Hicks,  Inc.  to  direct  its  ad¬ 
vertising  program.  The  account  will 
be  serviced  through  the  Milwaukee 
office  with  Mr.  H.  C.  Mulberger  in 
charge. 


AGENCIES  MERGED 

Merger  of  the  Harding  Advertising 
Agency  with  Pettinger  -  LaGrange, 
Inc.,  both  of  Indianapolis,  was  an¬ 
nounced  this  week.  "The  action  be¬ 
comes  effective  July  1.  The  firm  will 
be  Pettinger  -  LaGrange,  Inc.,  and 
Jack  Harding,  who  has  operated  his 
agency  11  years,  will  become  vice- 
president.  Charles  J.  Pettinger  will 
continue  as  president  and  Bergen 
LaGrange  as  secretary-treasurer. 


BBD&O  NAILS  RUMOR 

Boston,  June  20 — Rumors  that  John 
Rosevelt  would  take  a  job  with  the 
local  office  of  Batten,  Barton,  Durstine 
&  Osborn  were  definitely  nailed  as 
unfounded  by  Francis  W.  Hatch,  chief 
of  the  BBD&O  branch  here.  A  re¬ 
port  that  young  Roosevelt  would  join 
the  Filene  store  in  the  fall  was  neither 
confirmed  nor-denied  by  an  executive 
there. 


Among  Advertising 
Folk 

continued  from  page  10 

the  past  16  years,  has  opened  his  own 
advertising  agency  at  400  N.  Michi¬ 
gan  Ave.,  Chicago. 

Harvey  Meselef,  sales  promotion 
manager  of  Universal  Camera  Cor¬ 
poration,  New  York  City,  for  the  past 
three  years,  has  resigned  to  become 
eastern  advertising  manager  of  a  new 
publication,  American  Camera  Trade, 
New  York. 

President  Cyrus  T.  Steven  of  the 
Life  Advertisers  Association  has  an¬ 
nounced  the  appointment  of  Leonard 
C.  Kiesling  of  Continental  American 
Life  Insurance  Company,  Wilming¬ 
ton,  Del.,  as  chairman  of  exhibits 
committee  of  the  Life  Advertisers 
Association  annual  meeting  at  At¬ 
lantic  City,  Nov.  14,  15  and  16. 

A.  G.  Heinmiller,  of  S.  J.  Brouwer 
Co.,  has  been  elected  president  of 
Milwaukee  Advertising  Club;  Walter 
Heise,  Pohlman  Studios,  Inc.,  vice- 
president;  Harry  F.  Pugh,  The  Heil 
Co.,  and  H.  W.  Hascall,  The  Heinn 
Co.,  re-elected  secretary.  Newly 
elected  directors  are  Arthur  Wood, 
Milwaukee  News  and  Sentinel;  Harry 
Hoffman,  Hoffman  &  York,  Inc., 
agency;  Marvin  Lemkuhl,  Scott- 
Telander,  Inc.,  agency;  Arnold  Nau- 
LiN,  Everbrite  Electric  Signs,  Inc.; 
Frank  Smith,  Bauer  Paper  Co.,  and 
Benn  Kinovsky,  formerly  advertising 
director  of  the  Milwaukee  News  and 
Sentinel,  retiring  president. 

Walter  E.  Schultz,  Perfex  Cor¬ 
poration,  has  been  named  president  of 
Industrial  Advertisers  Association  of 
Milwaukee.  He  succeeds  Van  B. 
Hooper,  Louis  Allis  Co.  Prescott 
Ritchie,  Waukesha  Motors  Co.,  was 
elected  vice-president;  James  Tate, 
Delta  Manufacturing  Co.,  secretary- 
treasurer,  and  Arnold  Andrews, 
Bucyrus-Erie  Co.,  director. 

White-Lowell  Company,  New  York 
agency,  announces  the  formation  of 
a  department  for  the  development  of 
new  products  under  the  supervision 
of  Henry  Herbener.  Paul  Caffey, 
formerly  with  Benton  and  Bowles 
and  Erwin,  Wasey,  has  joined  the 
agency  as  an  account  executive. 

Louis  H.  Zimmon  has  joined  the 
sales  staff  of  Gilliams  &  Rubin,  Inc., 
New  York,  stereo  typers. 

Phyllis  Reay,  formerly  script 
writer  of  Betty  Crocker  Cooking 
School  program  of  the  Washburn 
Crosby  Company,  has  joined  the  copy 
staff  of  George  Bijur,  Inc.,  New  York. 

Jerry  Verlen  has  joined  the  Adrian 
Bauer  Agency,  Philadelphia,  as  ac¬ 
count  executive  and  director  of  the 
retail  advertising  department.  Mr. 
Verlen  has  been  in  retail  advertising 
in  Philadelphia  and  Baltimore  for  14 
years,  with  his  own  agency  and  as 
head  of  the  new  business  depart¬ 
ment  of  Philadelphia  Record. 

Calvert  Distillers  Corporation  has 
announced  the  appointment  of  J.  A. 
Gollin  as  sales  promotion  manager. 
At  one  time  he  was  an  account  exec¬ 
utive  with  the  Gardner  Advertising 
Company. 

C.  B.  Stf.nning,  manager  of  Walsh 
Advertising  Co.,  Ltd.,  Windsor,  Ont., 
has  been  made  a  director  of  the  firm. 
Stenning  was  formerly  with  the 
Maclean  Publishing  Company,  To¬ 
ronto,  and  with  several  Canadian 
newspapers  before  joining  the  agency 
in  1932.  He  will  fill  the  vacancy 
created  by  the  death  of  W.  R.  Wool- 
latt. 
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“Too  Many  Big  Men,  Too 
Few  Great  Men  in  U.  S." 

That  Is  One  Reason  for  Spitefulness  Between 
Goverxunent  and  Business,  Agency 
Man  Says 


By  AMOS  STOTE 

(This  is  the  last  article  by  Mr.  ii 
Stole  on  re -discovering  America  after  h 
spending  12  years  abroad  in  advertis-  c 
ing  work.)  o 

MANY  OLD  FRIENDS  have  asked  g 
why  I  came  back  home.  The  rea-  ^ 
sons  cire  three  in  number  and  in  the 
following  order:  Need  of  more  sun-  j. 
shine.  Preferring  to  be  awakened  by  (, 
an  alarm  clock  than  by  a  bomb.  The  g 
great  desire  to  be  actively  in  on  this 
country’s  present  social  revolution 
which  makes  it.  in  my  opinion,  the  ^ 
most  interesting  place  in  the  world. 

Nor  have  I  been  disappointed,  ex-  ^ 
cept  where  I  hav'e  found  people  quite 
unaware  of  the  fact  that  our  social 
revolution  is  in  full  swing.  If  we 
keep  on  the  way  we  are  going  we  will 
become  as  intellectually  democratic  ' 
as  is  England;  and  by  the  same  sign  | 
that  country  is  headed  toward  be-  . 
coming  as  socially  democratic  as  we 
are.  for  intolerant  class  prejudices  are  " 
rapidly  breaking  down  over  there.  ^ 
Employers  in  Britain  no  longer  find  * 
it  desirable  to  talk  to  the  air  when 
addressing  an  employe.  He  finds  it  * 
more  satisfactory  to  look  him  in  the  | 
face  and  treat  him  as  a  human  being.  ^ 

Spiteful  Attitude  Diicouraging 
What  the  social  revolution  is  doing 
over  here  to  national  thinking,  and 
international  thinking,  is  cis  refreshing  ' 
as  the  spiteful  attitude  business  and  ^ 
govemmCTit  are  taking  toward  each  j 
other,  is  discouraging.  Discouraging 
not  so  much  from  the  rotten  state  of  ' 
affairs,  economically,  such  spiteful-  1 
ness  has  created;  but,  shocking  as  this  , 
situation  is  when  we  consider  the 
privations  it  has  forced  upon  millions,  ' 
the  real  disaster  is  to  be  seen  in  the 
nasty,  petty  retaliations  which  appear 
to  be  standard  practice  wherever 
business  and  government  meet.  They 
stick  bent  pins  on  each  other’s  chairs, 
shoot  spit-l.)alls  at  the  backs  of  each 
other’s  necks;  and  the  people  suffer. 
Government  will  injure  its  prestige 
to  take  a  sock  at  business  and  business 
will  lose  sales  to  slam  back  at  govern¬ 
ment. 

It’s  all  so  damned  silly  you  could 
laugh  about  it  if  the  consequences 
were  not  so  disastrous.  This  country 
has  too  many  big  men  and  too  few 
great  men.  Even  so  the  growth  in 
mental  stature  in  this  country  has 
been  remarkable.  We  are  developing, 
during  this  period  of  social  revolution, 
elements  of  greatness  in  a  number  of 
business  men,  men  with  a  lot  to  lose 
and  with  much  already  lost,  material¬ 
ly  but  who  have  gained  greatly  in  their 
standards  of  thinking.  Men  who  have 
grown  through  adversity,  for  I  suppose 
it  is  just  as  disturbing  for  a  man  who 
has  been  enjoying  an  income  of  a  hun¬ 
dred  thousand  a  year  to  have  it  cut 
in  half  as  it  is  for  one  who  has  never 
known  the  responsibility  of  nursing 
more  than  ten  thousand  a  year  to 
have  that  split  in  two. 

Chaagei 

It  is  interesting  to  see --the  changes 
which  have  taken  place  in  agencies  in 
direotians  one  would  not  ordinarily 
expect.  Although  the  average  of  col¬ 
lege  men  in  advertising  is  probably 
as  high  in  proportionate  numbers  as 


in  any  other  profession,  and  no  doubt 
higher  by  several  points  than  is  the 
case  with  the  clients  they  represent, 
one  does  not  expect  agency  men  to 
leave  the  turbulent  existence  of  such 
a  life  for  the  scholastic  ease  of  the 
imiversity;  yet  Benton  removed  all 
but  his  name  from  the  agency  he 
headed  to  throw  in  his  lot  with  Chi¬ 
cago  University;  and  Geyer  started  a 
school. 

There  may  seem  to  be  something  not 
quite  complimentary  in  the  statement 
that  if  anyone  had  said  to  me  12 
years  ago  that  Raymond  Rubicam 
would  ever  achieve  the  position,  not 
merely  in  the  advertising  world  but  in 
the  larger  world  of  economic  thought, 
that  he  has  most  certainly  secured,  I 
would  have  expressed  considerable 
doubt.  But  I  would  have  done  just 
that;  and  what  is  more  the  Raymond 
Rubicam  of  that  day  did  not  possess 
such  ability.  He  has  proved  to  be 
one  of  those  rare  ones  who  grow  fast¬ 
er  than  their  responsibilities.  It’s 
the  breadth  of  his  thinking,  and  inter¬ 
ests,  rather  than  concentration  on  the 
routine  affairs  of  his  agency,  which 
has  made  him  a  greater  advertising 
man  through  being  a  greater  man. 

N.  Y.  Times  Marches  On 

Two  men  whose  loss  I  feared  might 
affect  the  influential  and  constructive 
position  of  what  I  consider  the  world’s 
greatest  newspaper  were  Adolph 
Ochs  and  Louis  Wiley.  Again  I  am 
glad  to  say  I  was  wrong  for  I  have 
returned  to  tlie  reading  of  the  New 
York  Times  with  even  greater  interest 
because  of  the  years  abroad,  and  be¬ 
cause  the  Times  seems  to  cover  the 
world. 

It  is  not  only  the  number  but  the 
kinds  of  change  which  have  taken 
place  during  the  last  dozen  years 
which  constantly  surprise  me,  and  the 
saddest  of  them  all  to  me  is  that  I  no 
longer  find  Jim  Ellsworth  at  195 
Broadway.  Any  one  who  has  ever 
worked  for  any  length  of  time  with 


Ellsworth  on  A.  T.  &  T.  advertising 
must  have  gained  a  great  respect  for 
his  ability  and  for  his  almost  pas¬ 
sionate  devotion  to  that  vast  system. 
During  the  years  that  I  had  the  plea¬ 
sure  (no  joking,  I  mean  pleasure,  and 
what  is  more  great  thrill)  of  repre¬ 
senting  N.  W.  Ayer  on  that  account  I 
never  had  an  unpleasant  word  from 
J.  D.  On  that  vitally  important  job 
he  was  a  true  ambassador.  His  door 
was  never  closed.  He  never  refused 
to  listen  to  anyone  who  had  any  real 
thought  to  present. 

Educated  Millions 

Ellsworth  grew  up  with  the  tele¬ 
phone.  What  Theodore  N.  Vail  did 
as  the  pioneering  genius  who  con¬ 
solidated,  developed  and  co-ordinated 
the  operation  of  the  business;  what 
John  J.  Carty  did  as  an  engineering¬ 
organizing  scientist  in  perfecting  the 
technical  operations  of  the  system; 
Ellsworth  did  in  educating  millions, 
many  millions,  to  an  appreciation  of 
the  service,  a  respect  for  the  company, 
in  fact  for  all  the  Bell  companies.  He 
inspired  loyality  among  thousands  of 
employes.  His  advertising  messages 
were  informative,  accurate,  messages 
which  impressed  through  their  sin¬ 
cerity.  His  insistence  upon  educating 
the  public  to  an  understanding  of  the 
importance  of  the  telephone  to  both 
the  routine  and  the  emergencies  of 
life  made  the  programs  he  developed 
the  greatest  advertising  messages  ever 
produced.  Or  such  is  my  firm  belief. 

The  advertising  world  has  never 
paid  James  D.  Ellsworth  the  tributes 
he  deserves,  not  only  as  one  of  the 
great  builders  of  a  great  system  but 
as  one  who  has  exercised  a  great  in¬ 
fluence  in  developing  consximer  con¬ 
fidence  in  advertising. 

Albert  Haase's  Book 

Reformers,  and  pioneers,  always 
have  a  hard  time  of  it,  at  any  rate 
during  the  early  stages  of  their  work; 
but  at  the  same  time  they  have  great 
stimulation  as  a  result  of  the  excite¬ 
ment  they  create.  Even  today  I  still 
hear  arguments  for  and  against  that 
controversial  document  which  ap¬ 
peared  during  my  doing  time  abroad, 
Albert  Ericsson  Haase’s  monumental 
work  on  “Advertising  Agency  Com¬ 
pensation  —  Theory,  Law,  Practice.” 
True  he  had  the  backing  of  the  ANA, 
and  the  personal  support  of  such 
prominent  and  determined  men  as 
Stuart  Peabody,  Allyn  Mclntire  and 
Lee  Bristol,  a  trinity  which  can  make 
itself  felt  in  no  uncertain  terms;  even 
so  it  was  a  pioneering  and  reform  job. 
And  there’s  nothing  like  a  good  fight 


to  clear  the  system.  Also,  the  very 
vigor  with  which  I  have  heard  the 
findings  in  that  book  of  Haase’s  crit¬ 
icised  makes  me  feel  that  it  has  a 
considerable  amount  of  reasoning. 

Now  I  find  Haase  consorting  with 
those  miracle  men.  The  Townsends, 
who,  if  they  are  right  in  the  premises 
on  which  their  reform  -  pioneering 
crusade  is  established,  have  some¬ 
thing  which  is  going  to  shake  the 
foundations  out  from  under  advertis¬ 
ing’s  present  structure  and  erect  in  its 
place  a  new  and  glorious  edifice 
which  takes  the  guess-work  out  of 
our  professional-business.  The  first 
news  of  it  left  me  both  breathless  and 
fearful.  To  have  the  gods  appear 
among  us,  even  though  they  take  the 
forms  of  men,  is  apt  to  be  shattering 
to  our  peace  of  mind  as  well  as  to  our 
procedure.  But  one  must  not  ques¬ 
tion  what  one  does  not  understand. 

Sees  End  of  Romance 

It  can  only  say  that  when  it  is 
possible  so  to  tabulate,  chart,  classify, 
diagnose,  analyze  the  human  mind 
as  to  make  advertising  an  exact 
science,  then  all  the  inspiration,  plea¬ 
sure,  excitement  and  creative  effort 
will  pass  out  of  it.  It  will  become  2is 
dry  and  washed  out  an  activity  as  are 
many  of  the  businesses  for  which  ad¬ 
vertising  now  generates  about  the 
only  actual  interest  either  client  or 
consumer  could  discover  in  the  pro¬ 
duction  and  the  product. 

Another  form  of  reform,  depending 
entirely  as  to  how  you  look  at  it,  is 
the  astonishing  amount  of  liquor  ad¬ 
vertising  to  be  found  in  all  manner  of 
publications.  It  was  a  long  time  ago 
when  a  number  of  our  most  proper 
magazines  came  to  an  agreement  not 
to  accept  whiskey  advertising.  Not 
a  few  of  them  refused  all  manner  of 
alcholic  drinks.  I  recall  a  story  told 
about  the  late  and  eccentric  Frank 
Munsey  who  literally  turned  his  back 
on  a  pleading  group  of  distillers,  so 
the  story  went,  and  refused  to  con¬ 
sider  so  shocking  a  thing  as  advertis¬ 
ing  spirits  in  Munsey’s  Magazine.  The 
moment  these  disconsolate  ones  left  he 
rang  for  his  advertising  manager  and 
told  him  to  go  after  the  advertising  h® 
had  just  rejected,  for  one  of  his  other 
magazines.  Recently  I  noticed  that 
McKittrick’s  Directory  contained  22 
papers  devoted  to  listing  advertisers 
of  wines  and  liquors. 

ADDS  EDITIONS 

The  Watsonville  (Cal.)  Register- 
Pajaronian  is  now  being  issued  morn¬ 
ing,  evening  and  Sunday.  It  was 
formerly  issued  evenings  only. 


Equipment  and  Supplies 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


Accurately  shaved  plates 
insure  better  printing  ^ 


THE  COSS  PRINTING  PRESS  CO 
PILSEN  STATION  CHICAGO  III 


Hoe  PRECISION 

.  /•  •  •  Hoe  Precision 

anU-frtcUon  beartnz  Fietsh.vini 

J  o  Machine 

SHAVING  MACHINES 

jor  fiat  and  curved  plater 

ing.  They  save  makeready  time  and  reduce  wear  on  press  blankets 
and  printing  rollers.  Hoe  Shaving  Machines  are  built  to  machine 
tool  accuracy.  Push-button  control  insures  greater  operating  con¬ 
venience  and  safety.  They  are  the  finest,  fastest  and  most  accurate 
plate  shaving  machines  manufactured.  Send  for  details. 

R.  HOE  &  COw  INCm  910  East  138th  St.  (at  Blast  River),  New  York  City 


R 


for  IUNE  25,  1938 


43 


(ry 

he 

it- 

a 

ith 

ds, 

ses 

ng 

le- 

he 

is- 

its 

ice 

of 

rst 

nd 

:ar 

he 

ng 

ur 

s- 


is 

fy. 

nd 

iCt 

■a- 

>rt 

as 

ire 

d- 

he 

or 

o- 


ng 

is 

d- 

of 

go 

er 

ot 

ot 

of 

Id 

ik 

:k 

so 

1- 


i 


le 

id 

i« 

er 

at 

22 

rs 


as 


f 

f 

\ 

{ 

) 

I 


U.P.  Signs  Contract 
With  Guild 

continued  from  page  4D 


terms  of  the  work  week  provision 
aforementioned  shall  be  put  into  effect 
by  the  company  as  rapidly  as  feasible; 
the  aforementioned  work  week  as  ap¬ 
plicable  to  New  York  and  Washington 
shall  become  effective  not  later  than 
two-and-one-half  months  from  the 
date  of  this  contract,  and  the  work 
week  as  it  is  applicable  to  all  other 
bureaus  shall  become  effective  not 
later  than  four  months  from  the  date 
of  this  contract.” 

Wage  rates  are  classified  according 
to  cities  where  population  is  under 
500,000  or  over  500,000.  They  range 
from  $12.50  starting  salary  for  office 
boys  in  cities  under  500,000  to  a  top  of 
$50  for  “sixth  year  Journeymen  Press 
Association  News  men”  in  cities  over 
500,000. 

The  contract  specifies  experienced 
press  association  newsmen,  as  follows: 

Journeymen  (Press  Association  News  Men 
(Exi>eriencetl  I  shall  re(|uire  not  less  than  three 
years  of  Press  Association  news  experience  or 
two  years  of  l  onafnle  news]»ai)er  experience  plus 
one  year  Press  Association  experience.  At  least 
six  months  of  Press  Association  experience 
shall  hr  a  necessary  qualiHcation  for  journey¬ 
men  Press  Association  News  Men  classi location 
and  minima.  For  fifth  year,  sixth  year  and 
thereafter,  minima  and  classification,  a  man 
must  have  at  least  one  year's  hona  fide  Press 
Association  news  experience,  except  that  a  man 
with  five  years  or  more  newspaper  experience 
shall  not  be  paid  less  than  the  fifth  year  mini¬ 
mum.  and  a  man  with  four  years’  newspaper 
exiterience  shall  not  be  paid  less  than  the 
fourth  year  minimum.  By  Press  Association 
or  newspaper  experience  is  meant  full  time 
employment  as  an  apprentice  Press  As-^ociation 
news  man  or  newspaper  reporter  or  desk  man 
on  a  daily  newspaper  as  differentiated  from 
emidoyment  as  office  boy,  copy  Iwy,  messenger, 
clerk,  checker,  statistical  worker,  tabulator, 
stenographer  or  translator  in  Press  Associa¬ 
tion  or  newspaper  offices.) 

Time  Off  or  Pay  for  Overtime 

The  contract  provides  for  equal  time 
off  or,  upon  mutual  arrangement,  “a 
pro  rata  share  of  his  regular  weekly 
pay  for  any  overtime  worked  on  re¬ 
quired  assignments  in  excess  of  his 
regular  work  week.” 

Dismissal  indemnity  ranges  from 
two  weeks’  salary  for  more  than  six 
months  and  less  than  two  years’  con¬ 
tinuous  employment  to  21  weeks’ 
wages  for  20  years’  service.  “Indemnity 
will  be  based  on  the  highest  regular 
weekly  salary  received  by  the  employe 
for  service  within  the  U.  S.,  as  dis¬ 
tinguished  from  service  for  the  com¬ 
pany  in  possessions  of  the  U.  S.  or 
foreign  countries,  during  his  last  con¬ 
tinuous  employment  by  the  company, 
except  that  the  foreign  service  per¬ 
formed  by  any  domestic  employe  dur¬ 
ing  his  last  continuous  employment  by 
the  company  shall  be  considered  part 
of  such  last  continuous  employment  if 
discharged  while  a  domestic  employe,” 
the  provision  states. 

A  separate  contract  covers  editorial 
employes  of  the  Los  Angeles  City 
News,  Inc.,  of  which  U.P.  is  controlling 
owner.  About  17  employes  benefit 
there.  “The  U.P.  guarantees  fulfill¬ 
ment  of  the  City  News  agreement  as 
long  as  the  U.P.  continues  owning  City 
News  or  for  the  maximum  of  18 
months,  the  duration  of  that  contract,” 
Clem  J.  Randau,  vice-president  and 
general  business  manager,  told  Editor 
&  Publisher. 

Hugh  Baillie,  U.P.  president,  signed 
for  the  management;  for  the  guild 
Morris  Watson,  international  vice- 
president  in  charge  of  wire  services. 

“nus  marks  the  beginning  of  a  new 
era  of  amicable  relations  between  the 
wire  services  and  the  guild,”  Watson 
conunented.  “It  is  an  outstanding  ex¬ 
ample  of  sound  union  relationship  be¬ 
tween  labor  and  employers.” 


CLASSIFIED 

ADVER’nSING 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
edit  or  reject  any  copy. 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
So  leases  or  trades.  Highest  references. 
Len  f’eigliner  Agency,  Nashville,  ilich. 


Newspapers  Wanted 


Somewhere  in  the  Midwest  there  must  be 
a  publisher  who  would  like  to  get  out 
from  the  active  burden  and  cares  of 
management  and  who  would  be  willing 
to  sell  his  newspaper  property  if  he  could 
have  definite  assurance  that  the  buyer 
was  a  practical  newspaper  operator  with 
an  appreciation  of  the  newspaper’s  re¬ 
sponsibility  to  the  community.  To  such 
a  publisher  I  can  give  ample  proof  of 
ability,  conscientiousness  and  financial 
responsibility.  Box  4008,  Editor  &  Pub¬ 
lisher. 


Profitable  small  daily  in  New  Mexico  or 
nearby  Western  state.  Please  send  full 
details.  Box  4018,  Editor  &  Publisher. 


Circulation  Promotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHAKLES  PARTLOWE  CO.,  Occi 
dental  Bldg.,  Indianapolis. 


More  money  for  newspapers  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Tenn. 


Holp  Wantod — Female 

Telephone  Sales  Supervisor  wanted  due  to 
a  change  in  the  plan  of  operation  in  the 
classified  department  of  a  large  south¬ 
western  newspaper.  There  is  an  open¬ 
ing  for  an  intelligent  young  woman  who 
has  proven  herself  to  be  an  effective  sales 
lierson  and  who  also  possesses  those 
qualities  of  initiative  ai.d  leadership  that 
w'ould  make  her  the  logical  choice  as  a 
selling  supervisor.  If  you  feel  that  you 
have  sulticieiit  ability  to  coach  a  tele¬ 
phone  staff — to  keep  them  enthusiastic 
— and  to  get  the  maximum  production 
out  of  them — if  you  have  earned  the 
recommendation  of  your  present  ur  pre¬ 
vious  employer — your  application  will  be 
considered  carefully.  This  position  is 
permanent;  it  pays  a  salary  of  $25. UU 
]ier  week  to  start  and  should  lead  to 
further  advancement.  Write  in  detail — 
your  own  handwriting — state  age,  wheth¬ 
er  married  or  single,  and  give  us  a 
complete  picture  of  your  personal  and 
business  history  as  you  can.  Box  401U, 
Editor  &  Publisher. 


Help  Wanted — Male 

Advertising  Salesmen:  One  of  the  largest 
sales  organizations  in  the  country  has 
immediate  openings  for  experienced  ad¬ 
vertising  salesmen  fur  125  Anniversary 
Edition  in  nearby  Jersey  mountain  re¬ 
sort.  Also  business  pages  in  Jersey  sea¬ 
shore  resort  and  a  city  in  Connecticut. 
Commission  weekly.  Give  experience  in 
letter,  also  phone  number.  Box  4U24,  Edi¬ 
tor  &  Publisher. 


OENTLEMEK  WHO  SELL 
NEWSPAPER  ADVERTISING 
to  the  retail  trade  can  develop  a 
profitable  sideline  with  our 
DIHPLAY  ACCEHHOKIES 
W'rite  to;  Downtown  Display  Co., 
136  W.  Broadway,  New  York  City. 

Man  expertenced  In  Circulation  Promotion, 
specializing  in  large  apartment  house 
territory,  near  large  Eastern  city.  Past 
history  must  show  can  get  results — no 
theorist — but  a  producer  will  be  given 
a  go^  proposition.  Box  4032,  Editor  A 
Pnblisher.  _ _ 

flyittui*  **~  ' - 

foaturss.  Libonl  •oauaissioa.  Roal  tor- 
ritoryl  Box  BMO,  Editor  A  Pabliskor. 


Sltaotioat  Waited 

Advortisiiif 


Advertising  Manager,  32,  desires  change. 
Know-  local,  national  and  classified.  11 
years  varied  experience.  A  worker,  not 
a  magician.  Aggressive.  Box  4019,  Edi¬ 
tor  &  Publisher.  _ 


Classified  Advertising  Salesman — have  had 
managerial  experience.  Successsful  rec¬ 
ord.  Knowledge  of  merchandising  and 
sales  promotion ;  will  prove  able  assistant 
to  any  manager.  Single;  will  go  any¬ 
where.  Excellent  references.  Box  3978, 
Editor  &  Publisher. 


Is  Classified  linage  your  problem?  I  have 
just  completed  an  outstanding  record — 
over  150,000  line  (Media  Record)  gain 
for  first  11  months  of  1937,  representing 
a  linage  increase  of  approximately  20%  ; 
successfully  raised  rates  25%  and  main¬ 
tained  volume;  increased  total  revenue 
over  32%.  Entire  career  spent  in  highly 
competitive  fields.  Thorough  knowledge 
of  classified  promotion;  good  organizer, 
Salary  .  .  ■  well,  it’s  not  prohibitive. 
33  years  of  age,  married.  Let's  talk  it 
over — your  confidence  will  be  respected. 
Box  3977,  Editor  &  Publisher. _ 

Frank  Dreiss,  32,  married;  (14  years  Bronx 
Home  News,  N.  Y.  City,  last  8  as  clas¬ 
sified  manager,  and  assistant  credit  man¬ 
ager),  seeks  position;  thorough  knowl¬ 
edge  classified,  credit;  excellent  record; 
highest  recommendation  former  employ¬ 
er,  others:  go  anywhere.  23  Overlook 
St.,  Mount  Vernon.  N.  Y. 


Situations  Wanted 
Circnlaticn 


Circulation  Manager,  now  employed  as  City 
C.M  of  combination  M&E  in  city  of  60,000 
seeks  oi>portunity  as  CM.  Has  successful¬ 
ly  managed  circulation  on  smaller  iiaper. 
16  years  experience.  Thoroughly  familiar 
with  both  ’-'lail  and  carriers.  Fully  ca¬ 
pable,  and  willing  to  back  eoiitidence  by 
working  under  commission  or  bonus  con¬ 
tract  or  buying  circulation,  or  salary. 
Will  increase  circulation  where  ]iotenti.-il 
exists.  ()i>erate  economically,  efficiently. 
Obviously,  cannot  tell  all  here,  but  full 
details  given  in  confidence.  Box  4012, 
Editor  &  Publisher. _ _ 

Circulation  Manager  desires  corresiiondence 
with  jiublisher  considering  change.  M<)rn- 
ing  and  evening  experience.  Christian. 
References  unexcelled.  Available  now. 
Box  4017,  Editor  &  Publisher. 


Circulation  Manager:  Experience  all  phases 
Home  Delivery,  City  and  Country  on 
Metropolitan  Daily.  Ex.  References.  Eiu- 
]>loyed  at  present.  Box  :1969.  Editor  & 
Piiblisher. _ 

Circulation  Manager  experienced  in  all 
pha  ses  of  Home  Delivery.  Ten  years 
with  two  leading  dailies.  Excellent 
references.  Box  3994,  Editor  &  Pub¬ 
lisher, 


Situations  Wanted 
Editorial 


A  sober,  well  trained  married  man,  27  years 
old.  willing  to  work  his  head  off  wants 
I>nsition.  Just  finished  two  years  as  edi¬ 
tor  and  reporter  on  daily  in  small  city. 
Will  invest  in  right  place.  Chas.  D. 
Brown.  7th  and  Central,  Kansas  City,  Mo. 


After  two  years  on  good  business  paper, 
year  in  advertising.  I  want  to  get  into 
daily  field  as  reporter  or  desk  man.  In¬ 
telligent.  willing  to  work.  Degree.  Box 
4016,  Editor  &  Publisher. 


Cartoonist — editorial,  political  and  general, 
now  producing  cartoons  for  national 
weekly  of  over  300.000  circulation.  Staff 
position  with  leading  daily  newspaper 
preferred.  Ideas  of  national  recognition 
— vigorous  style,  crayon  or  pen-and-ink. 
Layout  and  commercial  art  background. 
12  years  experience;  age  34.  Salary  ex¬ 
pected  $65.00.  Box  4006,  Editor  &  Pub¬ 
lisher. 


Editor  or  Publisher — 40  years  old,  18  years’ 
varied  experience,  including  5  years  as 
editor  of  Metropolitan  daily.  Capable  of 
improving  your  product;  interested  in 
proposition  paying  upwards  of  $10,000 
a  year,  or  commensurate  stock  deal.  Box 
2984,  Editor  &  Publisher. 


Energetic  experienced  eastern  newspaper¬ 
woman,  23,  wishes  position  mid-western 
editorial  dept.,  society  editor,  features, 
general  news,  reviews;  visiting  Chicago 
July.  Box  4034,  Editor  &  Publisher. 


.  Journallzt  seeks  cub-reporting  or  copyread- 
ing  berth,  latter  studied  at  Journalism 
school.  Age  29;  single;  college  and  Uni¬ 
versity  graduate.  Have  published  articles. 
Now  English  teacher;  available  July  1st. 
Box  4007,  Editor  A  Publisher. 


Newsman,  18  years  American  dallies; 
•‘been  in  Winchell’a  column;”  on  Lord 
Northcliffe’s  payroll ;  by-line  features 
Chicago  Tribune,  Detroit  News,  Milwau¬ 
kee  Journal;  know  city  hall,  courts,  other 
beats;  been  city,  wire,  Bundny  editor, 
columnist.  Prefer  medium-size  city.  Sal¬ 
ary!  You’ll  be  surprised.  Box  4015,  Edi¬ 
tor  A  Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 


Photographer-reporter,  25,  with  camera, 
1%  years  on  big  daily,  go  anywhere, 
modest  pay.  Reliable,  clever,  ambitious. 
Ray  Flaskered,  4836  Parlin,  St.  Louis. 


Reporter,  24,  long  weekly  experience;  com¬ 
petent;  opening  with  future,  salary  sec¬ 
ondary.  Go  anywhere.  Graduate  News¬ 
paper  Institute  and  NYU  journalism. 
Box  3972,  Editor  &  Publisher. 


Situations  Wanted 
General  &  Admiuhtrativa 


Accountant  and  Office  Manager — age  38 ; 
married.  Desire  position  anywhere. 
Twelve  years’  experience  in  accounting, 
public  and  commercial  auditing  systems, 
budgets,  tax  matters  and  office  manage¬ 
ment.  College  education;  good  back¬ 
ground  :  excellent  references.  At  pres¬ 
ent  temporary  employed.  Salary  ar¬ 
ranged.  Box  3979.  Editor  &  Publisher. 


Have  the  new  taxes  thrown  your  office 
routine  out  of  gear!  Would  you  like  to 
get  hold  of  a  man  who  is  capable  of 
bringing  order  out  of  chaos  in  the  most 
efficient,  effective  and  least  costly  way! 
I  have  had  12  years  sound  experience 
along  .such  lines.  Box  4014,  Editor  & 
Publisher. 


Situations  Wanted 

Mechanical 


Streotype  Foreman,  small  and  big-shop 
background;  wide  experience  in  color. 
New  9  16  in.  shrinkage  no  problem.  Out¬ 
line  of  experience  upon  request.  Publish¬ 
er  reference.  Communications  confiden¬ 
tial.  Union.  Box  4030,  Editor  &  Publisher. 


Material  For  Sale 


Scott  Folder,  21^  In.  cut,  complete;  Goss 
16-pnge  complete  deck,  22%  in.  cut;  Hoe 
Monorail  Saw  Trimmer,  Wesel  Rougher, 
Duplex  Dry  Mat  Roller,  Hoe  Trimmer, 
Metal  Furnaces,  Hawkins  Flat  Router, 
etc.  Write  us  your  needs,  and  what  you 
have  to  sell.  Geo.  O.  Heffelman,  406  W. 
Pico,  Los  Angeles. 


Two  twin  gas  pots,  each  9-ton  capacity — 
suitable  either  junior  or  automatic  plate 
casting  machines;  good  condition.  Box 
4022.  Editor  &  Publisher. 


Presses  &  Machinery  For  Sale 


For  Sale  as  result  of  consolidation  of  Nash¬ 
ville  Tennessean  and  Banner  Equipment: 
1  Hoe  Standard  S|)eed  and  1  Goss 
High  Speed  Straightline  Octuple  News¬ 
paper  Press  ‘23.56  in.  cut-off.  Capacities 
to  48  pages  4  sections.  Either  can  be 
]>urchased  as  Octuple,  Sextuple  or  Quad¬ 
ruple.  As  is  or  reconditioned.  Priced  for 
quick  sale  as  premises  must  be  vacated 
by  July  15th.  Available  for  inspection 
now.  Address  inquiries  to  Box  4025,  Edi¬ 
tor  A  Publisher. 


For  Sale:  24-page,  3  deck,  2  plate  wide 
Goss  Straightline.  Cut  off  21%  in., 
equipped  with  Sprague  Automatic  Con¬ 
trol,  and  Plate  making  machinery.  Can 
be  seen  in  operation.  Box  4028,  Editor 
&  Publisher. 


Photo-Engraving  Eqnipmant  For  Sal* 


Photo-engraving  Equipment  and  Metals 

E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Storootypo  Equipment  For  Sal* 


J.  V.  Cemer  electric  mat  former  complete 
with  cover  and  lid.  Write  The  Hutchin¬ 
son  Publishing  Co.,  Hutchinson,  Kans. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotUuiona  eonfidmntiml 


Palmer,  Suter  &  Palmer 

350  Modiaon  Av*.  Now  Y*rk 

BtulneM  S*UbUak*4  tai  MM 


EDITOR 


PUBLISHER 


both  seems  to  be  small  and  impotent. 

_  _  _  _  .  .  .  .  _  The  publishers  in  Toronto,  at  least. 

OT  nnOT  OT*  T^T_TTTZ)  appear  to  be  indifferent  rather  thS 

1^  I  )  I  I— I  I  lx  H  I  I  ll  I  11  I  Y  hostile.  There  is  the  xisual  difference 

X  Vi.^  X  XX  11  1 1  3h»  XXX  XX  XXX  L  X  X  of  opinion  on  the  one  case  where  a 

man  was  allegedly  fired  for  union 

Bv  ARTHUR  ROBB  activity.  In  one  Montreal  case,  it 

^  seems  to  be  conceded  that  union  ac¬ 

tivity  led  to  a  guildsman’s  discharge 

WRITTEN  en  route  from  the  5th  con-  don't  break  into  reports  and  resolu-  There  were  a  good  many  delegates  and  the  case  is  now  before  the  jae- 


By  ARTHUR  ROBB 


vention  of  the  American  Newspa¬ 
per  Guild,  at  Toronto,  to  the  40t:i  Strikes  Will 
convention  of  the  In- 

We  Reflect  temational  Circula-  pre-uent 

..  ticm  Managers  Asso-  ^ 

OB  the  ...  .T  L. 

.  ciation  at  Quebec. 

Guild  A9aiB  Your  peripatetic  ed-  ently  sincere 
itor  is  seeing  a  lot  of  chats  with  us. 
the  Americctn  continent — some  of  it  First,  there 


Strikes  Will  „  ,  , 

Be  Less  official  expressions,  labor  press,  and  several  efforts  to  vation,  that  the  gmld  convention  will 

Well,  the  guild  com-  modify  the  language  in  both  direc-  lend  any  important  strength  to  its 

rrequen  rades  were  amazing-  tions,  but  the  accusation  finally  stood.  Canadian  arm.  Apparently,  working 

ly  frank  and  appar-  Our  hunch  is  that  the  guild  is  gradu-  conditions  in  Toronto  and  Montreal 

ently  sincere  in  their  off-the-record  ally  outgrowing  that  phase  of  its  de-  are  not  conducive  to  the  growth  of  a 

chats  with  us.  velopment.  guild  imion,  even  if  the  general  senti- 


tions?  They  are  often  who  did  not  relish  the  slam  at  pub- 
more  potent  than  lishers  in  an  early  resolution  on  the 


vincial  courts. 

It  seems  vmlikely,  from  our  obser- 


First,  there  was  a  deep  and  wide- 


for  the  first  time — and  a  lot  of  human  spread  view  that  strikes  ought  to  be  MAJOR  COMPLAINT  that  we  heard 


guild  imion,  even  if  the  general  senti¬ 
ment  was  less  hostile  to  CIO. 

The  Toronto  and  Montreal  dailies 


nature,  as  exemplified  in  model  1938 
new'spaper  men  and  women. 


the  last,  final  and  ultimate  resort. 
The  convention  deleted  from  one  re- 


on  the  floor  and  in. private  conver-  look  prosperous.  Two  of  the  Toronto 
sation  was  over  the  “stalling”  and  papers  are  published  from  plants  that 
other  obstructive  would  grace  any  city.  The  new  Globe 
"Sfallina"  Is  tactics  charged  to  and  Mail  plant  especially  is  modelled 


This  piece  arises  partly  from  the  port  a  paragraph  describing  the  other  obstructive  would  grace  any  city.  The  new  Globe 

numerous  questions  fired  by  guilds-  events  that  led  to  the  Duluth  strike.  "Stalling"  It  tactics  charged  to  and  Mail  plant  especially  is  modelled 

men  after  their  convention  had  con-  They  were  factually  accurate  and  Cause  of  The  guild  on  the  best  European  and  American 

eluded  its  customary  laborious  rou-  warrant  the  judgment  that  that  strike  d  ♦  *  ^  young  enough  practice  and  its  young  and  energetic 

tine.  Their  common  purport  was —  was  called  without  responsible  lead-  eten  men  ^  labor  organiza-  publisher,  George  McCullagh,  is  not 

"What  are  you  going  to  say  about  us?”  ership  and  resulted  more  from  the  tion  to  be  naively  going  to  foster  guild  growth  by  lav- 


is  still  young  enough  practice  tmd  its  young  and  energetic 
as  a  labor  organiza-  publisher,  George  McCullagh,  is  not 
tion  to  be  naively  going  to  foster  guild  growth  by  lav- 


A  fair  and  logical  question,  in  view  of  panic  of  the  local  union  than  any  angered  by  these  tactical  moves  that  ishing  millions  on  a  building  and 

the  guild's  history  and  our  comments  urgings  from  above  or  from  acts  of  other  unions  understand  thoroughly,  pinching  staff  pennies. 

of  i>ast  years.  We'll  tr>’  to  answer  it  the  publisher.  There  won’t  be  many  One  indignant  guildsman  quoted  a  The  Star,  in  its  older  but  still  mod- 


with  equal  fairness  and  reason. 


We  did  not  bring  from  this  meeting  ing  group  of  responsible  guild  mem 
the  same  clear-cut  opinion  that  we  bers  can  prevent  them. 


more  strikes  of  that  kind  if  the  grow-  publisher  as  telling  a  guild  delega-  ern  plant,  is  a  Canadian  institution 


tion,  “I’ll  give  up  what  I  have  to  and  of  the  Scime  kind  that  has  given  the 
no  more.”  If  we  were  a  guild  nego-  guild  no  foothold  in  several  U.  S. 


had  after  the  St.  Louis  meeting  last  Second,  the  convention  affirmed  the  tiator  we’d  be  glad  to  deal  with  that  cities.  To  a  lesser  degree,  the  same 
year.  Then  the  guild  crossed  the  trade  union  character  of  the  guild  publisher.  He’s  an  honest  man  and  can  be  said  of  the  Telegram. 

Rubicon,  definitely  rejected  any  idea  and  by  inference,  again  rejected  any  will  make  a  fair  bargciin  if  the  guild  As  to  Montreal  we  have  no  new  in- 
of  being  a  semi-professional,  semi-  leanings  toward  professionalism.  Po-  in  his  office  is  strong  enough  to  com-  formation.  Conditions  on  the  papers 
industrial  group  of  editorial  people,  litically,  we  suppose,  no  other  stand  mand  his  re^)ect.  The  guild  prob-  do  not  nurture  a  guild  nearly  to  the 
like  the  British  newspaper  organiza-  could  have  been  taken.  That  doesn’t  ably  isn’t,  there  and  elsewhere,  and  extent  that  the  repressive  Quebec 
tions.  It  became  a  union,  designed  to  alter  the  fact  that  a  number  of  the  won’t  be  unless  it  abandons  the  tactics  “padlock”  law  encourages  free  men 


draw  its  fighting  strength  from  or-  delegates  do  not  regard  then 
ganization  that,  in  the  event  of  a  more  a  part  of  the  labor  mo\ 
strike,  would  be  able  to  shut  down  than  as  professional  writers, 
every  non-mechanical  operation.  At  commercial  department  de 


delegates  do  not  regard  themselves  which  have  offended  and  repelled  to  resist  however  they  can.  If  the 
more  a  part  of  the  labor  movement  thousands  who  put  loyalty  to  their  guild  ever  gets  to  first  base  in  Canada, 
than  as  professional  writers.  The  jobs  above  membership  in  a  labor  it  can  thank  Premier  Duplessis  of 


St.  Louis  there  wasn’t  much  talk  of  w-ere  relatively  few  and  those  we  requisite. 


department  delegates  union,  with  class  loyalty  the  prime  Quebec  for  a  leg  up. 


newspaper  work  as  such.  talked  with  were  excitedly  enthusias-  There  were  a  number  of  delegates  j 

The  guild  at  Toronto  reviewed  its  tic  over  their  union  status,  but  the  who  applauded  all  news  of  reprisals  WOlHIIlOIlWSCll  ^tCHlCl 

year's  progress,  and,  officially,  ap-  older  editorial  men  who  “remember  against  struck  newspax)ers.  The  story  Qn  prailCO  ChoncrGcl 

proved  it  in  toto,  giving  full  confi-  w'hen”  have  their  own  mental  reser-  of  the  Hollywood  Citizen-News  strike,  ^ 

dence  to  the  leaders  who  directed  the  vations.  If  the  guild  grows  and  pros-  the  picketing  by  movie  stars,  the  A  plea  to  Americans  to  be  neutral 

first  steps  of  the  new  policy.  What,  F>ers,  they  will  finally  get  their  ideas  measures  taken  against  circulation  in  the  Spanish  civil  war  is  made  by 

in  a  few  words,  were  the  outstanding  over,  or  form  a  new  grouping.  and  adve:ftising — all  evoked  wild  ap-  the  editorial  directors  of  the  Common- 


developments  under  that  pwlicy? 


and  adve:ftising — all  evoked  wild  ap-  the  editorial  directors  of  the  Common- 


Third,  some  expressed  skepticism  plause,  a  collection  at  the  door,  and  an 


First,  the  ANG  reports  it  has  signed  that  the  guild  will  ever  achieve  a  international  vice-presidency  for  Wil 


weal,  Catholic  publication,  published 
in  New  York,  which  hitherto  has  been 


40  new  contracts  with  newspapers  and  firm  financial  status.  One  said:  “The  liam  Connelly,  the  genial  six-foot  strongly  pro-Franco,  in  the  June  24 


services.  In  the  four  previous  years  guild  runs  its  finances  the  same  as  its  strike  leader. 


it  had  signed  a  total  of  37  contracts.  members  run  their  personal  affairs- 


And  the  announcement  that  a  To- 


issue  of  that  periodical.  In  the  same 
issue,  Michael  Williams,  former  editor 


Second,  it  showed  a  50%  gain  in  meeting  an  emergency  when  it  pops  ronto  restaurant  had  been  closed  by  and  noted  Catholic  writer,  takes  issue 
membership,  from  11,000  to  16,000  up  in  front  of  them  instead  of  antici-  a  strike  evoked  some  calls  for  a  mass  with  this  point  of  view  and  reaffirms 


more  or  less.  The  11,000  were  all  pating  it.” 


picket  line  of  guild  members. 


his  stand  that  the  revolt  of  the  In- 


lechnically  editorial  employes,  though  True  it  is  that  guild  finances  to  date  Toronto  delegation  spiked  that  sum-  surgents  is  justified.  He  criticizes  the 
they  included  some  workers  whose  have  followed  the  pmttem  of  most  marily,  and  the  meeting  took  up  an-  board’s  views  as  being  “harmful.” 

labors  were  reflected  little  on  the  other  journalistic  employe  organiza-  other  collection.  Mass  picketing  is  In  its  plea  for  strict  American  neu- 

printed  page.  The  1937-1938  gain  tions.  The  same  weakness  that  has  no  dice  in  Toronto.  trality,  the  statement  of  the  editorial 


included  2,000  new  editorial  people,  killed  countless  press  clubs  is  dog-  Under  cover,  we  should  suspect  board  says  in  part:  “To  be  strongly 
3,000  from  the  commercial  depart-  ging  the  guild  —  unwillingness  of  Communistic  leanings  among  some  of  partisan  in  the  Spanish  civil  war  is  in- 
ments.  newspaper  people  to  stick  together  the  delegates.  The  resolution  de-  deed  to  aggravate  a  current  intellect- 

Third.  guild  finances  showed  that  and  pay  dues.  It  may  be  a  fatal  nouncing  Fascism  and  other  anti-  ual  disease — the  conviction  that  we 
income  increased  $24,000,  while  outgo  weakness,  but  we  found  no  voice  in  democratic  manifestations  was  com-  are  going  to  be  forced  to  choose  be- 
increased  $48,000.  It  is  in  debt  to  the  favor  of  the  “check-off”  as  a  quick  pletely  silent  on  Soviet  Russia  and  tween  Fascism  and  Communism.” 


AFL  and  the  CIO.  Its  bank  balance  and  obvious  remedy, 
shrank  from  $10,000  to  $1,500.  Its  Then,  what  of  the 
outstanding  uncollected  dues  and  as-  guild  now  claims  25 
sesaments  are  estimated  at  $50,000.  ing  this  provision. 


and  obvious  remedy.  Communism.  One  delegate  remarked  Mr.  Williams  points  out  that  a  year 

Then,  what  of  the  guild  shop?  The  after  the  meeting  that  this  resolution  ago  when  he  was  editor  of  the  Corn- 

guild  now  claims  25  contracts  includ-  followed  exactly  the  Communist  monweal  he  often  and  strongly  ex- 

ing  this  provision.  We  believe  that  “party  line.”  We  don’t  know,  and  pressed  his  belief  that  the  revolt  of 


jsaments  are  estimated  at  $50,000.  ing  this  provision.  We  believe  that  “party  line.”  We  don’t  know,  and  pressed  his  belief  that  the  revolt  of 
It  conducted  11  strikes  during  the  number  i^ould  be  reduced  materially  leave  that  to  readers  with  more  exact  the  Insurgent  forces  in  Spain  “was. 


year  and  claimed  definite  victories  in  by  an  impartial  comparison  of  the  information  on  “CP”  tactics.  under  the  circumstances  existing  in 

nine,  conceding  one  outright  defeat,  contracts  with  the  guild’s  own  defini-  We  did  hear,  off  the  record,  nu-  Spain,  justified  and  that  because  of 

Our  own  estimate  of  the  “victories”  tion  of  the  guild  shop.  It  remains  a  merous  unfriendly  references  to  Com-  those  circumstances  the  victory  of  the 

would  be  considerably  smaller,  com-  bcisic  demand,  but  the  lEB  was  again  munism,  in  and  out  of  the  guild.  And  Franco  uprising  would  be  beneficial 

paring  strike  objectives  with  the  con-  given  ix)wer  to  ajjprove  contracts  we  should  report,  too,  'that  one  of  the  to  the  cause  of  Christian  civilization; 

tractual  provisions  obtained  as  the  that  do  not  include  it  We  found  no  most  interested  delegates  was  the  its  defeat,  therefore,  diastrous  to  that 

result  of  strikes.  sentiment,  off  the  record,  that  it  would  Rev.  Father  Edward  Dowling,  S.  J.,  cause  in  Spain  itself  and  a  weakening 

Fourteen  new  guilds  were  chart-  be  a  part  of  many  new  contracts  made  of  St.  Louis.  It  cannot  be  said,  with  of  that  cause  elsewhere  in  the  world. 


ered.  and  26  went  out  of  business,  during  the  next  year. 


truth,  that  the  guild  is  now  a  Com-  our  own  country,  of  course,  included.” 


Guild  officers  claim,  correctly,  we  be-  On  and  off  the  record  we  heard  re-  munist  organization,  whatever  the 

lieve,  that  the  26  casualties  were  gret  and  resentment  of  the  implied  views  of  some  influential  members. 


small  and  badly  organized  locals. 


publisher  belief  that  guild  member- 


Mr.  Williams,  who  had  been  editor 
of  Commonweal  since  its  inception  in 
1924,  resigned  last  year  and  since 


On  balance,  we  should  say  that  a  ship  would  lead  to  distortion  of  news.  WHAT  WILL  be  the  result  of  this  April,  1938,  has  been  a  special  editor, 
few  more  years  like  1937-1938  would  The  majority  of  these  delegates  are  meeting  in  Toronto — the  first  inter-  contributing  a  weekly  column,  “Views 
not  provide  a  strong  and  healthy  in-  honorable  people,  and  though  they  national  CIO  meeting  on  hostile  soil?  and  Reviews.”  It  was  under  this 
dustrial  union.  Organization  was  too  officially  reject  a  professional  status.  None  that  we  can  heading  that  he  took  issue  with  the 

slow,  strikes  were  sometimes  unnec-  they  fiercely  embrace  the  old  news- 
essary  and  ill-advised  financial  dis-  paper  canon  of  untainted  news. 


It  was  under  this 


slow,  strikes  were  sometimes  unnec-  they  fiercely  embrace  the  old  news- 
essary  and  ill-advised  financial  dis-  paper  canon  of  untainted  news. 
edpUne  perilously  weak.  They  upbraid  the  publishers,  in 

•  *  *  fact,  and  with  no  citation  of  evidence, 

SO  MUCH  for  surface'  observations,  for  suppressing  and  distorting  news. 


How  about  the  motives  and  ideas  that  especially  that  concerning  labor,  in  the  Dominion.  Its  organization  in 


None  that  we  can  heading  that  he  took  issue  with  the 

Guild  Prospnets  foresee  now.  The  editorial  board.  Philip  Burnham,  for- 

Poor  in  guild  is  still  of  little  merly  an  associate  editor,  succeeded 

_  importance  in  Mon-  Mr.  Williams  as  editor.  Mr.  Burnham, 

Canada  treal  and  Toronto—  Edward  Skillin  Jr.,  associate  editor, 

•  the  two  largest  cities  and  Harry  Lorin  Binsse,  managing 

in  the  Dominion.  Its  organization  in  editor,  comprise  the  editorial  board. 


